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More Than 4,000 Register 
For '85 VSDA Convention 



Senate Hearing On Lyrics Set for Sept 19 

WILL INDUSTRY RATE RECORDS? 



BY TONY SEIDEMAN 
SEW YORK The l'.iv-. Video Soft- 
ware Dealers Assn. (VSDA) con- 
vention already has 4.000 regis- 
trants, almost twice as many as last 
year's event. In addition, the exhibi- 
tor total has increased by the same 
degree, and exhibit space has tri- 
pled in size. 

The convention is set for Aug. 25- 
29 in Washington, D.C. and virtual- 
ly the entire video industry' is mobi- 
lizing for it. 

According to VSDA executives, 
registration is now past the 4.000 
mark and could top 5,000, compared 
to a total conference tally of 2.100 
last year; 300 exhibitors are now 
^registered, against 160 in '84; and 

Pride Exits RCA 
With Blast at 
'Youth' Drive 



BY EDWARD MORRIS 

NASHVILLE Country music star 
Charley Pride has announced his de- 
parture from RCA Records, his la- 
bel for the past 20 years, accusing it 
of developing younger acts at the 
expense of its established roster. 

In a press release sent from his 
office in Dallas, Pnde said: "It ap- 
peared to me that RCA Records 
wants to concentrate on younger 
and newer acts and must therefore 
invest inordinate amounts of time 
and money in the publicizing and 
promotion of those acts, while giv- 
ing less and less attention to the old- 
er acts on the label. As a result. I 
figured it was. time for me to move 
on." 

Pride signed with RCA in 1965 
(Continued on page ?K) 



floor space devoted to exhibition is 
up from around 65.0011 square feel 
to more than 200,000. 

"Our exhibit space has been total- 
ly and completely exhausted," says 
VSDA executive vice president 
Mickey Granherg. "We've sold out 
of all four hotels which we included 
on our registration form." 

Registration at the convention is 
also completely booked, at least for 
meals and seminar attendance. "We 
just cannot take any more full regis- 
trations," says the VSDA's Stan Sil- 
verman; as with last year's conven- 
tion, this year's conference will be 
offering "exhibit-only" registra- 
tions to latecomers. The total on 
that category should come to 1.800. 
Silverman says — and that number, 
too is more than double last year's 
(Continued on page 71) 
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BY BILL HOLLAND 



WASHINGTON The controversy- 
over recordings with sexually ex 
plicit, violent or profane song lyrics 
continues to grow 

\j>s\ week, the Senate communi- 
cations subcommittee announced 
that it would hold a hearing on the 
matter Sept lit Meanwhile, a series 
of meetings on the subject between 
officials of the Recording Industry 
Assn. of American IRIAAI and 
member companies ha" been inter- 
rupted by the unexpected hospital 
ization of association president 
Stanley Gortikov. 

Suffering from a blood disorder 
but responding well to medication. 
Gortikov was due to be released 
from New York Hospital Friday 
(21 The illness, according to the 
K1AA. prevented him from complet- 

AOVfMlSEMCNTS 



ing a series of meetings with label 
heads that would have yielded an in- 
dustry-wide statement addressing 
the concerns of groups charging 
that some of today's songs glorify 
sex. drugs, violence and the occult 
Most prominent among these orga- 
nizations is the Washington-based 
Parents Music Resource Center 
(I'MRCl. founded by the wives of 
several federal legislators and of se- 
nior Reagan Administration offi- 
cials. 

The RIAA says that several meet- 
ings had already taken place during 
July, including one in Los Angeles 
with representatives of Warner 
Communications, A&M. MCA, Mo- 
town and Capitol The meetings fol- 
lowed a memo to senior record com- 
pany officials marked "personal 
and confidential." 

The RIAA will still not comment 
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what is this what is thts what rs this what *s thts what >s this 
what is this whatisth/s what is this what is thts what <s this 
what is thts what is thts what is this what >s this what is thts 
what is this what is thts what is this what t$ this MCA-5598 
featuring, i n Be Around fliBeAround t'H Be Around I'll Be 
Around l it Be Around t 'H Be Around HI Be Around I II Be 
Around MCA-52593. Available on MCA Records and Cassettes 



EDDIE AND THE TIDE make waves with their first album on 
ATCO Records and Cassenes "Go Out And Get W (902891 

garnered numwous BAMMIE Awards and had a winning 
entry in the MTV Basement Tapes Competition The album 15 
produced by Edd<e Money and features the track. "One In A 
Million. " 



tin this memo, but sources say the 
content underscored the imjHirtance 
of such groups as the f'MHC, and 
ur^ed labels to respond promptly to 
the growing furor over so-called 
"porn-rock" lyrics. 

An industry source says that "the 
purpose of the memo was to wake 
people up ( at the companies ] to the 
fact that they can't ignore the prob- 
lem any further." He adds that 
some labels "have already met with 
their lawyers, and some drafting of 
(Continued on page 71) 

HOT MADONNA 

July Fills Her 
Coffers With 
RIAA Metal 

BY PAUL GRE1N 

LOS ANGELES July was a spec- 
tacular month for Madonna in the 
gold and platinum certifications an- 
nounced by the Recording Industry 
Assn of America (RIAA) 

The singer's smash album "Like 
A Virgin" became the first album 
by a female artist to be certified for 
sales of five million units In addi 
tion. her single "Crazy For You" 
was certified gold, and the sound- 
track from which it was lifted, "Vi- 
sion Quest." went platinum. On top 
uf all that, Madonna's 12-inch single 
"Angel'V Into The Groove" was 
certified gold, making it the first 12- 
inch to go gold since Frankie 
Smith's "Double Dutch Bus" four 
years ago. 

If July's certifications were spec- 
tacular for Madonna in particular, 
they were also very good for the in- 
dustry in general. The RIAA certi- 
fied five platinum albums in the 
(Continued on page 71) 
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AMERICA'S LARGEST MUSIC INDUSTRY CONVENTION! 

September 25-28, New York City 

The only convention to encompass the entire world music business: from radio 
to marketing and record producers to video, art and business, major labels 
and independents, new and established, educational and controversial. The 
New Music Seminar covers it all! 

Information regarding registration: (212) 722-2115 (American Express, Visa, MasterCard 
accepted). Seminar Marketing Opportunities: (212) 255-7408. Discount Hotel Book- 
ings: (212) 541-9300. 



AT&T b IN 




A MONTH. 




$36.80 a month. 

That's what it takes to put inter- 
state AT&T 800 Service to work 
for your business. Plus, a one-time 
installation charge and a charge for 
the calls that come in. 

Which means, that starting right 
now, almost any business can afford 
AT&T 800 Service. 

Because now, 
you don't have to 
order two or more 
800 lines; you can 
order just one. 

J^"" unnr 

And the minimum 
average time requirement has 
been lowered from 60 seconds to 
30 seconds. 

So you don't have to pay for 60 
seconds when you talk for only 
30 seconds. 

Which can add up to quite a bundle 
of affordability for any business, large 
or small. 

And we don't have to sell you on 
what AT&T 800 Service can do for 
any business, large or small. 

With AT&T 800 Service, your 
business can get a free listing in the 
AT&T 800 Directory. 

So your AT&T 800 Service number 
becomes your new business address. 

Your customers outside your state 
can call you toll free any time of the 



day or night for any reason they want 
to call you. 

To buy an item in your catalog. 
Or from an ad or mailing piece, or 
from your business card. 

Or simply to ask questions: to find 
out what you sell, what's in stock, 
what's up. what's not, even to com- 
plain or offer 
advice about your 
products. 

AT&T 800 Service. 

It's called making 
it easier for your 
customers to keep 
in touch with you 
about anything they want to keep 
in touch with you about. 

And what that adds up to is better 
business for you and your business. 

One quick example: Scottish & 
Irish Imports of Annapolis put an 
AT&T 800 Service number in their 
catalog. And over a two-year period, 
we helped their catalog business 
grow at a clip of 75%. What's more, we 
can tailor your AT&T 800 Service to 
your business needs. 

So you can buy AT&T 800 Service 
based on where your customers are. 
( hitside your state, including Alaska, 
Hawaii, Puerto Rico and the U.S. 
Virgin Islands. Or depending on what 
state you're in, we may have a plan 
that allows your customers within 
your state to reach you. We also 



have services from Bermuda, 
Canada, the United Kingdom, 
France and the Netherlands 
for an additional charge. 

The price of basic interstate 
AT&T 800 Service. It's worth 
repeating. Just $36.80 a month. 

Plus, of course, a charge for the 
calls that come in. 

And what that can do for your 
business is priceless. 

Call us now. So our people, ser- 
vices and network can start helping 
your business work better in ways 
you never thought of. Another 
example of why you should choose 
AT&T for your business. 

AT&T Long Distance Services: the 
better business machine. 

Talk with your account executive at 
AT&T Communications. 

Or any one of our sales specialists 
at 1 800 222-0400. ext. 483. 



AT&T 

The right choice. 
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NEWS ►A Senate subcommittee will hold a heating on records' 
lync content *-There are already twice as many people registered 
tor this year's VSDA convention as attended last year's event 
►July was a spectacular month lor Madonna in terms ol HIAA cer- 
tifications. »-Charley Pride is leaving RCA Records and has ac- 
cused the label ot ignoring its established acts *3/Retailers are 
split in their response to WEA's 4- by 12 inch cassette package 
►Compact Disc's share ot album unit sales is growing. ►Under its 
new agreement with local tv station. BMi's licensing rates will 
move closer to ASCAP's ►4/The National Assn ol Music Mer- 
chandisers will test an industry wide generic ad campaign on MTV 
►6/Paramount Home Video and Windham Hill Records have 
linked in a new venture ►78/Tower Records has acquired 25,000 
square leet of retail space in London 

4 Executive Turntable 62 Jazz 

49 Dance Trax 66 Album & Singles Reviews 

52 Classical 77 Grass Route 

52 Latin 78 Inside Track 

62 Gospel 

INTERNATIONAL ►A number ot Australians played key roles 
in events leading up to Live Aid ►Newsline: Poland 

COMMENTARY ►Guest Column. A radio consultant examines 
the racial bamers that still exist in popular music ►Letters 

RADIO ►Several major market PDs say dance music is gaming 
ground at pop radio ►Out o( the Box ►Newsline M5/Vox Jox. 
► 16/Promotjons ►18/Yestertiits ►19/Featured Programming 

RETAILING ►Open merchandising of videocassetles is the 
wave ot the future, a VSDA seminar audience was told ►21/On 
the Beam »22/New Releases 

PRO AUDIO/VIDEO ►Australia's largest studio complex. 
AAV- Australia, has marked its 10th anniversary with a maior ex- 
pansion ►Video Track. ►Audio Track. 

HOME VIDEO ►Three manufacturers praise the marketability 
ot tv senes episodes ►Newsline ^27/New on the Charts. 

VIDEO MUSIC ►An upcoming rock'n'roll oldies extravaganza 
is the first event designed specifically for pay-per-view ►New Vid- 
eo Clips ►32/MTV Programming 

TALENT ►Rockbill president Jay Coleman discusses the 
growth of corporate tour sponsorship ►36/Talent in Action: Peggy 
Lee. Fishbone and more ►37/Boxscore. 

COUNTRY ►MCA Records is launching an extensive radio pro- 
motion for George Strait's new album ►Nashville Scene 

BLACK ►Canada's Juno awards will have two new categones 
covenng black music this year ►The Rhythm & the Blues 

CLASSIFIED ACTIONMART 

IMIC '85: A full report. 

CANADA ►MuchMusic Network will give more money than it 
anticipated to the VideoFACT music video development lund. 

UPDATE ►Newsline ►Calendar ►Lifelines ►New Companies 

CHARTS ►6/Chartbeat Bryan Adams becomes the first Cana- 
dian artist to top the album chart since 1974. as his Reckless" 
hits No 1 after 38 weeks 
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iMrge Chains Praise New WE A Package 

RETAIL SPLIT ON 4-BY-12 CASSETTE BOX 



This story \iripnrrd hy Karl I'auje 
in l.os Angeles and Fred Goodman 
in AV-ie York. 

NEW YORK Retailers an- split in 
their response to WEA's recently 
proposed 4- by 12 inch cassette 
package i Billboard, July 27). The 
cardboard wrapper, which made iU 
debut this spring as an experimen- 
tal package for Motley Crue's "The- 
atre Of Pain" casselte on Elektra. is 
earning its best reception from 
large retail chains that are already 
fixtured for the package size be- 
cause of their own theft-deterrent 
plastic spaghetti boxes. 

"1 think they're right on the mon- 
ey with this package," says Rill 
Joyner. director of sales and opera 
tions for Record Bar, which, includ- 
ing its Licorice Pizza chain, oper- 
ates 19.') stores. "A package like this 
is so overdue. I don't want to see 
this thing die. 

"Usually somebody starLs it and 



others let him pioneer it and then 
each company comes with some 
thing that's a little different." 
Joyner says. 

The package drew a similar re- 
sponse from the 174-stiire Camelot 
Music chain when WEA vice presi- 
dent Russ Bach used that chain's re- 
cent convention to liegin stumping 
for the graphically superior wrap- 
per And at the Amartllo headquar- 
ters of the 136-stnrc Hastings 
Books, Records & Video, president 
John Marmaduke says his company 
"is all for it." That chain currently 
uses three different long boxes. 

But if the largest chains are for 
the package, others are not bo 
pleased. "It's getting very difficult 
fur us to find the space for display- 
ing everything, anil I like cassettes 
the way they are," says Howard Ap 
plebaum. who heads the mid-Atlan- 
tic's 27-store Kemp Mill chain "The 
4-by-12 will just take up too much 
space. 



"Compact Discs are now 10% of 
our business," Applebaum notes, 
"and we project they will be be- 
tween 20% and 25% by the end of 
next year Plus WEA and Capitol 
are pushing us to take video. So 
what goes?" 

Applebaum's sentiments are ech- 
oed by Joel Abramson, a singles 
buyer at Tower Records' Sunset 
Strip store in Los Angeles. The 
chain merchandises in the Norelco 
box. with each cassette stickered 
for theft prevention. "We would 
have a space problem." Abramson 
says of the package. 

Yet for those dealing with pilfer- 
proof boxes that require bins that 
could just as easily hold the WEA 
package, the proposed box would 
have an added benefit. "Not having 
to re-box cassettes as they come 
into a store means that our employ- 
ees can sell and service rather than 
package the product." says Joyner. 
"Really, it has been a royal pain." 



Cassettes Lead by Wide Margin 

CD's Share of Album Sales Growing 



BY JOHN SIPPEL 



LOS ANGELES A Billboard spot 
survey of leading rackjobbers, one- 
stops and retail chains finds Com- 
pact Disc currently averaging 5% 
of their album unit sales Cassettes 
average 61% of sales for those 
polled, with LPs at 34%. 

Most of those interviewed say 
that the CD proportion would he 
much larger if vendor fill were im- 
proved. CBS continues to be the 
poorest in fill, according to a num- 
ber of those surveyed, but orders 
from WEA and other firms are ap- 
parently falling increasingly short 
of requested levels. 

One executive, Joe Martin of the 
48-store, Atlanta-based Turtles 
chain, suggests the major labels 
hold a CD summit quickly. The goal, 
per Martin: to discuss concentrating 
present manufacturing facilities on 
the best-sellers in their catalog until 



hackorders on these widely request- 
ed titles are filled 

Several others called propose that 
new CD releases should be limited 
until enough quantity could be as- 
sured on those new titles that are 
available. Mike Mowers of Radio 
Doctors, Milwaukee, and Jeff Boyd 
of Vinyl Vendors. Kalamazoo, state 
that large audio hardware chains in 
their areas frequently order as 
many as 1,000 CD units as opening 
inventory for new CD departments, 
while independent record dealers 
open with 200 or more CD units, de- 
pleting their stock of the hits. 

Other findings of the Billboard 
poll: Cassettes continue to build 
their lead through racks, which re- 
port 77% of their total album units 
in prerecorded tape, 21 % in LPs and 
2% in CD. 

Retailers polled say they sell 54% 
of their album units in cassette, 
40% in LP and 6% in CD. One-stops 



identify 52% of their albums in 
tape, 41% in LP and 7% in Compact 

Disc. 

The specific breakdowns, from 
which the above figures are aver- 
aged, follow: The first percentage 
figure after each name represents 
cassettes sold, the second LPs, the 
third CD. 

Rackjobbers: Handleman — 82. 16 
and 2. Western Merchandisers — 84, 
IS and 3; Roundup Music— 65. 30 
and 5. Arrow Distributing — 75, 24 
and 1. Lieberman— 77, 22 and 1 

One-Stops: Abbey Road— 50, 44 
and 6: Radio Doctors — 43, 51 and 6; 
Jerry Bassin — 60, 35 and 5; Univer- 
sal — 55, 40 and 5; Vinvl Vendors— 
63. 40 and 7 

Retail Chains: Waxie Maxie's— 
47, 47 and 6; Klipside — 10, 50 and 10; 
Record Bar— 61, 35 and 4; Turtles— 
55. 35. and 10; Rainbow— 57. 36 and 
7. 



BMI's TV Rates Move Closer to ASCAP's 

But New Agreement Continues Second-Place Status 



BY IS HOROWITZ 



NEW YORK Under its new agree 
ment with the nation's local televi- 
sion stations, Broadcast Music Inc 
license rates will move closer to 
those paid its performing rights ri- 
val, the American Society of Com- 
posers, Authors & Publishers. But 
they will still be pegged to a per- 
centage of the fees due ASCAP. a 
traditional relationship that keeps 
BMI in a secondary earnings role 
compared to the senior society. 

Details of the settlement, agreed 
to in principle on July 16 ( Billboard, 
July 27), became known last week, 
even as the deal was being reduced 
to contractual language prior to 
signing. 

Under its terms, BMI will main 
tain its 58%-of-ASCAP ratio for the 
two retroactive years (1983 and 
19841 of the live-year pact, hut the 



percentage will escalate annually 
until it reaches as much as 70% of 
the ASCAP rate in its final vear, 

1987. 

In a related action July 22, but 
only made known July 29, the U.S. 
District Court here affirmed its pre- 
vious order calling for local tv sta- 
tions to pay BMI retroactive fees 
expected lo total about $30 million. 
This is to compensate the licensing 
organization for fees rolled back 
and frozen at 1980 levels during 
pendency of the appeals procedure 
in the failed antitrust suit brought 
by the stations against BMI and 
ASCAP. 

Stations were instructed by the 
court to pay up "promptly." but it's 
understood that this means a due 
date next January, lo allow for 
pro|ier computation The retroactive 
|ieriod at issue ran from February. 
1983 to November. 1984 



In its overall settlement with the 
stations represented by the All-In- 
dustry Television Station Music Li- 
cense Committee, BMI agreed to 
drop iLs antitrust action against the 
committee, its chairman Leslie Ar- 
ries. and five executives of stations 
that hold BMI shares. It also agreed 
to ask that its consent decree with 
the government lie amended to pro- 
vide for rate court machinery simi- 
lar to that of ASCAP in order to re- 
solve future bargaining stalemates, 
and it voided contracts sent stations 
last June during a particularly heat- 
ed phase of the controversy These 
contracts called for rates unrelated 
to ASCAP obligations. 

TV station shareholders, who had 
called for a special BMI board meet- 
ing to alter its bylaws, on their part 
dropped three of their most volatile 
demands seeking to control rate 
(Continued on page 76) 
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NAMM Readies Generic Ad Campaign 

Group Hopes MTV Spots Will Play 'Instrumental' Role I 



BY STEVEN DUPLER 

NEW YORK The National Assn. 
of Music Merchants (NAMM) will 
begin testing an industry wide ge- 
neric ad campaign on MTV, aimed 
at turning "passive music specla- 
tors into active music participants," 
by the end of the year. If tile con- 
cept proves viable. NAMM says it 
will eventually attempt to engineer 
other ty|ies of generic music promo 
lions that could involve participa- 
tion by the recording industry. 

Don Griffin, vice president of 
NAMM. says that he would like to 
see the organization reach out to 
the other music industry trade asso- 
ciations because "joint promotions 
could benefit all levels of the music 
industry. There are a lot of musk* in- 
dustry associations, and they're all 
out for their own But if there is not 
a more basic support for music in 
general, we're all in trouble 

"We want to go to some of these 
industry leaders anil see if we could 



all join in to promote music on all 
levels — from the players and per- 
formers to the consumers." 

NAMM savs it has so far accumu- 
lated 1160,000— half from pledges 
by its retail and commercial mem 
bers. and half from its own financial 
reserves According to Griffin, that 
money will he used to buy regional 
test spots on MTV in three markets. 

"If the tests prove effective, we 
will end up spending several million 
dollars a year on a national cam- 
paign designed to get young people 
interested in playing musical instru- 
ments." Griffin says, adding that 
the funds for such an effort could 
come from "trade show revenues 
and large cur|>orations interested in 
promoting music on a national lev- 
el." 

According to Griffin, the NAMM 
committee involved with planning 
the proposed campaign has devel- 
oped several basic concepts for the 
initial .'iO-second spots. One would 
involve obtaining the services of a 



major artist, well known by the 
MTV demographic, who would "get 
the message across that it's easy 
ami fun to play an instrument. We'd 
show some concert footage of the 
artist, then show him interfacing 
with I kid learning to play an instru- 
ment, and finally show them togeth- 
er, jamming on something simple." 

Another possible concept would 
depict a group of teenagers playing 
in a garage band, surrounded by ad- 
mirers, "We've done encounter 
group studies with an ad agency in 
New York, and asked kids what at- 
tracted them to playing an instru- 
ment," Griffin says. The most popu- 
lar respunses? "Group involvement 
and acceptance by the opposite 
sex." 

Griffin says the campaign is espe- 
cially unusual in that it represents 
the first "truly cooperative effort" 
among all NAMM members. "We 
felt we needed to get a grass-roots 
involvement to make everyone feel 
(Continued on page 76) 



Canadian Gov't Proposes Industry Support 

'Discussion Paper' Outlines Financial Commitment 



BY KIRK LaPOINTE 



OTTAWA The Canadian govern 
merit is promising millions of dol- 
lars in assistance for the recording 
industry and will participate in the 
fundiug of radio programming, al- 
bums and music videos. 

In a "discussion paper" now be- 
ing circulated as the prelude to a 
federal strategy for the business 
later this year, the government tips 
its hand on what it wants to do for 
the music industry. Among the mea- 
sures it proposes: 



• A fund to assist in the establish- 
ment of between 15 and 20 record 
production companies. 

• Financial support of the Foun- 
dation To Assist Canadian Talent 
On Record-Canadian Talent Librarv 
(KACTOR-CTL), an industry-gen- 
erated fund that helps finance rec- 
ord production, which would see the 
government help finance 150 to 175 
albums per year in Canada 

• Financial support of the Video 
Foundation To Assist Canadian Tal- 
ent (VideoFACT). a fund overseen 
by FACTOR and generated by the 



Virgin U.K. Singled Out 

Takes Over Market Share Lead 



BY PETER JONES 



LONDON Virgin Records has tak- 
en over the No. 1 slot from CBS in 
the U.K. market share survey for 
singles covering the April-June 
quarter. But CBS remains way out 
front in the corporate LP/cassette 
ratings 

CBS. long dominant in these chart 
percentage analyses prepared from 
statistics supplied by Gallup, ran 
neck-and-neck with WEA in the 
first quarter singles returns, with a 
17.9% share compared to WEA's 
17.7%. 

Now Virgin has a similarly slim 
corporate lead over CBS (1211";. to 
12.2%) in the second quarter re- 
turns. EMI is third with 9.8%. The 
statistics, compiled from the weekly 
sample of sales registered through 
250 retail outlets nationwide (as are 
the chartsl, show a wider spread of 
overall sales action. 

In a straight label breakdown. 
Virgin also emerges as top dog, 
with 8.8% of the action, followed by 
Chrysalis with 8% and CBS with 
7%. The Virgin company lead was 
gained by the addition of the affili- 
ated label 111 Records The singles 



analysis combines seven- and 12- 
inch sales. 

In the LP/cassette division, CBS 
tops the second quarter with 18.8%, 
followed by WEA (12.4%) and EMI 
(10%). In the previous quarter, 
CBS recorded a 20.3% share, fol- 
lowed by WEA (15.7%) and EMI 
(9.0%). On a label basis in this sec- 
tor, CBS is first with 11.5%, fol- 
lowed by Virgin with 6.6%, then 
CBS/WEA via the "Hits 2, Various 
Artists" collaborative package, plus 
'The Hits Alhum/The Hits Tape" 
set. 

Top singles in the second quarter 
charts were, in order. "19" by Paul 
Hardcastle (Chrysalis); "Move 
Closer" by Phyllis Nelson (Car- 
rere); and "You'll Never Walk 
Alone" by the Crowd, an all-star 
charily offering in aid of victims of 
a football stadium fire. Top singles 
artists were Hardcastle, Nelson and 
Tears For Fears. 

The top three albums were "Hits 
2" (CBS/WEA); "Songs From The 
Big Chair" by Tears For Fears 
(Mercury I; and "No Jacket Re- 
quired" by Phil Collins (Virgin). 
Top artists were Collins. Bruce 
Springsteen and Tears K-ir l-V.ir- 



MuchMusic Network, which would 
see the government help finance 
about 50 music videos each year 

• Funds directly to Canadian- 
owned record companies to encour- 
age the creation and distribution of 
classical, jazz, experimental and 
folk music. 

• Funds for radio broadcasters 
for programs in the area of syndica- 
tion, live concerts and specials 

• Elimination of duties and tariffs 
on concert equipment that must be 
imported. 

• Sustained assistance, in the 
form of an improved government 
mechanism, of the marketing 
abroad of Canadian music. 

• Relaxed broadcast regulations 
to encourage the development of 
satellite radio services. 

The 23-page paper largely down- 
plays the role of foreign-owned 
firms operating in Canada. It says 
the future of the business "lies in 
the hands of the Canadian-owned in- 
dependent labels for the simple rea- 
son that these companies are large- 
ly dependent on their success with 
Canadian recording artists to re- 
main in business." 

The paper says the $600 million 
sound recording business supports 
an estimated $2 billion economy in 
such areas as radio broadcasting, 
audio equipment sales, concert per 
formance, publishing, studios, mer- 
chandising and manufacturing. But. 
it notes, the production of Canadian 
recordings is in a "state of decline": 
There has lieen a 22% decrease in 
the number of English-Canadian 
records and a 54% decline in the 
number of French-Canadian records 
between 1979 and 1983. 

"It is evident that there has been 
a continuous weakening in the fi- 
nancial health of Canadian record 
companies over the past five years 
despite an increased share in mar 
kel revenues." the pafier says. "Al- 
though international trends indicate 
that it should be a growth sector, 
many Canadian record companies 
(Continued tin fitige 



Going Strong. Following Irieir recent Artists Anti-Piracy Challenge' press 
conference in New York, from left. WEA International chairman Nesuhi Ertegun. 
George Benson and his manager Ken Fritz welcome manager Brian Avnel to 
the fold on behalf of his clients Manhattan Transfer Frankie Valli and Michael 
Sembello. who pledged lo |Oin Benson in contributing a small percentage of 
Iheir international royalties 10 a special IFPI antipiracy lund 



Executive Turntable 

RECORD COMPANIES MCA Records names Randy Hock and Bob Osborn to 

the newly created positions of director of album promotion/marketing. 
East and West Coast, respectively. Hock was director of national promo- 
tion/ marketing for Arista Records. Osborn was Western regional AOR 
manager at Capitol. In addition, the label promotes Nan Fisher to the new 
ly created post of director of national alternative promotion in Universal 
City, Calif. She was national college promotion coordinator. 

Kelly Norris is appointed West Coast promotion director at Arista Rec- 
ords in Los Angeles. She was program director at KRQ Tuscon. 

Warner Bros. Records appoints Kathy Guild advertising manager and 
promotes Arlene Grzeszak to production manager/creative services is 
Burbank Guild was with the advertising firm Dentsu in account services 
Grzeszak was production coordinator for the label. 




Attic Records in Toronto makes the following promotions Lindsay Gil- 
lespie to vice president of sales and marketing: Ralph Alfonso, director o! 
press and promotion, and Velma Buckley, manager of production and mar 
keting services. Gillespie was director of sales and marketing. Alfonso wv 
manager of national promotion and press Buckley was promotion coordina- 
tor. 

HETAIIINS.'DISTRIBUTION Peter Young joins Seattle rackjobber Roundup Jl» 
sic as manager of special promotions. He was with Twin Records, a division 
of Surplus Records & Tapes. 

HOME VIDEO. Karl Lorimar Home Video promotes the following in Irvine. 
Calif Court Shannon to executive vice president. Harold Weilzberj. exec- 
utive vice president of sales and marketing; Franrie McBride. director o( 




marketing, and Kevin Johnston, director of sales. Shannon was vice presi- 
dent of marketing Weitzberg was vice president of sales. McBride wasdf 
rector of creative services Johnston was national accounts executive. 

PUBLISHING. At Tree International Nashville, Donna Hillcy is promottd 
from vice president to executive vice president, Joe Huffman becomes di- 
rector of business affairs, an expansion of his previous position as partner 
and general manager of Meadowgreen Music. Tree's gospel music division 
ni l Ilarriunnr tundra is upped from director of copyright administration 
tu general manager of the copyright division 

Philip Cacuyorin joins Island Music as professional manager. He w*S 
with Bug Music. 

PRO AUDIO/VIDEO. Robert Caianaugh joins Dolby Laboratories in San Fran 
risen as technical marketing consultant He was associated with Audintech- 

niques Inc. 
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First Titles Due in September 

Paramount Video Links With Windham Hill 



Gelling Top Billing. Recording acl Go West gainers with Chrysalis Records 
executives during a recent party celebrating their recent U.S. tour The gala 
event was at New York's Private Eyes Shown Irom lett are. top row. band 
member Richard Drummie. Chrysalis' chairman Chns Wright vice president ol 
marketing Rick Dobbis. executive vice president Jell Aldnch and president Jack 
Craigo, and band member Peter Cox Seated m Ironl is band manager John 
Glover 



maun 

SEttT 



BY TO NY SEIDEMAN 

NEW YORK Paramount Home 
Video and Windham Hill Records 
have joined forces to develop a new 
prerecorded video genre that will 
merge imagery with the relaxed in- 
strumental musir for which the rec- 
ord I. i!i' I is known 

The move marks Paramount'!) 
first entry into the music video 
made-for marketplace, as well as 
the first time the home video major 
has distributed product under a sep 
arate label. 

The titles will he marketed as 
trademarked Windham Hill videos, 
with the first package named "The 
Windham Hill Videos." Four titles 
will be released, all priced at $29.30, 
and all running for about 60 min- 
utes: "Water's Path." "Western 
Lights," "Autumn Portrait" and 
"Winter." 

Ship date for the product is Sept. 
20 The titles will also be released by 



BY PETER JONES 

LONDON Amstrad has pledged 
not to advertise its twin-cassette re- 
corders until an appeal against the 
British Phonographic Industry's 
court victory' over the firm has been 
heard. 

Justice Whitford's High Court 
judgment I Billboard, July 131 re- 
fused Amstrad the declaration the 
company had sought: that it* mar- 
keting and advertising for the twin- 
cassette decks TS39, TS87 and 
SM1IM were "not unlawful." 

Now, again before Justice Whit- 
ford, Amstrad has committed itself 
to withhold all advertising in re- 
sponse to an application brought by- 
CBS Songs, EMI Records and 
Chrysalis, on behalf of members of 
the BPI and the Mechanical Rights 
Society (MRS). 

Coming up with the Amstrad ap- 
peal, which will be heard Sept. 23 in 
the High Court, is an action in which 
BPI seeks damages based on profits 
from the twin-cassette systems, 
around 25.000 of which have been 



NEW YORK Audiofidelity Enter- 
prises has been charged with failure 
to account for and pay mechanical 
royalties in an action filed in U.S. 
District Court here. 

The suit, filed July 29, is a class 
action by more than 300 music pub- 
lisher*, although the action lists 
only Conrad Music, a division of the 
Arc Music Corp. It claims more than 
1.800 acts of infringement The Con- 



Pioneer Video Artists on laserdisk 
at $24.95. In order to best exploit 
the capabilities of Pioneer's strong- 
selling CI.IMHUI digital laser vidci*- 
disk player, the disks will have digi- 
tally encoded soundtracks 

Each of the titles will feature 
scenes related to the program's 
name and music by Windham Hill's 
top artists. Will Ackerman, Scott 
Cossu, Daniel Hecht. Michael 
Hedges, Alex de Grassi, Mark 
[•ham, Shadow-fax and Cyrille Ver- 
deaux are among the musicians in- 
volved. 

Paramount vice president and 
general manager Tim Clott says 
that the Windham Hill video titles 
should not be "pigeonholed." When 
Windham Hill's recordings first 
came out, the albums had a hard 
time finding shelf space at record 
outlets and achieved their best num- 
bers at health food stores and other 
alternative outlets Clott predicts 
that the videos will follow a similar 



sold in the U.K. 

BPI, representing the British re- 
cord companies, claimed that the 
marketing for the decks was "an in- 
citement to the public to breach re- 
cord and publishing company copy- 
rights by home taping from prere- 
corded cassettes." 

Amstrad had initiated the action 
as a result of a BPI letter to dealers 
warning that copyright breach was 
likely to arise through use of the 
hardware After the adverse judg- 
ment, Amstrad's sales and market- 
ing director Malcolm Miller said the 
company had no intention of with- 
drawing its twin-cassette systems, 
because the situation "remains far 
from clear." 

In the original High Court action, 
Justice Whitford had said: "This 
case is all about home taping. Copy- 
right owners have been losing po- 
tentially very large sums as a re- 
sult, not only from piracy but from 
home taping " He stressed that the 
BPI action was concerned not only 
with the machines but with the way 
in which they had been marketed 



rad copyright is "He Will Break 
Your Heart" a/k/a "He Don't Love 
You (Like I Ixive You I," written by 
Jerry Butler, Curtis Mayfield and 
Calvin Carter 

The action, whirh also names 
Dante Pugliese, a principal in Au- 
diofidelity, says that the 1,800 copy- 
rights were revoked by the Harry 
Pox Agency, the mechanical royalty 
collection group, following a de- 
mand last May that the company 
comply with the compulsory licens 
ing provisions of the Copyright Acl 

The action demands statutory 
damages of at least $50,0110 per in 
fringement and asks that the com- 
pany lie |iermanently enjoined from 
making and marketing product with 
the allegedly infringing material 



|ialh. with record stores and book 
stores the most important places for 
the titles at first. 

Sales potential for each Windham 
Hill title is in the .50.000- to 100.000- 
ii 1 1 it range. Clott suggests. He ac- 
knowledges that initial ship units on 
the titles will probably lie small, but 
he iioints out that the initial ship 
units on "Jane Fonda's Workout" 
were smull. too. And if the Wind 
ham Hill Video titles work as well 
as the label's audio product has, he 
claims, the progams should prove 
"evergreen" in terms of continuing 
sales. 

As with Windham Hill Records. 
Clott is looking for word of mouth 
ti'ontitnnii on /nH/t ,V| 



by Paul Grein 

BrYAN ADAMS' "Reckless" 
i A&M this week becomes the 
first album by a Canadian artist to 
reach No 1 in the U.S. since Bach- 
man-Turner Overdrive's "Not 
Fragile" in October. 1974. Adams 
is managed by Vancouver-based 
Bruce Allen, who also represented 
BTO at its [leak 

In the past 20 years, only two 
other albums by Canadian artists 
have reached No. 1 on Billboard's 
Top Pop Albums chart: Neil 
Young's "Harvest" in March. 
1972. and Gordon Lightfoot's 
"Sundown" in June, 1974. Interest- 
ingly, all four of these No. 1 al- 
bums yielded No. 1 singles: 
Adams' "Heaven," BTO's "You 
Ain't Seen Nothin' Yet." Young's 
"Heart Of Gold" and Lightfoot's 
"Sundown." 

"Reckless" has taken 38 weeks 
to climb to No. 1, which makes it 
the third slowest-climbing No. 1 al- 
bum of the past 10 years. The 
"Fleetwood Mac" album reached 
No. 1 in its 58th week in Septem 
ber. 19711; Huey Lewis & the News' 
"Sports" did the trick in its 39th 
week in June, 1984. 

For the record, the fourth and 
fifth slowest climbing No. 1 al- 
bums of the past 10 years are the 
Go-Go's' "Beauty And The Beat" 
and Ojuict Riot's "Metal Health," 
both of which took 32 weeks to hit 
the top It must have taken that 
long for the pun-filled titles to sink 
in. 

We might add that "Reckless" is 
the third consecutive "sleeper" al- 
bum lu top the chart It follows the 
"Beverly Hills Cop" soundtrack, 
which took 24 weeks to reach No 
1, and Tears For Fears' "Songs 
From The Big Chair." which rang 
the bell in its 16th week. 

Speaking of ivan For Fear». 

we must share this letter from Eru- 
Fader of Buyside, N Y. "How long 
will it Ih*," wonders Fader, "before 
we hear the following tv commer- 
cial: 



'Shout, shout 
Get it all out 
These are the stains 
I can do without 
Come on, I'm talking to ynu 

Get 'Shout. ' 
Having succeeded in getting our 
attention. Fader observes: "By hit- 
ting No. 1. 'Shout' becomes the 
first record named after a laundry 
detergent or dishwashing liquid to 
hit No. 1 (without the benefit of 
other words in its title)." 

Fader then names several of the 
runners-up. " Joy' hit number six 
in 1972 for Apollo 100. as did 
'Shout' in 1962 for Joey Dee & the 



Starlighters. 'All' hit number 35 in 
1967 for James Darren, and ivory' 
hit number 97 in 1969 for Bob 
Seger. 

"If you allow other words in the 
title," continues Fader, "four 
cleaner product' songs have hit 
No. 1: Blondie's "The 7"inV Is 
High.' Paul McCartney & Stoic 
Wonder's Ebony And Ivory,' 
Three Dog Night's Joy To The 
World' and Prince's When Doves 
Cry ' " 

Fader, a most meticulous cleans 
ologist. concludes: "Don't forget 
the novelty act the Detergents, 
who cracked the top 20 in 1965 with 
"leader Of The Laundromat.' And 
of course, there was the Fab 
Four." 

Fast facts h U c» Lewu * the 

News have been one of the hottest 
acts in pop for the past 18 months, 
but it's only this week that they 
score their first top five single, as 
"The Power Of Love" jumps two 
points to number five The band 
peaked at number six with three 
singles from "Sports": "I Want A 
New Drug," 'The Heart Of 



/ 



Rock'n'Roll" and if This I* It" 

Lewis' single is the top-ranking 
hit by an American artist on this 
week's Hot 100. The top four posi- 
tions are monopolized by Britons 
Tears For Fears. Paul Young and 
Stint, and Canadian Corey Hart. 
In much the same way. Bruce 
Springsteen is the top-ranking 
Yank on the pop album chart. The 
top four slots there are also held 
by three Brits (Tears, Sting and 
Phil Collins) and a Canadian 
i Bryan Adams I. 

Dire Straits this week returns to 
the top 10 on the pop album 
chart — and to the top 40 on the pop 
singles chart — for the first time 
since their acclaimed 1979 debut. 
"Brothers In Arms" jumps five 
points to number 10 on the Top Pop 
Albums chart as its breakout sin- 
gle, "Money For Nothing." leaps 
to number 28 on the Hot 100. 

"Brothers In Arms" also moves 
up to No. 1 in the U.K.. as "Money 
For Nothing" leaps seven notches 
to number eight on the British sin- 
gles chart. But the No. 1 spot in the 
U K is held by Madonna's into 



The Groove." which might very 
well have hit No. 1 in the U.S. had 
it only been released That puts it 
in league with such other 'ptian- 

t WO. 1 hiU as Ellon John's 

"Pinball Wizard." the Bee Gees' 
"More Than A Woman." Donna 
Summer's "Sunset People." Led 
Zeppelin's "Stairway To Heaven" 
and any number of Beatles clas- 
sics. 

We GET LETTERS: Vincent P. 
Ruscavage of Pittsburgh writes: 
In 19S0. liar. I Hall & John 

dates' Wait For Me' peaked at 
number 18. Their next single. 'How 
Does It Feel To Be Back." w ith the 
lead vocal by John Oales. peaked 
at number 30. 

"Now history has repeated it- 
self. This year. "Some Things Are 
Retter Left Unsaid' peaked at 
numlier 18. The followup, 'Posses- 
sion Obsession,' with the lead vocal 
again by Oates. has also tieaked at 
number 30. 

"I hope this makes it into your 
column if you get stuck about 
something to write." concludes 
Ruscavage, far too modestly. 




Amstrad Will Suspend 
Twin-Cassette Advertising 



Royalty Suit Hits Audiofidelity 

300 Publishers in Class Action 



Oh, Canada! Bryan Adams makes it 
to the top of the album list 
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Aid for Live Aid from Down Under 

Australians Do Their Part for Famine Relief Effort 



«| POLAND 

..newsline.. 

HIT SONS OF THE TEA*, as chosen by the audience al the 22nd Polilh Song 
Festival at Opole. was "Sha. La. La. La." performed by a blues singer 
appearing in the event as Shakin' Pudi. Top prize from the jury went to 
Ana Jurksztowicz, and first prize in the newcomer category was won 
by Mieczyslaw Szczesniak. The festival, considered the top annual en 
tertainmenl event in Poland, attracts the cream of domestical talent. 

THE INTERNATIONAL JAZZ FEDERATION'S Polish branch is running the most 
successful record store in Warsaw, selling domestic product alongside 
foreign material brought in by tourists or via mail order Biggest de- 
mand is for current U K chart product, plus "all-time greats" record- 
ings by such artists as Elvis Presley, the Beatles and the Doors The 
most prominently displayed material is from Chrysalis, PolyGram. 
Capitol. WEA. Anola and Teldec The store also deals in Compact Disc. 

THE MUSIC THEATRE of Gdynia has staged the musical "Fiddler On The 
Roof." playing to packed houses Guest performances by the company 
in Warsaw and Krakow were also successful. 

STAWSIAW N0W0THT. the longtime manager of the United Enterprises 
of Entertainment organization in Warsaw, has been ap|Miinted key ex- 
ecutive of the arts/culture ministry, with the responsibility of reorga- 
nizing the national music industry. 

POLISH ROCK GROUP LOMBARD has. for the second time, been invited to 
tour Italy by the Naples-based agency ATAF. On its first visit, the 
group recorded its first single in Italian. West German company Pool 
Musikproduk u on will release a disk by the band, hopefully opening the 
way into Western arkets alongside such Polish bands as Lady Pank. 
Kombi. TSA and Maanam. 

A GOLD DISK has been awarded to Mazowsze. Poland's best-known folk 
ensemble, for sales of more than 130,000 copies of its album of carols. 
The group has sold more than a million units of its seven albums, and 
there's a minimum production run of 100,000 on each of its releases. 
The group is popular in Polonian communities worldwide, especially in 
th«U.S. 

ROMAN tt \-i Mho 



BY JIM SAMPSON 
M I Nl< H Two years ago. the Her 
lin Audio-Video Fair was a major 
factor in the successful launch of 
the Compact Disc. This year's edi- 
tion, set for Aug. 30-Sept 8, is ex- 
pected to establish the CD as a pri- 
mary consumer music medium, and 
could also herald the arrival of the 
digital audiocassette. 

On the video side, no radical de- 
velopments are expected from Ber- 
lin. Sony hopes to debut 8mm soft- 
ware to support it* new camcorder, 
but most video program suppliers 
are this year taking their business 
to a new trade fair in Wiesbaden, 
avoiding the chaos of the biennial 
Berlin event, which in 1983 filled 25 
halls with 765 companies from 27 
nations, attracting 432.000 visitors 

An "explosive" demand for CD 
followed the last Berlin fair, accord- 
ing to Wolfgang Munczynski, Poly- 
Gram's CD coordinator in Baarn, 
Holland. "This year," he says, 
"we're showing the depth of the CD 
catalog and expect a similar subse- 
quent explosion in consumer de- 
mand " 

Munczynski says he foresees no 
major new hardware developments 
in CD. Several manufacturers will 
probably demonstrate subcoding, 
but a standard still has not been set 
for the international market. 



A new double CD deck from To 
shiba, which could have been attrac- 
tive for broadcast or disco use, has 
only one laser built in, precluding 
fading or mixing. 

On the CD software side. Munc 
zynski predicts that PolyGram will 
face capacity shortages until the 
fourth quarter, so the CD maxi-sin- 
gle. once expected in Berlin, has 
been pushed back to 1986, as have 
PolyGram's European midline 
plans. 

Video program suppliers, who in 
recent years have used Berlin as a 
consumer/trade expo, decided this 
year to have their business meet- 
ings at a separate location. To the 
chagrin of some, the only time and 
place available was around Sept 1, 
in Wiesbaden, near Frankfurt 

Sponsored by several trade 
groups and Videomarkt magazine, 
the first "Video Kongress" does not 
see itself as a competitor to Berlin, 
but rather as a complementary 
event, where all activity is devoted 
to business And with the German 
video software business in the dol- 
drums, there should lie plenty to 
talk about 

Germany's hardware distributors 
are only slightly more optimistic 
about their economic prospects. 
During the first half of 1985, color 
television sales slumped 7% and 
(Continued nn pngc t>4> 



BY GLENN A. BAKER 

SYDNEY The vast success of the 
international Live Aid ronrert pro- 
ject is sweet indeed for a number of 
Australians whose involvement in 
the ranse parallels thai .it Hob I lei- 
dof. 

It was Melbourne furniture deal- 
er Bill Gordon who staged the 
world's first major Elhi"pian appeal 
rock concert, then sold Geldof on 
the concept of an international con- 
cert tied to various telethons. 

"Gordon rang me out of the blue 
in November," recalls veteran Aus- 
tralian music industry' figure Brian 
deCourcy. "He didn't know a soul in 
the music business, but he did know 
how many people were dying in 
Ethiopia." 

The two enjoyed overwhelming 
rock industry support for a super 
star concert at Melbourne's Myer 
Music Bowl, which raised almost $2 
million for famine relief last Decem- 
ber Coincidentally. the concert was 
staged on the same day that US 
artists were Hsaembling to record 
"We Are The World ." Gordon 
hadn't even heard "Do They Know 
It's Christmas'." the all-star British 
charity single masterminded by Gel- 
duf, when he started organizing a 
benefit concert- 
After the Melbourne concert, 
where he met Geldof's partner 



Midge Ure, Gordon Hew to I/indon 
to meet with Geldof, who was al- 
ready well into plans for his Wem- 
bley concert. 

"Geldof hadn't thought of the 
idea of a telethon," says Gordon. 
"He became very enthusiastic when 
I told him how much money could be 
raked in. Telethons are more com- 
monplace in Australia and the U.S. 
than in the U.K." 

Ironically, it was Australia that 



MUNICH GEMA, the West Ger- 
man mechanical and performing 
rights society, collected a total of 
$180 million last year, according to 
figures released here. The society 
blames increased home taping and 
growing audio piracy for its failure 
to match the peak year of 1982. 
when income reached $190 million 

About $76 million of the 1984 total 
came from performance, broadcast 
and reproduction rights, some $91 
million from mechanical and manu- 
facturing rights. $2.9 million from 
Radio Europe 1 and $10.5 million 
from other sources 

Administrative expenses of 
14.2% leave a net $155 million for 



almost didn't participate in the 
eventual extravaganza. The nation- 
al 9 network refused to proceed 
with the telecast not much more 
than a month before the event, leav- 
ing Gordon, DeCourcy and such 
supporters as tv host Ian "Molly" 
Meldrum to try to pull something 
out of the hat. They did just that 
and, with only 15 days to go, per- 
suaded the government-owned Aus- 
(Continued on page Si) 



distribution to GEMA's 16,450 mem- 
bers, who include 1,749 music pub- 
lishers, with cultural support and 
social help accounting for $4.6 mil- 
lion and $1.8 million respectively. 

Discussing the new copyright law 
amendment that became effective 
here on July 1, GEMA chairman 
Erich Schulze says that although it 
represents significant progress. 
there are some negative implica- 
tions for music copyright, such as 
the limitation of the obligation to 
pay fees for social functions, which 
do not accord with the protection of 
intellectual property as guaranteed 
in constitutional law 



Berlin Audio-Video Fair 
Will Highlight CD's Growth 
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The Crossover Crutch 



REFLECTIONS IN BLACK AND WHITE 



BY DONNA HALPER 

I saw something the other night 
that really inspired me, in the same 
way the Live Aid concert did. It 
struck me as one of rock music's 
better moments, one that should 
have been experienced by those 
many spokespeople who blame rock 
for everything from cancer to delin- 
quency 

I saw a practically all-white audi- 
ence in an area that has had some 
racial problems in the past turn out 
in (treat numbers to cheer on a black 
singer who has made a remarkable 
comeback. Thousands of white fans 
danced to and cheered the music of 
Tina Turner, accepting her totally, 
not as a "black musician" but as a 
talented artist 

In that moment, race ceased to 
matter at all. Nobody rioted; nobody 
shouted any racial slurs; everyone 
had a great time. Once again, rock 
music brought enjoyment to a lot of 
people. And it snowed once more 
that although a concert can some- 
times produce negative results, 
more often than not a rock concert 
can be a very positive experience. 

Without accusing the audience of 
being closet racists, it's doubtful 
that so many whites of varying age 
groups would ordinarily go to such 
lengths to express admiration for a 
person who happens to be black (or 
Asian, or Hispanic, for that mat 
ter). It's a fact that only in sports or 
music do most whites have the op- 
portunity to stand up and cheer the 
achievements of someone of anoth- 
er race 

But it is also a fact that, in years 
past, rock music has not been very 
receptive to black artists. So it was 
good to see yet another harrier fall, 



another instance of how music need 
not lie 6/nrA- or white. And that set 
me thinking again about the much 
debated phenomenon known as 
"crossover." 

Just as there are some black jour- 
nalists who write that black/urban 
radio stations do blacks a disservice 
every time they play a "white" rec- 
ord, there are some white program 
mers who still seem to feel uncom- 
fortable about playing "too much" 
black music. Sure. Phil Collins had a 
major black hit, and we can all point 
to Prince or certain other black art- 



miles outside the city. But it still 
puz/.les me Is it that whites and 
blacks still don't feel comfortable 
going to concerts with each other? 
Is it that once an artist becomes 
"mass appeal," the artist's former 
fans don't fit any more? 

I doubt that Tina Turner wants to 
exclude her black fans Perhaps her 
tour draws heavy black audiences 
elsewhere, and Boston is an excep- 
tion Yet I also saw during the 
Prince tour that his audience 
seemed made up mostly of white 
fans. 



'Only in sports or music do most 
whites stand up and cheer 
someone of another race' 



Donna Halper consults radio stations in both targe and small markets 
She's based in Boston. 



ists with a huge following of both 
races, but they seem the exception 
even now. 

What crossing over means is that 
the black artist has become accept- 
able to the white audience And 
there's something about that that 
makes me uneasy. It appears to im- 
ply that if the artist keeps doing 
"black" material, his appeal to the 
white audience will be lost. 

The fact that there were few 
blacks at that Tina Turner concert 
near Boston may have been due to 
any number of factors. For one 
thing, the concert was held about 30 



Of course, much of this is good, 
and I wish more black artists were 
just seen as great performers rath- 
er than as great black performers. I 
doubt that the average white rock 
or pop fan would attend a Luther 
Vandross or Gap Band concert, 
even if these artists have earned at 
least a couple of major top 40 hits. 
Neither is yet considered a cross- 
over. 

So what does it take to cross 
over' Does it mean lots of top 40 
hits, as opposed to just black hits? 
Does it mean a change in style? 
Does it mean making the same hard 



choices some more avant-garde al- 
bum rock bands have had to make, 
about "compromising" and liecum 
ing more "commercial?" 

I'm delighted that MTV' and "Fri- 
day Sight Videos" play videos by 
black artists. And it's good to see 
the Pointer Sisters, Diana Ross, Ste- 
vie Wonder. Prince, Tina Turner 
and a few others accepted for their 
music and not categorized by color 
But I'm still concerned about the 
categories and what it takes to es- 
cape them once it's been decided one 
is "too black," or not "mass ap- 
peal " 

And I still wonder why record 
companies have black promotion 
staffs who promote to "black" sta- 
tions, and pop promotion staffs who 
work the rest of the industry I won- 
der what makes a record "black" 
and what makes a record "pop" in 
1985. 

I don't think audiences are won- 
dering I don't think they care very 
much as long as they like the song. 
It would be nice if a song were 
judged on its own mer.its. rather 
than deciding arbitrarily that it's 
only for blacks, or for whites. 

We are seeing some exciting 
progress, and valuable contribu- 
tions are being made. Rlack audi- 
ences are getting to hear people like 
Paul Hardcastle and Phil Collins; 
white audiences are getting to hear 
all sorts of talented performers 
they may have never heard before. 

But can we go to concerts togeth- 
er and be friends'* Can we work at 
the same stations and contribute to 
listeners no matter their race? I be- 
lieve we can. I hope we will. 



Letters to the Editor 



A CONSTITUTIONAL RIGHT 

I'm outraged at the continuing ef- 
forts of certain Congressional 
wives, the PTA, and even some seg- 
ments of the music industry to cen- 
sor pop music lyrics by committee 
(under the guise of "the industry 
policing itself). Even though 1 find 
some of the lyrics a bit blatant, I re- 
spect the right of all artists to speak 
their minds. You see, there is this 
obscure document called the Consti- 
tution of the United States, which 
says, "Congress shall make no law 
. . abridging the freedom of 
speech " 

If the question of free speech was 
important enough for the writers of 
our fundamental legal document, 
who is so self-important to presume 
to know better? If we begin to elimi- 
nate a potential danger to our chil- 
dren by censoring pop music, how 
long will it be before "the commit- 
tee" shows concern about — and cen- 
sors — "dangerous" social and politi- 
cal ideas like world hunger relief 
and nurlear disarmament? 

The solution to the problem is so 
simple it seems absurd to have to 
state it. The hard part is that it re- 
quires the active participation of lis- 



teners and concerned parents. Pay 
attention to the lyrics, and if they're 
found offensive or a bad influence 
on children, eliminate the source. 
Turn off the radio. Break the rec- 
ord No one has a gun to your head 
forcing you to listen. 

But do not attempt to deprive ev- 
eryone else of a source of enjoy- 
ment because of your limited views. 
Have people's minds turned to such 
mush that they need a review board 
to tell them what is worth listening 
to? 

John ZMmM 
Lansing, II 

ACCEPTING RESPONSIBILITY 

The queslion of risque lyrics is one 
LhaL should have been brought to 
light some time ago. Although I un- 
derstand the position of those who 
say that censorship denies us the 
right to choose for ourselves what 
is good and what is bad, there are 
those who are not yet capable of 
making this distinction. It's not 
enough to leave these decisions 
merely to one's conscience. 

We must return U> the origin of 
I he problem: the writers and the 
musicians. These artists should re- 



alize their obligation to the public 
and accept the responsibilities that 
follow Some, I'm afraid, look upon 
this responsibility too lightly. 

There is no easy solution to the 
problem But please, let's not beat it 
to death. Let's face it, and get it out 
of the way. I'm confident that the 
musicians and writers themselves 
can find a satisfactory solution. 

Brenaa K Walker 
Paula Records 
Shreveport. La 

SHADES OF ORWELL 

I am outraged at the sheer audacity 
of the Parents Music Resource Cen- 
ter. Who do these women think Lhey 
are' They're just political wives 
Does this give them the (lower to 
tell me w hat I can hear on the radio, 
what I can buy in the record store, 
or. heaven forbid, what my favorite 
artists can write in their songs? 

Shades of Orwellian totalitarian- 
ism will fall u|Km the light of musi- 
cal creativity unless we stop them 
dead in their tracks. 

Patricia Helner 
Birmingham, Ala 



CHARTIN6 HEAVY METAL 

I am writing in support of others 
who have urged that Billboard add a 
heavy metal chart. I feel this is very 
much overdue. 

Let's face it, heavy metal is not 
treated fairly by any part of the me- 
dia. MTV has cut back on it, and it 
rarely can be heard on radio. Even 
though there is a lack of exposure, 
there are still some great new and 
old heavy rock acts that deserve the 
exposure. I look to Billboard to 
make a major first step in correct- 
ing this situation 

Michael J Bower 
Warehouse Records 
Gretna. La 



Articles and letters appearing on 
this page sene as a forum for the 
expression of ciews of general in- 
terest. Contributions should be 
submitted to Is Horowitz. Com- 
mentarii Editor. Billboard, ISIS 
Broadway, Sew York. S. Y I0OJS. 
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Programmers See 'Evolution ' 

TOP 40 OUTLETS DANCING TO NEW BEAT 



BY ANGELA GAUDIOSO 

Tkit /.* the first of two arttrlrx on 
the impact of dance music at top 
40 radio. 

NEW YORK Several major mar- 
ket top 4(1 program directors seem 
to tOMMf that dance musk' is pain 
inp point* in pop radio Not all are in 
agreement, however, that there's a 
resurgence of the genre on CHR 
playlists. or that it qualifies as a 
trend per se. 

"The swing does seem to be to- 
ward a rhythm -oriented, 'up' music 
that's bringing people back to I he 
dance floor again," says K K H<J 
Houston's John Lander We're no- 
ticing fewer and fewer rock top 40- 
type songs; we have to strain to get 
those." 

On the other hand. Lander notes, 
"Songs like Dead Or Alive's 'You 
Spin Me Around I Like A Record)' 
have a real disco beat, and it seems 
the stigma is being lifted. Interest- 
ingly, a lot of the rock-oriented 
tunes like the Eurvthmics' "Would I 



Lie To You?' are almost ilanre-ori- 
ented, too. They dance to 'St tlmo's 
Fin*,' Kool Ar the Gang, Aretha, Ma- 
donna. Phil Collins' 'Sussudio' hroke 
out of the clubs; that's where we 
gut it" 

Mike Sehaefer of KILS AM-FM 
Los Angeles, who characterizes his 
market as "the leader" in music 
trends, corroborates lender's the- 
ory: "In the last two or three 
months we've seen a real resur- 
gence in the dance/ new wave mu 
sic, the Dead Or Alive and Depeehe 
Mode both broke on the WVst ("oast 
It's been great for us, because these 
records sell so strongly . . It seems 
that every three years the cycle re- 
peats itself." 

"I think the pendulum is swing- 
ing back, especially in CHR," says 
WMMS Cleveland operation* man- 
ager John (lorman, whose outlet 
switched from AOR to top 40 earlier 
this year "There's a wide variety of 
music happening within that one 
formal that** healthy for the for- 
mat, radio and the record business 
in general Madonna has probably 



...newsline... 

CBS'S TAKEOVER of live Gulf/Taft stations was finalized last week and 
produced manv personnel changOa. CBS's new stations are WSUN/ 
WYNF Tampa, KTXQ Dallas. KLTR Houston and WLTT Washington. 
At the Tampa combo, George Sosson steps in as vice president/general 
manager, while Shawn Portmann joins as manaper of the country AM 
Portmann was general sales manager at WSUN, while Sosson moved 
in from the VP/GM spot at CBS owned KRQR San Francisco. Sosson 
replaces Chris Wheat, who has opted to stay with Taft Meanwhile. 
Sosson's replacement at KRQR is Roil Calami, general sales manager 
at WCBS-FM New York since 1380 There, retail sales manager Steve 
Carver steps into the GSM spot. Finally, for now at least. Miles Sexton 
moves from the GSM spot at CBS's KKHR I/>s Angeles to the VP/GM 
post at KLTR Houston. 

GARY TAYLOR don MOM m -state traveling, with a move from VP/GM at 
Highsmith's KZZt' Spokane to the same slot at the company's country 
formatted KRPM Seattle. While he'll keep an eye on top 40 KZZU, Tay- 
lor has upped GSM Barl>ara Beddor to station manager there. 

EDEN'S EAST LISTENING ECQYT Phoenix gets a new operations manaper 
Dave McKay, who had been programming top-rated WWBA Tampa 
until recently. 




helped dance music in a mainstream 
fashion, but I don't think the trend 
is just limited to dance R&B is 

back." 

Echoing his own observations at 
the recent Bobby Poe Convention, 
newly appointed WBZZ Pittsburgh 
PD Nick Bazoo claims that clubs 
are Incoming the programmer's ba- 
rometer "I'm going to be relying on 
the clubs to help me find out how 
hip the Pittsburgh market is," Ba 
zoo says. "The people who go to 
these clubs are the same people who 
fill out the Arbitron diaries, who are 
very aware of radio, and who. after 
hearing the music in clubs, are re- 
questing it." 

As to when the so-called trend be- 
gan. Bazoo hesitates. "People don't 
want to bear this, but I don't think 
disco every really left us. it's just 
disguised Your big hiU> in the last 
year or so are dance-onented hits " 

He continues: "I think that's what 
made top 40 what it is today, and the 
reason album rork has had such a 
tough time in the past. Three or 
four years ago, AOR thumbed its 
nose at Michael Jackson and Prince. 
How can you ignore artists who 
sold the amount of albums they 
did*" 

Scott Shannon of New York CHR 
front-runner WHTZ (Z-I00) also 
contends that "dance music never 
left us. If you average the last 10 
years out. the same amount of 
dance songs are still in the survey. 
The only difference is, a lot of your 
techno-pop rock acts are catching on 
to the dance beat now." Shannon 
chooses to define it as "an evolu- 
tion, not a revolution. Revolution- 
ary is when AOR stations started 
playing dance records: People quit 
the stupid dance prejudice of 'just 
because you can dance to it. you 
have to pigeonhole it ' If you put 
synthesizers on Depeehe Mode and 
can dance to it, how come it's not 
disco?" 

WRBQ Tampa operations manag- 
er Mason Dixon ntxes any notion of 
a trend or "handle." "Dance music 
to me is mindless, pounding, thump- 
thump disco," he says Dixon would 
rather refer to the current prepon 
derance of top 40 as "uptempo, 
mass appeal," and a direct reflec- 
tion of a good economy. "People are 
dancing to Bruce Springsteen. 
They're Kouig to go to a club and 
dance to whatever you play ." 

K KRO/s Lander warns against 
saturation and recalls disco's death 
knell in the late '70s. "Everybody 
dove off the deep end. A lot of the 
artists were struck by the lemming 
effect: 'By God. all the hits are 
dance-oriented, so we're gonna 
make our hits dance-oriented.' So 
even Rod Stewart, who'd been a 
nicker hack in 1TO, made 'Do Ya 
Think I'm Sexy?' " 

Next: dance music rvmixex 



Fourth Freebies WlS-AM Chicago madmen Stove Dahl, nghl. and Garry 
Meter, left, chat with Glenn Frey whtle broadcasting then afternoon show from 
Grant Park on the Fourth of July Frey was in town with the Commodores to 
perform a tree concert sponsored by WLS and Budweiser 



Al I IOWWAIM 

The results arc last The 
reach is vast And the call is 
tree 1 To place a Billboard 
Classified ad. call Jell Seretle 
at (800) 223-7524 




Back in the 'BLS Fold. Alter two years with WRKS New York, Ken Webb has 
returned lo the morn>ng shift at Inner City-owned WBLS Pictured from left at a 
welcome-home party are Webb. WBLS general manager Charles Warfield and 
program director B K Kirkland. guest Kip Charles and Vaughn Harper, voice of 
the 'Ouiet Storm" overnight program 



Programmers re era I why they have jumped on 
particular new releases. 

BLACK/URBAN 

Still celebrating the station's newly annointed status as Charlotte's 
highest-rated outlet. WPEG program director/night man Mike Rossi 
took time off to fill us in on this week's "picks to click." Carl Carlton's 
"Privute Property" (Casablanca/PolyGram) is a great and long- 
awaited comeback, in Rossi's opinion. "It's another Bad Mama Jama' 
[Carlton's last hit, four years ago]; it has a good flow for all demos 
and a had break." he says. In a slightly different vein, Rossi is high on 
Jennifer Holliday's "Hard Times For Lovers" (Geffen). What can I 
say about this lady?." he enthuses. "Her voice is so well-rounded and 
the record is very soothing." Not surprisingly, Lisa Lisa & Cult Jam 
featuring Full Force's "I Wonder If I Take You Home" has been duly 
answered, and Rossi is an early fan of the response cut. It's a Full 
Force offering titled, of course. "Girl. If You Take Me Home" (Co- 
lumbia). Rossi reports that the song's music track is similar to Lisa 
Lisa's original, but really "pulls out Full Force's strong vocals very 
well " Rossi's final clicker is Val Young's "Mind Games" (Motown I, 
which he likens to the Mary Jane Girls vocally "It's a smash fast-tem- 
po track." he savs. "and all my jocks love it" 

AOR 

The San Diego rock lineup has KGB musk- director Ted Edwards hap- 
pily into Outfield, whose Columbia debut "Say It Isn't So" is playing 
well for the station so far. "There's a parallel that may be drawn be- 
tween the vocal style of this band's lead singer and Sting." says Ed- 
wards "Rut that's almost irrelevant, because the songwnting is 
strong enough to stand on ttl own I doubt Outfield will be perceived as 
a clone band." Edwards says the hand is unique these days "because 
it's an English band influenced heavily by non trendy American acts." 
Edwards is also enthused about John Waite's new single "Ereiy Step 
Of The Way" (EMI America.) "You have to be deaf not to hear this 
one." he says, calling the track similar to Wane's "Missing You" in 
that it's "a ballad with punch.'' Edwards point* out that the song is a 
natural fur San Diego, as the Rabys (Waite's band before going solo) 
"were always much bigger in Southern California than in the rest of 
country." Edwards' final pick is Tom Petty's "Dogs On The Run" 
(MCA), an album cut from "Southern Accent*." "Don't Come 'Round 
Here No More" and "Rebels' worked well for KGB. Edwards says, 
"hut Dogs On The Run' is probably the most familiar tune for those 
who grew to love Petty over the years." 

COUNTRY 

Happenings out in Albuquerque have KRST-FM program director 
Charles Mornn high on lius Hardin & Dave Loggins' "Just As Long 
As I lluve You" (Cotumbiu). Calling KKST a relatively progressive 
nutli't, Hardin says the tune is a strong pop/country crossover, even 
though "the lead-in is a little shaky " Eddy Ravi n's "I Wanna Hear It 
Erom You" I RCA I is "just simply a nice little song." in Motrin's opin- 
i Meuiiv. bile, < Vystal Cayle's "A Lone And Lasting Love" (Warner 
Bros I is a ballad Moran says "we're really thrilled with " And Dan 
Fogelberg s bluegrasay "Down The Road/Mountain Pass" (Full 
Moon/Epic) is working well for KRST, says Moran, tipping country 
colleagues to the pop artist's latest offering km nUEEtuS 




Tor the past five years, the Westwood One Radio network ha* brought listeners the hottest acts In country musu <m 
its top-rated Live From Glitey's series, heard on more than 450 stations throughout the world, plus Armed forces Radio 
and the BBC. 

And now. West wood One's Concertmaster mobile recording studios arc hitting the road to capture live concerts by 
country music superstars In all comers of the nation for a brand-new monthly concert series - IVesfu'ood One Presents. 

Grammy-winning vocal group The Oak Ridge Boys take center stage on the next edition of Westwood One Presents, 
airing the week of Monday. August 12 on the same great radio stations featuring Live Ftor, t Grf7ei/s each week. It's an exciting 
show recorded by West wood One at Cleveland's Tront Row Theatre during (he Oaks' current Step On Out lour, and features 
favorites spanning the celebrated quintet's Illustrious career. 

Westwood One Presents is hosted and produced for Wcstwood One by Jim Duncan, who bandies the same duties for Live 
From Oitley'.H. To find how you and your listeners can tune In to the hottest new country series on radio, contact your 
Westwood One representative now at (2 13) 204-5000. 



FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE... AND ONLY! 
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DF_.DC MO NJ NY Meiro PA.WV 



WQQQ (Q 1 00) Allentown, PA 
WFBG Altoona.PA 
WJLKFM A ,bury Pjiki NJ 
WBSB (S 1 04) B ill t-„ MD 
WMAR FM Baltimore MO 
WVSR Charleston, WV 
WZVQ4Z 104) Frederick. MD 
WKEE Huntington. YYV 
W81I Limit Wand, NY 
WAPP New York. NY 
WHTZ(ZIOO) New York. NY 
WPLJ New York NY 
WKHI Ocean City. MO 
WCAU-fM Philadelphia, PA 
WUSL Philadelphia. PA 
WZGO(Z106) Philadelphia. PA 
WBZZlB-94) Fnttsburgh.PA 
WHTX PlftSDurgh, PA 
WPST Trenton. NJ 
WAVA Washington, VA 
WRQX(Q-107) Washington. DC 
WOMPFM Wheekng WV 
WrLK •• •• 

WRRZ WiUevBarre PA 

WHTF York, PA 

WYCR York /Hanover. PA 



A weekly national indicator o* the frw 
moil added records on the radio 
il*tiO*t report ina. Its Riknowd i 

Hat 100 chart The ttatwnt « udi 
■tfwn itpmerri the mint p*n»l 
Hut rtftan. riot |utt (how vktrh iavr 
added the records ktted 



REGION 3 

FL.GA.NC SC East IN VA 



WISE Asheville NC 
WQXI-FM (94-0) Atlanta. CA 
WZGOZ93) Atlanta. GA 
rtBBQ-FM A^usta. GA 
WSSX CisanestorxSC 
W8CY Charlotte. NC 
WROQ Chartofte. NC 
WNOK FM Columbia SC 
WNKS<K.ss) Columbus GA 
wnfkmoOi Deytcna Beach, FL 
WDCG(GIOS) Duinarr/Rak'igh. NC 
WQSM Fay-etterWe, NC 
WANS Greenville. SC 
WOKI Knowv.Re.TN 
WHY! <Y 100) Miami Fl 
WINZFM<I95) Miamt. FL 
WKZO-FM Myrtle Beach. SC 
WVAV (Wave 104) Myrtle Beach. SC 
WNVZ Norfolk VA 
WBJW Orlando FL 
WRVQ'O/94) Richmond. VA 
WXLK (K 92) Roanoke. VA 
WZAT (Z 1 02) Savannah, GA 
WRBQ (0 105) Tampa. FL 
WMGG Tampa Bay. FL 
WZHHZ-9B) TsmpaBay ,R 
WSW Win si on Salem. NC 



REGION 4 

11. IN KY Ml OH Wl 

WROO Akron OH 
WBWB fiioorntngton.lN 
WCIL FM Carbondaie, il 
WB8M-FM(B-96) Chicago IL 
WGCIFM Chicago, R. 
WIS- AM Chicago. II 
WLS-FM Chicago, IL 
WKRQ(Q102) Cincinnati OH 
WGCl Cleveland. OH 
WMMS Cleveland OH 
WXGT-FM (92X) ColumbuV OH 
WCZY Detroit. Ml 
WHYT Detroit. Mi 
WSTO Evansnllr IN 
WNAP Indtanapok',, IN 
WZPL Indianapolis IN 
WVIC Lansmg. Ml 
WZEE Madison, Wi 
WKTI Milwaukee. Wl 
WZUU Milwaukee. Wl 
WRZW4KZ93) Peoria 11 
WRRR Ratine Wl 
WZOR Rockford. IL 
WSPT Stevens Point. Wl 
WHOT FM Youngstown OH 



REGION 5 

lA. K$. MN MO. NE NO. Oh. SO 



RFYR Bismarck. ND 

RFMZ tnlumb a, MO 

RIIR Davenpon lA 

WDAYfM (Y 94) Fargo. ND 

RRXL FM Grand Forks, NO 

KBEQiQ 104) llamas City. MO 

RZZC(Z2 99) Kansas City KS 

KDWB-AM Mmneapol<^ MN 

KDWB-FM Minneapolis, MN 

WLOL Minneapolis MN 

RJYO (KJ 103) Oklahoma Oily. OH 

RQKQ Omaha. NE 

KKLSFM Rapid City. SD 

KKRC Siou«FaRvSD 

RWR Si Louis. MO 

RHTR S* Louis. MO 

ROW TcpeU, KS 

RATI Tuha. OK 

KFMW vsMiertoo. IA 

KEYNFM Witi-hiia. KS 



REGION 6 

AL. AR LA MS West IN. TX 



KHFI Austin, TX 
WQID B-ia.i.MS 

WRXX(RXX 106) B rmmgharri. Al 
RAFM Dallas TX 
RTRS (RiM-f Ml Dallas T» 
RAMZ El Paso. TX 
RSET CiPaio. TX 
KISR Fort Smith AR 
WQEN(t>104) Gadsden AL 
RKBQ (93 FM) Houston. TX 
KMJD(MaKKl02) Houston. TX 
KRBE FM Houston TX 
KEGl Irving, TX 
WTYX Jackson. MS 
KRYK Little Rock, AR 
RBFM Mtatlen Brownse. TX 
WMC tM (FM 100) Memphis IN 
WJ0Q(Q 101) Mm itian MS 
WABBFM Mobile A[ 
WHHY FM Montgomery AL 
WWRX(RX 104) Nashville. IN 
WZRS (RiU| Nufw»JMJ TN 
WEZBIB97) New Or leans. LA 
WQUE FM New Orleans LA 
RITY aan Anlonia. TK 
MFM San Antonio. TX 
KWTX-fM Waco IX 



REGION 7 



KKXX Bikr-r-.tifkl. CA 

KIMN Denver. CO 

KOAQ(Q103) Denver. CO 

KPKE Denver. CO 

KRXY FM (Y 108) Denver. CO 

KLUC Las Vegas. NV 

KtlS Los Angeles, CA 

RRHR Los Angeles. CA 

XCAQ(Q105) 0«nard.CA 

KOPA Phoenn. A7 

RZZP Pho*n.« AZ 

KFMY Provo. UT 

ROZA PueWoCO 

RRSP Salt Lake City. UT 

RSDOFM(RS 103) San Diego C A 

RIST Santa Barbara, CA 

RHYT Tucson. AZ 

RRQQ Tucson. AZ 



REGION 8 



RYYA Billings, MT 
RIYS Bo.se ID 
RTRS Casper. WY 
RMGX rrewo. CA 
K YNO-FM Fr«no. CA 
KOZE Lewiston, ID 
KHOP Modesto CA 
KOSO Modesto CA 
KKRZ(Z IOO) Porrtand OR 
RMJK Portland, OR 
RPOP Sacramenlo. CA 
RSFM Sacramento. CA 
KWOD Sacramento CA 
KSKD Salem, OR 
KITS San Francisco. CA 
RMEL San Francisco, CA 
RSOL San Francisco CA 
REZR San Jos*. CA 
RWSS Sin Jose. CA 
RSLY San Luis Obispo. CA 
KUBE BgdjlBO V.A 
KN6Q laroma. WA 



REGION 1 

CT MA. ME. NY State. Rl. VT 



Bee Gee Onl Latham NY 
BuRalo En lei prises 1 Slop Buffalo NY 
Cambridge 1 Slop Boston MA 
Cavaget Dewitl NY 
Central Record A Tape S Windsor CI 
Cutter's New Haven. CT 
Dicks One Stop Dedh.im. MA 
Discount Records Lamb'idge MA 
Easy Records 1 Stop N Quincy, MA 
Everett Music Everett. MA 
Good Vibrations Boston, MA 
House 01 Guitars Rochester NY 
Music Suppliers One- Stop Needham 
MA 

Northeast I Slop Troy, NY 
Peters One Stop Norwood MA 
Record Qianl Utica, NY 
Record Thealer Buffalo NY 
Rhody's Warwick . Rl 
Iran* World 1 Si op Latham. NY 



REGION 2 

DE. 0 C . MO. NJ. NY Metro. PA WV 



A-l One Stop New York NY 

Ail- Service One-Stop Union. NJ 

Alpha Rack New York. NY 

Benel Dill- Bom, NY 

CAM 1 Stop Hrattsviile. MO 

Eastern One-Step Philadelphia. PA 

Clror Enlerpriset Roslyn, NY 

Gallery ol Sound rVilkes-Darrt. PA 

Harmony Music Bron*. NY 

J4P Musk World New York. NY 

J.E.R. Enterprises Baltimore, MO 

Kemp MiH BeiTsvlle MD 

Mobile One-Stop Pittsburgh. PA 

MuSK Factory Brooklyn N* 

Musical Sales Baltimore. MD 

Musicdan Edison NJ 

National Record Mart Pittsburgh. PA 

Oasis bethel Park. PA 

Oasis Pittsburgh. PA 

Record 1 Tape Ltd. Washington. DC 

Record Bar Morgantown WV 

Richman Brothers Penniauken. NJ 

Sam Goody Baltimore. MD 

Sam Goody Massapecjua. NT 

Seasons Four Records Hyattsvill*. MO 

Shut man Records Cmnaminson, NJ 

Tape King One Stop Hillside. NJ 

The W«« Brooklyn. NY 

Tower New York. NY 

Universal One-Stop Philadelphia. PA 

Wane Mane Washington. DC 

Wee Three Philadelphia. PA 

Win s Records Long island City. NV 



A weekly uhenel indicator ol 
■ngtaT uegkn I • . Ihoia *rt*> 
M|*jfKjn< Mi.-r uhn poltHujI sated 
on ■rmujl markt! ructaan Ikes* 
iccortH are net yel on trw top JO Hits 
at tkt raUiltrs and one vleps reperhn| 
to llOboaid i Hot 100 chart It* 
awlleh m iMh r*|NM represent tn» 
eatinj panel in thai region, net jmi 
iteia arhach in) rtportm| ike rtcontt 
kslkd 



REGION 3 

FL GA NC. SC. fast TN. VA 

Album Den Richmond, VA 
Bibb One Slop Charlotte, NC 
Cametot Atlanta. GA 
Camelot Charlotte NC 
Camelot Oaylona Beach, Fl 
Camelot Winston- Salem. NC 
Coconuts Atlanta GA 
Coconuts JacksonviRe. FL 
Jerry Bsssm's 1-Stop NMiamiBesrh 
FL 

Nora Records 1 Stop Norcross. GA 
One-Stop Records Atlanta GA 
Oz Records Stone Mountem, GA 
Peaches Cfearwater, FL 
Peaches G'eensboro. NC 
Peaches Richmond. VA 
Peaches Ft Lauderdale. FL 
Q Records Miami. FL 
RPM Associates Fa.rlar. VA 
Record Bar Savannah. GA 
Record Bar Durham, NC 
Sounds Familiar Columbia. SC 
Specs Records Miami FL 
Starship Records Savannah. GA 
Tars Records Atlanta, GA 
Tidewater One-Slop UortotV..vj* 
Tracks Records Norlo*. VA 



REGION 4 

II IN KY Ml OH. Wl 



Ambat /Record Theater Cincinnati, OH 
Angott 1 Stop Detroit. Ml 
Buzzard's Nest Columbus, OH 
Camelot N Canton OH 
Central 1 Stop Columbus. OH 
Flipside Records Arlington Heights, IL 
Gemini One-Stop Cleveland, OH 
Harmony House Records A Tapes Troy. Ml 
leiary's Records Des Plains. IL 
Mainstream Records Milwaukee Wl 
Martin A Snyder Dearborn, Ml 
MusKland Norndge. IL 
Northern Record 1 Slop Cleveland. OH 
Oranges Chicago, IL 
Peaches Cincinnati. OH 
Radio Doctors Milwaukee Wl 
Record City Shokie.lL 
Rose Records Chicago IL 
Scott's 1 Stop indianapohs IN 
Sound Video One Stop Nrles, IL 
Vinyl Vendors Kalamaroo. Mi 
Waa Works Owens bora KY 



REGION 5 

IA. KS. MN MO NE . NO OK. SD 



Brown Bros One-Stop Minneapolis, MN 
CML One Stop SI Louis.MO 
Cametol Wichita. KS 
DaM One-Slop M.nrvaoolrs MN 
Greal American Music Minneapolis. 
MN 

Hastings Lawton, OK 
Mumc Vision St Ann MO 
Mustciand Minneapolis. MN 
Musidand St Louis. MO 
Record Bar Cedar Rapids IA 
Record Bar Norman. OK 
Street side Records St Louis MO 
The Record Shop Edioa. MN 



REGION 6 

AL. AR. LA. MS. West TN. TX 

Camelot Little Rock AR 

Camelot N HiRs. TX 

Camelot Piano tx 

Centra" South One-Stop Nashvilkr TN 

Disc Record* El Paso TX 

Discount Racords Nashville, TN 

H W, Daily Houston. TX 

Hastings Arlington, TX 

Hastings Austm. TX 

H astings Houston. TX 

Hastings San Anton* TX 

Hastings Tyler. TX 

Melodf Shop Dallas TX 

Music City One-Stop Nashville TN 

Musicland Birmingham AL 

Peaches Memphis TN 

Poplar Tunes Memphis TN 

Star Recofds Fl Paso TX 

Sunbelt Music Dallas TX 

Texas Tapes A Records Houston. TX 

Weslem Merch One Slop Houston. TX 

Wherehouse Metaire. LA 



REGION 7 



Aobe, Road One Slop Santa Ana. CA 
Alia/West. March. Salt Lake City. UT 
Associated One-Slop Pnoenu. AZ 
Canterbury s Pasadena CA 
Circles Phoenu. A2 
Dan- Jay Denver CO 
Uconce Pizza Giendaie CA 
Licorice Pizza San 0<ego. CA 
LoveH's WTurhae. CA 
Middle Earth Downey. CA 
Musk Bos Fialerbjn, CA 
Musicland Murray UT 
Odyssey Records Las Vegas NV 
Peer Records Irvine CA 
Record Bar Colorado Stvmgs. CO 
Record Bar Salt Lake City. UT 
Record Retreat LMArvgere* CA 
Show Industries L os Ansjekes. CA 
Tower Anaheim CA 
Tower El Ceean. CA 
Tower San Diego. CA 
Tow Las Vegav NV 
Tower Panorama City. CA 
Tom San Ctego, CA 
Tower Sherman Oaks, CA 
Tower Los Angeles CA 
Tower lempe A2 
Tower Wrsl Covins, CA 
Wherehouse Gerdcruj CA 
Wherehouse M.sson Valley. CA 



REGION 8 



Budget Boise ID 

Dan-Jai Tuiheila. WA 

Eii's Records A Tapes Spokane. WA 

Eucalyptus Records Napa. CA 

Leopold's Records Berkeley. CA 

Musk People Oakland. CA 

Musicland Bdhngv MT 

Musicland SaaX lOM r* 

Peaches Seattle, WA 

Rainbow One- Stop S San Fmnc<sco CA 

Sea Port 1 Slop Portland OR 

Tower Campbell. CA 

Tower Concord. CA 

Tower Pomand. OR 

Tower Secr»mervlo. CA 

Tower San rnmcrsco, CA 

Tower Seattle WA 

Westgate Records Boise ID 
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Rosko Claims 
He Was Fired for 
Racial Reasons 

BY KIM FREEMAN 

NEW YORK Former WKTU (now 
WXRK/K Rock) jock Bill Rosko" 
Mercer has tiled a charge of racial 
discrimination against station own- 
er Infinity Broadcasting. Filed 
July 26 with the federal Equal Em- 
ployment Opportunities Commis- 
sion, the charge alleges a violation 
of Title VII of the Civil Rights Act 
of 1964 

A personality with WKTU since 
October. 1979, Rosko was terminat- 
ed after interrupting his July 12 
night shift to deliver a statement ac- 
cusing Infinity and its president Mel 
Karmazin of deliberate discrimina- 
tion. Rosko's announcement came 
on the eve of pop-programmed 
WKTU's change to WXRK and an 
AOR format. Rosko's charge al- 
leges that the station's switch from 
"urban music to its present form" 
was done "in order to eliminate 
black announcers" and was "racial- 
ly motivated " 

With the matter now in the hands 
of Infinity's lawyers, WXRK vice 
president and general manager 
Tom Chiusano says, "There is no 
doubt in my mind this is a ground- 
less, baseless charge." At press- 
time, no hearing had been set. 

Noting that WKTU in its heyday 
had served three ethnic groups, 
white, black and Hispanic, Rosko's 
on-air statement charged that Infin- 
ity "immediately began to minimize 
black and Hispanic influences" 
when it took over the station in 
1982. Change itself was fine, Rosko 
said, "but not when it's motivated 
racially." His final on-air comment 
was: "I know I'll be fired for this, 
but I consider it a privilege." 

Rosko was subsequently fired for 
insubordination, a charge he denies. 
He says his statement "merely ex- 
pressed my opinion." Queried as to 
whether Infinity had intended to 
keep Rosko on board had he not 
made the statement, Chiusano says, 
"I don't know that that's important 
at this point." 

In his EEOC charge, Rosko 
claims that he has been subject to 
harassment since Infinity pur 
chased WKTU. Among the forms of 
harassment, he alleges, were con- 
tractual breaches concerning his air 
schedule and failure to promote his 
shift. Chiusano's comment on these 
charges is, "I don't think we've 
breached his contract in any way." 

Elaborating on his discrimination 
charges, Rosko's EEOC claim says: 
"I was the only black announcer on 
the regular shift, and the only other 
black announcer on the weekend 
shift has been discharged." Chiu- 
sano points out that this is false. 
Johnny Allen still has a weekend 
slot, and former PD Quincy McCoy 
was still chairing the afternoon slot 
at presstime Rosko now says that 
Allen was only kept aboard after In- 
finity received his EEOC charge, 
and implies that McCoy is being 
kept on as a token black. 

He claims that Infinity executives 
told him "that the format had been 
made for me and I had cut my own 
throat " 




WOKI. RAAB steps down after a strong book as PD 
for Doubleday's WHN New York His replacement is 
Neal "Moon" Mullins, who leaves a longtime post as 
PD of WDAF Kansas City As of Sept. 1, Raab will be 
consulting country outlets, w ith duties that already in- 
clude advisory posts for WHN and MJ1 Broadcasting, 
the Gotham syndicator of "Country Today" and other 
programs. Also exiting WHN is promotion coordina- 
tor Marissa Brown, who takes on new challenges at 
Ticket World in Manhattan. 

The new programming magician at WMGG Tampa 
is Al Casey, who's been doing the same tricks for 
WPGC/WCLY Washington and replaces recently de- 
parted Scott Bobbins . - Gary Spears takes on addi- 
tional duties at WAPP New York as assistant pro- 
gram director. Meantime, Steve Ellis gets the acting 
PD title, replacing Gerry Cagle, who left earlier for 
Kansas City's KBKC-FM. The former WBBM Chica- 
go veteran will continue his 6-10 p.m. shift . . . Speak- 
ing of WAPP. the outlet's former afternoon man Chip 
Unhurt il bftck from "paternity leave" and looking for 
either major market jock work or medium market pro- 
gramming work. To refresh your memory'. Hobart 
was with WAPP for three years, left in January of 
this year and can now be reached at (617 ) 469-3350. 

ALSO LOOKING is Steve Crowley, who was KLOS 

Los Angeles' production director until July 26. when 
he was let go in the wake of the ABC/Capital Cities 
merger. He can be reached at (213 ) 838-4674 and is 
looking for a similar major market gig. On the same 
day, the bids for spinoff stations via the merger were 
collected. Once again, the outlets available are Cap 
Cities' KLAC/KZLA Los Angeles, WPAT-AM-FM 
New York and WKBW Buffalo, and ABC's KSRR 
Houston, KTKS Dallas and WRIF Detroit. 

KAFM Dallas gets a new morning man in I>an Ste- 
vens, who moves over from K1KK Houston and will 
now tie known as Ryan West, a station-appointed and 
supposedly seductive name on which he jokingly has 
"no comment." And belated congratulations to harm 
Crosby, who graduated from the intern ranks to fill a 
new KAFM post as music assistant . . Still in Dallas, 
our apologies to KEGL. whose format was listed as 
AOR in last week's Arbitron listing. The Eagle, of 
course, flies the top 40 Hag. 

Mark DiDia checks in as Mike Ellis' MD replace- 
ment at WXRK (K-Rock) New York. He's a well-liked 
recruit from WYSP Philadelphia Meanwhile, the rip- 
ple effect of K-Rock's arrival last week hit New Jer- 
sey, where John Scher's concert promotion firm, Mon 
arch Entertainment, had to devote more programming 
thoughts than usual to the music on its telephone hold 
line. Apparently, the firm caught some flak from 
WNEW-FM when K-Rock was put on the line. Mon- 
arch has since stablized the boat with all-news WINS 
New York. 

The K-Rock npples ran a bit deeper in Manhattan 
thanks to WNEW-FM PD Charlie Kendall's poignant 
pen. In a letter to label promotion heads, Kendall 
warned against allowing artists to record the "Hello, 
this is ... at K-Rock, New York's number two rock 
station, but not for long" spots the outlet has been 
running. So far, Kendall has caught Nikki Sixx of 
Elektra's Motley Crue and Atlantic's Robert Plant do- 
ing on air positioning statements, and currents from 
both artists were yanked off 'NEW. "The basic princi- 
ple." says Kendall, "is that artists are saying that K- 
Rock is a better station than mine. If they don't need 
us after 18 years, we don't need them." Kendall claims 
no problems with straight IDs. His letter states that 
K-Rock's ascent will take "a lot longer than they 
think, and even longer before you'll be back on speak- 
ing terms with WNEW-FM." 

"I'd file it under standard operating procedure," 
says Elektra's Brad Hunt, who jokes about the status 



of a co-promotion WNEW-FM has scheduled for the 
Crue's Aug. 14 concert The content of Sixx's spot, 
taped during a K-Rock interview, was unknown to 
Eleklra, says Hunt. As forgetting K Rock to drop the 
spot. Hunt says, "You can talk all you want, but Pat 
| K-Rock PI) Pat EvansJ is a smart programmer. This 
war is going to be pretty intense " Like other promo- 
tion folks pulled. Hunt says Kendall was "definitely 
within his rights," although most appeared insulted at 
the threatening nature of the tetter. 

Checking in with another new rocker out on the oth- 
er coast, KKCY San Francisco co-PD Tom Yates 
sounds as excited as he did June 21 when "The City" 
debuted As of last week. Yates says the station had 
received more than 1,000 letters, running 90% positive 
and beyond the simple "we love it" messages into sug- 
gestions. On top of that, Yates claims that 89% of 
those respondents are within The City's target 28-42 
demo. "We're getting the bright, mature people we're 
aiming for," he says. 

Meanwhile, these bright, mature folks are now 
"City File Members." an element in what Yates calls 
The City's anti-promo promotional stance. Written cri- 
tiques serve as membership dues, and the members' 
vital statistics are then entered onto the computer for 
random use in giveaway drawings. 

Mullins replaces Raab 
as WHN New York's PD 

HaRD WORK PAYS OFF for Mary Taten, whose 
business card gets elaborate with the additional title 
of assistant PD at WQXR Washington. She continues 
as Q-107's music director after filling the program- 
ming gap between Alan Bums' departure and Randy 
Lane's arrival 

The 33-year itch is now over for urban-formatted 
WITH Gary, Ind., which last week went from a day- 
timer to 6 a.m. -midnight broadcasting. PD Gary Law 
says full time operation is slated for fall, at which 
point the outlet may be seeking additional air talents 
. . . Meanwhile, back in New York, air talent Jimi 
Bruce is looking to come out of his premature retire- 
ment. Rruce has been in the business since 1971 with a 
variety of positions; his most recent role was as a sort 
of Man Friday for WBLS New York. He can be 
reached at 1718) 465-4889 . . . Out on Long Island, 
WLIR Hempstead pulls Ralph Cooper II onto its dar- 
ing airstaff as host of "Party Out Of Bounds," heard 
weekend afternoons. Cooper, who formerly worked 
for WBLS and WKTU, can also be caught downtown 
at Danceteria. where he spins disks under the "Black 
Gypsy" alias 

Jl'LIO FLORES goes from weekend talent to per- 
manent overnight man on KEZL San Diego . . . Down 
Highway 1 a bit, George Feola makes a nice move out 
to Monterey, where he'll be afternoon driver and mu- 
sic director for KWST, a role he prepped for as morn- 
ing man/PD at KBCM Tremonton, Utah . Also mov- 
ing out of Utah is former KCGL Salt Lake City after- 
noon lady Mary Ellen Harrington. She's returning to 
WBLM Portland, Me. as news director for the early 
show, a shift on which she worked last year. 

At WRAP-AM Norfolk. Va.. Alan Miller gets set 
tied in the general manager post, replacing Dave El- 
dridge. who stays on as station manager Miller was 
general manager of WMBG/WQKS Williamsburg. 
Va PD at the Norfolk outlet is Rocky Nelson, a for- 
mer staff announcer at WQKS And disk jockey "Dad- 
dy" Jack Holmes is celebrating his 72nd birthday and 
his 35th year of service with WRAP . Collecting a 
promotion post is Nancy Chernelt. a new recruit at 
WBBG-AM Cleveland. She prepared for the role as a 
media consultant to several local politicians 

Mike McCoy joins KHAK-AM Cedar Rapids as pro 
gram director He had held the same slot at WI'BE- 
FM Cincinatti. which is currently looking for a music 
director. McCoy replaces Jav Allan, who has joined 
WWQM-FM Madison, Wis. as PD . . . Dan Sullivan re- 
sign^ :is assistant musii direrlnr at KLXL-FM Du 
buque, Iowa, to pursue non-music endeavors John 
Nemmers, weekday air personality from 7 to mid- 
night, will assume Sullivan's responsibilities. 
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WINNERS OF 
BILLBOARD'S ANNUAL 
RADIO AWARDS 

-mast prestigious in the industry- 

TO BE ANNOUNCED 
IN THREE ISSUES 
NRBA/ NAB "THE CONVENTION ISSUE" 

Distributed at (hp Dallas Convention: Seplembc-r 11-15 as Well .is 

AUGUST 31 and SEPTEMBER 7 
• • • 

TAKE ADVANTAGE OF THESE THREE UNIQUE 

OPPORTUNITIES TO REACH KEY RADIO PROGRAM 

DIRECTORS AND STATION MANAGERS! 

• • • FOR ADVERTISING DETAILS CALL: • • • 

IN NEW YORK (212) 764-7330 Norm Berkowitz 
IN LOS ANGELES |21 31 859-5344 Christine Matuchek 
or contact any Billboard Sales Office worldwide 
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Musical Chairs on 
Toronto Airwaves 

TORONTO Morning radio is un- 
- : - t i_' ■ . i r • u a significant face-lift in 
this largest of Canadian markets 

John Mahjor. the host of the mu- 
sic video program "Toronto Rocks," 
is being shuttled within the CHl'M 
organization to move into CHUM- 
AM morning slot, replacing Tom 
Rivers. Russ McCloud replaces 
Mahjor on his evening CHUM shift. 
The move is intended to take aim at 
CKTR. which is riding high as the 
favorite among the youth of Toron- 
to. 

On the lighter side of the dial, Jay 

NVIson has I r. lureii away from 

CHFI-FM to take over Sandy 
Hoyt's morning job at CKFM-FM. 
Hoyt is stepping down for health 
reasons 

And on the harder edge of the 
dial, Scruff Connors is leaving 
CILQ-FM after five successful 
years, saying simply that he wants 
to take a break The station will an- 
nounce a replacement soon. 



A< HOXAVAIM 

The resuils are last The 
reach is vasl And the call is 
free 1 To place a Billboard 
Classified ad can Jeft Serene 
at (800) 223-7524 



Promotions 



ROMANCE ON A RAFT 

Wl.LZ Detroit lAOKl 
Contact: Michael Isabella 

or fiatlti/ Gayda 
Picking up on an idea used by its 
linubleday sister station WAVA 
Washington. WLLZ is enabling a 
loving couple of listeners to get 
married on a raft. The ceremonies 
were held on a special wedding raft 
during WLLZ's first annual Ram 
blin' Raft Race on the gentle Huron 
River last Saturday (3). 

The winning romantics were cho- 
sen at random and received lots of 
lierks for tying the knot in the riv- 
er's tide, most of them courtesy of 
WLLZ's advertisers. These included 
a pair of wedding rings, a Niagra 
Falls honeymoon and a wedding 
cake WLLZ then threw a reception 
for the couple with live entertain 
ment from the All Star Floater 
Band, a conglomeration of musi- 
cians from local bands. 

For the non-newlyweds, the ex- 
citement centered on the homemade 
crafts in the race. The speediest 
ship brought home a trophy, while 
other categories for raft design cre- 
ated winners as well. 



Vkteocassette Top 40 
Sales & Rentals 
Charts 
Every Weak 
In Bflboard 
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EXTENSION 




tudy with Top Professionals 
in the Music Industry This Fall. 



RECORDING ARTS 
Career Development ol the Artist I: 
Personal Management taught by 
Larry Larson 

■ Recording Engineering Theory taught by 
Van Webster 

■ Basic Dynamics ot Domestic and 
International Music Publishing: Law and 
Business taught by Martin Cohen 

■ Introduction to Audio Engineering taught 
by Michael Braunstem 

The Law and Business ol Music in the 
Eighties: Developments and Trends 
laughl by Robert Thome 
The Marketing Plan Behind Hit Records 
and Stardom taught by Thomas Noonan 

■ Making Music: Careers In the Music 
Industry taught by Ned Shankman 

MUSIC: HISTORY AND THEORY 

- Techniques ol Musicianship taught by 
Priscilla Pawiicki 

■ On Pacific Coast Highway: A Seminar 
with Robert Winter taught by 
Robert Winter 

■ The Jazz idiom: An Instrumental View 

laught by Charles Weisenberg 

■ Music the Universal Language laught by 
Priscilla Pawiicki 

MUSIC: COMPOSITION AND 
LYRIC WRITING 

- Songwriters Workshop taught by Alan 
Scott and K A Parker 



Contemporary Lyric Writing taught by 
K.A. Parker 

■ Contemporary Jazz and Pop Harmony II 
taught by Hummie Mann 

■ Scaring for the Rhythm Section taught 
by Hummie Mann 

The Working Syntheslsl I: An 
Introduction taught by Clark Spangler 
The Working Syntheslsl III: FM Digital 
Programming taught by Clark Spangler 

■ Techniques ol Film Scoring I: Mechanics 
taught by Don Ray 

■ Techniques ol Film Scoring II: 
Instrumentation taught by Jerry Immel 

■ Techniques ol Film Scoring III: 
Twentieth-Century Harmony Part I 
taught by Jerry Fried 



- Techniques ol Film Scoring V: Scoring to 
Time taught by Don Ray 
Techniques ol Film Scoring VIII: 
Conducting for Studio Recording taught 
by Ernest Gold 

Special Studies in Film Scoring: 
Independent Study with Walter Schart 

taught by Walter Schart 

MUSIC: PERFORMANCE 
i A Workshop in Opera: German Opera 

Interpretation and Language taught by 

Sybil Hast and Roger Maloul 
■ Show Time: A Musical Revue 

Performance Workshop taught by 

William and Irene Chapman 



Making Music: 
Careers in the Music Industry 

Saturday, September 21 



II you are interested in a career in the music 
industry, spend a day at UCLA with leaders 
horn all areas ol the Held 
Coordinators 

Ned Shankman and Ron DeBlaslo. personal 
managers and partners. Shankman DeBlasio 
Guesl speakers include (subject to 
availability) 

Peter Blichley. Director ol Marketing, 
Picture Music International 



Bryn Brldenthal President Bryn Bridenthal 
Public Relations 

Gary Gorsh. A & R. Geften Records 

Grig Mithleson. Producer (Sheena Easton, 

Denlece Williams) 

Alan Melim. Senior Creative Director. 

Famous Music Corporation 

Thomas Noonan Vice Publisher and Director 

ol Charts. Billboard Magaitne 

Members ol X, performing and recording 

artists and others to be announced 



- Performance Techniques lor the Pop 
Singer taught by Lis Lewis 

* Finding an Identity as a Singer: An 
Intensive Workshop tar Perlormers 

taught by Lis Lewis 

- Piano IA taught by Priscilla Pawiicki 

- Classical Guitar, Beginning taught by 
Jeffrey Goodman 

- Workshop In Brazilian Percussion taught 
by Floriano Regis 

• Mew this quarter 

For a tree copy ol the Extension catalog 
which describes Ihe complete program in 
The Arts, please phone Ms. Bond 
(213) 206-6495 (7 30 am to 5:30 pm 
weekdays) Alter September 8 phone 
825-9064 Or till out the coupon and mail to 
UCLA Exlension, Depl ot The Arts, P.O. Box 
24901. Los Angeles. CA 90024 

Making Music Careers in the Music 
Industry meets September 21. 

Fall quarter begins September 23. 

Please send me the UCLA Extension Catalog. 



Name 



Address 



City/State/ZIP 



HL A55 
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ewsmakers 





Vox Humans. WHTZ (Z 100) New York program director Scott 
Shannon, left, and his morning team partner Ross Bnttam, nght. grve 
Kenny Loggins a hand m promoting his current single. " Forever." from 
his Columbia album "Vox Humana " 



Rodents Invade KLOS. Members ol Atlantic recording group Ran ham it up with KLOS Los Angeles 
program director Tim Kelty before doing an on-air interview to discuss their current album, Invasion Of 
Your Pnvacy " Standing from left are Ratts Juan Croucter and Stephen Pearcy. Kelly, and bandmates 
Wanen DiMartini and Robbm Crosby 




Tour Launch. Rich Springfield, center, kicks ofl his "Cathode Ray '85 " 
tour m San Juan. Puerto Rico, with a little help Irom his tnends The lour, 
supporting his release Tao." is co-sponsored by the Westwood One 
Radio Network and Chewels Sugarless Gum Shown with Springfield are 
Major Way Management's Dana Miller, left, and Westwood One chairman 
and president Norm Pattiz 



0. 




Radio Celebration. Members ot the New York radio community gather to 
celebrate the initiation ol a radio-only wing at the city's Museum of 
Broadcasting Gathered from left for ih© "Radio After Radio" party are 
WCBS FM New York air personality Bruce Morrow. WPLJ New York atr 
personality J m Kerr, recording artist Melanie and McGavren Guild Radio 
president Ralph Guild 



Big Chair In the Big House. Roland Orcabal of Tears For Fears, center, chats with 
CHEZ 106 Ottawa music director Greg Tornngton. left, and afternoon announcer 
Mike Giunta dunng a recent visit to the studios The station presented the group at 
the Ottawa Crvic Centre on June 3 





Riding In Style. KHTZ Lus Angeles on-air personalities show off the 
classic 1952 antique replica MG-TD they'll be giving away at the end of a 
summer-long promotion m cooperation with Schweppes The auto will be 
displayed at various locations throughout the Southland, giving listeners a 
chance to win a trip to London as well as the car Sending cheers from left 
are DJ5 Rick Diego. Guy Davis, Charlie Tuna and Kenny Noble 



Ingenious Engineering. Pictured is one of this year s entries in KBCO-AM- 
FM's smth annual Kinetic Sculpture Challenge at the Boulder Reservtor in 
Denver The event is a competition of home-made, human-powered 
amphibious crafts over a seven-mile land and water course More than 50 
moving sculptures with 350 pilots and pit crew members participated, and 
nearly 50.000 were on hand to witness the bizarre contest 



\ 



Rich, and Single Too. Lucky winner 
Jimmy Lockhead ol Kensington, Pa., 
lumps lor joy after being awarded 
$100.00 by Philadelphia's Power 99FM 
(WUSL) The money acted as grand prize 
for the station's 'World's Easiest Job 
Promotion,'" which began in March and 
centered on the common song-ot-t he-day 
concept with daily $99 giveaways 
Supervising his jump for toy are various 
station staffers 
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DIRE STRAITS 
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BRYAN FERRY 

AHHAflnm 


SLAVE TO LOVE 


OA 
JU 


40 




? 


THF HOOTERS 

"- 


AND WE DANCED 
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CARITOI 


WE DON T WED ANOTHER HERO 
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LIFE IN ONE DAY 
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STILL IN LOVE 
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DIRE STRAITS 


WALK OF LIFE 
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35 
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TALKING MEADS 


ROAO TO NOWHERE 


47 
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BON IOVI 


IN AND OUT OF LOVE 


48 
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TOM PETTY AND THE HEARTBREAKERS MAKE IT BETTER 

MCA 
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41 
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12 


SUPERTRAMP 

AAA* 


CANNONBAl I 


50 
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22 
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BOB DYLAN 


TIGHT CONNEC HON TO MY HEART 



YesterHits 

Hits From Rilthuarti 10 and 
JO Years Ago This Week 

POP SINGLES 10 Years Ago 

1. Jive Talk in', Bee Gees, sso 

2. VmHol In Love. lOcc.Min' i »• 

3. Please Mr. Please, Olivia Newton- 
John, mca 

4. One Of These Night*. Eagles 

5. Someone Saved My Life Tonight. 

Elton John, mca 

6. Midnight Blue, Melissa 
Manchester. *htsu 

7. Rhinestone Cowboy, Glen 
Campbell, cAPUtx 

8 Whv Can't We Be Friends, War, 

9 How Sweet It Is (To Be Loved 8y 

You). James Taylor. *>»wi»ai*os 
10 Rockford Files, Mike Post, mom 

POP SINGLES — 20 Vurs A en 

1 I'm Henry VIII, I Am. Herman's 
• Hermits, mom 

2 (I Can't Get No) Satisfaction, 

Rolling Stones, lomoon 
3. What's New Pussycat?, Tom Jones. 

4 Save Your Heart For Mt. Gary 
Lewis & the Playboys, ikxhtv 

5 I Got You Babe, Sonny & Cher, atco 

6 Yes. I'm Ready, Barbara Mason. 

rWKIC 

7. I Like It Like That. Dave Clark Five. 

CMC 



10. Don't Just Stand There. Patty 

Duke. UMTtO MVTlSTS 

TOP ALBUMS — 10 furs Ago 

1. One Of These Night*, Eagles 

ASYLUM 

2. The Heat Is On Featuring Fight 
The Power, isley Brothers, t mo 

3. Love Will Keep Us Together, The 
Captain & Tenmlle aim 

4. Captain Fantastic & The Brown 
Dirt Cowboy, Elton John, ml* 

5. Cut The Cake, Average White 
Band, a-xantc 



7. Gorilla, James Taylor. WAm«t»SROS 

8. Cat Stevens' Greatest Hits, asm 

9. That's The Way Of The World. 

Earth. Wind & Fire, cotuMeiA 



TOP ALBUMS — 20 Yurs Ago 

1. Beatles VI, capitoi 

2. Herman's Hermits On Tour, mgm 

3. The Sound Ot Music, Soundtrack. 
hca vcToa 

4. Mary Poppins, Soundtrack, vista 

5. My Name ts Barbra, Barbra 
Streisand, ciaumbia 

6. Mr. Tambourine Man, Byrds. 
oSUmSm 

7. The Rolling Stones, Now!, i i.iwtxw 

8. Summer Days (And Summer 
Nights), Beach Boys, mcm 

9. Dear Heart. Andy Williams, columim 
10. The Beach Boys Today!, i WHO* 

COUNTRY SINGLES— 10 Years Ago 

L. Wasted Oays And Wasted Nights, 

f reddie Fender. *- dot 

2. The Seeker. Dolly Parton. not 

3. Everytime You Touch Me (I Get 
High), Charlie Rich, epic 

4. Love In The Hot Afternoon, Gene 
Watson, cafiicx 

5. Rhinestone Cowboy, Glen 
Campbell, capiiol 

6. Feelin's. Loretta Lynn 4 Conway 
T witty, mca 

7. Please Mr. Please, Olivia Newton 
John, mca 

8. Deal, Tom T Hall, Mcncunr 

9. Just Get Up And Close The Door, 
Johnny Rodriguez. •■*< 

10. Woman In The Back Of My Mind. 
Mel Tiflis. mcm 

SOUL SINGLES— 10 Years Ago 

1. Hope That We Can Be Together. 

Sharon Page. 

'.'>■■. * " .'lA 

2. Fight The Power Part 1, Isley 
Brothers, t-wen 

3 Dream Merchant, New Birth. 

BUDflAM 

4. Get Down Tonight, K C A the 

Sunshine Band, i» 
5 7.6,5,4.3,2, 1 (Blow Your 
Whistle). Gary Toms Empire, pip 



7. Do It In The Name 01 Love, Ben E 

King, ATLANTIC 

8. Forever Came Today, Jackson 5 
MOTOWN 

9. The Hustle, Van McCoy & the Soul 
City Symphony, avco 

10. Three Steps From True Love, 

Reflections, captitol 
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Switch to Nostalgia Format 
Boosts CKLW's Ratings 



by MOiRA Mccormick 

DETROIT The rapid rlii of 
CKLWAM Windsor from a .8 rat- 
ing to a 5.2 in six months may be 
perceived by competing stations as 
an example of the "flash in the pan" 
syndrome that has affected other 
nostalgia outlets However, CKLW 
operations manager Dave Shafer in- 
sists. "We have a lot of plans to en- 
sure it sustains itself." 

Baton Broadcasting sold CKLW- 
AM FM to present owner Keith 
Campbell ll January, after the 
struggling AC outlet had sunk to a 
.8 in the Fall Arbitron book. "The 
police radio had more action." jokes 
Shafer. 

Campbell switched formats to Al 
Ham's "Music Of Your Life," and 
results were immediately apparent 
in the Winter book's 4.0 rating 
With the Spring book's 5.2. Shafer 
notes, "That's an increase of over 
600% in just six months." 

Shafer attributes some of 
CKLW's success to the fact that the 
50,000-watt AM reaches 18 states 
and two provinces, and that its big 
band formal is the first in the mar- 
ket "since WCAR 35 years ago." 

In addition, Shafer credits the sta- 
tion's somewhat altered approach to 
"Music Of Your Life." "We've done 
some things different than Al 
Ham," he notes. "We've added 
more cuts; our repertoire is more 
varied than normal." 

Another factor contributing to 
CKLW's popularity, says Shafer. is 
a staff of well-known top 40 DJs. 
among them Jim Davis, formerly of 
Detroit stations WXYZ. WJR and 
WOMC; Bob Charleson, previously 
with Detroit's WWJ and WCAR; 



and Dave Prince, who had served at 
WXYZ as well as Los Angeles out- 
lets KITS and K H.I 

Competing stations such as beau- 
tiful music WJOl and all-news 
WXYT have felt the effects of 
CKLW's rise, but their respective 
program directors say they're not 
concerned At WJOl. which went 
from a 9 8 fall rating to 6.1 in the 
spring, PD Steve VanOort says, 
"They're taking some of our older 
audience, but this Isn't a competive 
format There's nothing we will do 
or can do. We're not going to start 
programming big band music. 

"We do go after the same audi- 
ence." VanOort continues, "but 
easy hstenine. because it's more 
contemporary, has a younger audi 
ence. Sure, we've been affected in 
the older demos, but our 25-54 num- 
bers haven't changed that much." 

WXYT program director John 
Harper concurs. "They've only af- 
fected our 55-plus numbers," he 
says. WXYT went from a 4.6 in the 
fall to a 3.4 in the spring 

"Across the country," Harper 
says, "the big band format has a 
tradition of a meteoric rise and 
fall " CKLW's success, he says, 
could be considered distressing, 
"but it's only 55-plus numbers." 

CKLW's Shafer disagrees. "Our 
listeners' average age, according to 
our research firm, is 40-49, and 1 
think it's actually 44. And these peo- 
ple aren't old or dead. They're the 
higgest buying public out there " 

Shafer claims it usually takes a 
year and a half to achieve ihis kind 
of growth, but notes that "people 
are still finding us. We receive an 
average of 350 letters a day." 



THE BROADCASTER 

DO YOU WISH YOUR TV OR VCR SOUNDED AS 
GOOD AS YOUR STEREO? 
IT CAN! 

BROADCASTER IS A HIGH-QUALITY WIRELESS 
TRANSMITTER WHICH BROADCASTS HI-FI SOUND 
FROM YOUR TV OR VCR TO YOUR FM STEREO, OR 

TO ANY FM RADIO UP TO 100 FT AWAY. 
WATCH YOUR TV AND LISTEN TO YOUR STEREO 
W 




145 00 bid ioa. 
hondling and UPS 
Orden ihipped ume 
day Returnable in 10 
dayt lor lull refund 
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REV MiRK S Continuum Radio 
NvlHiirk lias uscil the success of 

its coverage of (hi- Philudelphiu 
Live Aid concert to spawn a new. 
similarly formatted program of 
live backstage performance re- 
ports. Designed for top 40. AOR 
and adult contemporary outlets, 
"Backstage America" is available 
on a market exclusive basis, with 
first priority going to stations car- 
rying Continuum's "lion & Dean- 
na On Bleecker Street" or "The 
World Of Melvin Belli." 

The show kicks off with reports 
from Bruce Springsteen's Wash- 
ington concerts this month. Fea- 
ture elements include on-the-scene 
reports and pre-taped items about 
the artists. In addition. "Backstage 
America" affiliates will be as- 
signed regular reporters to create 
consistency through all concerts, 
and Continuum's name will not be 
mentioned on the program — allow- 
ing stations to promote it as their 
own. 

Another offshoot of the 
network's Live Aid coverage is the 
launch of the "Rock N" Roll Really 
Cares — Keep The Spirit Alive" T- 
shirt campaign The project encour- 
ages affiliates to sell customized T- 
shirts to listeners, with proceeds 
going to a charity of the outlet's 
choice. Continuum provides the 
shirts for $4 to $6, and affiliates 
are required to carry the campaign 
for at least nine days. 

WbLS NEW YORK'S returned 
morning man Ken Webb has ex- 
panded his radio activities to in- 
clude syndicated programming 
through his Ken Webb Media in 
New York. The company's first 
such venture is "Jan From The Ci- 
ty." a Webb-hosted countdown 
from the lop 40 jazz albums accord- 
ing to Black Radio Exclusive. Art- 
ist interviews and classic record- 
ings are also part of the fare. 

In addition. Webb and his daugh- 
ter Felicia will be offering "What'z 
Nu Productions," which attempts 
to highlight artists on their way up. 
And Webb is also involved in "Pi* 
cean 3." a love song program from 
Johnny Allen's Picean 3 Produc- 
tions. 

Radio international of 

New York has devised a neat way 
of engaging program directors in 
their latest promotion for "Rock 
Over London." The grand prize for 
listeners is a trip for two to the 
U.K., and this time around the PD 
whose listener wins gets a dupli- 
cate prize. Levi 501 Jeans is spon- 
soring the promotion, which runs 
through August and requires only 
a correct answer to a query on the 
jeans company, with affiliate calls 
included. From these entrants, a 
winner will be selected at random. 

"We're hoping the contest will 
give our affiliates a way to have 
fun with Rock Over London' out- 
side of the program's actual airing, 
as well as strengthen our place in 
the weekly lineup.'' says Joe Tre- 
lin. Radio International's promo- 
tion director. "Additionally, this 
might be a good vehicle through 
which the stations can produce 
some creative promo spots." 

MM IK I. KM \S 



Below is n weekly calendar of up- 
coming netieork and syndicated 
mimic specials. Shows with multi- 
ple dates indicate local stations 
haee option of broadcast tune 
and dates. 

Aug 11 17 John Purr, Rick 
Dees' Weekly Top 40, United Sta- 
tions, four hours. 

Aug Loose KnoK b.uxv 

Music International. Radio Interna 
tional, one hour. 

Aug. 10-11, Sylvia, Weekly Coun- 
try Music Countdown. Toiled Sta- 
tions, four hours. 

Aug. I!.. Roger Taylor. Part II. 
Rock Over London, Radio Interna- 
tional, one hour. 

Aug. 12-18. Katrina & the 
Waves. Inner-View, Innerview Ra 
dio Network, one hour. 

Aug. 12-1H. Glenn Frey. Off The 
Record Specials with Mary Turner. 
Westwood One, one hour. 

Aug. 12-18. Jack Wagner. How- 
ard Jones. Pop Concert Series, 
Westwood One, one hour. 

Aug. 12-18, Jeffrey Osborne, 
Special Edition, Westwood One, 
one hour. 

Aug 18-18, Billy May. The Mu- 
sic Makers. Narwood Productions, 
one hour. 

Aug. 16-18, Fleetwood Mac. 
Spirit Of Summer, CBS Radioradio, 
one hour. 

Aug 1618, Chicago. Hot Rocks. 
United Stations, 90 minutes. 

Aug. 1018, Billy Squier. Super 
star Concert Series, Westwood 
One, 90 minutes. 

Aug. 16-22, Johnny Cash. Coun- 
try' Today. MJ1 Broadcasting, one 
hour. 

Aug. 16-23, Ronnie Jamen Dio, 
Metalshop. MJI Broadcasting, one 
hour. 

Aug 17-18. Rascals. Dick Clark's 
Rock. Roll & Remember. United 
Stations, four hours. 

Aug. 17-18. Go-Go's. On The Ra 
dio, NSBA, one hour 

Aug 17-IS. Four Tops. Top 30 
USA, CBS Radioradio, three hours. 

Aug. 17-18. F.artha Kitt. The 
Great Sounds, United Stations, 
three hours. 

Aug 171R. Jim Glaser. Weekly- 
Country Music Countdown. United 
Stations, four hours. 

Aug. 18-24. Huey Lewis & the 
News, Rick Dees' Weekly Top 40, 
United Stations, four hours. 

Aug. 19. Godley & Creme, Rock 
Over tendon, Radio International, 
one hour. 

Aug. 19-2. r i, Rati. Inner-View, In- 
nerview Radio Network, one hour. 

Aug. 19-25, Modernaires, The 
Music Makers, Narwood Produc- 
tions, one hour. 

Aug 19 25. Daryl Hall & John 
Oates. Olf The Record Specials 
with Mary Turner, Westwood One. 
one hour. 

Aug 19-25, Ronnie Lane Bene- 
fit Concert. In Concert. Westwood 
One, 90 minutes. 

Aug. 19-25. Rit k Springfield, 
Star Trak Profiles, Westwood One, 
one hour. 

Aug 19-25, Natalie Cole. Special 
Edition. Westwood One, one hour. 

Aug. 19-15, Jeffrey Osborne. 
Special Edition, Westwood One, 
one hour. 



ADULT CONTEMPORARY 
MOST ADDED 



A wMhty national compilation of the mml 
MtrM moid* on the radio itel'ons cu"«rnt|y 
reporting to the Top Adult Contemporary 

NEW TOTAL 
74 Rl PORTLRS ADDS ON 

COW HART IS «■> 

NEVER SURRENDtH BMMM 

12 34 



HUEY LEWIS S> THE NEWS 
POWER OF LOVE CNimm 
THE BEACH BOTS JO 

IT'S GETTING LATE EMM 

WHAM' 9 

FREEDOM com**.* 

ARETHA FRANKLIN 8 

FREEWAY OF LOVE urn* 



WSM Ashevi-le. NC 
WftMM Atlanta. GA 
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Open Videocassette Merchandising Touted 

VSDA LA. Seminar Told of Method's Advantages 



New Stores Credited 

Wall To Wall Profits Double 



BY EARL PAIGE 



LOS ANGELES There are just 
four home video retail operations 
here employing open merchandising 
with "Uvt prerecorded cassettes, 
yet this method is the wave of the 
future, a Video Software Healers 
Assn. (VSDA) seminar audience 
here was told. 

While most home video »lon*8 and 
department* tout "self service,'' the 
displayed package is invariably an 
empty box that has to be exchanged 
for the live copy at a counter. The 
new open display method, which 
some feel doubles rental volume, 
eliminates the exchange and the 
need for dummy boxes, attendees of 
the July 16 seminar were told 

Most of the discussion at the I/is 
Angeles chapter program, which 
was hilled as a point-of purchase 
seminar, centered on Steve Gabor, 
operator of two Odyssey Records 
outlets, who told of the benefits of 
open merchandising As the home 
video business exploded, Gaber 
said. "We found half of our store 
was behind the counters" where the 
live copies were kept for exchange 
when an empty box was presented. 

"We've eliminated the counters." 
Gabor said, thus doubling store 
space and opening up more mer- 
chandising and p-o-p opiHirtunities 
"I got the idea from Whorehouse," 



tialxir acknowledged. 

The apparent downside of the 
new open method is twofold The 
live merchandise in original packag 
mg has to be "wired" by some theft 
prevention system, and original 
packaging will not withstand the 
wear and tear 

"We destroy the packaging be- 
fore the customers have the 
chance," said Gabor. He went on to 
describe how the original packaging 
is cut apart, then fastened again on 
a durable shell under heavy plastic 

Gabor related the familiar frus- 
trations that led up to his investing 
in open display "We had 20 or 30 
customers in line all the limp whiln 
we were back there looking through 
movies in all those alphabet 
shelves — adult was especially hard 
because it all looks alike The new 
way is 80% quicker," he said, add- 
ing that fewer employees are need- 
ed. 

"You're all going to have to do it 
[open display] if you want to rent 
1.000 movies a day, " he said, "un- 
less you happen to have 30 em- 
ployees." He added, "Customers 
like to feel they are taking the origi- 
nal package home." 

In other areas of merchandising, 
Owen Ficke of Commtron urged 
closer relationships with "your 
rep," in order to receive p-o-p in 
timely fashion. He also said that 



Alvin Wilbourns AfflC Goes 
From Shoestring to Success 



BY JOHN SIPPEL 



SAN BERNARDINO. Calif Alvin 
Wilbourn celebrates his 31th anni- 
versary in record/tape retailing 
next year. The two decades span a 
career that began in an inner city 
store less than 100 square feet in 
size, where the teenaged Wilboum 
worked part-time for two older 
brothers who had .started the shop 
on a shoestring. 

Today Wilbourn operates a 2.800 
square foot store here in a 4.000 
sqiiart* foot building he had built in 
1977. Though Wilbourn and his 
brothers, who have since left the 
business, started as an r&b outlet, 
AMC Music & Video is a general 
music store with a full complement 
of home video for sale and rental. 

Wilbourn combats the encroach- 
ment of adjacent chain competition 
by constantly studying the local 
marketplare. His relations with lo- 
cal radio stations are firm. Not only 
does be liaise with local commercial 
FM stations KKXM and KGGI, but 
he also regularly provides samples 
from his own stock Ui such area col- 
lege outlets as KUDK, KVCR and 
KUOR. 

He's also found that a good horoe 
electronics service department and 
an m-car stereo installation sector 
provide rustomer pull that the 
chains can't offer. Along a back 
wall, the store offers a variety of 
demonstration units for car play 
back from such brands as Craig, 



Pioneer, Audiovox and Magnadyne 
AMC also repairs stereo record and 
tape equipment 

AMC offers a wide range of alter- 
native products, including sunglass- 
es, jewelry, incense, T-shirts, post- 
ers, tobacco, candy and novelties. 

A huge selection of accessones is 
available, including blank audio and 
videotape, carrying cases, home 
electronics equipment, record and 
tape care materials and several 
kinds of needles and cartridge re- 
placements. Most are in glass 
counters that line three walls of the 
store 

Prerecorded tape's share of total 
album sales is increasing, but Wil- 
bourn kee|»s his cassette inventory 
on a wall unit, spine out, behind a 
series of counters. He prefers his 
clerks, who are mostly veteran em- 
ployees, to serve patrons personal- 
ly 

AMC stocks a selection of 5.000 
oldies and the top Billboard singles 
in every category at $l.!tx. Album 
stocks are heavy in catalog, and the 
charted albums in all repertoire ex- 
cept country are uvuiluble. 

WillMiurri prices product compoti 
lively. He visits Los Angeles once 
every week to make pickups at a 
number of wholesalers. Store man- 
ager Willie Mae Martin and assis- 
tant manager John Vidaure direct 
Inn mil' 

Wilbourn saw the handwriting on 
the video wall and liegan to stock 



standups cost v*i and up, but dis- 
play contests can result in "your 
getting them at no cost." 

Along with fellow vendor panel- 
ists Holds Brown of Paramount and 
Herb Fischer of Key, Ficke was 
asked about merchandising used 
product On the subject of pricing. 
Ficke said. "Whatever the traffic 
will bear There's no answer What 
kind of turns have you had? If 
you've made $120O-$3(HI on it from 
rentals, why not blow it out at $4 99- 
$6.99?" 

Gabor said computerized opera- 
tion is essential to knowing how 
many stale copies to get rid of. 
Brown emphasized signage as es- 
sential to merchandising used prod 
uct. 



PHILADELPHIA Wall To Wall 
Sound & Video Inc., which complet- 
ed its first public offering of stock 
on July 1. recently reported net 
earnings of $4 7 million on sales of 
$H3 5 million for its fiscal year that 
ended May St In the previous year, 
profits were $2.3 million on sales of 
$60 9 million. 

The doubling of profits in the past 
fiscal year is credited to the addition 
of 13 more retail record, video and 
electronics Wall To Wall Sound & 
Video as well as Listening Booth 
stores. 

At the end of the fiscal year, the 
retailer was operating a chain of 71 
stores in six states throughout the 
East under the names of Wall To 
Wall Sound & Video and Listening 
Booth. Jerry Shulman, president 



and chief executive officer of jjfa 
company, says that Wall To Wall 
planning to open 15 more stores tha 
year, and adds that the outlet* 
opened last year are among the na 
sons Wall To Wall enjoyed a titt- 
able increase in sales and profits. 

Existing stores have also been do 
ing very well, according to Shul- 
man He says stores open at least j 
year posted a sales increase of 
about 15% in the fiscal year. 

In the fourth quarter. Wall To 
Wall Sound & Video posted a 25* 
gain in sales and profits. For tnt 
quarter, net earnings were $707,891 
on revenue of $18.5 million. In the 
same quarter the previous yeir, 
the company showed a profit of 
$563,575 on sales of $14.8 million. 

MAI KID H OKODE.VKER 



THE 

1985 

ELECTRONIC 
ACCESSORIES 
SHOW 

A unique opportunity to plug into 
the $2-billion electronic accessories market. . . 

and only the electronic accessories market' Blank 
tape, and floppy discs Accessories for oudio. video, 
computer, telephone, record and furniture products 
All exhibited in one place, for ihe first time October 
10-11, 1985 at the all new Atlantic City Convention 
Center, in Atlantic Cily, New Jersey 

The 1985 Electronic Accessories Show, the only 
two-doy selling event devoted exclusively to 
accessory products Over 1 50 exhibits will Ml the East 
Hall Ballroom of the Atlantic City Convention Center' 

Join the 3000 retailers who will be there to 
complete their Foil buying programs, participate In 
informative retail seminars, enpy evening 
hospitality suites, and celebrate at a special industry 
party featuring headline entertainer, Robert Klein 

You can't afford »o miss this exciting, new 
annual event . . the new meeting place for the 
electronic accessories industry! 

The 19R5 Electronic Accessories Show A trade 
show voice for a $2-billion industry, loo long 
overshadowed by other products at other trade 
shows A trade show where you can do off your 
accessory purchasing in one place ot one time 

Mork it on your trade show calendar todoy Act 
quickly and take advantage of reduced price hotel 
rooms at Atlantic City's leading casino hotels' 
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ATLANTIC CITY NEW JERSEY 
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On the Beam 



BY SA M SUTHERLAND 

A weekly column focusing on tic- 
irlopmcnts in Compact Disc hani- 
ware and software. 

Smaller independent la- 
bels Continue to find the Compart 
Disc medium potent as a marki-t 
equalizer— thr npiit product, of- 
fered in the CD format, can compete 
successfully with tin- biggest super 
stars and the largest labels, thanks 
to the burgeoning market's vora- 



cious appetite fur new titles. Two 
examples are listed among this 
i\» rk's lop Htl pop Compact Discs 

Mannheim Steamroller is k] 
ready well known to analog ntuiio- 
philes u the Mm tin tlisuue for an 
Omaha-based studio ensemble 
founded by percussionist Chip Da- 
vid, who has variously mated his 
core group of players with full sym- 
phony orchestras and various off- 
beat instruments to ply a lush in- 
strumental pop style that mixes the 
post-atomic and the pre electric 



with abandon The various Steam 
roller albums, all sharing the 
"Fresh Aire" series title, have al- 
ready fared well as uudiophile al- 
bums, but since adding Compact 
Disi \ . i ion Davis' American 
(■rumaphone label has tapped a diz- 
zying new level of visibility. 

"Fresh Aire V" has been firmly 
entrenched in the bottom third of 
the pop CD chart since Billboard be 
gan publishing these listings Carol 
Davis, visiting Nis Angeles on label 
business, agrees that the configura 



tiou "has been incredible for us" in 
terms of carrying awareness lie 
yoiid the half speed LI' bins, adding 
"Die killer for us is that we're able 
to make an impart on the top .'III of a 
national chart now " 

Still, the label's small size and the 
still mercurial nature of available 
CD production capacity makes 
American (iramaphone's position 
frustrating as well as fultiliing De 
mand for CD stock is such that. Car- 
ol Davis says, "When a shipment ar- 
rives, it all blows out— it's all sold 
before it even hit* customs." Sales 
when the laser-read disks do arrive 
are also sharply skewed, with mar- 
ket share in CDs jumping up to a 



comparatively huge percentage of 

total mill 

While sweating the production 
crunch, the label din's plan another 
"Fresh Aire" series entry, "Fresh 
Aire III." to fatten the Mannheim 
Steamroller CD catalog by fall. 
That group's audiophile Christmas 
album, first issued last year, also 
makes the swing to digital disk this 
year. 

Another telling example of how 
CI) availability can garner retail im- 
pact is Telurc*s current pop debut, 
"California Project" bj l*apa Don 
Kun Kun That Southern California 
band, which has performed and re- 

(Contimudon i«ige 49) 
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BAROQUE SOLOS AND DUCTS ■ •■■ ma »oti 

WYNTON MARSALIS. EDITA GRUBEROVA 
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BRYAN FERRY ammu awK 1 IVMI 


BOYS AND GIRLS 
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STRAUSSFEST mux boom 

CINCINNATI POPS (KUNZEL) 
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LIONEL RICHIE motoajh aom mo 


CAN'T SLOW DOWN 
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GERSHWIN PORGY AND BESS BH.WS4U7J0 

MON r rES ROBERTA Al FXANDER 


29 


NEW ► 


FLIM I THE BO S ■■• " . 


TRICYCLE 




29 


29 


30 


11 


THE ART OF BEVERLY SILLS 

BEVERLY SILLS 
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ERIC CLAPTON asoaoooiaj ayaygaam 


TIME PIECES 
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HOLST THE PLANETS DC aoo on 

RfRI IN PHIl HARMONIC (KARAJANI 
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Came lot Comes to Sandusky. The Ohio-based Camelol Musk: chain recently held its annual 
convention at Saw Milt Creek Lodge in Sandusky The five-day confab brought together managers 
from the chain's 174 stores, home office and leased departments, as well as representatives from 
34 suppliers in addition lo business sessions, the July 12-16 meet included time for recreation and 
enterla'nment, including the chain's annual Olympic competition and performances by Kool 8 the 
Gang, Bryan Adams and the Nylons Pictured during the convention are, m the first photo, trom left 



Cameiot founder and president Paul David. Robert "Kool" Bell of Koo' & the Gang, purchasing 
department coordinator Joanne Wucinick and the band s James " J T M Taylor following (he group's 
performance In the second photo Bryan Adams checks out the action during his show And m the 
third photo former Boston Celtic John Havlicek greets two recipients of Cameiot s 1 5-year service 
awards Shown from left are advertising media supervisor Linda Wilson, Havlicek. and vice Dresden 
of advertising Gerry Gladieu* 



New Releases 



ALBUMS 



The following con figuration ab- 
breviations are used: LP — alburn; 
EP — extended piny; CA — cassette; 



XA — price not mailable. Multiple 
records and /or tapes in a set ap- 
pear within pu re n theses follow- 
ing the manufacturer number, 

POP ROCK 

CARL, MAX 
Circle 

U> MCA MCA *}6) si 9a 



i ft 



Lii 



BIG APPLE mTKHTAINMISNT 



ALL NEW FO R 1985 



nub " , r — w 



or nomp MMIMMfll DffldUCD saving NMS1 
Horn COJM t(KCM 



UtlCIST MVfNTOer Of AMY DIVTtiBLTOP 

M fix* BP* * M » VH5 irnmMjrf MhWV On 
V £K«JuCK 

urge lewctwn jno f.n rjro*'n 



wf 9f»n out nmwm rm FOUMM otic* 

m spi i 




1-800*21-3191 



NtW »C*" CAiL 



15 PARK ROW, NEW YORK CITY, NEW YORK, 10038 



THE EASYBEATS 
Th« (i- . ■ 01 

lPl**no(*%F* I .' 
CA PNC \1* 1A 4 

THE MERRY GO ROUND 
The Best 01 

LP Wwvs IHP |.". 1*40 
CA f*C 17*161* 

THE MONM [ S 
Instant Replay 

IPWimIMF 14ft 
C« *••* i** HM 

LEWIS. JERRY LEE 

Milestones 

if • • 

CAR*C 1499 fl4«0 

NICALL. ZAMP 
The New Volunteer 

BLACK 

HOLLIDAV. JENNIFER 

(Continued on pCQt *9) 



AMC MUSIC & VIDEO 

(Continued from page JO) 

videocassettes in June. 1984 He of- 
fers more than 1.000 titles at $2 per 
day, with some specials regularly at 
$1 He has three VHS-format and 
one Beta machine for rent at $5 per 
day. He buys video himself, and 
says he has found local radio and 
newspaper advertising pivotal in es- 
tablishing AMC as a video specialty 
dealer. 

Compact Disc has not made a 
dent at the store Wilhnurn stocks 
about 50 titles at $11.98 and $1> 9R. 
He's high on CD's potential, but 
says he won't get into the main- 
stream of the new technology until 
more pop oriented titles are readily 
available in the format. 

For the Record 

An article in the July 27 Billboard 
suggested that Cameiot Music has 
cut its shipping costs by dealing 
with BPS The retailer uses UPS 
and credits the saving to that ship- 
per's improvements in ordering pro- 
cedures. 



VSDA Members Receiving 
Ballots for '85 Awards 



NEW YORK Ballots for the annu 
al Video Software Dealers Assn. 
(VSDA I Awards, recognizing actu- 
al sales and rental performance, 
have been mailed to members. Win- 
ners of the 1985 awards, which cov- 
er titles in the marketplace between 
July 1. iy*4 and June 30, 1985. will 
be announced at a banquet on Aug 
28, during the VSDA convention 

This year's ballots include a spe- 
cial recognition of the best selling 
videocassette. The sale-only award 
is in concordance with the conven- 
tion's theme. "Sellabration '85." The 
1* other categories are voted on the 
combined basis of sales and rentals 

The categories and nominees are: 

• Most popular current video pro- 
gram: "The Karate Kid." "Missing 
In Action," "Police Academy," "The 
Terminator " 

• Most popular current drama. 
"The Cotton Club," "The Karate 
Kid." "Places In The Heart." "The 
Natural," "The River." 

• Most popular current musical 
"Breakin'," "Electric Boogaloo. 
Breakin' 2," "Flashdance," "Foot- 
loose," "Purple Rain." 

• Most popular current comedy: 
"Bachelor Party." "Police Acade- 
my," "Revenge Of The Nerds." 
"Splash." 

• Most popular current children's 



movie: "The Never Ending Story." 
"Robin Hood," "The Care Bears 
Movie." "The Muppets Take Man- 
hattan " 

• Most popular current action/ad- 
venture movie: "Missing In Action." 
"Red Dawn." "Romancing The 
Stone." "The Terminator." 

• Most popular current science 
fiction movie: "Dune," "Starman." 
"Star Trek III— The Search For 
Spock." "The Empire Strikes 

(Continued on opposite page) 



CD Blisters 

BEAT 

Paper Packaging. 

Much Higher Quality 
& Lower Prices Than 
Paper CD Packaging. 

From the No. 1 Supplier 
of CD Blisters. 

Call Col 612-934-4078 

INNOVATIVE PLASTICS INC. 



PIT yiirfirMM v^B 

4*rj 


JACKETS 

CUSTOM EMBROIDERED 


We manulaclure the finest in the 
music and entertainment industry 
at unbeatable prices 

IKIlftSlnl £?) 

(2.3)829-2869 gggj- 
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TYPING TUTOR III 


Simon & Schuster 


Program lhat Develops Speed, and shows progress in 
Typing Speed and Accuracy 
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MATH BLASTER' 


Davidson & Associates 


Contains over 600 problems in addition, subtraction 
multiplication, division, tractions and decimals for 
students ages 6 through 1 2. with a gAme at list end 
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NEW IMPROVED MASTER TYPE 


Scarborough 


Educational program that leaches touch typing to agts 7 
to adult inaneicifitsgvideogamelormatin 18 different 
lessons 




•• 
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MUSIC CONSTRUCTION SET 


Electron* Arts 


Interactive music composrtion and learning tool enables 
user to work with a library of music or compose own 
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CHARLIE BROWN'S ABC'S 


Random House 


An introduction to letters and words Recommended ages 
3to7 
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BUILD A BOOK 


Scarborough 


Children can create a story with friends and pets names to 
print out and make their own booli Recommended ages 

2 12 
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EARLY GAMES 


Springboard Software 


No adult supervision A friendly interactive package 
composed of 9 educational, entertain. ng games designed 
torchildrenage 2 1 '2to6 
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AGENT U.S.A. 


Self 'astic lot 


Educational program designed to sharpen geographic and 
math skills helps to improve deductive reasoning mages 9 
to adults 
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BANK STREET MUSIC WRITER 


Minds cap* 


Write edit and play back your own music compositions 
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ROCKY S BOOTS 


The Learning Company 


Teaches the basics ol logic and circuitry to ages 9 and up 
Presents user with a problem that is solved by using logic 
and building a machine to solve the problem 








• 






















1 


1 


55 


PRINT SHOP 


Broderbund 


At Home Print Shop 




• 














I- 
z 


2 


3 


16 


THE NEWSROOM 


Springboard 


The program lets you design illustrate and print your own 
newspaper The program has a burtt m word processor 
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PRINT SHOP GRAPHICS 
LIBRARY 


Broderbund 


An additional disk lor use with the Print Shop' Supplies 
100 new graphics 
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BANK STREET WRITER 


Broderbund 


Word Processing Package 
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PAPERCLIP 


Batteries Included 


Word Processing Package 
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HOMEPAK 


Batteries Included 


Combines word processing communications and data 
management in one package 
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PRINT MASTER 


Unison World 


At Home Prmt Shop 
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DOLLARS AND SENSE 


Monogram 


Home f inane lal Pat kage 
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MANAGING YOUR MONEY. 
ANDREW TOBIAS 


Meca 


Home t inancial Management System 








• 












10 


S 


5 


PRINT SHOP GRAPHICS 


Broderbund 


A second disk lor use with the "Print Shop more new 
.- mi 
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THE HITCHHIKER S GUIDE TO 

Tut i \ i A V V 

IHfc UAL AST 


infcxom 


Adventure Strategy Adwrtiufi* 
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E lb STRIKE EAGLE 


Micro Ptom 


Air Combat Simulation fiamr 
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FLIGHT SIMULATOR II 


Subtogtc 


Sim utal ion Pac t> .in*' 
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KARATEKA 


Broderbund 


Action Arcade Game 
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SUMMER GAMES II 


Epy« 


Arcade Style Sports Game 






• 














6 


12 


6 


WISHBRINGER 


Infocom 


F antasy Adventure Game 
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GHOSTBUSTERS 


Act. vision 


Strategy Arcade Game 
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SARGON III 


Hayden 


Chess Game 
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FLIGHT SIMULATOR 


Microsoft 


Simulation Package 
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GATO 


Spectrum 1 ■ ■- , u 
loc 


Strategic Game 
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BEACHHEAD II 


Access 


Strategy Arcade Game 
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SOLO FLIGHT 


MicroPros** 


FunFiigLM Simulation 
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AIRBORNE 


Silicon Beach Software 


AvCtioo Game 
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EXODUS: ULTIMA III 


Origins Systems Ire 


Fantasy Rot* Pi a y in g Gam* 
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PHANTASIE 


SSI 


Fantasy Strategy 
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KAMPFGRUPPE 


SSI 


Strategy Simulation 
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COMPUTER QUARTERBACK 


SSI 


Action Simulation 
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BRUCE LEE 


Datasott 


Adventure Game 
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SPYHUNTER 


Bally 


Action Arcade 
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GEMSTONE WARRIOR 


SSI 


Strategy Arcade Game 
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VSDA AWARD NOMINEES 

fCtintltitifit fnmt pO0t tS} 
Back," "The Last Starfighter," 

"2010." 

■ Hot) popular currant horror 
movie: "C.H.U.D.," "Christine," 
"Firestarter." "Friday The 13th— 
The Final Chapter." "Ghoulies," 
"Laiil House On The Left," "Night- 
mare On Elm Street." 

• Must popular current foreign 
movie: "El Norte," "Fanny & Alex- 
ander." "The Return Of Martin 
Guerre," "The Boat I Das Boot)." 

• Most popular classic movie: 
"Casablanca," "Gone With The 
Wind." ' Rear Window." "Vertigo." 

• Most popular children's pro- 
gram (non-movie): Care Bean se- 
ries. He-Man series, Rainbow Brite 
series, Strawberry Shortcake se- 
ries, "Strong Kids, Safe Kids." 

• Most popular sports program: 
"Best Of WWF. Vol. I," "High- 
lights Of The 1984 Summer Olym- 
pics," "Hulkamania," "Wrestle- 
mania." 

• Most popular video perfor- 
mance: "Lionel Richie — All Night 
Long," "Making Michael Jackson's 
Thriller." "We Are The World," 
"Wham!, The Video." 

• Most popular adult product: 
"Behind The Green Door," "Debbie 
Does Dallas," "Insatiable," "On 
Golden Blonde." "Stiff Competi- 
tion," "Taboo UL" 

• Most popular made-for-home 
video product: "Do It Debbie's 
Way," "Jane Fonda's Prime Time 
Workout." "Jane Fonda's Work- 
out," "Strong Kids. Safe Kids," 
"We Are The World." 

• Most popular studio/ manufac- 
turer-sponsored retail promotion: 
"Limited Gold" (Walt Disney Home 
Video), "Purple Rain" (Warner 
Home Video). "Star Trek III" (Par- 
amount Home Video I, "Star Trek" 
tv episodes (Paramount), "25 For 
25" I Paramount I 

• Most popular instructional 
"how-to" program: "Do It Debbie's 
Way." "Jack Nicklaus-Golf My 
Way," "Jane Fonda's Prime Time 
Workout." "Jane Fonda's Work- 
out," "Raquel: Total Beauty & Fit- 
ness." 

• Best selling videocassette 
(sales only): "Gone With The 
Wind," "Jane Fonda's Workout," 
"Purple Rain," "Star Trek III— The 
Search For Spock." 

The VSDA convention will be held 
Aug. 25-29 at the Washington Sher- 
aton and Shoreham hotels in Wash- 
ington, D.C. nil GOODM IN 
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Fun Combat Simulator! 




From your distributor or 

MicroProse Software 

301 /667-11S1 
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10- Year-Old A A \ ' in Major Expansion 

Australia's Biggest Complex Gets Bigger 



Audio 'I'rack" 



M K LH( > V K N F. A A V A u stralta . 
this country's largest sUiiim c»mi- 
plex, has marked ils 10th anniversa- 
ry with a recent major expansion of 
facilities, it is now ranked among 

the world s leading audio 'video uro* 
duction centers, with a staff of 
more than 160 and an overall facility 
worth of $25 million. 

AAV's growth activity this year 
includes the acquisition of a new re 
cording studio, a video equipment 
renting and production company, 
and purchase of major new piece* of 

equipfmnL 

AAV has acquired Flagstaff Re- 
cording Studios, a twin 24 track 
complex owned by composer/pro- 
ducer Mike Brady. Studio manager 
Ernie Rose has been retained by 
AAV and appointed manager of au- 
dio operations for what is now a sev- 
en-studio facility Rose joined the 
start of Bill Armstrong Studios, the 
pioneering facility which became 
AAV. in 1975 

AAV also spent SoOO.OUO to pur- 
chase Network Hire, a video renting 
and staging company located in 
Brisbane, with a branch office on 
Australia's Gold Coaat. Casting an 



eve l« the lucrative cuuvenlwn mar- 
ket. AAV intends to substantially 
upgrade ami evpund Network's al- 
ready impressive range of equip 
MOM and facilities 

Within its fir*t decade of o|K*ra- 
tion, AAV has achieved extraordi 
nar\ growth. Its achievements in- 
clude: 

• Installation of the world s hr.st 
HAL video computer editing sys- 
tem 

• Construction of Australia s first 
fully digital recording studio. 

• The first Australian linking 
land one of the earliest internation- 
al tiukingsinf rideodiak and video 

text systems 

• The only independent facility to 
be linked permanently to the major 
eastern seaboard coaxial coin muni 
cations cable 

• The first Australian studio to 
complete an album entirely in digi- 
tal multitrack (by the band Austra- 
lian Craw I > 

In addition. AAV has a strong 
hold on both film and advertising 
production throughout Australia 
The soundtracks for almost every 
major Australian him are mixed at 



AAV bv Roger Savage I whose 
achievements include having engi- 
neered the lir>t Rolling Stones sin- 
gle, "Come On." in liMiii). The com 
plex maintains three studios devot- 
ed solely to advertising and 
voiceover business And within the 
South Melbourne complex is the 
newly established Video Paint 
Brush Co . which provides specialist 
video graphics for both advertising 
and music video clients. 

An area AAV has been exploring 
recently is cable television In con- 
junction with the government -con- 
trolled Telecom (which operates 
Australia's telephone system!. 
AAV has designed and installed the 
country's first privately switched 
cable tv system, running between 
its headquarters and a numl»er of 
(Continued on opposite page) 




Whooping It Up at Cherokee. EMI America artist benaht recently mixed tvs 
new single at Cherokee Studios <n Los Angeles Pictured playing around are. 
from left, engineer Paul Sabu, sturjto manager Con Merten. Limahl and producer 
flusty Garner 



State of the Art 
Loading and 
Duplication 




C rest Cassette ( orporatinn 

416 North Figueroa Street Wilmington. CA S»744 

(213,6364677 
The One Stop Sou ice lor Professionals 



NEW TOUR 

MlhKL BOUSE * TIKKZ TIRF.Z 

have been working on a single for 
Sire at B.C. Sludiu. with Martin 
Kisi it the board. 

Producer Dennis Bell recently 
completed tracks for Reality Rec- 
ords arti>t Doug K. Fresh at both 
\&K Studios and I'lanei Sound. 
I'u-produrtion wa< by Ollie Cotton 
and Fresh; Cotton also engineered 

Chaka khan was in *1 Media- 
Sound recording the theme song 
for the u|K*oming Columbia feature 
film "White Knight " Tim Hatfield 
engineered, assisted by Rick 
Slater. Also there. Hatfield record 
ed and mixed several tunes for ex- 
Stray Cat Brian Setzcr. Steve Van 
Zandl produced. 

Richard RasMiff and Nickey 
Braddy have been co-producing 



Video lY^ck 



NEW fORK 

Mtvs "Friday Night Video 

Fights" gets a taste of the real 
thing this Friday (9), when world 
heavy weight champion Larry 
Holmes shows up to host the bout. 
Other MTV news The Cars appear 
in a long-form concert special. "The 
Cars Live l!IK4-l!>K.'>," on Aug 17 
The him uses concert footage shot 
last September at Houston's Sum. 
mil Arena. 

Fred/Alan Inc. and Colossal 
Pictures of San Francisco won 
"best of show" and a gold medal for 
promotional animation from the 
Broadcust Designers Assn. for 
their Nickelodeon 11) campaign. 
The three 10-second spots were 
"Knock Knock." 'Big Beast Ijuin- 
tet" and "Mouse Patrol." 

For "I Wonder If I Take You 
Home.'' Lisa Lisa & Cult Jam 
joined forces with Full Force, the 
Columbia act thai wrote and pro- 
duced the tune The clip was direct- 
ed by Ken Ross of Ross/Levine 
(the video's producers), who used 
Production Management Asso- 
ciates to aid in coordinating produc- 
tion and post-production for the 
project. PMA, which provides bud- 
get coordination and other controls, 
was responsible for, among other 
things, the booking and coordina- 
tion of the 35mm Mm developing 
and transfer to one-inch. 

A 00-minule feature documentary 
chronicling the U S tour of Richie 
Havens is about to open in summer 
film festivals in Scandinavia, Rus- 
sia. Germany and New Zealand, af- 
ter completion of post-production at 
the Sound Shop. The work. "A Mai- 
ter Of Struggle." was directed by 
Joan Harvey and produced by 
Ralph Klein and Saul Newton for 
Parallel Films. Aside from its musi- 
cal content, the video makes a |K>litt- 
cal statement about "the problems 
people are facing under Reagan- 
omics." Havens is planning a bene- 
fit concert in New York in Novem- 
ber to raise money for the distribu- 
tion of the documentary. 

Ldltcl/Ncw Turk's Peter h.irp 
w;i* called in by director Jack Cole 
iSteve Perry. Dennis DeYoungl for 



both pre- and post-production con- 
sultation on the "Only Lonely" clip 
fpr Mercury act Bon Jnvi. Accord- 
ing to Karp. the piece is "evocative 
of a contemporary 'West Side Sto- 
ry'," with action shot "very close-up 
and shadowy, smokey lighting" by 
director of photography Tom 
Grubbs 

10S ANGE1ES 

Stephanie mills' , tip tot her 

single "Bit By Bit." directed by 
Marly Callner. combines perfor- 
mance footage with scenes from the 
Chevy Chase vehicle "Fletch." 

OTHER CITIES 

TllE NITTY GRITTY DIRT 
BAND has completed filming three 
music videos to promote their re- 
cently released Warner Bros, album 
"Partners, Brothers And Friends." 
The three performance clips, staged 
at Denver's Rainbow Music Hall, 
are "Modern Day Romance," "Tel- 
luride" and "Redneck Riviera." 
They were produced by l>nug Stew- 
art and directed bv Gary Amelnn in 
association with T.T.S. Video in 
Denver f.4iui b. stkv KN hi punt 

Production companies and post- 
production facilities arc welcome 
to submit information on current 
projects. Please send material to 
Video Track. Billboard. 1515 
Broadway. Nac York. N. Y 100JS 



tract for Island artist Mahogany 
Watkiiu at 39th Street Music, WM 
Tim < ox at the console Also there, 
Full Force has been producing the 
dub mi\ of t'TFO's "Bite It. " will, 
Richard kaye at the controls 
At Brooklyn's Systems Two. pro- 
lo*h Mendlowitg n 
new Holyland Records release for 
Harry Si heeler Michael Marciano 
is engineering Also there, producer 
Arcelio Garcia has been working 
w ith Main, w ith Marciano again al 
the board 

10S UNGUIS 

ChICO DE BARGE has been in at 
Sheika Productions Recording m 

North Hollywood, working on hi* 
debut solo album for Motown Abo 
in have been MCA act the Coairal- 
lers Pr-'dut-.-r-, writers .irrangers 
and engineers for both sessions arc 
Galen L. Senogles and Ralph Bcn- 
atar. 

Resistance was in at Engineer 
Bill's Studios and Siudio 9 record- 
ing their debut single for Lazer Rec- 
ords Ted Slew ard produced. 

Greg Ladanyi recently completed 
production chores with Danny 
Kortchmar for Eric Martin - i o| 
tol debut at Record One. 

Producer/engineer John Hen- 
ning has been in at Sound Imart 
(Continued on opposite pagei 




Audio/Video 
Recording Tape 
& Accessories 

Name Brand Products from 

MAXELL NORTHONICS 
SONY ALL SOP 

SCOTCH SAVOr 
BASF SHUR6 
TDK STANTON 
AUDIO-TECHNICA a OTHERS 

CALL OR WRITE 
FOR CATALOG 

*S58 

PO Bo. ear Cary NC 27511 

919/467-8113 



ttrmese Recording Studio 

South Reward Si Maarten % f 

Netherlands Antilles *^SHF** 

24 tracks, two bedrooms with balhs. kitchen \ 
miles ot white sandy beaches 1 

MTR-90 Series II Urel 81 18 Monitor* 

Sound Workshop Series 34 Neumann Microphones 

Lexicon 224X LEDE Type Design 

Lexicon SUPER PRIME TIME 

Tel. 01 1-599-5-2201 or 3039 
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AUDIO TRACK 

(Corttinttrd from opposttr ptigci 

working with Joey Travolta mi a 

soundtrack for the musical "Rock 
ola." Also there, producer Jack 
Morrisett has been tracking with 

Shaw tad engineer F.lliotl Peters. 

Lyricist JaniH 1'erone and com- 
poser Walter Murphy recently com 
pleted two souks for the upcoming 
feature film "Pulsebeat." One, 
"Pulsebeat." is performed by 
Qwest artist Sicdah Carrrtt The 
other. "What's It Gonna Be?." is 
performed by Henry Small. Ki 
COrdtng was done at Smokelrer 
Studios, with Murphy producing 
and Douglas Parry engineering. 

NASHVILLE 

BeKME FAULKNER has been 
producing Mary Wright and J.J. 
Meredith, with Ben Harris :it the 
desk, at Oroundstar Faulkner has 



AAU-AUSTRALIA 

(Continued from page M) 

advertising agencies based here. 

AAV used the occasion of its 10th 
anniversary to present CBS/ Fox 
with a mounted gold videocassette 
commemorating the one millionth 
tape duplicated for that company. 
1 "Romancing The Stone" was on 
the machines when that milestone 
was reached.) AAV's birthday par- 
ty, which also featured a $50,000 
multi-visual overview production 
showcasing the firm's vast array of 
endeavors, was attended by Austra- 
lian Minister of Science and Tech- 
nology Barry Jones.c,i.r.NN v k\kkr 



Chicago's Jor-Dan Off to a Good Start 



also been overseeing tracks for 
Nightshirt ll KireMtle Studios, 
vvilh limit' i.i! h tin engineering 

OTHER CITIES 

Cygnet records artist Ph.i 

Lopez recently completed an album 
al Morrisound Recording In Tuni 
pa. Jim Morris engineered 

Heartland recording artists Kcal 
Life have been laying tracks for 
their third album at Cincinnati's 
Kifth Plooff Studios <;arv ''latl is 
producing and engineering. 

Robin fiibb WU recently ll Cri- 
teria Recording in Miami putting 
the final touches on his latest solo 
album Brother Maurice <iibb ami 
Tom Dowd co-produced, with Den- 
nis Hetzendorfer engineering and 
Lee Shapiro assisting 

At Padded Cell Studios in Chica 
go. local act Thirteen -Thirteen re- 
cently completed their debut single, 
"Silent Hero." with producer Tom 
Orsi. 

Joy Circuit has completed track- 
ing a new album at Perfection Re- 
cording in Akron. Ohio Ivan Bur- 
keth engineered 

Brent Malnack and Mars Booth 
have completed tracks for their EP 
cassette release. "That Conversa- 
tion," at Sound Recorders in Kan- 
sas City, Mo Engineer/producer 
was Jim Schrader. Duplication will 
be done by ElectroSound of Coun- 
cil Bluffs, Iowa. 

James Mtume and Phil Field re- 
cently mixed Roy Avers' next Co- 
lumbia album at Eastern Artists 
Recording Studio ( EARS* in East 
Orange. N.J. 

AH material for the Audio Track 
column should be sent to Steven 
Dupler, Billboard, 1515 Broad- 
way. \eu York, .V >" 10036. 



CHICAGO A new local 24 track fa- 
cility, described as an alternative to 
both expensive downtown studios 
and lower-quality suburban rooms, 
has begun operations 

Jor-Dan Studios, located in a 
wooded area of west suburban 
Whraloh. offers top flight equip 
rnent ;incl luxury accommodations 
at considerably lower prices than 
downtown studios, according to 
owner Dan Zimbelman Its $130 
hourly fee for album clients also in- 



cludes complimentary lodging at 
nearby Indian Lukes Hotel, as well 
as unlimited usage of the adjacent 
Whcaton Sports Center 

The facility was blueprinted by 
designers George Augspurger and 
Jack Edwards, whose credits in- 
clude Sunset Bound anil RCA Stu- 
dios in New York, Tokyo. Buenos 
Aires and Rio de Janeiro, as well as 
studios for Richard Perry, Stevie 
Wonder and Kenny Loggins. 

Jor-Dan encompasses a 24 track 



New EditDroid Disk Service 

'Greater Control' for Video Editors 



NEW YORK Users of The Droid 
Works' EditDroid video editing sys 
tern can now take advantage of a 
new disk-making service provided 
by Technidisc, the Troy. Mich - 
based subsidiary of Pniducers Color 
Service Inc. The new service will 
make available to EditDroid users 
either a film-!o-ta|>e-lo-disk transfer 
or lape-lo-disk transfer, with color 
correction, and is flexible enough to 
be tailored to fit customers' unique 
requirements, according to the 
firm 

While the EditDroid can be con- 
figured for use with videodisk and/ 
or videotape machines as source 
material when editing, many users 
prefer the disks, as they offer ex- 
tremely fast access to source mate- 
rial and also permit the editor to 
preview longer sequences of clips m 
real time. "The videodisk suurce 
material gives editors greater cre- 
ative flexibility and control over 
their material," notes Robert Doris, 
president of EditDroid. 

Technidisc is supplying specially 



manufactured direct reud-after- 
write (DRAW) disks, called "Edit- 
Discs." According to Technidisc 
president Ron Ralousek. the special 
disks are in the LaserVision format, 
can lie played on a wide variety of 
machines, and are durable enough 
not to be subject to "information 
degradation which can occur in nor- 
mal handling " 

Prices range from $150 to $300 
per disk, depending upon the quan- 
tity of material to be transferred 
and the number of duplicate disks 
desired Turnaround time is within 
U hours to most major U.S. mar- 
kets. 

For more detailed information on 
the service, Technidisc has provided 
a toll-free number (800) £21-9610. 



room and an eight-track media hIu- 
dio, with a 000-foot lounge overlook- 
ing the main studio It features a 
discrete electronics-modified Neve 
console ( which Zimbelman says was 
arqiiired, modified anil installed in 
the studio by Rupert Neve), as well 
as a Studer 24-trark and several 
Studer two-track machines. "We're 
also awaiting a Studer digital two- 
track, which should arrive in Jan- 
uary," Zimbelman notes. 

Other hardware includes AMS re- 
verb and digiLa] processing. Lexicon 
digital reverb, EMT 140-ST plate re- 
verb and URE1 813B monitors with 
Haller amps, built to Augspurger's 
and Edwards' specifications. 

Zimbelman says Jor-Dan has al- 
ready hosted several album proj- 
ects, as well as a number of com- 
mercial clients. Survivor recently 
laid down basic tracks for the 
soundtrack to "Rocky IV," and Jer- 
ry Garcia was in producing the 
soundtrack to Columbia's "Date 
Night," which stars Al Franken and 
Tom Davis 

In addition, a number of contem- 
porary Christian artists and labels 
have been availing themselves of 
Jor-Dan's facilities. Several engi- 
neers are also utilizing Jor-Dan on a 
freelance basis, says Zimbelman, In- 
cluding Jim Scheffler (Pablo 
Cruise, Blues Brothers) and Mai 
Davis. 

Zimbelman says he and partner 
Lirace Jordan "feel we need a cross- 
section of album and commercial 
work" to keep their studio profit- 
able, and notes that business is al- 
ready above their initial projections. 
"We see ourselves attracting clients 
who need better facilities than what 
most of suburbia has to offer, yet 
don't want the hustle and bustle of 
downtown," he says. 

MOIK* M<1 I1RMII h 




HIGH QUALITY 
BULK AUDIO TAPE. 
CONSISTENTLY. 

Sunkyonq's SKX bulk audio tape gives you 
everything a professional needs — consis- 
tently high quality, reel after reel after reel. 
We can offer this consistency because our entire 
quality control procedure is under one roof. Ours! 
The fact is, we manufacture every single component 
ourselves, from the polyester base film to the label. No 
cutting corners, no cutting costs. 
And we have the resources to back up our claim. We're one 
of the largest companies in the world outside the United 
States, with 1982 sales of over $6.2 billion. 
If you'd like to know more about our super quality SKX or our 
other bulk audio tapes, gives us a call. Sound us out. 



235 Wesl 132nd Street Los Angeles CA 90061 (21 3) 327-5010 
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TV Episodes Called Strong Sellers 

Three Manufacturers Praise Titles' Marketability 



by moira Mccormick 

CHICAGO Episodes of cult televi 
sion series, having proven to be 
strong sell-through items, ran be 
marketed over and over again to 
new crops of collectors. 

That's the consensus of represen- 
tatives of three home video manu- 
facturers: Maljack Productions Inc. 
I MPI). Embassy Home Entertain- 
ment and Thorn EMI 

MPI offers "The Prisoner" (17 
episodes, $33.95 each). ' Why We 
Fight" (seven episodes, $19.95 
each), "Captain Kangaroo Video 



Showcase" ( 10 episodes, two cur- 
rently available, $39.95 each), and 
"Secret Agent" (45 episodes, five 
scheduled fur MPI release, $39.95 
each.) The company has also ac- 
quired the rights to 75 installments 
of cult favorite "The Honeymoon- 
ers." 

"The Prisoner" has thus far been 
MPl's most successful series, with 
sales of 45,000 copies of combined 
episodes, according to Ali He says 
specialized promotion for each in- 
stallment has been crucial to the 
series' sales 

"For each 'Prisoner' release," he 



'Honeymooners' Episodes 
Resurfacing via Maljack 



BY JIM BESSMAN 



NEW YORK Maljack Productions 
Inc. has acquired U.S. and Canada 
home videocassette rights to 115 
hours of material from "The Jackie 
Gleason Show" and "The Honey- 
mooners." While final release 
schedules are still being set, the 
company is looking to have initial 
product out by early fall, starting 
with two approximately one-hour 
volumes of "The Honeymooners" 
priced at $29.95 each. 

According to Maljack sales direc- 
tor Jaffer All, the package was ob 
tained from Gleason for "just under 
$1 million." It comprises program- 
ming produced from 1952-56 and in- 
cludes "about 75 half-hours' worth" 



of "Honeymooners" episodes. 
These are the highly publicized, 
newly surfaced episodes stockpiled 
by Gleason and also obtained by the 
Showtime pay cable network, many 
of which will be shown on Showtime 
starting in September The new ma- 
terial, Ali stresses, is distinct from 
the 39 half hour programs filmed in 
1955-56. which have been shown via 
tv syndication ever since. 

"When we found out that there 
were 'Honeymooners' episodes in 
addition to the 39 already in syndica- 
tion, we started stirring up the ket- 
tle," says Ali, adding that it look 
Maljack more than a year to make 
the necessary connections with 
Gleason's "closed-mouthed and se- 
(Continued on page JO) 



relates, "we had special color but- 
tons made, as well as custom T- 
shirts and episode synopses. There 
was different point-ofpurrhase ma- 
terial for every one. When you have 
a staggered release, you don't shoot 
all your marketing bullets at once." 

Ali also reports increased num- 
bers for "Why We Fight." the 
Frank Capra-produced World War 
II propaganda documentaries, since 
lowering the price from $39.95 to 
$19 95 in June. "That one does bet- 
ter through book clubs and mail or- 
der than it does in video stores." he 
notes. 

TV series in general, he says, 
"have been successful for us. The 
numbers may not excite a lot of 
companies, if broken down per epi- 
sode, but they're marketed as se- 
ries. If you can sell a customer just 
one, chances are you can hook them 
on the whole series." 

Rand Bleimeister, vice president 
of sales for Embassy Home Enter- 
tainment, finds television series' 
success at the home video level "is 
all a function of content and talent." 
Embassy carries "Victory At Sea" 
(26 episodes, $19.95 each), "Viet- 
nam: The 10,000 Day War" ( 13 epi- 
sodes, $29.95 each), and "Best Of 
Mary Hartman, Mary Hartman" 
(three episodes, $29.95). The com- 
pany also offers both episodes of 
the mini-series "The Day After" in 
one $79.95 package. 

"High content series like Victory 
At Sea' and 'Vietnam' are timely," 
says Bleimeister, "especially with 
the resurgence of patriotism and in- 
terest in Vietnam. Both are highly 
collectible and have great sell- 
(( 'orilinued on puut J0> 
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...newsline... 

"GHOSTBUSTERS" IS ALREADY in production at Bell A Howell Columbia 
Pictures Video Services, according to numerous home video execu- 
tives. But RCA /Columbia Pictures Home Video continues to stay mum 
as to when the title will be released and what its price point will be. 

KEY HIDEO IS HOPING to boost September sales with a sweepstakes. The 
campaign sponsored by the CBS/Fox Video division will be called 
"Show L's Your Favorite Heavenly Body Sweepstakes." The contest is 
designed to help boost sales of two of Key's top titles for the month, 
"Heavenly Bodies" and "Blame It On The Night " The grand prize in 
the consumer-targeted contest will include a pair of round-trip airline 
tickets to Hollywood, along with hotel and limousine service The re 
tailer in whose store the entry blank is filled out will also get a trip to 
the West Coast Entrants will need to (ill out a form and send in a pho- 
to. Deadline for the contest is Nov 15: winners will be selected Dec. 2. 

AUSTRALIA IS THE LATEST TARGET for Amaray International Corp The 
packaging company has formed an Australian branch. Amaray Inter 
national Pty. Ltd , and intends to market a complete line of its product 
Down Under. National sales executive for the new branch will be 
Chantal Drey, headquarters will be in Sydney. L.T. Wallace Group of 
Lidcombe. New South Wales, is currently slated to manufacture 
Amaray 's strong-selling "VideoBank" cassette cases for the new ven- 
ture. 

"SUMMER SHOCKATHON" is the theme of Rhino Records' latest release 
schedule, although "schlockathon" might be a better word. Leading 
the schedule will be a new Rhino series of double-feature cassettes ti- 
tled "Saturday Night Shockers." Volume one contains "The Creeping 
Terror" and "Chained For Life." and volume two has "Human Gorilla"' 
and Man Beast." List price for the series will be $49.95. Also due out 
is "Prehistoric Women," the winner of Rhino's first "Silver Sleaze 
Award," which lists for $49.95. 

LIGHTNING HIDEO is looking for some marketplace force. The VestroD 
Video branch has joined with Empire Pictures to create the new "prod- 
uct line." The first Force release will come on Aug. 26. Six action /id 
venture films will be in the package under the banner "Heroes, Pirates 
And Warriors." including "Heroes In Hell," "Pirates Of The Seven 
Seas" and "Duel Of The Champions." Also due in August from Ves- 
tron MusicVideo is a Cars concert videocassette. 

THREE NEW MADE FOBS are due from Prism Entertainment The company 
has joined with Twin Arts Productions to work on three home video 
titles: "How To Photograph Your Lover," 'The Making Of A Playgirl 
Centerfold" and "Hollywood Bedrooms " "Playgirl Centerfold" intro- 
duces what the companies say will be a series of quarterly releases 

TON! SKIOEMAN 
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BY TONY SEIDEMAN 

NEW YORK Making and market 
fate videos, either long form titles or 
clips, are two different jobs. That's 
the lesson the executives who con- 
trol Split Screen Inc. and its partner 
Screen Link seem to have learned 
from their tenure with such major 
video music entities as Picture Mu 
sic International and MTV. 

Split Screen and Screen I jnk have 
carefully divided the jobs the firm 
needs to get done, keeping produc- 
tion in one office and marketing in a 
separate one a continent away. The 
separation is complete enough that 
the New York-based Screen Link, 
though a corporate partner of Split 
Screen, is a completely separate en- 
tity, with a different top staff than 
its Los Angeles-based sister firm. 

Heading up Screen Link is Chip 
Radii i formerly director of acqui- 
sitions for MTV'Working with him 
as vice president and director of 
special projects is Gail Sparrow, 



also an MTV veteran. 

The same five principals are in- 
volved in both Split Screen and 
Screen Link: Rarhlin. Bob Harl. 
Jack Cole. Jim Yukich and Paul 
Flattery. There are also "outside in- 
vestors." Rarhlin says 

"We're not physically distribut- 
ing it [programming] or manufac- 
turing it." Rachlin says. "We're just 
putting it together." 

Television, via cable or other 
routes, will probably gel first wir. 
dow on most Screen IJnk projects, 
but home video revenues will be an 
essential element. "There are very 
few deals that economically would 
work without home video." Rachlin 
says. 

Currently in the works at Screen 
Link and Split Screen are projects 
by Phil Collins, Enc Clapton, For- 
eigner and Genesis. 

Any sudden boom in home video 
music revenues is doubtful until 
home video's distribution system 
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Warner Sets Cartoon Push 

Nine Hour-ljong Cassettes Planned 



MOW YIIKK Warnw Hum. Video 
is tire;tkin)r nut sum*' nf its miimateil 
iimmunitiiin, jiuttinir togcthf}!* a 
"Wanii'r Bnis CaVtOOna GokteQ Ju- 
litlpr lil Kurat Collection" of niru' 
hour liitin ciussi'ttt's pcfced at $19.95 
faclt 

A total of 12 cartoons Itarring 
sui-li wtOt-knov. ii i-harui-ters as 
Buirs Bunny, Daffy Duck, Porky 
Pig anil tbt Road Runner will be In* 
eltiilerl in the package Six of the epi- 
sodes will be devoted to specific 
rhararters, the other three will be 
salutes to the artists who played a 
key role in the cartoon's ereahon 

Many of the cartoons in the "24 
Karat Collection" have had long ex- 
posure on broadcast television, but 
Warner Home Video executives 
claim that this will not lie a problem 
in terms of achieving sales. "Since 
these are an entertainment tradition 
and have lieen around and are high- 
ly recognisable," one Warner execu- 
tive says, "there is nothing to over- 
come" in terms of media overexpo- 
sure. 

launching the campaign will be 
an exhibition at New York's Muse- 
um of Modern Art, w hich will show- 
case the cartoons with a tilth series 
running from Sept 18 to Jan. 26. 
There will he a gala party in honor 
of cartoon directors Friz Freleng 
and Chuck Jones and voice special- 
ist Mel Blanc on Sept. 10. 

The Warner cartoon package 
closely parallels Walt Disney Home 
Video's highly successful "limited 
Gold" cartoon promotions. 

The character-oriented tales in 
the collection are "Bugs Bunny's 
Wacky Adventures." "Daffy Duck: 
The Nultiness Continues . .," "Por- 
ky Pig's Screwball Comedies,'' 
"Road Runner Vs. Wile E. Coyote: 
Thr Classic Chase," "Sylvester And 



Tweety's Crazy Capers" and 

"S| Iv IJon/.ales' Fast Funnies." 

Tin- tribute titles are "A Salute To 
Friz Freleng," "A Salute To Chuck 
Jones" and "A Salute To Mel 
Blanc ' 




A SOLDIER'S STORY 

Moving up the Video Sales and 
Rental charts this week to 12 and 
14. respectively, is the RCA/Co- 
liimlna Pictures Home Video re- 
lease "A Soldier's Story." 

In the film, based on Charles 
Fuller's Pulitzer Prize-winning 
drama "A Soldier's Play." racial 
tension is sparked when a mur- 
der takes place on a black army 
base during World War II, anil 
an intense investigation is 
launched. The title, which ap 
peared in movie theatres late 
last year, stars Adolph Caesar 
and Howard E. Rollins Jr. It was 
directed by Norman Jewison. 

The promotional package for 
the July release includes a post- 
er, a large mobile dog tag and a 
mini dog tag neck chain. Co-op 
funds are being offered. "A Sol- 
dier's Story" is available in VHS 
and Beta formats, with a sug- 
gested list price of $79.95. 

LINDA MOLESXI 
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SPLIT SCREEN AND SCREEN LINK 

(Continued from page „'eTJ 

evolves nmsiiU'ralih . Kuclilm Miy 
gesta, "It's not going to I*- :t rapid 
growth in \< rm- of n-ntul." !»• says, 
"until tht'\ start ilistrihuling tin' 
Boftwsn where jrou hoy music.*' 

In addition to home video ami 
television, Screen Link is now "look- 
ing at corporate sponsorship/ 1 
Rachlin says Companies ean now 
become invovled in video projects as 
well as eoneert tours. In- -uy>. uiM 
ing. "It's an ideal relalion-lii|< 

Screen Link will work with new 
as well as established arlists A 
good rate to shoot for would he 10 
to 12 full-level projects a year, ac- 
cording to Rachlin and Sparrow de- 
cisions about what will be done with 
video should !*• made while a record 
is still in production, they maintain 
pointing to Phil Collins' latest work 
as all example. 

As for what this product will cost 
home video companies. Rachlin 
notes that there's been a shakeout 
period" in terms of willingness to in- 
vest in music product. The compa- 
nies left are "doing it for the long 
haul." he says, and that he's willing 
to budget for the lone; haul as well. 

A SJOII.Iilin jS'.oii nun advance 
means a company is "going to have 
to do in cm f .'•o niKi unit-'' of a 



TOUCH That DIAL! 

Get last results with ACTION- 
MART, ihe Billboard Classi- 
fied 
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Call our Holline at (800) 223-7524. 
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Action 1 



title, he says, and unless the pro 
tftr:nn rait really nmve that many 

unit- going for that large ;» Mini 

mitflil |irme ftuiniiTpnuluctive 

The.itnral (iMnhtiiiiHi is anoth&r 
pritnt i«i.sm1iIii> (or long^forni mo* 
sic product, aecunliiiK tu Kuciilin 
Prince's " * Rain" anil Talking 
Heails* "Slon Making Sense" have 

opened up new potential avenues <•! 

distribution, he says, and Screen 
Link will do its Ik-sI to exploit Ihosr 
routes. 

Screen Link will also tie working 
with new artists, Kachlin says. Oik* 
possibility he sees is taking low hud 
Ml projects such as the MTV series 
"Live At The KHz," reducing artist 
advances and royalties to "get it 
down to $12. !>■"»." and breaking new 
arlists on home video via the low- 
cos I route. 

Hut he reiterates I hat he feels 
price w ill not make a difference lin- 
k's;, distributors "put it where the 
music is": at locations the record- 
buying public frequents. 

Home video companies are eager 
for top-hne music product, Rachlin 
says, lint "where you have trouble 
are some of the mul-lvvvl acts and 
the new acts," which is one reason 
why Screen I Jiik is willing to experi- 
ment 

There was no "negativity" in his 
move from MTV to Screen Link, 
Rachlin says "1 left because I liked 
the idea of this business, and the 
people involved.*' Sparrow agrees, 
saying the "excitement" of Iwing in 
a "brand new held " was one of the 
main things that drew her to the 
new company 

By working with home video com- 
panies, Rachlin predicts. Screen 
Link can boost 20,000- to 30.000- 
unit-selling titles to 50,000 units 
"At that point," he says, "maybe 
you can have the beginnings of a 
nice business " 
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Compiled tram a national sample o> retail store sales reports 
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Wl ARE THE WORLD THE VIDEO 


USA For Alnta 
MufiCVtuon 6 2047b 


USA For Alrira 






2 


? 


169 


JANE FONDA'S WORKOUT A ♦ 


KVC-RCA Video Prod 

K irl 1 i.r.m ir M r, r Viil.n 'M/ 


lane Fonda 


ISM 


H» 


"■n 1 


3 


J 


7 


WRESTLEMANIA 


Titan Sports Ir* 

I.IJI Mllll, VKJt U I,' UU^ 


Various Artists 


I98J 


M 


1999 1 


4 


NEi 


Vf 


PINOCCHIO 


Wall Dr.ney Home Video 239 


Animated 


1940 


C 


'<« 1 


5 


10 


9 


SINGIN IN THE RAIN 


MGM UA Htamv Video 600 1 85 


Gene Kelly 

Dr-bbie Reynolds 


194? 


M 




6 


3 


23 


STAR TREK III THE SEARCH FOR 
SPOCK 


Paramount P* lures 

1 ir Home V'deo 1621 


Wilkam Shatner 
DeForest KeHey 


I9W 


PC 




7 


; 


36 


PRIME TIME * • 


KVC-RCA Video Prod 

Karl Lorimar Home Video 058 


Jane Fonda 


1944 






8 


1? 


7 


LIFE WITH MICKEY! 


Wa t Disney Home Video 260 


Mk Key Mou'je 


1 94b 






9 


6 


10 


THE KARATE KIO 


RCA i Cosumhui Pictures Home Video 6- 
20406 


Ralph Macchio 
Noriyuh' "Pa* Morila 


1944 






10 


4 


IS 


WHAM' THE VIDEO • 


CBS Inc 

CBS Foa Video Musk 3048 


Wham* 


ms 


m 




11 


W 


s 


MADONNA A 


Sire Records 

Warner Mus>t Video 3 38 101 


M^doina 


I9W 


»» 




12 


27 


2 


A SOLDIER'S STORT 


RCA Cokjmtjia Pir Ijfes Horn* v»deo 6- 
20408 


Adolph Caesar 
Howard E Ro'l ns Jr 


1H4 


i 




13 


1 


21 


GONCWITHTHt WIND A » 


MTM UA Home VioVo 900234 


CI art GaUe 


1909 






14 


28 


71 


T ML IANE FONDA WORKOU1 

(" HAI 1 f NCT A 


KVC RCA Video Prod 

Karl Lorimar Home Video 05 1 


Jane Fonda 


1944 






15 


14 


23 


TINA TURNER PRIVATE DANCER • 


Picture Musk loll 

Sony Virjoo Soltwarc 97W0066 -7 


Tina Turner 


1944 


IK 


1 


16 


21 


31 


RAQUEL TOTAL BEAUTY AND 
FITNE SS A A 


Total V»deo. Inc 

Tnor n TMI tiorne Video 2651 


Ractuel Welch 


1914 


* 




17 


IS 


t 


2010 THE YEAR WE MAKE CONTACT 


MGM UA Home Video 80059 1 


Roy Scheider 

John I 


1944 


K 




18 


IS 


J 


HULKAMANIA 


Tilan Sports Inc 
Coliseum Video WF002 


HuikHogafi 


194S 


n» 


»M 1 


19 


11 


1 


CLOSE ENCOUNTERS OF THE THIRD 
KIND SPECIAL EDITION A A 


RCA Columbia Pictures Home Video 6- 
2016? 


Richard Oreytuss 


1971 


K 




20 


13 


6 


STARMAN 


RCA Columbia Pictures Home Video 6 
2041 2 


it- ft Bridges 

■ 


19(4 


FG 




21 


9 


23 


LIONEL RICHIE ALL NIGHT LONG A A 


Brockman Enterprises Inc 
MuWcVrsion 620420 


Lionel Richie 


1984 


•> 




22 


31 


11 


ANIMALI2E LIVE UNCENSORED 


Polnitam MuucVkKo U S 
Mil sk Vf'ion 6 2044^ 


Kiss 


1944 


Kl 




23 


32 


IS 


THE DOORS DANCE ON FIRE • 


Doors Muvc Company 
Mf"A r*iti f n<n ani^7 

pi ivi »i t_ or p nvi j/ 


The Doors 


19(4 


Nl 




24 


17 


6 


2001 A SPACE ODYSSEY A ♦ 


MGM uAHom- Video 700002 


Kaw DuUea 


I9S4 


G 




25 


26 


7 


SEVEN BRIDES FOR SEVEN 
BROTHERS 


MGM OA Home Video 70009 1 


Howard Keel 
Jarw PomHI 


1941 


m 


H 


26 


31 


24 


ANNIE ♦ 


RCA Columbia Pictures Home Video 6 
20] 27 


Andrea McArdkr 
Albert F inner 


19(7 


G 




27 


18 


3 


THE FLAMINGO KID 


ABC Films Inc 
Vestron 5072 


Matt DiHon 
^•c^ard C'enna 


19(4 


PGU 




28 


22 


36 


PURPLE RAIN A 


Warner Brother* pictures 
Warner Home '-■■'■ . 1 398 


PftIK* 


19(4 


ff 


* 


29 


31 


7 


THE UNSINKABLE MOLLY BROWN 


MGM UA Home Video 6005 78 


OeMxtRtynolA 
Har^r Pi," "H 


1964 


•1 




30 


NEW(V 


THE BEST OF THE WWF VOL 1 


titan Sports Inc 
CoJiseun Video WF003 


VarMHifc AMiiu 


1914 


m 




31 


19 


16 


THE TERMINATOR A 


Thorn EMI HBO Vidvo TVA2535 


A Sch*arMncgger 


198) 




1 


32 




36 


9 


MISSING IN ACTION 


Cannon Films Inc 

MGM UA Home Video 800557 


Chuck Notfii 


1984 


R 




33 


33 


79 


OOII DEBBIE'S WAY A 


Raym*! PtcxI p Brownstim Prod 
Vidro Associates 1008 


OfOtkO Rtynokh 


1483 


M 




34 


35 


7 


HIGH SOCIETY 


MGM UA Home Video 600292 


Btng Ctmbi 
Grace Kelly 


1948 


Nl 




35 


NEWl> 


AN OFFICER AND A DUCK 


Walt D.viry Home Video 258 


Donald duel. 


1944 


III 


1 


36 


23 


1 


IHf MENAGERIE 


Paramount PKliires 

Pai.imounl (tome Video to0040 16 


Wii'iam Shatner 
Lt-onard Nimoy 


1966 


US 




37 


20 


32 


STRIPES A 


RCA Columbia Pictures Home Video 6- 

?0.V| 


Bill Murray 
Harold Rjniiv 


1981 


c 




[38 


24 


36 


FIRST BLOOD A » 


' «M Blood Inc 

thorn 1 Ml HBO Video 1573 


S,Krtlcr Stallone 


1982 


e 




39 


30 


10 


DUNI A A 


Unwrvil City Studios 
MCA Oisl Corp 80 1 6 1 


Kyle M.,r 1 arhlan 
Sunn 


19(4 


«, 1) 




40 


2b 




A NIGHTMARE ON ELM STREET A 


Mcdui Home Entrrtaimwnt M790 


JohnSaron 
. . B in. , 


1941 


- 


:194 



[) units or uiKjresled'iSt pure irKomk- of %2 millinn (20 000 or J800 OCX 
ot 100 000 iirnh Of jvudgt-i'r-d li^t p'te irvfmw ol 54 i.nl>.o<i Hfl 000 O* 
1 9B4 m«( cerlitied under diHerenl cn-rcna ) • lnivrnataan.il Tnpe t> K t 






UNDER THE SPELL OF 

AN EXOTIC LAND, THEIR LIVES 

WERE CHANGED FOREVER. 



An Epic Drama From The Director Of 
BRIDGE ON THE RIVER KWAI And 
LAWRENCE OF ARABIA. 

A DAVID LEAN FILM 

AF^SSAGE TO INDIA 

Winner of 2 Academy Awards.* 






Peggy Ashcroft 

•Best Supporting Actress 



Victor Banerjee 



Judy Davis 



Alec Guinness 



Available On Videocassette 

And CED Laserdisc In September. 



VHS Bete 

STEREO — . 



Colt.* 

ISCIM 
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TV EPISODES CALLED STRONG SELLERS 
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Police Percussionist Produces 'Rhythmatist ' 

Stewart Copeland Drums Up New Genre 



BY ETHLIE ANN VARE 

LOS ANGELES Stewart Cop* 
land's "The Rhylhinatist," a 58-min- 
ute videocassette released by A&M 
Video in June, is more than a sab 
batical project for the drummer 
from the Police It's his attempt to 
create a new musical/filmic genre 
for the home market. 

"The videocassette is an interest- 
ing thing.'" muses Copeland. "It's 
an LP with pictures, but at the mo- 
ment there isn't an art form for it. 
They put films on it. they put con- 
certs on it, they put art that's made 
for another medium on it And it 
doesn't work that well. So we fig- 
ured we would try and make some- 
thing specifically for it" 

In June. 1984, Copeland, director 
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Dial 800 223-7524 toll tree 
10 place an ad in ACTION- 
MART. Billboard s classi- 
tted advertising section 
For quick results, call Jell 
Serrelte today |NY resi- 
dent dial 212 764-73881 



.1 [V iMitilleux :inil i "guerrilla 
crew" of five trekked across Africa, 
compiling footage of native music 
anil culture. "There was no story, 
no script, no research." says Ilutil- 
leux. "We just went " 

Stretching a budget of $2.V),000 
over 10 weeks uf travnl anil an addi- 
tional nine months of editing. Cope 
land assembled his "documentary 
based on fiction" and presented it to 
the market Now. the question has 
become one of how to sell the proto- 
type of a new genre to a public that 
doesn't know if it wants a new 
genre at all. 

"Well, because A&M started life 
as a record company, they're think- 
ing in terms of records." says Cope- 
land of the promotional campaign 
for his baby. "There's a soundtrack 
LP, and we're obviously taking a 
single off the record. But it's in Af- 
rican, so we don't expect huge air- 
play. 

"Still, MTV has been very sup- 
portive: To them, this is the LP ver- 
sion of something they've only been 
getting singles of for years. It's like 
the music business, in a way, which 
started out as a singles market and 
eventually became more solidified, 
more substantial." 

Although there were offers for a 
theatrical release and broadcast of 
"The Rhythmatist" after it was pre 
viewed at Cannes, Copeland says he 
wants to exploit cassette sales fully 
before releasing the tape to other 
media. "It was done for video." he 
says, "and we're going to stick to 
our guns about that. We're interest- 
ed in the commodity of the cassette, 
and seeing how far we can take it." 

The main problem in selling a vid- 
eocassette that has an album to suji- 
port it — rather than vice versa — is 
the age-old one of repeat viewabtl- 
ity. Will consumers spend $29 Ho for 



a tape I hey might get tired of, rath- 
er than $K.9H for an album that they 
prtihaltlv won't ' 

"Repeat viewing is the key," says 
Coiieland. "In film, the main ingre- 
dient is the story. But once you've 
heard a story, you don't want to 
hear it again. Music works every 
time. So we wanted to accomplish 
something that hail the same kind 
of effect, only in pictures. 

"When story loses its value," he 
continues, "you have to find anoth- 
er framework, some other core We 
tried to find imagery that was pow- 
erful on its own and that, combined 
with music, becomes more power- 
ful. 

"This is very dense in composi- 
tion, there are something like four 
times the usual number of cuts in it 
There's a lot of images piled togeth- 
er, too many to absorb in a single 
viewing." 

Copeland doesn't expect "The 
Rhythmatist" to recoup its produc- 
tion costs, what he hopes to do is set 
a precedent Thanks to the Police, 
his soundtrack work (including the 
score for the upcoming tv series 
"The Equalizer" and two Lucasfilm 
specials) and A&M, he can afford to 
do so. 

"It's only a first step," he admits. 
"Hopefully, others will tie similarly 
inspired and will do better next 
time The idea is to create a genre 
for the medium. There isn't a mar- 
ket now because there isn't a genre. 

"But if there were a genre," he 
theorizes, "and artists develop their 
talents in it and become good at it, 
there's no reason why it couldn't be 
as big a market as LPs. So if A&M 
doesn't make their money back with 
this one. they'll make another and 
another, and the medium will grow 
as a medium, rather than having to 
borrow art from other media." 
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through potential." Both series 
have sold in excess of 3.IHNI units 
per episode, he says. 

"Non-documentary series," Blei- 
meister continues, "can do extraor- 
dinarily well with high content and 
major stars, such as 'The Day Af- 
ter' " That package, introduced at 
$39.95 a year ago and then raised to 
$79.9f>, has sold more than 65.000 
copies, according to Bleimeister. 

"Mar)' Hartman." he adds, "met 
with limited response, when com- 
pared to "The Day After ." selling 
only 7,500 copies of each episode. 
"But we didn't expect it to be as 
broad a seller It has a specialized 
audience, hut did well in syndica- 
tion, and has longterm potential in 
the home video market, via new- 
flocks of dealers and VCR owners." 

"Titles like these are ever- 
greens." Bleimeister stresses. "Un- 
like movie titles, they can be pro- 
moted year after year." 

In the opinion of Nick Santrizos. 
head of Thorn-EMI Home Video, tv 
series offer "great opportunities in 
segmented marketing. The more 



cretive" fieople. "We are all 'Honey 
mooners' fans here," he continues, 
"and were lucky enough to finally 
get the chance to talk to everyone 
involved." 

Ali notes that '"Die Honeymoon- 
ers" was a feature of Gleason's 
weekly variety show before spin- 
ning off into the separate entity pre- 
served by syndication. As such, the 
length of the newly acquired epi- 
sodes varies from approximately 10 
to 40 minutes, and Maljack plans to 
combine them into hour-long video- 
cassettes. Formulation of the "Jack- 
ie Gleason Show" material, which 



VCR penetration grows, the greater 
the opportunity for isolating market 
segments and then targeting 

them." 

Thorn-EMI offers "The World At 
War" 1 26 episodes. i29.95eaeh) and 
"Best Of Upstairs, Downstairs" (14 
episodes, $29.95 each). "World At 
War" episodes, says Santrizos, have 
sold a combined 130,000 copies; "Up. 
stairs. Downstairs" is "still in a test 
phase, but it's shown itself to be col- 
lectible." 

Santnzos says he finds "non-mov- 
ie cassettes" to have a "higher pun- 
gibility of being sold" than movies 

Thorn-EMI pushes its cassette se- 
ries via specialized p-o-p materials, 
and is "experimenting with direct 
mail," according to Santnzos. In ad 
dition, there are special trailers for 
the series, designed to be used in- 
store as well as to accompany other 
Thorn-EMI titles. 

"As the critical mass of VCR 
owners grows," says Santnzos, 
"we're looking for more and more 
titles that lend themselves to effec- 
tive marketing." 



includes other popular Gleason 
characters like Reginald van Glea- 
son and The Poor Soul, is yet to be 
determined. 

"Since we just signed the deal, we 
haven't seen all the material yet. so 
it's very hard to state the exact re- 
lease schedule." says Ali He adds 
that the "Honeymooners" product 
will come out on a regular basis. 

Ali says that Maljack will under- 
take an extensive, "multi-faceted" 
promotion on behalf of the Gleason 
product, including pre-release 
"teaser" promo cassettes for in- 
store play, point-of purchase mate- 
rials, and trade and consumer ad- 
vertising. He adds that the poult* 
ty of co-promotions with Showtime 
is currently being explored. 

According to Peter Crescenti, co- 
founder of the RALPH (the Royal 
Association for the longevity and 
Preservation of "The Honeymoon- 
ers") fan club, there is a built-in 
market for the Maljack video- 
cassettes. Crescenti, whose organi- 
zation claims some 9.OO0 members, 
says that people have been waiting 
for "The Honeymooners" to come 
out on home video for years, "ever 
since the first video machines rolled 
off the presses." In fact, he adds, 
"Many of our members bought 
VCR* just to tape The Honeymooo- 
ers.' so the release of these so-called 
'lost episodes' is like discovering 
gold at the end of the rainbow." 

Crescenti estimates that it will 
take a year before RALPH mem- 
bers and other "Honeymooners" 
fans fully digest the wealth of new 
product and incorporate it into their 
everyday lives. 
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Revised and Enlarged 5th Edition 

SIDNEY SHEMEL AND 

ML WILLIAM KRASILOVSKT 

The definitive Ixxik lor everyone working in 
tin- music industry, now updated to iik ludr 
inlormalion on the ramifications ol die 1976 
conyrighl laws and an entirely new section 
on the emergence o( video on the music 
scene 

A concise and practical handbook to every 
aspect ol Ihe business side ol musical enter 
lamment. This Businew of Music covers lor- 
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tree 1 To place a Billboard 
Classified ad. call Jell Serelle 
at (8001 223-7524 
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Choice Channel Setting TV Precedent 

Oldies Show Is Made for Pay-Per-View 




Vision Aid. Even the people who attended the Live Aid concert in Philadelphia 
got to watch the show on television, via a protection screen set up donated by 
East Hanover. N J s MB Productions The guy on the screen is Duran Duran's 
Simon LeBon 



German Clip Crackdown? 

Christian Democrats Sound Alarm 



BY WOLFGANG SPAHR 

HAMBURG Politicians from West 
Germany's Christian Democrat par- 
ty are urgvng a crackdown on music 
video clips seen as likely to "cor- 
rupt" young people. Rritish and 
U S clips screened on the popular 
"Formel Eins" television show are 
said to be the mam offenders. 

"Artists are trying to outdo each 
other with spectacular (fags, tres- 
passing the limits of sex and vio- 
lence," says CDU parliamentarian 
Roland Saner. I prime mover of the 
new campaign "And. as a result, 
clips are becoming more and more 
problematic in terms of the law for 
the protection of children and 
youngsters. The television stations 
and the relevant committee should 
look very carefully at these clips." 

The federal office for the exami- 
nation of works liable to corrupt the 
young, already responsible for in- 



7"*m weekly listing of new video 
flips generally available for pro- 
gramming and/or promotional 
purposes includes: Artists, title, 
album (where applicable)/labet. 
producer/production house, di- 
rector. Please send information to 
Billboard, Sew Video Clips. ISli 
Broadway. \civ York, \'.Y. 100J6. 

THE ADVENTURES 
Send M r Heart 

Da Ad.i rfj'ri rtii 1 1 a«i | 

trWuvi Jen ■etanwn '—ulnni 

JIMMY CLIFF 
Hal Shot 

PAUL HYDE 4 THE PAYOLAS 
It Must Be Love 

ArTNur **nO" 

NICK MASON 
Lie For A Lie 

Pnjf'Wt fO^MOn 
nkrhuto Miw «a*Ot 
P— WO— I 

MEN AT WORK 
Mjrij 

tort| i4»*m*\ Jen* WMIt'O" 



spectinp feature films on video, has 
been asked to take action. Observ 
ers in Bonn .Hvlieve an attempt to in- 
troduce controls may be made at the 
program committee's next meeting 
in September, with the first videos 
possibly going on an index by Octo- 
ber. 

No specific clips have been cited 
by the campaigners, and Andreas 
Thiesmeyer, producer of "Formel 
Etns," denies that the show is cor- 
rupting young people The cam- 
paign is unnecessary, he adds, and 
will only serve to damage &c musk 
video market 

"The introductio. uf a voluntary 
control will lead to loss of topicality 
in video clips." Thiesmeyer says, 
"and in any case the existing con- 
straints on tv stations are already 
so tough that not even an additional 
committee would have outlawed 
any of the clips that we have shown 
to date on the program." 



MIDNIGHT OIL 
Best Of Both Worlds 

Am) S*H in Tn» Suf>wn Coiw-tx 

ttKiirron 

WARREN MILLS 
Sunshine 

eyeitM 

MOTLEY CRUE 

Smokin' In The Boys' Room 

T*M»<t CM Pkt It**''* 

Cmn Mtrnv Tht h*w Co 

PROPHET 
E»erythinf You Are 

Prop** '«■» f KJMIMM 
Rjroryf AO 

THF SISTERS OF MERCY 
Black Planet 

W r«it And LM And A»n«n I >**••• 
.. .•.*,.. '.' , - 'idutlr<m 
Mm UsnuA 

STARPOINT 
Object 01 My Desire 

totteM 0»*Vj 

Oo»t.« "ju*™*" ClWvt ;iir*t ' 

AliftChtrt** 

WEATHERGIRLS 
Well A W.ggy 

HVM P««f «fi (nWttmmentCs 

Prl*> 'I'triton 

X 

Burning House Of Love 

Ait i (.era Grand U»*ln 
i—ion i—*i-cM 
Otutf H<#>nNMn 



BY JIM McCULLAUGH 

LOS ANGELES The first event de- 
signed specifically for pay per -new . 

a radrVtall oldies sxtnvigMit, is 

net to take place Aug. 29 at the 
Riverfront Plaza. Baton Rouge. I.a. 

Presented by the Choice Channel 
and F&A Productions, the two-and- 
a-half hour "Fabian's Good Time 
Rock'n'Roll" will air live via satel- 
lite at 9 p.m. Eastern Standard 
Time. Promoters are expecting an 

attendance of more than I at 

the event, while some 72 cable sys 
terns representing 2.7 million basic 
subscribers and almost two million 
addressable subscribers have al 
ready signed up for the telecast 

Scheduled to appear along with 
Fabian are Chuck Berry. Bo Didd- 
ley. Lou Christie, the Crystals, 
Chubby Checker, the Coasters, Les- 
lie Gore, the Diamonds and Little 
Anthony- 
According to Choice Channel en- 
tertainment division president Rick 
Kulis. final negotiations are also 
taking place for the event to lie of- 
fered al the same time to markets 
outside the U.S. After that, says 
Kulis, other ancillary market*, such 
as home video, will be addressed. 

While other music events have 
been offered on a pay-per-view ba- 
sis, one example being the Who in 
concert, this event differs in that it 
is being orchestrated from the 
ground up as a pay-per-view attrac- 

RockAmerica 
Holding Seminar 
In New York 

NEW YORK Rockamenca's Video 
Seminar is being held this week at 
the Roosevelt Hotel here 

S|ieakers at the event, which runs 
from Sunday through Tuesilay 14- 
6). include David Renjamin of "Fri- 
day Night Videos." Harvey Leeds 
of Epic Records, Shari Friedman of 
Atlantir Records, Jav Coleman of 
Rockbill, Danny Soko'loff of Mega, 
John Triggle of West Alley Music, 
Jack Gibson of Jack The Rapper, 
Denis McNamara of WI.IR. Roxy 
Myzal of V-66. David Greenbcrg of 
Confetti's, Grant Smith of Mistral, 
Michael Frangos of Rascal House, 
Terrence Westbrook of JJ Whis 
pers, Frank Polar of Numbers. 

Also: Roy Freedom of First Ave- 
nue, Michael Malone of AEI Fore 
ground Music. Tom Andrews of Co- 
lumbia Pictures. Maureen Nappi of 
Teletronics, Jeff Cretcher of The 
San Francisco Production Group, 
France* Milann nf Inviev, Audio, 
Bette Hisiger of "Friday Night Vid- 
eos," Lyn Healy, Vaughan Arnell of 
N. Lee Lacy. Alexis Olmeltchenko 
of Pendulum Productions, Jim 
MrCullaugh of Billboard. Chip 
Rachlin of Screen Link, and Bob 
Flax of Gruhman Indursky & 
Schindler. 

The conference fee is $211(1 For 
registration, exhibition and other in 
formation, Rockarnerica can be con- 
tacted at (2121 475-5791 



Hon, 

Tin- Choice Channel is a satellite- 
foil pay per view network that will 
launch its full-time service this No- 
vernlier. v.ilh programming in fca 
ture first run films, concerts. 
Broadway plays and sport* presen 
latum-. It's expected that music-ori 
ented events will make up as much 
as 20";. of the channel's offerings. 
The Choice Channel presented the 
Marvin Hagler Tommy Hearns bOX- 
uig match in April 

To support the rock'n'roll event 
for cable, the Choice Channel will be 
mounting a national marketing 
campaign Elements of that cam- 
paign include: 



NEW YORK The Directors Guild 
nf America has bad news for the 
many women and minority directors 
looking to use video music as a ste|»- 
ping-stone to feature film work. 

According to the DGA. "Employ 
ment statistics for the first quarter 
of 1985 reveal u continuing trend of 
underemployment among women 
and minority members." and the or 
gamzation has numbers to support 
its claim 

"Compared to statistics gathered 
in the first quarter of 1984. there 
has been a decline in the hiring of 
women and minority directors, unit 
production managers and first as- 
sistant directors," the DGA says — 
111 spite of increased DGA member 
ship levels and working days 

Of the 26.4G2 days worked in first 
quarter 'K5 by all Guild categories, 
4.41(1 were handled by women and 
minorities. And the situation may 
actually be worse than the numbers 
present, the DGA says. 

The organization claims "the new 
statistics deary indicate that the 
employers are continuing to 'bunch 
up' hiring nf women and minorities 
in the entry level Second Assistant 
Director category " Such "bunch- 



• Collateral materials such as 
customized bill stulfers individually 
tailored for each system, custom- 
ized message-on-hold tuuei record- 
ed by Fabian and tailored to each 
system, and four-color posters and 
counter curds 

• Regional advertising in TV 
Guide, ad slicks and fully produced 
posters and counter cards 

• Such special promotions as a 30- 
minute pre-event promotional pro- 
gram, satellite-delivered; a live sat- 
ellite-delivered press conference; 
and consumer swee|>stakes. 

Arthur Forrest will be (he pro- 
ducer/director of the event. 



ing," says the DGA, creates an arti- 
ficially inflated impression of fe- 
male and minority penetration of 
the business. 

The video music industry has pro- 
vided work for a large number of 
women and members of minority 
groups, many of whom look to move 
up from the clip industry to feature 
film work. Much of the commercial 
production work that is the bread 
and butter of production firms that 
are important forces in the music 
video business is also handled by 
DGA memliers. 

In terms of specific categories, in 
the first quarter nf 198.1 a total of 
8.095 days were worked by all direc- 
tors. Of these, women worked 276 
and minorities .'190. Total unit pro- 
duction manager days came to 
ti.294, of which women worked 4(19 
days and minorities 143. 

Total first assistant director days 
came to 6,395. with women working 
543 days and minorities 412. As the 
DGA noted, female and minority 
representation was strongest in the 
second assistant director category 
Of a total of 5.678 days worked, 
women did 1.282 ami minorities 901. 




Aimee's Angst, til Tuesday's Aimee Mann and crew rest tor a moment during 
the shooting ot the Eptc band's latest clip. "Looking Over My Shoulder " The 
clip tells the story ot a rock star who can't escape the attentions ot her over- 
adoring tans Standing Irom led are director Nick Haggerty. Mann and producer 
Paul Schrtl Schrtl and Haggerty work lor N Lee Lacy & Associates The 
location is the Convent ol the Sacred Heart on Manhattan's Upper East Side. 
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Female, Minority Directors 
Get Bad Employment News 
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New York Cable Show 



'Crashing' Goes Behind the Scenes 



BY JIM BESSMAN 



This is another in a series of pro- 
files of video clip outlets which 
Covert broadcast, cable and syndi- 
cated programmers, as m il ax vid- 
eo club pools. 

NEW YORK When "Crashing 
New York" began as a weekly half 
hour Saturday night live rock show 
on Manhattan's leased access Chan- 
nel J IX months ago, it* intent was 
strictly to showcase new talent. 

New York based bands like Ur- 
gent and Aku Aku, and later regu- 
lar visitors like Cleveland's Haven 
and Boston's Dish, would be taped 
live at such club venues as Trax and 
the Bitter End or the Soundstage at 
SIR studio, then broadcast at 1 a.m. 
along with artixt interview breaks. 

But producer/director Jon Gold- 
water, after monitoring audience 
response to each program, per- 
ceived a need for an additional show 
geared more toward informing his 
Saturday night crowd about behind- 
the-scenes action in the music indus- 
try 

"We started off getting questions 
from kids wanting to get manage- 
ment, record deals, radio play, even 
asking us to manage them our- 
selves," Goldwater says. "So we de- 
cided to develop another show to an- 




MUSIC BOX NOW SEEN IN 
9 COUNTRIES OVER EUROPE 

/SURE SHOT - 30PLM sJj 

MADONNA 
'INTO THE GROOVE' 

/HEAVY ACTION tS-24 

/ Prince Ratpbeny Beret 

S Huey Lewi* The Power Of Loee 

S Pf/H Collins Take Me Home 

SChaka Khan Through The Night' 

r Coot Notes In Your Car' 

J .OU0 Secret* 

J . LOO— End* Golden Tears 

* Fry* StMf Lei lie Be The One' 

/ Kate Bush Running Up The HW 

J Thomas Dolby Uay The Cube Be With You' 
• The Cure 'In Between Day* • The Sh/fe 
Council The Boy Who Cried Wolf • Freddie 
Uercury fl Heeven • BtUy Joel You re 

Only Human • Bob Uartey Three Little 
Bird* • E orytfimtcs There Uuat Be An 
Angel' • Cyndl Lauper Gooniet R Good 
Enough" • Kid Creole Endicott' • Aoam Ant 
Vive Le Rock • Sting It You Love 
Somebody {Set Them Frern) 



The one to watch . . . /SN EW/ 

BELOUISSOME SOME PEOPLC 



xwer those kinds of <\u ■ jind 
UK6 videos to break up the talk " 

In January. Goldwater and 
"Crushing New York" host Gloria 
Krye >tart«'d a weekly Wedne.s<ia\ 
niijht edition of the program with a 
half-hour "talk show" format. The 
one-on-une, interview program was 
patterned after Tom Snyder's stark 
"Tomorrow" style, with only a 
black background behind Krye and 
such music industry notables as 
New York concert promoter Ron 
Delsener, Profile Records head 
Cory Robbms, author Mark Bego, 
journalist Ira Robbins. WNEW-FM 
air personality Dave Herman, artist 
manager Kenny Laguna and album 
cover designer Spencer Urate. Rock 
artists appearing as guests have in- 
cluded Power Station's vocalist Mi- 
chael Pes Barres, Kid Creole's 
Andy Hernandez. Heaven, Victory 
and Michael Bolton. 

"It's kind of a cross between a 
trade and consumer talk show with 
video," says Goldwater, noting that 
one or two clips get played each 
Wednesday depending on the dura- 
tion of the guest interview Adds 
Frye: "There's so much more to be 
learned about the business than 
what you gel on MTV, and we try to 
show everyone who is interested in 
MTV why there is an MTV." 

Videos programmed on Wednes- 
day's "Crashing New York" are 
generally current clips by acts with 
label contracts, among them Scorpi- 
ons, Paul Hardcastle. Kun-D M.C., 
Heaven, Joan ./ett and Hernandez. 
The clips are usually lied in with 
that night's guest. 

"We either see videos we love, or 
people approach us with them." 
says Goldwater. "With Run-D.M.C, 
I was sitting at home clicking 



PORTABLE 
24 TRACK 
RECORDING 

ANYWHERE. 



EFFANEL MUSIC NEW YORK 



PROMOTIONAL 
MUSIC VIDEO 



Available on 1 Hour Tape Compilalions 10 colleges. n.te clubs, and olhi ' public 



venues throughout America 

We provide: • Newesl Releases 

• Quick Service 

• Highest Quality 

• Low Cost 

One. 

0 i way ot staying on top ot video music 



Call us today to see it you 
quality to receive promotional 
videos on a monthly basis 



Dial (201)667 4026 



through the channels and found 
•Kin K Of Rock' on BET. I was so 
blown away that I had to tfel it for 
our show, and eventually pro- 
grammed it with that night's guest 
Cory Rohbins. who is head uf their 
record label." 

flips are sometimes run on Satur- 
day nights, as was the case with 
Aku Aku's "Ground Zero," which 
accompanied the group's perfor- 
mance. 

In addition to interview anil video 
programming, Wednesday night's 
"Crashing New York" features 
heavy metal report* every three 
weeks from Hit Parader editor John 
Shelton fvuny. Author Bego is simi- 
larly slotted in upcoming shows as a 
correspondent-at-large. 

Among the guests scheduled for 
future Wednesday nights are Run 
HMC and John Waite. with a spe- 
cial DJ "theme" show slated for tail- 
ing at the vkleo club Private Eyes. 
Future shows will carry advertising 
for the first time, with Tower Rec- 
ords. R01R Cassettes and Down- 
stairs Records on board as sponsors 
thus far. 

Goldwater, whose show is avail- 
able to £10,000 households served 
by the Manhattan and Group W ca- 
ble systems in Manhattan and Roo- 
sevelt Island, is now looking for ca- 
ble or broadcast syndication. He 
claims his cable carriers have told 
him that "Crashing New York" gets 
the most response of any of the 
leased channel shows they carry 
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Call Jell Serrelte today 
— (600) 223-7524 (NY 
residents dial 212- 
764-7388) 
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KiM C. ARNE S AIRtADABMADANGO f Ml Amarna LIGHT 

CHlNACRlSlS KiNCllNACAlHOllCSmC) Werner Brot LIGHT 

SHEILA E. ' i Alt P*i»ln Part -Warner OrtA BREAKOUT 

JOHN f OGERTY VAN/ KANT DAN/ Wtnwbin POWER 

I Oil I US TWO ROSE Atlantic LIGHT 

NIC* MASON/RICA FINN U| TOP * Ut COKuntXR BREAKOUT 

JOHHCOUGAR MELLEHCAMP l ONI L VOL NIGHT fi.»». Mercury POWER 

MIDNIGHT Oil BFST 0( BOTH WORLOS CoAunAm LIGHT 

QI4 TORN UP Olecfc J#fk NEW 

STYLE COUNCIL BOr WHOCRiEO WOU Geffen LIGHT 

"Will IF 1 THE POOP »0n THESE APMSO* MINE him ftMPMI MEDIUM 

ROT WOOD iJNOfRTiPf (qK r NEW 



PHILCOLLFNS DON T |OSt THAT NuMElE " MMfcl 
CURVTHMtCS THCRCMUSIBE ANANGCL RCA 
BILLY JOEL YOU'RE ONLY HUMAN (SECOND ttiNOl 
MADONNA OPfSSYOUUP SVe 
MOTLEY CROC SMOKW IN THf BOYS' ROOM fiettn 
ROBERT eLANT P'N* ft BLACK tl t>*r*>*n Amentc 
WHAM* n»f(OOM COumtM 



•BRTANAOAMS SUMMtHO* 69 A&M 

•Oltft S TAMI TS UONf t fCjft AtO THING »av*r* ArtK 

COREY HART NE /E0 SURRtNOCR EMi Am#^c* 

HEART rVHAT A80UT i-jvf Ceptloi 

HUE Y LEWIS ft THE NEWS POWEROflOVf C«reu*t 

JOHN PARR ST ELMO'S TiRJI (MAN IN MOTION) AltartTK 

■PRINCE 4 THE REVOLUTION RASPER.MPT BEPE T PiiHe, Pan. Warner Brm 

•BRUCE SPRINGSTEEN GLORY DAYS CotumtM 

•STING t POU ' OvE I0MCMDI SET THEM TRFF AAM 

•TEARS TOP TEARS SHOUT Mercury 

•PAUL YOUNG EvERr TIME VOUGO AVYAV CotumCM 



•JEETBECH ft POO STEWART PEOPU GET READY C|X 

•PAT BEHATAR -NVNCiBLf CnryMfes 

DEAD OR ALIVE YOU SPIN ME AROUND feat 

DEPECHE MODE PEOPLE APE PC OPU See 

ARETHA FRANKLIN FREEWAY O' LOVE AmtA 

•RATT LAY IT DOWN Atlanta 

REOSPI IOW AGON . , -MOMENT EpC 

•SCORPIONS BiG CITY NKhTS Mercury 

•TINA TURNER rVF DON'T NELDANOThEPHCRO CAprtol 



AMI MOTION LE T HIM GO Mertury 

BON JOVI 'N AND OUT OF I OVf Mr.- f r, 

COCK ROBIN rVHl N YOUR HEART J5 WIAA Ceiomb* 

BRYAN FERRY Si AVE TO I OvE Warner B»o* 

•GOOLEl ftCREME CRY . ,. y9 6, 

KINO LOVE AND PRlOC tpK 

MOTELS SHAME CafHlOl 

•ROBERT PALMER Au POUND THC WORLD r**rmrriownt PxTure* 
P f U CAN TGET THERE FROM HERE IPS 
YftT SUMMERTIME GiRl9 AftM 



A-HA TAKE ON ME nj't>t> 9/o-. 
AC/OC DANGER Atlanlic 

JOHN CAf FERTV ft TME BEAVER BROWN BANO C ' T Y Scon- Bm CSS 

CHEAP TRICK TONIGHT FT S YOU Cojc 

J CEILS BANO FRIGHT NIGHT Epic 

AATRINA ft THE WAVES DO YOU WANT CRVMG C*»tM 

LONE JUSTICE SWE E T SWT E I BA8Y GeMen 

MtCHAXL McOONALO NO LOOKING BACH Warner Brof 

MR MISTER BROKEN WINOS *CA 

RlCK SPRINGFIELD STATE OF THE HEART RCA 

•TAUT STILL N LOVE MCA 

Til TUESDAY LOOKING OVER MY SHOULDER FpK 



THE ADVENTURES SENOMT HEART Chrywln 

ERIC CLAPTON -,■...„ Wame-Bro» 

RAY OA VIES Pt TURN TO WATERLOO AmU 

DRAMA PARAIV/E RCA 

IIMAHl ONi*IOflLOVE . Mi Amer <» 

NILS LOFGREN SECRttSIN THE STREET CokenPM 

MAR1UION KAYIEIGH Ceprfol 

ALISON MOTET LOVE RESURRECTION CcXumtaa 

OINGOBOINGO WtiROSCKNCE MCA 

OMD SOR4 LOVE AftM 

SIMON TOWNSHENO PARRiir^ ; , My***) 
THC TRUTH EXCEPTION Of LOVE RES 
SUZANNE VEGA MARLLNA ON THC WALL AftM 



BMOVIC SWiTCMONORSWITCHOFF Warner 8rot 
REAIROOEO JLST f Rif NDS IRS 
OPIAML AND TEavtStONOHlAMS irtfepenoVn 
GOWAN ■■•.-.», MlNQ Colu(T(|> , i 

MELISSA MANCHESTER ENERGY MCA 
PROPHET I VI R» THUG YOU API PI A 
RATIONAL TOUTH NOMORENOlESS Cap** 
TME BANDITS M ONI Y ShOOTING LOVE CoturntKe 
WORLD SlTlSfHJ LOCKITUB ManMHan 



• Denotet Sneak NWM Recurrent •• MTV Eachiinw. 

F or f uri hp f inlortnation. contact Butt Brmdte. director ol mu%tc programming. 
MTV, 1133 Avenue ot (he America*. New York.N.T' 10036 
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Chicago Pool 
Answers Clubs' 
Legal Questions 

CHICAGO Reaction to a legal 
question-and-answer sheet pub- 
lished by local clip service Video 
Pool has b*»en "extremely positive," 
according to Video Pool president 
Jim Thompson Rut, he stresses, 
"The points still need to be rein- 
forced." 

The document, entitled "Video 
Pool Inc. Explains Public Perfor- 
mance Rights," addresses video 
venue operators' concerns in a se- 
ries of questions and answers. Chi- 
cago entertainment attorney Linda 
Mensch authored the paper, which 
includes such queries as "Can 1 play 
a music video ta|>e put out by a rec- 
ord label w hich 1 bought at a video 
store?" (answer: no), and "I have 
three bars video equipped I have 
been buying one set of tapes and 
making copies for the clubs Is this 
legal"?" (answer no.) 

Video Pool published the paper in 
May, sending copies to each of its 
clients, as well as to operators of ri- 
val video pools around the country, 
who were urged to reprint it free of 
charge, according to Thompson. It 
was also printed in the video tip- 
sheet Creative Video Consulting 
(CVC). 

"When I saw it in CVC. I thought 
it was great — I asked for permis- 
sion to distribute it to our own cus- 
tomers." says Michael Reinert, di- 
rector of video operations for video 
jukebox manufacturer Rowe Inter 
national. " It addressed specific is- 
sues that we'd long needed answers 
for." 

"I learned quite a bit from the 
whole thing myself," admits Charlie 
Moore, late of Epic Records' music 
video division. "Although 1 don't 
think the legal regulations are be 
ing enforced. Video Pool was very 
responsible in letting the clubs 
know what they can and cannot do 
under the law." 

Wolfram Zimmerman, proprietor 
of Milwaukee-based Wolfram Vid- 
eo, also maintains that very little is 
being done to police copyright in- 
fringers in the music video busi- 
ness. Though he calls Video Pool's 
paper succinct and informative — 
"We've had it typeset and are dis- 
tributing it to all inquirers" — Zim- 
merman says he doubts it will pre- 
vent the majority of video clubs 
from carrying on with such infring- 
ing activities as off-air taping. 

"It would take the artists, record 
companies, RIAA, FBI and other 
agencies to [stem the tide]." he 
says. 

Curt Creager, manager of video 
services for Atlantic Records, 
voices his approval of Video Pool's 
efforts, noting. "I'm seeing the le- 
gal sheet showing up everywhere, 
in CVC and on playlists of clubs It's 
educational, in step with the times, 
and personally very appreciated." 

Video Pool chief Thompson sees 
the paper as "legitimizing to the 
record companies what people in 
our business are doing. By promot- 
ing legal rights, we re promoting 
good business." MOIRA MrC ORMJCK 





Now Your Customers Can See 
What They Love To Hear* 



Since 1976. the music of Windham Hill has 
captivated music lovers and audiophiles 
around the world And now, Paramount 
Home Video is proud to bring Windham Hill s 
music beautifully to lile m a special col- 
lection of stereo hi-fi videocassettes 
The first two titles. WATER'S PATH and 



Also Available on 
Digital LaserDisc" 
from Pioneer Artists 



MOM F VIDEO 
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WESTERN LIGHT, feature breathtaking 
visual interpretations of Windham Hill art- 
ists' captivaling music At $29 95. these col- 
lectibles will move fast Don't miss this 
important home video event 
Contact your authorized Paramount 
Home Video Distributor today. 

EACH vtDEOCASSETTE 
$2995 
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TOUR SPONSORSHIP COMES OF AGE 

Rockbill Brings Rockers, Advertisers Closer Together 



BY PAUL GREIN 



Sinn- its formation nine years 
ago, tftte York based Rockbill 
Communications has become the 
industry leader at arranging cor- 
porate sponsorships and arttst en- 
dorsrmrnts In rrcmt years, it has 
also launched publishing, licens- 
ing r£ merehnndtsitig and eiilro 
marketing divisions [n this first 
of a two-part scries, company 
founder and president Jay Cole- 
man discusses inusie marketing, 
nest nick 's conclusion trill exam- 
ine the three othee areas of Rock- 
bill's coverage 

LOS ANGELES Corporate spon- 
sorships are now such an en- 
trenched part of the business of 
touring that it's hard to imagine 
that as recently as 1979 they were 
virtually unknown in the U S Rock- 
bill founder Jay Coleman says the 
main difference between then and 
now is the improved perception of 
rock artist* by major advertisers — 



Michael Des 
Powered Into 

BY ETHLIE ANN VARE 

LOS ANGELES It's as if the sky 
started raining money, and Michael 
Des Barres just happened to be 
standing around holding a basket. 
Here's a singer/songwriter who has 
been plugging away at this busi- 
ness since he was 14. boasting four 
unspectacular group albums and 
one solo which was even less so — 
and then suddenly, at age 35, finds 
himself credited with a top 1U single 
and fronting an overnight super- 
group. 

And Michael Des Barres. new- 
found lead singer for Power Sta- 
tion, has absolutely no idea why it 
all hap|>ened. 

"I've always looked like this." he 
says. "I've always sung like this, 
anil I've always written pretty cool 
tunes And it never happened. Why 
not 7 I guess before I was just an- 
other arrogant eyeliner asshole, and 
that's what prevented me from 
achieving what was possible." 

The first break for Des Barres 
came when Animotion had a top 10 
hit with "Obsession." a song he co- 
wrote with Holly Knight years ago 
" 'Obsession' made me financially 
secure for once in my life," he says, 
"so I could afford to Ho what was 
dictated creatively." 

But hooking up with .lohn Taylor. 
Tony Thompson and Andy Taylor 
wasn't a creative decision; it was 
blind luck. When it was announced 
that Des Barres would replace vo- 
calist Robert Palmer on Power Sta 
lion's 05. lour, most observers' im- 
mediate responses were "Has Palm- 
er gone mad?'' and "Why Des 
Barres. of all people?" 

"I was the only one they called, in 
fact." says Des Barres proudly 
"That last show Durun Duran did in 
America was in San Diego, and I 



and vice versa. 

"When we started, the corporate 
world lilt we\ uncomfortable with 
nick." Coleman says "They were 
afraid of negative publicity anil the 
association with drugs 

"Artists were also concerned. 
When I started Rockbill. a lot of art 
isls told me that they didn't want to 
do anything that would 
'commercialize' their image The 
two sides had very little interest in 
working with each other " 

As a result, Coleman says Rock- 
hill's emphasis in its first few years 
was more on promotional tie-ins 
than on actual tour sponsorship 
But by 1979 that had started to 
change 

"There are several reasons it was 
starting to become more accept- 
able." Coleman says "Woodstock 
was 10 years ago at that point, and 
the edge was off music People fi- 
nally started to realize that rock'n' 
roll was a business. Also, the music 
business started to go soft, and the 
cost of touring started to get very 

Barres Gets 
the Spotlight 

was in Chequered Past. They asked 
us to come down ami play with 
them So when Robert decided to do 
what he did. they thought of me." 

As far as Palmer's decision to 
complete his upcoming solo album 
rather than join the tour. Des Bar- 
res says he hasn't discussed moliva 
tions with the singer "But," he 
laughs, "I'm eternally grateful for 
his foolishness." 

It was in the last week of May 
that the International Talent 
Group's Wayne Forte contacted 
Des Barres while he was visiting a 
"Miami Vice" shoot in Texas. "The 
phone rang at the Ramada Inn," re- 
calls Des Barres. "and Wayne said. 
'What are you doing this summer?' 
He said there's a group needing a 
singer. I said, What group?' He 
said, 'Power Station,' and I got on a 
plane Manager Danny Goldberg 
look care of the rest. 

With a worldw ide introduction via 
Live Aid and 40 plus dates support- 
ing an album that is already Hearing 
platinum (not to mention concert 
merchandising that averages $12 a 
head) Des Barres is seeing a life- 
time of rock'n'roll fantasies ful- 
filled 

"I have an outfit to go to the 
limn." he giggles, "and an outfit to 
go from the limo to the private jet, 
ami an outfit for soundcheck and an 
outfit to go to the gig and an outfit 
to leave the gig. It's unbelievable I 
haven't slept a wink since Live 
Aid" 

Barres plans to record a solo al- 
bum as soon as Power Station 
i iinies off the road, and to act in a 
major motion picture. He and Power 
Station are scheduled to ap|>ear in 
the first regular season episode of 
"Miami Vice." and Tina Turner may 
use his composition "Thinking Willi 
Your Body" on her next album 



expensive Artists started to realize 
thai getting extra nionev wasn't so 
bud. 

"But what really put the COnOtpt 
of music marketing on the map was 
our involvement in getting .lovan as 
tin* corporate sponsor of the Rolling 
Stones' l!lhl lour Thai got a lol of 
media attention, partly because the 
Stones were a mega-group, but also 
liecause they had an image of lieuig 
so counter-cultural That gave the 
media a hook." 

If the Stones/Jovan sponsor- 
ship — and another announced right 
on its heels pairing Rod Stewart and 
Sony Tape — put Rockbill and music 
marketing on the map. Pepsi-Cola's 
(Continued on page SSI 




Hermanos. Principals m the Pepsi-sponsored Hermanos project meet in Los 
Angeles lo finalize the deal Pictured Irom led are attorney Peler Lopez. Pepsi 
Cola pies-dent Roger Enrico, arlisl Jose Jose and Rockbill president Jay 
Coleman, who packaged Ihe deal 



Rick James Taking Care of Business 

Singer Soberlg Supervises Multi-Faceted Organization 



LOS ANGELES Rick James likens 
his organization to an octopus with 
tentacles reaching off in many dif- 
ferent directions The various com- 
panies he oversees — including Mary 
Jane Productions and Stone Cily 
Inc. — have a total of 75 employees, 
by James' count, and direct the ca- 
reers of James, the Mary Jane Girls, 
the Stone City Band, Process & the 
Dm Rags and Val Young. 

James is also getting ready to do 
his first film, "Spice Of Life," in 
which he'll star and do the music 
And he's planning a tour for Sep- 
tember which will also feature the 
Mary Jane Girls and the Stone City 
Band, and. if their records do well 
enough. Process & the Don Rags 
and Val Young. 

"Now you can see why I got 
straight and sober," deadpans 
James, whose avowed withdrawal 
from alcohol and drugs has been 
well publicized. 

"When I was drinking and doing 
drugs, there was a sap on my musi- 
cal energies. If 1 hadn't been get- 
ting high a lot. I probably would 
have had more energy to write more 
songs Since I've lieen straight and 
sober. I've been able to write more " 

In addition to managing his stable 
of acts, James also manages his 
own affairs, with an assist from his 
brother. I<eroy Johnson, and legal 
guidance from both Buffalo-based 
Irv Shuman & Associates and Los 
Angeles-based John Branca. 

James says he's always done best 
when managing himself. "When 1 
first hit, I was managing myself," 
he says. "Then I took on Shep Gor- 
don as manager for a year, and that 
didn't work out real well. No disre- 
s|iect to Shep; it was the people in 
his entourage. 

"A couple of years later I signed 
with Jerry Weintraub. but that was 
more to do with movies than with 
anything else That didn't work out 
too well either No disrespect for 
him either; he just wasn't for me 
Since then I've been handling my 
own affairs. " 

James says it's different signing 
with a manager when you re al 
ready successful than il is when 
you're just starting out. 



"Because I was already rich and 
successful before I picked a manag 
er, it wasn't like I was coming lo 
him saying. 'Make me a star ' When 
a manager talks to me. I am already 
a star. I jusl want him to take that 
star and brighten it up." 

Despite the changes in manage 
ment. James has had the same 
agent, Norby Wallers, for six years 
"I've never seen an agent so faith- 
ful and loyal and Inving as he is." 
says James "And when he first 
came to sign me when I had 'Y'ou 
And I' out. I wouldn't go with him, I 
was reluctant to sign with anyone 
when I first came into the business 
because I was so paranoid of lieing 
ripped off Actually, Norhy and I 
don't have a contract now. we just 
work on a handshake." 

James says he's long wanted to 
develop a repertoire company of 
acts He says he first had the idea 
for the Mary Jane Girls eight years 
ago to satisfy what he saw as a void 
in the market 

"I didn't think there were any 
black female ensembles that made 
any sense," he says. "There was a 
time when you had the Roneltes. 
the Supremes. the Chiffons, the 
Shirelles But there hadn't been a 



black female group since then lo 
make any kind of lasting mark on 
the market." 

The Mary Jane Girls opened for 
James in 19k-S on his "Cold Blooded" 
tour, and broke through commer- 
cially this year with "In My House," 
a lop 10 pop hit. James' earlier pro- 
tege. Teena Marie, also scored a top 
10 hit earlier this year with "Lover- 
girl." 

James' latest Gordy/Motown al 
bum. "Glow." jumps to number 71 
this week, its resurgence linked to 
the release of the title-track single. 

While James' albums since lHHl's 
"Street Songs" have all sold well, 
none have matched the reported tri- 
ple platinum sales of that smash al- 
bum But he claims not to mind. 

"It doesn't make me feel bad." he 
says. "It jusl makes me feel some- 
times that I need to be more in tune 
to what the kids want But I'm not 
into all of these rapping records 
which a lot of kids buy Some 
groups that rap really have sub- 
stance, but a lot of them are just 
rapping a lot of nonsense That 
slult is here today, gone tomorrow." 

Ml I GttlM 
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1953 NORTON 77 
MOTORCYCLE 
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Eclectic Troupe Moves to MCA 

Oingo Boingo Aims for the Center 



Talent in Action 



BY ETHLIE ANN VARE 

LOS ANGELES "You have two 
kinds of hits each year." theorizes 
Oingo Boingo frontman Danny Elf- 
man. "One kind is by your estab- 
lished artists — or by a new artist 
who sounds like an established art- 
ist — and it's a hit because it already 
sounds like a hit And then you have 
certain acts that break out each 
year that are new and fresh, and 
never sound like they would have 
been a hit until they were one." 

In the five years Oingo Boingo 
spent on A&M. the eclectic eight- 
man troupe tried valiantly to be that 
second kind of a hit. But it never 
gelled Having recently made ■ 
switch to MCA. Elfman hopes the 
new label's confidence will do the 
trick. 

"A&M had it in their minds that 
we were an oddity, and treated us 
like an oddity," Elfman charges. 
"Tom Trumbo [at MCA] felt that, 
although we're unusual, we're still 
something that should be treated as 
if we're right smack in the center." 

Trumbo. MCA's vice president of 
a&r, bad been courting Oingo 
Boingo since he was with Chrysalis 
in 1980. It was A&M's unwilling- 
ness to allow Elfman a solo album. 



according to Elfman, that finally 
made the group heed Trumbo 's call 
"So-Lo," Elfman's first solo al- 
lium, was the first MCA product, 
and yielded a minor hit in "Grati- 
tude,' which was featured on the 
"Beverly Hills Cop" soundtrack 
The newest Oingo Boingo effort is 
also a soundtrack single, the title 
track for John Hughes' "Weird 
Science." 

"Film people want rock songs, 
they want pop songs, they want 
hits." says Elfman. "They know- 
nothing about music, and their 
tastes are generally three or four 
years behind wherever the music 
scene is." Hughes, who also direct- 
ed 'The Breakfast Club," was ap- 
parently the exception to the rule 
"He's one of the only guys out there 
whu really lakes chances musical- 
ly," says Elfman 

A second film project for Elfman, 
which will probably not be released 
by MCA, is the score for "Pee Wee's 
Big Adventure," a summer comedy 
from Warner Bros starring comedi- 
an Pee Wee Herman. 

"When I was a kid," recalls Elf- 
man. "doing a film score was a wild 
fantasy of mine But writing a score 
meant knowing something about 
music, which I didn't — and don't" 



Self-effacement aside, Elfman's 
songwriling— and the expertise of 
Los Angeles Personnel Direction's 
Mike Gormley and Miles Cope- 
land— have always kept the band 
afloat "Just when we were at hank 
ruptcy. a guardian angel would 
drop a Budweiser commercial on 
us." laughs Elfman 

The full Oingo Boingo— including 
new additions John Evilia (bass) 
and Mike Bacich (keyboards)— is 
now going into the Sunset Sounds 
studio here to record an album for 
Halloween release. That same 
night, they're booked to play the 
lT.noo-seat Pacific Amphitheatre in 
nearby Orange County. 

"They're booking us even though 
they're suing us." explains Elfman 
The lawsuit stems from injuries re- 
ceived by a fan on the facility's far 
lawn during a concert last year. 

"Ultimately. I take responsibility 
for what happens to my audience." 
says Elfman sobelry "But when 
you're on stage, you can see maybe 
20-30 rows in front of you. They 
could be slaughtering people in the 
back and you'd never know it." 

Oingo Boingo is also looking for- 
ward to its next tour, which will be 
booked by lan Copeland s Frontier 
Booking International 



From Pat Metheny to Duran Duron 

Bassist Egan Does Some Crossing Over 



BY STEVEN DUPLER 

NEW YORK Bassist Mark Egan 
admits it's a long way from the com 
plex fusion of the Pat Metheny 
Group and Elements to the Euro- 
pop strains of Duran Duran. but 



crossing that bridge could take the 
bassist/ composer from cult status 
to international recognition. 

Egan recently completed an al- 
bum for Capitol/EMI titled "So Red 
The Rose," with Duran Duran's 
Nick Rhodes and Simon LeBon, on 



Come home 
from the studio. 

Come home lo a Manhattan hotel that is really like your 
own apartment on Central Park Around the corner tram 
Lincoln Center and minutes lo Ihe things thai are impor- 
tant to you m New York City And. while we recently have 
lavished millions on our gueslrooms and suites, we 
pride ourselves most on our traditions personal ser- 
vice, prompt and courteous attention gracious hospi 
tality. and good value The Mayflower Hotel 61 st Si & 
Central Park West New York 10023 See your travel 
agent or call toll-tree 800-223-4164 or 212-265-0060 

Hie Mayflower Hotel 

right on New York's Central Park 




which he played bass and arranged 
Also appearing on the album, re- 
corded in six weeks at Grand Armee 
Studios in Paris, are Sting. Herbie 
Hancock, Grace Jones and guitarist 
David Gilmore 

Egan says the album, due to ap- 
pear in September, will also spawn 
video clips and possibly a tour. "Si- 
mon and Nick are planning a video 
for every tune I've done with them 
on this project." he notes. "They 
also want to do a promo tour once 
the album is released. Simon men- 
tioned the possibility of doing a full 
week at Radio City Music Hall, but 
it's difficult to get a commitment 
now, with the album not yet out." 

Fitting a tour and video shoots 
into an already hectic schedule 
would be a difficult, though obvi- 
ously not unwelcome, task Egan is 
currently one of the hottest session 
bassists on the East Coast, particu- 
larly for film scores and jingles His 
recent credits include work on the 
scores for the upcoming films "Tar- 
get," "Cindy Eller," "A Chorus 
Line," "Blown Away" and a new 
Ridley Scott feature. 

Egan is currently on lour with 
singer/songwriter Michael Franks 
He also has a solo album due this 
month on Hip Pocket Records (a 
Windham Hill offshoot), to be fol- 
lowed by a short tour with Wind 
ham Hill artist Alex DeGrassi in No- 
vember. It was while Egan was 
working on his solo album that the 
Rhndes/LeBon project first reared 
its head. 

"I was working on my album at 
Right Track in New York, and 1 got 
a phone call from Alex Sadkin. the 
producer," Egan recounts. "I said 
(Continued on opposite pour) 



PfGST LEE 

The Uattroom. New York 
Admission: SJ0 (uvrkends), 
$25 (weekdays) 

The LAST TIME Peggy Lee per- 
formed in New York, it was as cre- 
ator and star of an autobiographical 
one-woman Broadway show called 
"Peg," which closed so quickly that 
most people never got to find out if 
it was as bail as the critics said it 
was. 

Listening to Lee at the Ballroom 
on July 24. midway through a four- 
week engagement, it was hard to 
imagine what she could have done 
to provoke such a negative reaction, 
but easy to see why the Broadway 
stage is not the ideal place for her 
Her intimate, relaxed vocal style 
has "cabaret" written all over it 

The emphasis at Lee's Ballroom 
show, a generous 90 minutes plus 
intermission, was on musicality 
rather than theatricality. It's not 
that she didn't deliver a captivating, 
well-paced performance, it's simply 
that she shied away from larger- 
than-life grande dome gestures and 
concentrated on gently zeroing in 
on the essence of a lyric and 
smoothly interacting with her excel- 
lent five-piece backing band 

The years have been kind to Lee. 
At age 63, she has as deft a way 
with a song as ever, and her unique 
style — which has always depended 
more on nuance and timbre than on 
range or power — remains un- 
scathed by the passage of time If 
anything, her smokey voice has ac- 
tually benefitted from the passage 
of time; it has acquired a lived-in 
qu Hty that added extra poignance 
to signature tunes like "Big Spend- 
er" and is That All There Is?" (al- 
though she played the latter mostly 
for laughs), and gave a biting edge 
to a number of her ballads — notably 
"Baubles, Bangles And Beads," a 
rather tired old standard that she 
revitalized by singing about three 
times as slowly as it's usually sung. 

It's been a decade since Peggy- 
Lee last performed in a New York 
nightclub, and longer than that 
since she last had a successful rec- 
ord. But her soothing, seemingly ef- 
fortless approach transcends the 
vagaries of the music business, one 
gets the feeling that as king as she 
has the opportunity to sing in front 
of an audience, she'll be happy — 
and so will her audiences. 

I'CTKR KKKPNEWS 



FISHBONE 

The Palace, Los Angeles 
Tickets: $10 

C-M.I.IN'GTHIS YOUTHFI I „... 
let off the-wall is far too mundane 
Fishbone — a group of inner city 
teenagers who reportedly met while 
being bussed to junior high school- 
are more like something that es- 
taped from "The Hitchhikers Guide 
To The Galaxy." 

Sporting hairdos ranging from 
dreadlocks to mohawks. and outfits 
ranging from Bermuda shorts lo 
mohair suits, the Columbia group 
kept a full house at the Palace jump 
ing up and down with 75 minutes of 
sheer lunacy on July 12. Their sound 
fuses punk, funk, ska, psychedelia, 
rap, pure noise and a healthy dose 
of Three Stooges slapstick. And 
while it works as music only 30% of 
the time, it works as theatre abso- 
lutely 

The never-quite-controlled anar- 
chy of the band obscured the lyrics 
of songs like "Another Generation,'' 
"""(Modern Industry)" and "I'gly." 
but the energy of the presentation 
kept the crowd pogo-ing. When the 
audience was reluctant to dive off 
the stage, the band members did so 
themselves; trombonist Christopher 
Dowd hurled his horn into the sea of 
people, and promptly leapt in after 
it Bodies were flying as thick as the 
feedback — which was thick, indeed. 

"Party At Gruund Zero" is the 
band's alternative radio hit, and 
served as the first of two encores; 
it's easilv the most accessible of 
their songs. "V.T T.L.O.T.F.D.G.F."' 
(the full title behind the acronym 
is unprintable in mixed company I 
and others often came over as 
loud mud. But the sheer exuber- 
ance of drummer Fish, trumpeter 
Dirty Walt and numerous unan- 
nounced stage guests made up for 
the cacaphony. 

Fishbone has toned down some 
since the days when bandmales 
threw dead fish at the audience, but 
they haven't toned down to any- 
thing like normality Don't be fooled 
into thinking you can attend a show 
and listen to this band; they're 
much too raw to enjoy for that 
alone The songs are but the tip of 
an extremely entertaining— albeit 
extremely weird — iceberg. 

RHUS *s-> v IKl 
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TALENT IN ACTION 

(Continued from opposite page/ 

TW HUMS 

Park West, Chicago 
Ticket-: $13.50 

DrJSrTTE THE r'ACT that this Ca- 
nadian quartet's only previous Chi- 
cago appearance had been at the 
Playboy Club, word has obviously 
gotten around Park West was com- 
fortably tilled July 10 as the Nylons 
presented two hours' worth of their 
creative, often dazzling a eapclla 
vocalizing 

Baritone Marc Connors, tenor/ 
falsetto Claude Morrison, bass Ar 
nold Robinson and utility infielder 
Paul Cooper are said to have met at 
drama school in Toronto, and that 
theatrical training is evident in their 
very visual, comedic approach to 
'80s doo-wop. 

While the Nylons cover some 
standards of the genre, such as 
"The Lion Sleeps Tonight" (one of 
the highlights of the showl. their 
approach is hardly that of purists. 
Taped rhythm tracks, for instance, 
accompanied their voices on a num 
ber of selections And the group's 
choice of material exhibited a flair 
for the contemporary, such as an in- 
spired version of Bruce Spring- 
steen's "Fire." 

While two hours of nothing but 
voices could have gotten old pretty 
quick, Che Nylons kept things mov- 
ing with a deft sense of pacing and 
the showmanship of real troupers. 
While their nightclub roots were ev- 
ident in a few too many listlessly 
corny jokes, the group's natural ex- 
uberance and evident love of per- 
forming rendered such lame materi- 
al forgivable. 

While the Nylons have put out a 
number of albums in Canada, their 
recent Windham Hill release "One 
Size Fits AH" is their American de- 
but The album was well represent- 
ed during the Park West set. with 
the intriguing minor-key "That 
Kind Of Man" and a charming re- 
make of the Supremes' hit "Up The 
Ladder To The Roof" particularly 
impressive. moira Met okmn k 



sonar ROLLINS 

Museum of Modem Art. S'rw York 
Admission: Free 

If ANYONE HAS the power to 
hold an audience's attention with 
more than an hour's worth of unac- 
companied saxophone improvisa- 
tions, it's Sonny Rollins. And if Rol- 
lins' solo recital in the Museum of 
Modern Art's Sculpture Garden on 
July 19 was something short of a to- 
tal success, it was less a case of Rol- 
lins not being up to the task than a 
case of the assignment being ulti- 
mately a little too daunting even for 
an artist of his stature 

Rollins has been incorporating 
long unaccompanied solos into his 
club and concert sets for years, and 
this recital was essentially an ex- 
tended version of thoRe interludes. 
He paused a few times to catch his 
breath and acknowledge the 
crowd's applause, thus creating the 
impression that the concert consist- 
ed of several separate numbers But 
Rollins may well have conceived it 
as one extended improvisation, as 
evidenced by his tendency to return 
to fragments of certain old songs 
("To A Wild Rose," "Jim," "Home 



Sweet Home") throughout the eve- 
ning. 

Then again. Rollins— who at his 
best is one of the most genuinely 
spontaneous improvisers in jazz — 
may not have conceived the evening 
as anything at all He may indeed 
have had absolutely no predeter- 
mined notion of what he was going 
to play, depending instead on his 
fertile imagination, his big. beauti- 
ful sound and his near-total mastery 
of the tenor saxophone to carry him 
through. 

For the most part, they did. The 
evening had more than its share of 
moments of devastating beauty and 
power. But it also, perhaps inevita 
bly. had more than its share of dead 
spots, during which Rollins seemed 
to be running up and down the scale 
while waiting for inspiration to 
strike. And his playing seemed 
markedly more inspired in the sec- 
ond half of the concert. 

In fact, the recital's best moment 
came at the very end, when Rol- 
lins — who hadn't maintained a 
steady beat or stuck to a recogniz- 
able melody for any length of time 
up to then — suddenly segued ag- 
gressively into Coleman Hawkins' 
familiar riff tune "Stuffy," and the 
audience, with a mixture of enthusi- 
asm and relief, began to clap along. 

The concert was recorded by 
Milestone Records, which will have 
its work cut out for it in turning a 
brilliant but fragmentary perfor- 
mance into a coherent album 

PETER KEEPS EWS 



BASSIST MARK EGAN 

(Continued from opposite pouei 

jokingly to my producer, Steven 
Miller, that Sadkin must want me to 
join Duran Duran. as I knew he'd 
been working with them." 

As it turned out. Fgan says, 
Rhodes and LeBon were interested 
in him because they "wanted to do 
something experimental with their 
album and they wanted a fretlcss 
bassist " The other hand members 
chosen by Sadkin. LeBon and 
Rhodes were drummer Steve Jor- 
dan, percussionist David Van 
Tieghem and Japanese guitarist 
Masami 

Egan says he was originally slat- 
ed to spend only two weeks in the 
Parisian studio, but as more songs 
were added, it liecame necessary to 
stay longer "The tunes they had 
were just basic structures," he 
says. "They gave me a cassette with 
only a LinnDrum, vocals and 
chords, and I had to transcribe the 
songs and arrange bass and rhythm 
parts." For the sessions, Egan used 
a "small arsenal" of basses, includ- 
ing four-, eight- and six-string mod- 
els, as well as a host of Lexicon sig- 
nal processors, including the PCM- 
42 digital processor and 224X digital 
reverb. 

As for the rumors of a Duran 
Duran split, Egan says he saw no 
sign of any tension. "Everyone 
seemed to be getting along really 
well, and they're doing another 
group project as soon as everything 
is finished with the Simon and Nick 
album " 
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'Special' Push for Strait 

MCA Targets 1,000 Radio Stations 



NASHVILLE MCA Records will 
launch an extensive radio promotion 
later this month in support of 
George Strait's new album, "Some- 
thing Special " The "Something 
Special World Premiere Weekend" 
is set for Aug. 30-Sept. 1. 

Participating radio stations will 
be sent a free promotional package 
for the event that includes a record 
with a 10-minute medley of Strait's 
hits and an advance copy of the new 
album material. I record with a 50- 
minute Strait interview (with a 
question and answer sheet to en- 
able DJs to appear to lie conducting 
the interview) and generic station 
promos. 

Personalized promos will be 
shipped to the stations two weeks 
prior to the event. Each station in- 
volved will also be given 10 "Some- 



thing Special" albums for give- 
aways. Nearly 1,000 stations have 
been invited to participate 

The promotion, similar to the one 
Mt'A conducted for the Oak Ridge 
Hoys' "Step I In Out" allium, was de- 
signed by Bob Hamilton, of HNS 
Productions and Radio Star, and co 
ordinated by MCA Nashville's pro- 
duction director Katie Gflk>n and na- 
tiouat promotion director Shelia 
Shipley 

"Something Special," which will 
be released to radio and retail on 
Sept ;t, is Strait's sixth album for 
MCA and his first one containing 
new material since last fall. It was 
digitally recorded and mastered and 
will be released simultaneously on 
Compact Disc. Strait and Jimmy 
Bowen co-produced 





s 



All Smiles. Artisl/showman/songwnter Johnny Russell is congratulated by his 
personal manager. Joe Taylor, president ol the Joe Taylor Artist Agency, led. 
and Hal Durham, Grand Ole Opry manager, right, on becoming the 60th member 
ot the Opry in the show's 60th anniversary year. 



Tumbleweed Label 
Back in Business 

NASHVILLE Larry Ray has reac- 
tivated the Tumbleweed Records la- 
liel. winch operated as a subsidiary 
of Gulf 4 Western Corp. between 
1971 and l!.;:). Others involved in 
the label are Dallas-based Ed Spa- 
cek Jr.. who w ill act as promotion 
consultant, and Sol Greenhurg of 
Los Angeles, who will In- marketing 
consultant 

Ray. now a resident of Bellevue. 
Wash., is a former national director 
of promotion and national sales 
manager for Elektra Records, assis- 
tant to the president of A&M Rec- 
ords and general manager of ABC 
Records. 

Artists on the Tumbleweed roster 
are Bonnie Guitar, for whom Ray 
has produced a double album, and 
new Washington state artists Carla 
Collen and Rainer Ray. Tumble- 
weed will have offices in Nashville 



JMSHV1LLE SCENE 

by Kip Kirby 




( Tfiix week's column was compiled by Edward Mor- 
ns. ) 

Even IN THIS LIVELIEST of Industries, there are 

those slow news periods during which record labels 
are inclined to court public notice by reciting certain 
"firsts" they or their artists have established, claims 
such as having the first artist to tour an area in which 
the terminal "g" is pronounced, or the first instance of 
an eight-cut album yielding 10 hits, or the shipping of 
the first single made of reflecting material to allow 
disk jockeys to adore themselves without leaving their 
turntables. Accounts — m short — that focus on singu- 

Keep an eye out for 
these significant firsts 



lanty rather than impact. 

No doubt these claims are laudable and noteworthy, 
even when some of them are framed in such tentative 
and cautious language that a stiff wind of inquiry- 
would tumble them What is surprising — given this 
proclivity for trumpeting the unusual— is that the la 
bels don't keep an eye out for the reall> significant 
firsts Such as: 

• The first act to discuss n current album without 
proclaiming it to be the best album. 

• The first performer t« do an entire concert with- 
out once asking the audience "Are you having a good 
time 1 " or trying to arouse them from their torpor by 
demanding, "Give yourselves a hand " (We know of 
no such performer, limited as we are to attending few- 
er than MM) concerts a year.) 

• The first artist not to assess the health of the mu 
sic business by his or her health on the charts. 

• The first artist who pleads to label management, 
"Listen, you've done enough for me — why don't you 
help some of the younger acts?" 

• The first artist who— instead of announcing, "I 
cut country records, and anything else is gravy" — ad- 
mits instead. "I would betray family, friends, country 
and pets for a crossover hit " 

Just let us know if you run across such pacesetters, 
and we'll get some plaques made up. 

Chaklik DANIELS ut] ■ Mi much-delayed "Hon- 

ky Tonk Avenue" album for Epic will be out in Sep- 
tember And. he adds, it may undergo a title change 



. Merle Haggard is back on the road again after 
having spent much of this year working at his Sil- 
verthorn Resort on Lake Shasta. One of his first dates 
will be a benefit for the Farm Crisis Committee in 
Sioux City, Iowa, on Saturday (10). "This is my first 
benefit for them," he says, "but I hope to do more My 
dad was a fanner " Haggard's next album, he reports, 
will primarily consist of material that he originally rut 
when he was on MCA but that was never released It 
will be called "Out Among The Stars " 

For the next two months, various country artists 
will host The Nashville Network's "VideoCountry" 
music video series while host Shelley Mangrum lours 
Korea, Japan, Guam, the Philippines and Johnston Is- 
land for the Dept. of Defense. Already slated for 
guest host chores are T.G. Sheppard, Lacy J. Dalton 
and Konnie McDowell. 

Lickona. Watson & Casey Productions. Austin, 
has relocated its office to First City Centre, 816 Con- 
gress Ave.. Suite 1200 Bug Music has opened a 
Nashville office at 65 Music Square East, with Garry 
Velletri as its general manager 

KwTV. THE CBS AFFILIATE in Oklahoma City, is 
the most recent station to purchase the Country Mu- 
sic Television late night program service, which fea- 
tures music videos. The service is marketed through 
Hubbard Entertainment of St. Paul . Acclaim Rec- 
ords has relocated from Toronto to 1602 Edmonson 
Circle. Nashville. Veronica J.T. Mataseje the presi- 
dent and general manager. 

London-based Starblenri Records has launched a 
new series of country albums — the "Country Store" 
line — with initial releases by Tammy Wmette, Eddie 
Kabbitt. Charlie Rich, Glen Campbell. Kris Krist of- 
fer son. Dr. Hook. Marty Robbins. Crystal Gayle. 
Slim Whitman and Bill it 1 Jo Spears. Tin label is mak- 
ing a 10-track compilation album, "The Best Of Coun- 
try Store," available for promotional use only 

S"Mi; MEMORIES JUST WONT DIE At i recep- 
tion to celebrate Opryland I'SA'n purchase of the 
AcufT-Booc publishing companies, recently named 
HMI senior vice president Frances Preston told the 
crowd that soon after joining BMI's Nashville divi- 
sion, one of her first duties was to make a courtesy 
call on Acuff-Rose's formidable president. Wesley 
Rose. "1 told him who I was, and he told rue sternly 
and not too |K>litely that he only dealt with New York. 
Well. Wesley, now 1 am New York." 



30-Minute Simulcast 

Opry Offered to Radio 



NASHVILLE Radio stations in the 
U.S. anil Canada are now being of- 
fered simulcast rights to a 30-min- 
ute segment of the Saturday night 
Grand Ole Opry m return for carry- 
ing five minutes of promotion for 
The Nashville Network. 

The segment, which is also tele- 
vised weekly on The Nashville Net- 
work, is called "Grand Ole Opry 
Live." It made its debut in April and 
has become TNN's highest rated 
half hour, according to Tim Gris- 
com, senior vice president of broad- 
casting for Opryland USA. 

"Grand Ole Opry Live" is aired at 
8 p.m. Eastern time and re|>eated at 
midnight The new offer will enable 
participating KM stations to broad- 



cast the Opry segment in stereo. A 
part of the broadcast period can be 
sold for local advertising. 

For most of its 60 years, the 
Grand Ole Opry has been broadcast 
exclusively on WSM-AM Nashville 
During the '30s and '40s. a part of 
the Opry was for a time also carried 
on the NBC radio network, and 
starting last year, the Saturday 
night show began running on WKY 
Oklahoma City, a member of the 
Gaylord Broadcasting Co., which 
owns the Opry. Opryland. WSM and 
TNN. 

The participating stations will 
pick up their signals from cable sys- 
tems carrying TNN. 



The Four-Star 'Highway' 

Cash, Kristofferson Discuss Project 



AUSTIN Johnny Cash and Kris 
Kristofferson used the occasion of 
the July 4 Willie Nelson picnic to 
talk publicly for the first lime about 
their landmark album with Nelson 
and Way Ion Jennings. "Highway- 
man." 

The album's title song, written by- 
Jimmy Webb, was one of the lb 
numbers recorded for the four-star 
album collection. Originally slated 
for a Cash album release. "High 
wayman" became a multiple-artist 
project last year when Cash found 
himself in Montreux, Switzerland, 
taping his Christmas special, and in- 
vited the other three as guests. 

"We were singing together every 
night, and these songs got to feel- 
ing really good," Cash remembers. 
' 'Willie and I talked about doing a 
duet album together, but I told him 
I didn't want to stand in line to get a 
duet album out with him So Kris, 
Way Ion and all of us started talkin' 
about doin' this thing together." 

Cash. Kristofferaon, Jennings 
and Nelson each contributed to 
song selections during the joint re- 
cording venture, which took place in 
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Nashville at Chips Moman's record- 
ing studio and Woodland Sound. Ail 
four performers were physically 
present in the studio during the ses- 
sions Arrangements were worked 
out together on who would sing 
which parts. 

Cash credits band member Marty 
Stuart for bringing his attention to 
Highwayman." a song originally 
recorded by Glen Campbell and gen 
erally recognized as being a story of 
reincarnation 

Referring to Kristofferson's mov 
ie "The Sailor Who Fell From Grace 
With The Sea.'' Cash explains. 
"Kris did the movie about the sailor, 
that sounded like the sailor's verse 
should be his Way Inn liked the dam 
builder verse. 1 liked the starship 
tiling, and the other sounded like 
Willie's There was never any real 
discussion about it. It just kind of 
happened." 

It was also Stuart who brought in 
Paul Kennerlv's "Welfare Line," 
written especially for the group. 
Bob Seger's "Against The Wind" 
was something the foursome were 
tContinurd on u/tpusitt ftagf) 
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. . bought, rented 
hired, whatever you need, 
well tell the world in 

Call Jell Serrette today 
—1800)223-7524 (NY 
residents dial 212- 
764-7388) 



CASH. KRISTOFFERSON DISCUSS 'HIGHWAYMAN' 

(CuntlHut'il from oii/iiixi/Y ft,u]t ) 



already performine* fur I ho Christ- 
mas spet-ia] Cash I'nntritiutt-il his 
own "Committtil To I'urkview" to 
Iht- album. 

Other allium ruts im-luilr "Depor- 
tee" (with Johnny EtodrhfttCS), 
'Tin* Last Cowboy Souk." "Desper- 
aiios Waitinc Tor A Train." "Thp 
Twentieth Century Is Over" and 
"Jim. I Wore A Tie Today." 

In terms of label cooperation, 
there was apparently no problem 
between CBS. which represents 
Cash and Nelson, anil RCA, which is 
Jennings' label. As for Kristoffer 
son, he laughs and says. "It was no 
problem at alt. I haven't been work- 
ing for an active label in 10 years." 



He udds that he expects to be re- 
cording again soon 

Tour plans for more "Highway- 
man" shows should tie worked out 
V hen agreement is reached on band 
personnel. Cash continues to sup- 
port the album selections on Ins -"In 
dates, and talk of major city appear- 
ances of all four is pending as 
schedules permit 

Cash discloses that the four sing- 
ers have talked about expanding on 
the four character theme. He and 
K nslofferson also say they are 
committed to do a CBS-TV movie 
called "The Last Days Of Jesse 
James — An Authentic Account." 

"Kris is gonna play Jesse, and I'm 



gonna play Prank." Cash says. "It's 
about the last two weeks of Jesse's 
life anil the conspiracy that existed 
to kill Jesse " 

The film's script has been written 
by Bill Stratton. Another screen 
writer. James Lee Barrett, is rewrit- 
ing the old John Wayne classic 
"Stagecoach" for the four High- 
waymen, although Cash calls that 
project only "a possibility." 

The critically acclaimed "High- 
wayman" video was the first Nash- 
ville clip to have its world premiere 
on VH-1 Now in heavy rotation on 
the adult contem|iorary music chan 
nel, the video was held by CBS Rec- 
ords for three weeks for the special 



debut 

U try Ann HcC ready, the label's 
Nashville director of marketing, re- 
ports a new movie theatre tie-in for 
"Highwayman" in Atlanta, where 
$1 off album coupons will be dis- 
played in lobbies The 32 Turtles re- 
tail outlets and local radio station Y- 
lOfi will |iarticipate. and similar pro- 
motions will be held in Nashville 
and Dallas. "If it is well received." 
she says, "we'll spread the promo- 
tion out to other markets." 

The "Highwayman" clip was pro- 
duced by Jon Small and directed by 
Peter Israelson. KATY BEE 
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12 


H 


THE JUDOS • or* an* mnao.ii Ml tcoi WHY NOT ME 


IS 


15 


13 


23 


DOLLY PARTON*. wi uuiiw REAL LOVE 


16 


IS 


18 


13 


JOHN SCHNEIDER xci ssei ir. »«■ TRYING TO OUTRUN THE WIND 


JZ 


17 


22 


6 


ROSANNE CASH .iwniMl RHYTHM AND ROMANCE 


J8 


22 


25 


12 


RESTLESS HEART RC4 cposm*«4 mi RESTLESS HEART 


li 


19 


21 


17 


CRYSTAL GAYLE nam mos him isMi NOBODY WANTS TO BE ALONE 




11 


17 


4t 


exile mc n mat Kentucky hearts 


2] 


24 


27 




JANIE ERICKE ...^ . ■ SOMEBODY ELSE'S FIRE 


22 


23 


23 


11 


CHARLY MCCLAIN crX n mt : RADIO HEART 


23 


21 


20 


41 


GEORGE STRAIT • Metre Mil n»«> DOES FORT WORTH EVER CROSS YOUR MIND 


24 


33 


41 


4 


JIMMY BUFFETT ki KM <i Mr) THE LAST MANGO IN PARIS 


25 


20 


16 


19 


MEL MCDANIEL capoc, i mm n Ml LET IT ROLL 


® 


36 


64 


3 


THE BELLAMY BROTHERS aCB cun BUSVMCA HOWARD 4 DAVID 


27 


:• 


32 


27 


EMMYLOU HARRIS ««-«» i*os 2SJOS ,■ «., THE BALLAD OF SALLY ROSE 


28. 


43 




2 


ROCKIN SIDNEY rpc est 40153 MY TOOT TOOT 


29 


26 


26 


65 


THE STATLER BROTHERS «•.- «. Mess; i rccramu mi .. c. ATLANTA BLUE 


30 


29 


28 


17 


THE KENDALLS Mmcue. m. ;st> i pc, .crrm is in TWO HEART HARMONY 


11 


27 


- 


7 


DAN FOGELBERG 1 HOONrCW IT MtltvtK HIGH COUNTRY SNOWS 


32 


32 


35 


69 


ALABAMA aVrca mi «» .■ m, icoi ROLL ON 


33 


37 


65 


3 


N'TTY GRITTT DIRT BAND PARTNERS. BROTHERS AND 1 1 

IVUrn4.pt tMVNr.- J'j J4J4 


34 


35 


37 


6 


EDOIE RABBITT wMTMtH Bros i2S2'bibm> EDDIE RABBIT I (IS 


35, 


» 


41 


14 


TAMMY WYNETTE IPC mil law SOMETIMES WHEN Wt fOU( H 


36 


25 


24 


41 


EARL THOMAS CONLEYbc^.mii sus ismi TREACHN' WATER 


37 


31 


31 


11 


VERN GOSMN coneiwt «7ioi; ro, icrrmiusa, TIME STOOD STILL 


M 


34 


34 


10 


T.G. SHEPPARD coiuwm rc toool LIVIN' ON THE EDGE 



/ 4 


ft 


k 

/ "V 


/$ 


/ ARTIST 

/ UACL A NuMMe/orsTretjutno itMi rsub USI rw.tr 


TITLE 


X 


38 


33 


6 


LACY J DALTON oxuhuak 4002B CAN'T RUN AWAY FROM YOUR HEART 


40 


30 


19 


41 


RICKY SKAGGS nil » PMIO . Dl 


COUNTRY BOY 


■11 


64 






SOUTHERN PACIFIC A.R-ei- oaos 


SOUTHERN PACIFIC 


42 


44 


39 


SO 


THE OAK RIDGE BOYS • Mr. S4M (Bum ton 


GREATEST HITS 2 


43 


42 


43 


19 


BARBARA MANDRELL mc. ss«« rsMi rcoi 


GREATEST HITS 


44, 


50 




2 


JOHN ANDERSON IY40CR BMOl 19211 'AMI 


TOKYO. OKLAHOMA 


45 


40 


36 


10 


JOHNNY LEE rtipntRBBOs :s.ioi6»8i 


KEEP ME HANGIN ON 


® 


NEW.V 


WAYLON JENNINGS • 1 M4.l t 421(1 Ml 


TURN THE PAGE 


47 


47 


52 


10 


KEITH STEGALL i> mil 


KEITH STEGALL 


« 


45 


44 


2? 


ED BRUCE re 4 .Hit IBM IBM) 


HOMECOMING 


49 


51 


59 


16 


THE WHITES « • rum ss«2 mcibbbi 


WHOLE NEW WORLO 


50 


44 


51 


125 


ALABAMA A 1 4(*3 IB93I iCDt 


THE CLOSER YOU GET 


51 




45 


19 


REBA MCENTIRE MtncuRv a24 J42 i-PtxrCRAM<BMi 


THE BEST OF REBA MCENTIRE 


52 


41 


30 


42 


ANNE MURRAY . apiTOl U.I21UII 


HEART OVER MIND 


® 


60 


66 


39 


JOHN CONLEE mcr nil (Utr 


BLUE HIGHWAY 


54 


55 


49 


119 


JOHN CONLEE MC* 94H (BfB) 


JOHN CONLEE'S GREATEST HITS 


55' 


59 


61 


26 


STEVE WARMER MC4 SS4I ■ Mi ONE GOOD NIGHT DESERVES ANOTHER 


Jt 


56 


46 


21 


SYLVIA KB 444.1 S4! J IB Ml 


ONE STEP CLOSER 


57 


57 


56 


16 


KATHY MATTEA MtRCVRTr B24 JOB 1 ROLrtiRAM IB4B) 


FROM MY HEART 


58 


63 


63 


3 


REBA MCENTIRE mca sses 


HAVE 1 GOT A DEAL FOR YOU 


ss 


46 


38 


12 


ATLANTA MC4 ssf. IBMI 


ATLANTA 


60 


49 


40 


127 


HANK WILLIAMS JR A HANK WILLIAMS JR'S GREATEST HITS 


Si 


65 


69 


178 


ALABAMA A - * 4*i I 42M 14 481 ICSI 


MOUNTAIN MUSIC 


62 


St 


51 


203 


WILLIE NELSON A 


GREATEST HITS 


63 


62 


54 


177 


WILLIE NELSON A I 1MB . . I7HI ICDI 


ALWAYS ON MY MINO 


64 


69 


61 


8 


LEON EVERETTE mircjrt B240109 l e<4*G«AM 


WHERE'S THE FIRE 


65 


NEW> 


LONE JUSTICE 'JOtNGHS 24CR>0 W4NrriHeRDS IBM) ICOI 


LONE JUSTICE 


66 


68 


72 


39 


REBA MCENTIRE *.ni(H« 


Mr RIND 01 COUNTRY 


67 


54 


42 


9 


MERLE HAGGARD 


HIS BEST 


68- 


73 


67 


379 


WILLIE NELSON A^uirx K isios no, 


STARDUST 


69 


52 


47 


54 


GLEN CAMPBELL - "-n i" » eii... *ii «. 


LETTER TO HOME 


;o 


71 


62 


34 


RAY STEVENS mo ss i • n mi 


HE THINKS HE'S RAY STEVENS 


71 


' 


71 


92 


GEORGE STRAIT • 


RIGHT OR WRONG 


72 


66 


57 


» 


DAN SEALS i Mi AMI R. A ST 1 M 11 IB Ml 


SAN ANTONE 


73 


61 


50 


5 


MAC DAVIS MCA SS40 IB BBI 


TILL 1 MADE IT WITH YOU 


74 


75 


70 


49 


JOHN SCHNEIDER m<aS44S(|m. 


TOO GOOD TO STOP NOW 


75 


70 


60 


9 


LOUISE MANDRELL RC4 am i S4S4 ,« w, 


MAYBE MY BABY 
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39 



FOR WEEK ENDING AUGUST 10. 1985 
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SINGLES 



Copynghi 1985 Billboard PjW>cation' 
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/ / / / & / Com piked lr ocn .> national sample ol retail Uo»e 
/, /i./0/o/ t*"* Vop sates reports and radio play lists 

W/i/i/ 

■ / 0 / $ / p / TITLE ARTIST 


/ 4? / * 

A /• J 


A/ 
/ ^ 




,v 

/ 
/ c 


/ £ / 
/// 

' / TITLE 


ARTIST 

l AM l :■■•'- :<■ * ■ : . . 


CD 


3 




14 


IM (OR LOVE 1 wehailtoOne 

JBOWN # ...... , ums Mi 


HANK WILLIAMS. JM 
AARNfR • ,XTR 7 ftiAHNE R BROS 




i 51 


58 


65 


4 


RHYTHM GUITAR 


EMMYLOU HARRIS 

ftARTNFR BROS 7 JIM J 


CD 




S 


13 


HIGHWAYMAN ♦ W JENNINGS, W NELSON J CASH.K KRISTOFFFRSON 

m-ava*. . . Atroii ccnuwna uoaui 




. 57 


60 


61 


4 


HlftRI DON'T DO THIS HI Ml 


LORE TTA LYNN 

A*. A S74?i 


CD 


E 






REAL LOVE DOLLY PAR TON (DUE. 1 WITH KENNY ROGERS) 
DMMIO* <OM*uOi w ■WMN HMCLONMOt C * iaa*>fc 




53 


69 




2 


1 WANNA H EA | y T ) S5§Sy^'i ouw 


EDDY RAVEN 
RCA 14164 


CD 






13 


SHE'S SINGLE AGAIN 

• MorrtQOMfjrvfCCiuic t>Mccam> 


♦ JAN IE FRICKE 

CfALtMSIA 3104*96 




54 


40 


22 


17 


HELLO MART LOU 

i »IS*«[|> ■'. ' 


THE STATLER BROTHERS 

W, ... utrj^-S ' ---« - ,^am 


CD 


10 


II 




LOVE IS ALIk/l 

■ MAm* R ih M AOB8M5jI 


« THE JUDOS 

RCA (. uWfl J 409) RCA 




55 


42 


32 


14 


FOOLED AROUND AND MLL IN LOVE 


♦ T G SHtPPARD 

r Oi > ja*81A 3l4Mt«0 


CD 


Q 


10 




THE FIREMAN 

JBOWIN GSTNAif (M v «(R' * ■(*■">) 


GEORGE STRAIT 




i'56i 


63 


71 


1 


SMOOTH SAILING (ROCK IN THE ROAD) 

| MOf.l'..»l.w. '.HL« »!MCM*MljV.«.L -tfWt Si'."*.. 


MARK GRAY 

■ 'J>. JMB A Ji» 


CD 


|| 


13 




1 DON'T KNOW WHY YOU DON'T WANT ME 

: vi.,. ,,i j - - > .... 


♦ ROSANNE CASH 

CftjRW ]104M*> 




57 


61 


69 


4 


TWENTIETH CENTURY FOOI 

.... i • » 


KENNY ROGERS 

t*tRT» H?S CMAMfRtTj 


CD 


It 


14 


10 


MODERN DAY ROMANCE 

14 ■>-..»-,. rt i.- i r i« ■■■ ■ - o IVURi 


NITTY GRITTY CURT 8ANO 




58 


SI 


45 


19 


SHE'S A MIRACLE 


♦ F.llt 

tPK 3444*01 


9 








40 HOUR WEEK (FOR A LIVIN) 


♦ ALABAMA 
■- * i J. . . 




i sq ) 


67 


75 


3 


DROWNING IN MEMORIES 


T GRAHAM BROWN 


HO 


IS 


17 


12 


CAROLINA IN THE PINES 


MICHAEL MARTIN MURPHEY 

(Ml AUI *ca 






45 


34 






DIM LIGHTS THICK SMOKE (ANO LOUD LOUD MUSIC) VERM GOSOIN 
t.r, f. -,... ■< '■ i v.h i , •,. WX'CBW. 


ru 


16 


18 


11 


1 WANT EVERYONE TO CRY 

t&JflOS Sl«ICMCKSlWNewTDh MMjHKi 


~-r Mil SMti AST 

RTA i*oat> 






41 


41 


17 


ITS A SHORT WALK FROM HEAVEN TO HELL 

JBO*tft JVMtai.ni T**MW Jt *HL*'-ll 


JOHN SCHNEIDER 
•* » S?S4 f 


i? 


17 


19 


10 


USED TO BLUE 

RVRUGGSH nNO«or» eiaeouhiT) 


SAWYER BROWN 

CAPlIOl CURB W CAPtlCR 




i.D4y 


NE«k> 


A LONG AND LASTING LOVF 


CRYSTAL GAYLE 
ft*Rsr»Bi0Of: >^89<ii 


0D 


19 


21 


9 


HAVE 1 GOT A DEAL FOR YOU 

itftMtN »W.ir.l«l iMI'KtlNtT lUV) 


REBA MCENTIRE 

A" A1.it 54 




63 


57 


36 


15 


IT'S ALL OVFP NOW 

lAWXIKON l WUXf ' Jl NOHM.M8 . b *.MMr» , 


JOHN ANDERSON 

<t*R»4tR bros jjtoo; 


® 


18 


20 


12 


1 NEVER MADE LOVE (TILL 1 MADE IT WITH YOU) 


MAC DAVIS 

W, A v."" ' . 






a 


74 


4 


WHAT USED TO SE CRAZY 

ic».*Mec^iir...MM"% 1 JIMItffii 


BAMABANO 

DQtWUAl I44PO..CAAAI 


IS 


7 


8 


13 


1 OON'T THINK I'M READY FOR YOU 

Jf MOPftUNffiOMI BROttM WtNOlOS GARfljf IT) 


ANNF MlJHRAY 

CAPitoi Mt; 






71 


82 


3 


YOU COULD BE THE ONE WOMAN 

B NUBM .JB*CON i Totn 


CHANCE 

HniniHw? pa>L>AM 


16 


2 


2 


15 


OLD HIPPIE 

COORD* JR JBOWCNfOSlllAMVi 


THE BELLAMY BROlHEH'r 
MCA. CURB S?S79'AJCA 




fib' 

'-.op,-' 


79 




2 


IF IT AIN'T LOVE 

1 Mf MSlUV 5.1. 


EO BRUCE 

MCA IAIN 


.7. 


20 


24 


8 


DRINK tN' AND DPEAMIN 

. i. -/n... .. j wi.. >■,-.,! . i ■■ ci-ii ■ 


WAYLON JENNINGS 

RCA 14094 




(^71 


72 


84 


3 


HARD BAB I TO ROCf. 

w.^w v -I 'I .1IIIMHI IIIIIIIPHII 


TARt HENSlEY 

W. U- JH. B KO !Oi • -ISAU 


18 ■ 


2? 


25 


7 


1 FELL IN LOVE AGAIN LAST NIGHT 

HWUlACf T SM l *4Nf R iP ftvf RS T Rf T T r SCHU>i TR> 


THE FORESTER SISTERS 

WARHCRtftO* y ?i'8l 




i hH 


S2 




2 


THING ABOUT YOU 

;( niNWU *l:|It«Wt«f.*' '/'." IPfHtl 


SOUTHERN PACIFIC 

ftAWtfRBRtV. J .'B941 


0D 


21 


23 


8 


MY TOOT TOOT 

S VMIfh r SO«.CWj MCWWtd S**£N> 


ROCKIN' SIONEY 
EHC 14 0*410 




69 


64 


54 


7 


I'LL BE YOUR FOOL TONIGHT 

□ T(Xl| |T UU'.i 


JIM G LASER 

•*»■'■' ■ »• .'• : • U'.i 


CD 








YOU CAN T RUN AWAY FROM YOUR HEART 

MMORGAh P**«t» iHMUDNU IPHOIOGlOt 


LACY J DAL ION 

OJIUMSU )H U4R84 




70 


53 


44 


15 


IT AIN'T GONNA WORRY MY MIND 


RAY CHARLES AND MICKEY GlLEY 

COLajWSAA UO4M0 


21 








PRETTY LADY 

P ilN*RNti<A S»l(i»LLI 


KCTTH STEGALL 

tPK 14 049J4 






74 


85 


3 


« FAR CRY FROM YOU 


CONNIE SMITH 

[PC 34 0S4I4 


® 


27 


31 


7 


CRY JUST A LITTLE BIT 

i ■■"..» '-■(•« a i ■ 


SYLVIA 

R«-A I4IO' 




72 


65 


56 


7 


GYPSIES IN THE PALACE 

IBDMK Hkjru r 1 V 1 1 BU' • E I ' KNNMO) 


JIMMY BUFFETT 
A*.Ab;60' 


® 


29 


33 


g 


BETWEEN BLUE EYES AND JEANS 


CONWAY TWiTTy 

ftAPfaF R RRO"i T ?|9«A 




73 


75 


81 


3 


HEAVEN KNOWS 


AUOlE HENRY 


CO) 








LOST IN THE FIFTIES TONIGHT (IN THE STILL) 

t COUXS RGALBRMTHiWRlC t StAiS * MRMSi 


RONNIE MILSAP 

R-* 141 JS 




74 


a 


47 


17 


OPERA TOR.OPERATOR 

l m^n p «tj«u • a Minima. > w^ir>»4*. 


EDDY RAVEN 

RCA [4<M4 


® 


28 


30 


g 


COLD SUMMER DAY IN GEORGIA 

GWAIVM I BCWM iD'MU'VON A L OWVSi 


GENE WATSON 

JRIC 14 OS 40 r 




7j 


49 


51 


7 


»AINT THF TOW^ QLUL 


ROBIN LEE AND lOBO 

f.fRGRfr". 1011 








13 


(LOVE ALWAYS) LETTER TO HOMF 

M»€DOi<: v . . ■,. 


• GLEN CAMPBELL 

ATLRMTC AI4tRiCA7 99»4 7 ATlAJNTlf 




76 


66 


41 


13 


HE BURNS Ml UP 


LANE BROOV 

•. Mi AA* Ov- * A ^S* 


® 


32 


40 




SHE'S COMIN BACK TO SAY GOODBYE 

f StfVINJS 1 «HK«M ieOW(N(t RAflBifl I SUWNSJ 


EDDIE RABBITT 

U HW)\ 7 ?R9T6 






NEWr 


YOU'RE GONNA MISS ME WHEN I'M GONE 


JUDY RODMAN 

MTM 720S4 CAJNTtX 


® 








WITH JUST ONE LOOK IN YOUR EYES CHARLY MCCLAIN (WITH WAYNE MASSE Y) 
HW40ON iM£PBBO T XRSi^O*wri OMC-RO»Ni l**C 3*-O^J»l 




' 78 


NEWp 


1 GONNA LEAVE YOU TOMORROW 

JKMh J9CHT«cta<YMMllG00NW&J*lso*i 


j '»Hr. V HNf T.n" f.' 

ia:« s:t>4i 


® 


35 


42 


g 


MELT ME IN MONTANA MARIE OSMOND (WITH DAN SEALS) 
i ■ H •■■'.»»•.• l ' ■ C API tCH CURBVATiCAPlTOl 






NEW ► 


WHEN 1 GET HOME 


BOBBY BARE 

V AMI A -. '1 


30. 


\\ 


37 


i 


HOMETOWN GOSSIP 

>• .»■...■. M m> i. . r i ,'i ii. < >., 


THE WHITES 

MCA CURt A .'ft I * MCA 




40 


63 




2 


BRING ON THE SUNSHINE 


DENNIS BCTTOMS 

A4tfh[3fc" 


® 


36 


43 




KFRN RIVFR 

MiaUtAUil (. MAKI •■ V HI •HHf <-. <M MAI.I.1H1M 


Mr RLE HAGGARD 

EPIC 3404476 




® 


NEWR 


8A ! t BOOM ROSfi 

m B4«(I>«»C.*1LM0M MMiViSBV^Jbtl 


MCf BAND. 

COijAAR** HOStll 




23 


12 


14 


SAVE THE LAST CHANCE 

6 1'*-.** B)V OUftTfRI* AiOfTJU RBVRflftl 


JOHNNY LEE 

WARTARBROS 7 29021 




12 


71 


79 


3 


FIGHTIN' FIRE WITH FIRE 

C nUO<S"MH^i 


RAZ2Y BAILEY 
ur a 


® 


39 


46 


g 


OLUL HIGHWAY 

e loomo-*"*" dwcwac-i 


JOHNCONLEC 
MCAitUI 




13 


K 




2 


HEARTBEAT 

IMllVh M . »•»-.*« .ttf«i JOMAM ■ MUO.I 


REBECCA HALL 
c*p to. sa»* 


34 


£ 


1 


15 


LOVE DONT CARE 

NlMHM K tCOMLtVlE T COAR.fr R VRUCCt) 


♦ EARL THOMAS COWLEY 
rta i irt,n 




.'841 


NEWr 


AIN'T II JUST LIKE LOVL 

• «XOOC» IB KM M. PWOBiNVJNt 


BILLY BURNETTE 

IACA S.'4.H 


® 




49 




LET A LITTLE LOVE COME IN 

RMVi^itMCCML) 


CHARLEY PWOE 
KAU1M 




B 


73 


5i 


16 


SIZI SEVEN ROUNO (MADE Of GOLD) 


GtO^Gt JONES AND LAC J DAilOtP 

UPC 34041179 


® 


44 


57 


4 


YOU MAKE ME WANT TO MAKE YOU MINE 


JUICE NEWTON 

RC* 14139 




® 


NEWR 


I D DO IT IN A HEARTBEAT 


HILL CITY 
iaocpi la-rc JO40 


37 


31 


16 


15 


LASSO THE MOON 

1 DOOM Jf NOIMUICOOMl MtROWNi 


♦ GAHY MORRIS 

ftAR»4«BR0S ; ?*c>?a 


1® 




N EW ► 




EVERY DAY PEOPLE 


MARGO SMITH & TOM GRANT 
<urvjC'* r>>S' ■• I :c 


38 


43 


52 


5 


F IT WfRFN * FOR HIM 

t <iDRDr JR (V GUI RC*JH> 


VINCE GILL 

RCA |4|40 


88 


NEW p. 


WHEN MY BLUE MOON TURNS GOLD AGAIN 

•* ■ * J, » 1 iftft.lMIC^Ul.iUll 


MAINES BROTHERS BAND 

•AlR4.iP"9»V7 pavoMM 


39' 


46 


55 


4 


LOVE TALKS 

. . it i i r, km : ... r.w . .•, t 


RONNIE MCDOWELL 

EPIC 34-0M04 




n 


70 


64 


20 


LITTLE THINGS 


♦ THF OAK RIDGE BOYS 


40 


26 


27 


11 


IF YOU BREAK MY HEART 

(■>■ -iEf rl.' ,A» W. 1 ii ■ -il 


1 HI KENDALLS 




90 


80 


77 


9 


MAKE UP AND FAOED BLUE JEANS 

.v -. -.1 


MERLE HAGGARD 

■ 


41 


37 


39 


g 


HOTTEST "EX" IN TEXAS 

« B«iR iR * Acmaon l nmm c wwrnwii 


BECKY HOBBS 

1 M AMI RICA $271 




11 


81 


72 


21 


NOBODY WANTS TO BF ALONE 


♦ CRYSTAL GAHE 

ftARHf9B»>C) 1 ItOM 


® 


47 


53 


g 


HE WON'T GIVE IN 

A Rl v NOl DS . J P< BC ( 1 


KATHY MATTEA 

AAf R.-UR, M>7 } PQ| IfrfNUH 




92 


65 


(7 


6 


WHEN SOMETHING IS WRONG WITH MY BABY 


JOE STAMPLEY 

FO- 34 044A 


43 


13 


7 


17 


DIXIE ROAD 

iri«jf<Mifif)iorrf>wi»viM4 «t>inri* rw.ii 


Uf GREENWOOD 

A* A'j;'j(.4 




93 


77 


60 


11 


rou DONE ME WRONG 


MEL TILLIS 

OC» 140*1 


® 


54 




2 


TOUI H A HANO.MAKt ft I RU NO 

Ri HAW I . IMttAIB'j « JAI>SON f. MAJWIOMI 


THE OAK RIDGE BOYS 




« 


76 


76 


4 


YOU JUST HURT MY LAST FEELING 

Hl«* 1 U It Ntta.fi IM rOCHQAtt P POflUR) 


SAMMI SMITH 
jrtpcr* it? 




50 


70 


3 


SOME FOOLS NEVER Lt AWN 


STEVE WARINER 

Hirt s:h44 




K 


41 


66 


19 


HEART TROUBLE 

' 4 *' ". ..'■ '. ■■ 


STEVE WARINER 

MCA HW 


46 


31 


26 


11 


FORGIVING YOU WAS EASY 

ft r« t r* t«H vo*n 


Wll 1 » NE V IN 

m i It 04S4 7 




96 


NEWP 


MELTEO DOWN MEMORIES 

■OTAM l'«Oll«*l ; TCIRT A f Onflftl 


JOY FORD 

COUN'Rl INI[u)Tv,ATii-)NAl ;0* 


® 


52 


59 


5 


IWILl OANCF WITH YOU KAREN BROOKS (WITH JOHNNY CASH) 

Rill t »i rl , , * RowTm, WAHMROMOS Wt9/4 




97 


17 


61 


9 


DON T MAKE MF WAIT ON THE MOON 

B ■ t AJ " || WPII 1 1 1 AA AHA ■ , 


SHELLY WEST 

*»R1SlRal*Ji 7 ;»<i<if 


® 


59 




2 


WHO'S GONNA f H I I HEIR SHOES 


♦ GEORGE AONES 
(Pit 14 054 19 




98 


M 


50 


19 


SH( Kr t ps THE HOME FIRES BURNING RONNIE MILSAP 

RIRX14P I 'HiAr, ■i>AUMlTHC>liK>l>.AK, niUuMAtfR URfCt RCA 140M 


49 


55 


62 


5 


NUBOOY EVER GETS ENOUGH LOVE 

* I f •*i**t tO MO«tiA»4 '■ A OAvm 


CON HUM FY 
r Apiint saas 






92 


80 


9 


A GOOD LOVE DIED TONIGHT 


LEON EVERETTE 
aairhjri K«oa?9 T POLttlMUt 


50 


56 


63 


5 


YOU CAN LEAD A HEART TO LOVE (BUT YOU CAN T MAKE IT FALL) TAMMY WYNJE TT£ 




IM 


93 


86 


8 


UNWED FATHERS 

' * • 1 ■ ,(■ uJ-A(i ■■ ■ j IWt| | 


GAIL DA VIES 

RVA lAft« 



p Vn3« cl-p a^aaiat itly • RtxorO.nf l«XJj%ti^ kwn O 
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Biii^rd Hot Country Singles SALES & AIRPLAY 

A ranking ol the top 30 country tingle* by aalet and airplay. r«tp*ctl««lr. wtlh reference lo each litla't compOiite powlion on Id* main Hot Country Singlet chart 
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SALES 

/ TITLI ARTIST 


k 

ii 

o K 
I 




3 


I'M FOR LOVE 


HANK WIILIAMS JFf 


1 


7 


4 


HMWWAYMANW JENNINGS.W NELSON.J CASH.K KRISTOfFERSON 


2 


3 


5 


REAL LOVE OOUV PARKIN (PlirT VVIIHMNNY ROf.rRSl 


3 


4 


9 


THE FIREMAN 


GEORGI sIRAil 


6 


5 


a 


SHE'S SINCir Al.«IN 


JANIE FRCKE 


1 


1 


10 


LOVE IS ALIVE 


THE JUDOS 


5 


7 


ii 


1 DON'T KNOW WHV YOU DON'T WANT ME ROSANNE CASH 


1 


! 


U 


MODERN OAV ROMANCE 


Nil T Y GRITTY DIH1 BAND 


t 


1 


14 


M> TOOI TOOT 


ROCKIN SIDNEY 


19 


10 


IS 


CAROLINA IN THE PINES MICHAEL MARTIN MURPHEY 


10 


II 


16 


1 WANT EVERYONE TO CRY 


RESTLESS HEART 


11 


12 


17 


USI D IO BLUE 


SAWYER BR. IWN 


12 


13 


20 


HAVE 1 GOT A DEAL FOR YOU 


REBA MCINTYRE 


IJ 


14 


19 


1 NEVER MADE LOVE (TILL 1 MADE IT WITH YOU) MAC DAVIS 


11 


IS 


1 


OLD HIPPIE 


THE BELLAMY BROTHERS 


16 


It 


2 


40 HOUR WEEK (FOR A LIVIN') 


ALABAMA 


9 


17 


22 


ORtNKIN' AND DREAMIN 


WAYLON JENNINGS 


1) 


II 


; 


I DON 1 THINK 1 M RE AUV FOR YOU 


ANNE MURRAY 


IS 


19 


26 


1 FELL IN LOVE AGAIN LAST NIGHT 


THE FORESTER SISTERS 


18 


20 


29 


YOU CANT RUN AWAY FROM YOUR HEART LACY J DAL TON 


20 


21 


13 


DIXIE ROAD 


LEE GREENWOOD 


43 


22 


24 


FORGIVINL. YOU WAS ( AST 


WILLIE NELSON 


46 


23 


29 


RfTWFfN HI III FTIS AND IFANS 


CONWAY TWITTY 


23 


24 


28 


COLD SUMMER DAY IN GEORGIA 


GENE WATSON 


25 


a 


6 


LOVE DON'T CARE 


EARL THOMAS CONLEY 


34 


» 


30 


PRETTY LADY 


KEITH STEGALL 


21 


27 




WITH JUST ONE LOOK IN YOUR EYES 


C MCCLAIN W MASSE Y 


28 


a 


11 


(LOVE ALWAYS) LETTER TO HOME 


GLEN CAMPBELL 


26 


29 




CRl JUST A LITTLC 0IT 


SYLVIA 


22 


30 




LOST IN THE FIFTIES TONIGHT 


RONNIE MIL SAP 


24 



M 


4*/ AIRPLAY 

V 


HOTCOUNTRY 
POSITION 


i 


j 


I'M FOR LOVE 


HANK WILLIAMS. JR 


| 


2 


4 


HIGHWAYMANW II NNINGS W NE 1 SON II ASH K KRISI Ol 1 1 RSON 


2 


3 


5 


REAL LOVE OOII V PARTON IDIII T WITH KENNY ROGERS) 


3 


4 


j 


SHE'S SINGLF AGAIN 


JANIE FRICKE 


4 


5 


g 


LOVE IS ALIVE 


THE JUODS 


5 


$ 


9 


THE FIREMAN 


GEORGI STRAIT 




7 


10 


1 DON'T KNOW WHY YOU DON'T WANT ME ROSANNI 1 ASM 


7 


1 


12 


MODERN DAY ROMANCE 


NITTY GRITTY DIRT BAND 


g 




1 


40 HOUR WEEK (FOR A LIVIN') 


ALABAMA 


9 


10 


13 


CAROLINA IN THE PINES MICHAEL MARTIN MURPHEY 


10 


11 


14 


USE O TO HI III 


SAWYER BROWN 


12 


12 


15 


1 WANT EVERYONE TO CRY 


RESTLESS HEART 


II 


13 




1 DON T THINK 1 M PF ADr FOR YOU 


ANNE MURRAY 


is 


14 


16 


1 NEVER MAOE LOVE (TILL 1 MADE IT WITH YOU) MAC OAVIS 


14 


15 


17 


HAVE 1 GOT A OFAl FOR YOU 


REBA MCINTYRE 


13 


It 


19 


DRINKIN' AND DREAMIN' 


WAYLON JENNINGS 


17 


17 


20 


1 FELL IN LOVE AGAIN LAST NIGHT 


THE FORESTER SISTERS 


18 


11 


2 


OLD HIPPIE 


HI Ht AMY BROTH! >■". 


16 


19 


72 


PHE1IY LADY 


KEITH STEGALL 


21 


20 


27 


CRY JU5T A LITTLE BIT 


SYLVIA 


22 


j] 


29 


LOST IN THE FIFTIES TONIGHT 


RONNIE MILSAP 


24 


22 


2*1 


YOU CANT RUN AWAY FROM YOUR HEART LACY J DAL TON 


20 


23 


?! 


BETWEEN BLUE EYES AND JEANS 


CONWAY TWITTY 


23 


24 


23 


my rooi rooi 


ROCKIN' SIDNEY 


19 


25 


1) 


(LOVE ALWAYS) LETTER TO HOME 


Glen Campbell 


26 


26 


30 


COLO SUMMER DAY IN GEORGIA 


GENE WATSON 


25 


27 




SHE'S COMIN BACK TO SAY GOODBYE EOOIE RABBITT 


2) 


2t 




WITH IUS1 ONI LOOK IN YOUR E YES 


C MCCLAIN/W MASSE V 


28 


29 




MEET ME IN MONTANA MARFE OSMOND (WITH DAN SEALS) 


29 


30 




HOMETOWN GOSSIP 


THI WHITES 


30 
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COUNTRY SINGLES 

BY LABEL 

A ranking of distributing labels 
by their number of titles 
an the Hot Country Singles chart 

LABU NO OF TITLES 

ON CHART 

MCA (16) 19 

MCA.'Curb (2) 

MCA Noble Vision (I) 
RCA (1 6) 17 

RCA/Curb <1) 
WARNf R BROS (14) 15 

Warner Curb (1) 
EPIC 12 
COLUMBIA 9 
POLYGRAM 9 

Mercury (7) 

Compleat (2) 
CAPITOL (4) 7 

Capitol/Curb (2) 

MTM(l) 

EM AMERICA (4) S 

Liberty (1) 
ATLANTIC 1 

Atlantic 'America ( 1 ) 
BERMUDA DUNES 1 
CANYON CREEK 1 
COUNTRY INTERNATIONAL 1 
E.VERGREEN 1 
MOON SHINE 1 
STEP ONE 1 



COUNTRY SINGLES A-Z publishers/performance rights/sheet music 



TTtU 

' PMWiftej Pf to - jicr lh|Ah Aiv. ltv i 
Sheet Huuc A|cnl 

1 »>40uRwittif0AAuv.Ni 

l Mm CorpvtbM Of Amaru BMi MCA 

ASCAP /lata A£CAP/TitoWts. ASCAP.'Doe 

Schfctr ASCAP 
W AWT IT JUST up E LOW! 

- . --I. ■ Al *. ... ASCAP 
It BARROOM wy? 

> I i ASCAP tUu I ascap we 

ASCAP Tfeyi Hm* BMI 
O BETWEEN BLUE E'ES AND ILANS 

i Hi.i -iw AM. Mmare. BMI. 
JJ BLUL HIGHWAY 

|Ca Ren Biro ASCAPi 

■ BRIM OH THE SUNSHINE 

'HiiivNiv/olMnu BWi ««iW ASCAPi 
IB CAROLINA IN TMC PINES 

25 COLD SUMMER ORriN GEORGIA 

'..-!— BMl/Cmuon ASCAPi 
Z2 CRl IVST A UTTU BTT 
i'~ " ASCAP) 
U DIM UCHTS THICK SMOKE (ANO LOUD LOUD 

MUSIC) 

(CeJNttBMI. 
U OKIE ROAD 

(SowOwni S«W BMI W.ndo.. SMI i 
17 DOft-T MARE ME ** " ON tHE MOON 

(Apra, ASCAP) 
17 DRINK IN ANO DICAMIN 

(1m Swv ASCAP/BMe Lahr uwi *ft ASCAP) 
M DROWN INC IN MEMORIES 

(Ova *-c ASCAP'OtnAfe Bottom. ASCAP) 

i; evert day «opu 

* j-"'' ' j- - !)>» BMI/Ijju '' - Miruc. 

i)M I .- ... | V ■ , ... IV 

71 A FAB CfT I ROM fOU 

o ■ - ASCAPi 
V FICHTiN riRI WITH FIRE 

' i Cotl. ASCAP) 
I DIE FIREMAN 

(Tit. BMI i 
Vj FOOlf 0 AROUND AND FEU IN L0VI 

iCmHtmm, ASCAP) 
« IORCIVINC YOU WAS EAST 

(W*e Ndso". BMI i 
91 A GOOD LOVE DIED 10HKMT 

i v i v . ■■ • ■ 0MI) 
12 GYPSIES IN THE PALACE 

iCof*f BM' Willii Dind BMI,'B)«pt Shi B«l45 

Son|t. BMI/ttd Ooud ASCAP) 
(7 HMD BAIT TO ftOCR 



Vofu* BMI/Rtrtntf. BMl.'StfM. BMI) 
H HAVC I GOT A 0CAL FOR lOU 

-Soninwdu. BMi^ndiy NJifJrt. BMIi 
H HE BURNS ME UP 
UnicfTipptR. BMI I 
il HE W0N7 GIVE IN 

iMvRjtrry Stmt. ASCAP) 
52 HEART 0ON7 DO THIS TO MC 

Sen|CJi1lt, ASCAP/Uonwmtt ASCAPi 
Y. HEART TROUBLE 

' . , ■ 
li HtARTBCAT 

•CrtaKeyvASCAP/Trtt 8MH 
7) HEAVEN KNOWS 
■ •'i i . BMI. 
SI HEUOMAJTTLOU 

i UiKJiJOoefl BMi i.i C4Xttfwrtf BMI.'Cnine«M> 
BMIi MCA 
2 HIGHWAYMAN 
<WMe Oak. ASCAP) 
JO HOMETOWN GOSSIP 

iGtowood. ASCAP/SnMt John. BMl/Oxfcai wi BMh 
41 HOTTEST If IN TEXAS 

f Grand CaaMotR. BMi ) Grind AHuwct, BMI | 
7 I DONT KNOW WHY T0U OONT WANT ME 

iMcjit AMI, AtUrtK H»l ' -.'.-n ASCAP.Vtml* 
ASCAP) 

IS I DONT THINK I'M READY FOR YOU 

iHaap* '■ » BMi.Muvc 'i- ■ •<>■■■ V Amenta. 
BMI) 

II I f ELI IN LOVE AGAIN LAST NIGHT 
iWtittn Group i' «....' M ... BMh 

71 I GONNA LEAVE YOU tOMORNOW 
iChapptil ».*■.■•);;* BfeR) 

14 I NEVER MADE LOVE TILL I MADE II WITH YOU) 

■'. ■ -r - -' -Ml 

U IWANMHWIMROMTOU 

.Saw R4W ASCAP /Qtiamin. ASCAP, 

11 I WANT EVERYONE TO CRY 

a , * ■ . ■» ■ w « i ... - BMI fWt 
ASCAP lot Moet|OiWry ASCAP) 
47 I WILL 0ANU WITH VOU 

So«>| Ol Uif\ ASCAP) 
H 1*0 00 IT IN A HEARTBEAT 

ASCAP/ Ml J**ntl. 1*1) 
Ii RT IT AIN'T LOVE 

[Binto MBR, BMi /MCA. ASCAP;. 
n If IT WERENT FOR HIM 

". ' ■' M W . ■ '.i U, - ■ MM A .. ■ BMI) 

4B ii YOU BRCAK MY HEART 

(Crew Ken ASCAP/Tk*. BMi.O L ft* BMh 



M I U BE TOUR FOOL TONIGHT 

(GrirMkUHi ASCAP/HKwndt. ASCAP) 
I I'M FOR LOVE 

i B«»pr>L, i BMI) 
19 II A1NT GONNA WORRY MY MMO 

i Apr i' ASCAP/boo Mttrttd. ASCAPi 
II ITS A SHORT WALK FROM HEAVEN TO HEIL 

'HI' -cnvr' BAN) 

U ITS Alt OVER NOW 

(ARAcs. BMII 
3) KERN RIVER 

<Mt - . > BMI) 
17 LASSO THE MOON 

(FjWin.BMh 
fi LET A linii LOVE COME IN 

(HtH-Clcmefll BMIi 
B9 LITTLE THINCS 
- , , BMI. 
U A LONG AND LASTING LOVE 

(Alme. ASCAP/Piwc. ASCAP /Scittn - - (Ml. BMIi 
24 LOS! IN THE FIFTIES TONIGHT (IN THE STIU) 
i Hit. ASCAP/Tm Soai. ASCAP,"WB, 

ASCAP UM BMh 
n (LOVE ALWAYS) LETTER 10 NOM( 

u-t. CrM. BMI) 
U LOVE OONT CARE 

i • V . I 1 1; L A- , . II LMt BMll 

h LOVE IS ALIVE 

(Nvntf, BMIi 
19 LOVE TALKS 

1 i ■ I re J .1 A I T ' rr ^ M ■ . I ■ BMI I 

M MAKE UP ANO IAQEO BLUE 7EANS 

(Shalt Tret. BM< 
1J MEET ME IN MONTANA 

(WEB IV. BMI] 
K MELTED DOWN MEMORIES 

(TjjpaAtro BKN/Canrtuj" ASCAP) 
I MODERN OAT ROMANCE 

(IWsaiBridtr.ASCAP/Motj ASCAPi 
If MY TOOT TQOI 

'..'i -V i - BMIi 
4$ NOBODY EVER GETS ENOUGH LOl/l 

(1m CoRmv BMi'T*p*dtto. IMd 
II NOBODl WANTS 10 BE AlONI 

(Ataw ASCAP/Princt Stretl ASCAP;!-, it*, 

BMI. ) >i*f*'.-) BMh 
II OLD HIPPIE 

itMlam, B"r ASCAP) 

74 OPERATOR. OPERATOR 
[CiIiJMm, ASCAP/Grjn.11. ASCAPi 

75 PAINT IH[ TOWN BLUE 



(■ " , , ■ i BMI) 

21 PRtmiADY 

(Apr'' ASCAP/K»1«i Sltfall ASCAPi 
1 REAL LOVE 

[Den Dm. BMi/tAaRm. ASCAP Cotlw*(Htah. ASCAPi 
SI RHYTHM GUITAI 

(FjwarMa. ASCAP/lr«M| BMI) 
17 SAVE THE LAST CHANCE 

(Rue* Hall. ASCAP/Ttrry Wood Fwd. ASCAP) 
91 SHE KEEPS THE HOME FIRES BURNING 

(Tom Comi f " 1 . . Caart. ASCAP'lodtre Ha>i 

ASCAPi 
SI ShTS A MIRACLE 

(PacrfK Idand. BMl,Tiae BMIi 
77 SHCS COMM' BACK 10 SAl GOODBYE 

Dad Dm BMI Bin. Pitch. BMll 
4 SHE'S SMIGLE AGAIN 

{BttthwOOd Mvwc. BMI. Apiri ASCAP, Nr* and Uud. 

ASCAP) 

IS SUE SEVEN ROUND (MADE OF GOLD) 

(Tar** And Willi BMI'Alm. BMh 
SS SMOOTH SAILING (ROCK IN THE ROAD) 

(Warm Inn . ASCAP, Ocarr NTAw. BMl/lraMg. 
BMI) 

4S SOME FOOLS NEVER LEARN 

iSwtttaafey. 4Ml) 
U THING ABOUT YOU 

i Goat ..i. ASCAP) 
44 TOUCH A HAND. MAKE A FRlENO 

tbvMt BMI/Eatl M- ■ BMIi 
57 TWENTIETH CENTURY FOOL 

IWB ASCAP/NtArylum ASCAP.Wamrr timcmr-« 

BMI/NctrviM| BMIi 
100 UNWLD IATMERS 

i lira. BMi H . In ASCAP It anad \ >■■(, ASCAP) 
12 USED TO BLUE 

iMonlaff BMI/CaptJM Crnltl BMI 
M WHAI USC0 TO BE CRAJY 

iCiota, Ktn ASCAPi 
79 WHEN I Gn HOME 

{Labor Of Lm. BMh 
U WHEN MY BLUE MOON IURNS GOLD AGAIN 



iCitm Ken ASCAP.'Nmrbrtii'iTrat Growa: , ASCAPi 
20 YOU CANT RUN AWAY FROM YOUR HEART 

iScietfi CtntvEMI. BMl/Moofi & Stirs. 6Ml/Ber|tr 

fid). ASCAPi 
& YOU COULD BE THE ONE WOMAN 

iWB, ASCAP) 
U YOU DONE HE WRONG 

(Ctdtrwood. BMt/Tert Kata. BMII 
94 YOU JUST HURT Mr LAST FTELING 

i Tree. BMI/StvtRwiaf. ASCAP) 
k TOU MAKE ME WANT 10 MAKE YOU MINE 

ILMdt. ASCAP'PMctiwortu. ASCAP) 
77 TOU RE GONNA MISS ME WHEN I M GONE 

(Laanwn DM|Mtt BM(> 



(Pwt 



BWI 



■ WHEN SOMETHING IS WRONG WITH MY BABY 

... ,■ BMI.-ProMo BMI. 
U WHO S GONNA Fil l 1HHH SH0E5 

iWB ASCAP Two Sofl". ASCAP Tim BMIi 
21 WITH IUSI ONE LOOK IN YOUR EYES 

(Ttpafro. BMl/utlt Stop Of Mo'taAumtv BMi . 
90 YOU CAN LEAD A HEART TO LOVEIBUT YOU CANT 

MAKE IT FALL) 



SHtET MUSIC AGCNTC 

art iiiteO lor piano vocal tlHtwt mutic copm 
and may not nrprnertt -n toliO 

ABP Rjflrl Blarkwood CPP CtXwmtMa FVturai 

ALM Almo HAN M««wn 

B'M StlMin m ■ ■- >u hm Leonard 

B J Big irVM Uan Moduli 

BP B'adtty MCA MCA 

CHA CnappaU PSP Peer Southern 

CLM Cherry Ltrvc PIT mouth 

CPt Cimno ABM Wamer Broi 
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CMA UNVEILS HALL OF FAME, HORIZON NOMINEES 



NASHVILLK The Country Music 
Assn. has released its nominees for 
the 198") Hall of Fame and Horizon 
awards Winners will be announced 
during the CMA's televised awards 
ceremonies, Oct. 14. 

Hall of Fame prospects are Rod 
Brasfield. Elton Bntt. Flatt & 
Scruggs. Whitey Ford and Homer & 
Jethro. 

The acts tapped for Horizon con- 
sideration are Ray Charles, the For- 
ester Sisters, Vince Gill, Mark Gray. 
Mel McDaniel. Eddy Raven, Sawyer 
Brown. John Schneider, Dan Seals 
and Keith Stegall. 

The Horizon prize, instituted in 
1981, is meant to recognize "an out- 



standing artist development ef- 
fort." according to the CMA. and is 
not an award for new artists. Previ 
ous winners in this category were 
Terri Gibbs. Ricky Skaggs. John 
Anderson and the Judds. 

Of the Horizon nominees this 
year, only the Forester Sisters and 
Sawyer Brown are recording new 
comers. The Foresters' first Warner 
Bros, single. "That's What You Do 
When You're In Love." reached 
number 10 on the Billboard country 
chart in May. the same month that 
Capitol/Curb's Sawyer Brown's sin- 
gle. "Step That Step." climbed to 
No. 1. 

Ray Charles, who made his initial 



Country music breakthrough in 1962 
with the album "Modern Sounds In 
Country & Western Music." had his 
first No. 1 country hit this year with 
"Seven Spanish Angels." a duet 
with Columbia labelmate Willie Nel- 
son. 

Gill recorded with Pure Prairie 
League before debuting on RCA in 
1984 as a solo artist. Gray was for- 
merly with Exile and joined Colum- 
bia as a single act in 1983 McDaniel 
liegan recording for Capitol in 1976 
but did not have a No 1 record for 
the label until this year, with 
"Baby's Got Her Blue Jeans On." 

Raven, with 14 ASCAP awards, 
and Stegall. with five BMI honors. 



began their careers as songwriters 
RCA artist Raven had his first No. 1 
single. "I Got Mexico." last year. 
Stegall, now with Epic, has enjoyed 
such recent hits as "California" and 
"Pretty Lady." 

Actor John Schneider, although 
he had recorded country music pre- 
viously, only became a significant 
recording artist last year when his 
MCA single, "I've Been Around 
Enough To Know," soared to the 
top of the charts, soon followed by 
"Country Girls " Seals, a veteran of 
the England Dan & John Ford Coley 
pairing, signed with Capitol/ EMI 
America in 1983 and has since had 
four top 10 singles. 



Of the Hall of Fame nominees 
Rod Brasfield, Whitey Ford ("The 
Duke Of Paducah") and Homer A 
Jethro were known primarily as co- 
medians, although the latter two 
acts also displayed considerable 
skill as musicians. Elton Bntt was a 
singer and songwriter, famed par- 
ticularly for his yodeling ability. 
Flatt & Scruggs, through their syn- 
dicated television series, festival ap- 
pearances and work on "The Bever- 
ly Hillbillies." probably did more 
than any other act to popularize 
bluegrass mu^ir kdw ARB Mi mm, 



Billboard 



^Copyright 1985 Billboard Publications No gin oMhri pubhcjfeyi 
mpy be reproduced stored m any retrieval System or transmitted n ar-» 
form of by any means electron* mechanical photocopying, 'etorfrna 
or otherwise *<1hout the p'«r Mntlen >-.--■.-.■- of the pubtrahtr 



NATIONAL 

129 RtPOBTCRS 

THE OAK RIDGE BOYS TOUCH A HAND MAKE A FRIEND «ata 
CRYSTAL CAYLE A LONG AND LASTING LOVE «mnvm 
EDDY RAVEN I WANNA HtAR IT FROM YOU oca 
GEORGE JONES WHO S GONNA FILL THEIR SHOES (ft 
JOHN SCHNEIDER I GONNA LEAVE YOU TOMORROW an 



REGION 1 

CT MA ME. NY Stale. Rl VT 

WON A AKWny. NY 
WBOS Boston. MA 
WVHK Buffalo. NY 
WOHQ Dover NH 
WPORFM Portland .ME 
WHIM ,-,.1-t , 

WSFNFM Syracuse. NY 



REGION 2 

OE. D C , MO NJ NY Metro, PA WV 

WCAO Baltimore, MO 
WRK2 Herihey. PA 
WHN New York Oty. NV 
WXTU Philadelphia. PA 
WPKX Washington. DC 
WYVVA Wheeling. WV 



REGION 3 

FL GA NC SC East IN. VA 

WJA2 Albany. GA 
WWNC Ashevili*. NC 
WPLO Atlanta CA 
WGUS Augusta CA 
WISQ Bristol VA 
WCZL Charteiton.se 
WSOCFM Charlotte. NC 
WDOO Chattanooga. TN 
WUSY Cnattanooie. Th) 
WC05 ColumtKi.SC 
WGTO Cypress Springs. FL 
WFNC Fa^ttvMie.NC 
WE5C Green. Mr *r 
WCRJ la/hsonviie. FL 
WIVK Kncunlle. TN 
WW 00 Lynchburg. VA 
WCMS N art old VA 
WMOO O'lando. FL 
WW* A Orlando, H 

wpap Pwwnwl ■'- 

WHIX R.rteirri NC 

WRNL Richmond. VA 

WSLC Roanoke VA 
WQYK St Petersburg FL 

WIRR West Paim Beach Fl 
WTQR W niton Salem NC 




NATIONAL 

61 REPORTERS 

CHARLY MCCLAIN (WITH WAYNE MASSEY) WITH JUST ONE LOOK 
IN YOUR EYES inc 

RONNIE MILSAP LOST IN THE FIFTIES T0NK3HT(IN THE STILL) «o> 
EDDIE RABBITT SHE S COMIN BACK TO SAY GOODBYE .m< 



Sf^HTlV. 



28 
22 



THE WHITES HOMETOWN GOSSIP •:>cwa 
CONWAY TWITTY BETWEEN BLUE EYES AND JEANS 



20 
19 
17 



REGION 4 

H IN KV Ml OH. WI 

wsir Mm .on 

WYNE appfclon. HVi 
WUSN Cheap) II 
WUSI r.,nc,nmti.OH 
WC«I> FM Clrwiand OH 
WMNI rolumbuvOH 
WOW Darren OH 
WCXIAM/FM tMtnl.MI 
WWWW OHrdfl Ml 

w«x« fm Em cmn wl 

WR02 lvanw.ll* IN 

WCEE Green Bat WI 

WFMS irJanapoti IN 

WIRE rvd.anapota IN 
WITL lani*x M' 

WAMZ lounnlla Kr 

WTSO Madoon wi 

HMH M,i»a v r.a». wi 

WXCL Paw*. IL 

WKKN Rrxhtord IL 



REGION 5 

IA HS MN MO. HI NO 0* SO 

KHAK Cedar Rapid*. IA 
KSO DesMn-rt-s lA 
KLKL Dubuque. IA 
KFGO 'argo.ND 
HWMT FotOodge.lA 
KFKF Kansas C» MO 
WDAF Kansas City, MO 
KEBC Oklahoma Crly OH 
WOW Omaha. N£ 
KTTS Spnnntield MO 
KUSA St Louts. MO 
WIL FM St lours MO 
KTPK Topeka. KS 
KVOO Tulsa OH 
MO* Witthrta. KS 



A -wiry iwjImmjI indxjiv at tkr few 
WI «Mr0 nKOtm on tht ltd* 
lUhMi 'taertMi te tm*mt\ 
Hel CMntry SMfkn i-Mrt Tkr -.<» 
■ tecli ffm tfjieseM Ik* tntwi 
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REGION 6 

'■'.-■ LA. MS. West TN Tl 

MAN AM/FM *No« TH 
KMML a-narillo. TX 
MSE Ajstm. T . 
WYNft Baton Rouge LA 
WZZK Brfrmghem AL 
KOUL Corpus Christ i. T* 
WTVY Dothan At 
KHEYAM/FM El Paso. TX 
KPLX Fort Worth. TV 
KIKK FM Houston. TX 
WIT Houston. TX 
RSSN Little Roch.AR 
KILL lubbock TX 
WMC AM Mempr.,v TN 
WORK Meridian MS 
WKSJFM Mobile. AL 
RNOE Monroe. LA 
WLWI Montgomefy *1 
WSM AM NaeJ fl I I N 
WNOE Net* Orteans LA 
gYXX Odessa. TX 
WPMO RMCaCOutl MS 
HBUC San Ant one TX 
HHVK San Antonn TX 
KRMO Shreveport LA 
RWKH Shraveport I A 
WACO Waco, IX 
HLUR-FM Wrchila Falls Tx 



REGION 7 

AZ Southern C A CO HI. SouthamNv 
MM UT 

KRST Altuquerque. NM 
RUU Baherstiekj.CA 
RSSt Colorado Spring CO 
RBRQAM/FM Denver CO 
MJ Denver CO 
RYGO Denver, CO 
RQIL Grand Junction CO 
RVEG Lai Vegas. NV 
KIKF Orange CA 
RNIX FM PtMRta A/ 
RSOP SaH t aha Gty LIT 
RCUB Tucson. A2 
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KGHL Bilwngs MT 

MGEM Bone. 10 

AHSl CMWA CA 

HUGN Eufena OR 

KM AH FfMHC C * 

KAMI Modes to CA 

KNEW OakUnd CA 

HUPLAM/FM Portland OR 

KWJJ PortUnd OR 

HOLO Reno. NV 

A RAH Sacramento. CA 

KGAY Satem. OR 

KMPS Seattle W« 

RQA Spokane WA 

KRPM Tacom-i WA 
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CT, MA ML NY Suit. R> VT 



Peter's One Stop I vwood MA 
Record Town la'tiam NY 
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OE DC MD NJ NY Metro PA WV 

AtC Records Pittsburgh. PA 
E'hins One Slop Charleston. WV 
J E H Enterprises Salt more MD 
R emp Mill Bettsrtfle. MO 
Mobile One Slop Pitlsburgh PA 
Musical Sales Baltimore, MO 
Wee Three lebanon PA 
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FL GA NC. SC, East TN VA 

B*b One Stop Cnanorte NC 
Dean's Record One Stop Ricrvmono VA 
L-eberman Nor cross GA 
One Stop Records Atlanta GA 
Peaches Clearwater Fl 
Peaches West Palm Beach. FL 
Record Bar Atlanta. GA 
Record Bar a 1 16 Atlanta GA 
Record Bar Columbus. GA 
Ripele Records I ayettev iie. NC 
Sounds Famrfiar Columbia. SC 
Southern Music Orlando * I 
Tucker's Record Shop Hroa.ilie tn 
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ft. IN I 

Ambat/Record Theater Cincinnati OM 
Arrow Drsl Sol On OH 
Gemmi One Slop Cleveland. Oh 
Martm L Snyder IfJ-W" 
National Record Mart Sf Ctairsnlie. 
OH 

Radio Doctors WI 
Singer On* Slop Chicago. K 
Sounds Uninvited N t: I 
War Works Owefsboro KY 
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IA RS MN MO NE NO OK. 50 

Lieberman Kansas City. MO 
Lieberman Minn*apo>iV MN 
Musical Sales M nneapohs MN 
Prwl s One Stop Oklahoma City OK 
Uptown Records St lour* MO 
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REGION 6 

AL. AP. LA. MS West TN TX 

ABC One Stop San Antonio TX 
Onlral South One- Stop *•*»-. < 
EAR One Stop San Amoraa TX 
Harvdleman Co LMh Rock. AR 
Lrebernsaei Da as TX 
Muvc C'ly One-Stop Nasn» w TN 
Poplar Tunes Mempfus. TN 
Record Bar Baton Rouge LA 
Record Bar New Orleans. LA 
Record Service Houston. TX 
Southwest Distributing tiouslon. TX 
Top Ten Records DaBas T» 
Western March. One Slop Dataxv TX 



REGION 7 

AZ SoutTiern CA CO Ml. Southern NV 
NM UT 

Charts Records A Tapes P^oeno. AZ 
RSG Layton UT 
Mountain Com L>enrar. CO 
Musk Operators 'unrytoo CA 
Pro One Stop Te*T»pr K2 

Record Drst P^mtut A7 
El Cayon CA 
Las Vegas, NV 



REGION 8 

AK Northern CA 10 MT Northern NV 
OR. WA WY 

Ameocan Stereo Eugene OR 
Manv OisL Seattle WA 
Sea Port 1 Stop Portland OR 
Tower f res no. CA 
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Cooltn' IL Backstage al the Universal Amphinnoalro in Los Angeles. New 
Edition entertains prior to a sow -out appearance Hanging out aro. from left 
Mindy Allison. New Edition s Bobby Brown. MCA Records regional branch 
manager John Allison. New Edition s Ralph Tresvant and Michael Bivens. Ray 
Parker Jr producer and writer ol New Edition s recent tut Mi Telephone Man '. 
MCA s associate director of business and legal aflairs Michael Ostioff. New 
Edition s Rome DeVoe and MCA s vice president ol AOR promotion John 

• hew jmu i i 



New Categories for Canadian Awards 

Junos Will Recognize Reggae/Calypso, R&B/Soul 



BY KIRK LAPOINTE 



TOKf INTO The Canadian Acade- 
my of Recording Art* & BdfMM 
U'ARAS), which oventee* the an- 
nu.il Juno mumc awards in Canada, 
ha* announce*] not one hut two new 
black mumc award* a* part of thi» 
year'* ceremonies. 

A» hoeculali-d earlier ( IJillUcinl. 
June |), the CARA8 hoard will in- 
clude dmtinct cate(fonen for reg- 
gae/calypHO and r&h/snul in the Ju 
» " . which will be held this on Nov 
4 at the Toronto Hilton Harbor ('a* 
IN- Convention Center CPH'-TV iv 
broadcasting the awards presenta- 
tion from 7-9 p.m. 

"Black music will now, through 



the national telecaM of the Juno 
awards, gain the recognition that 
has bttn lacking for many years," 
says Trevor Shelton. president of 
the Klack Music Assn. of Canada 
(BMAC). a trade body that was in- 
strumental in pressuring CARAS to 
• r. :it» ih» ;tw;ird- 

KM AC oversees the selection of a 
panel to nominate five recordings in 
each of the new categories and cre- 
ate a judging panel for the catego- 
ries, as is done in a handful of spe- 
cial "craft" areas eligible for Junos, 
such as children's, comedy and clas- 
sical music CARAS president Peter 
Steinmetz says the hoard was unan- 
imous in adding the two categories 
to "reward excellence in these in- 



creasingly popular styles of music " 
The Junos liave been heavily criti- 
cized for failing to find ways in 
which to recognize the significant 
contributions made to the industry 
by black and dance music Some in- 
d« pendent labels that create black 
rnusir aren't members of CARAS, 
which means that their music has 
gone unnoticed in Juno voting. 

In recent months Steinmetz has 
gone out of his way to involve 
BMAC, the recently formed trade 
group, even though it is not formal* 
\\ recognized b) the Black Music 
Assn of the U.S. That organization 
has a Toronto chapter headed by 
journalist Norman Richmond. 
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by Nelson George 



In THIS AGE OF COMPUTER PROGRAMS, memo- 
ry systems, and plain old backing tapes, many con- 
cert* don'l neem far removed from the notorious 
"track" dale* of diaco. Remember them'' You'd go to a 
club to "see" an act, and that'* actually what you'd do, 
since the .singer would often be lip synching to a previ- 
ously recorded vocal. In fact, there are rumors that 
some of the biggest acts in black music have been 
making excessive use of prerecorded tapes, to the 
point where one might as well have bought the video- 
tape and stayed at home 

Which brings us to the inspiration for these obser 
vatjona. a |ierformancc by Knol & the Gang at Maili 
son Square Garden on July 2H Once well bark in the 
running for beat black self -contained band, behind 
Earth. Wind & Fire and the Commodores, De-Lite 
Record*' favorite band ha*, through ups and a bad 
down period in the late '70s, survived, and now pros- 
per* handsomely. And the key to the group's success 
is the baas lines of Robert "Kool" Bell 

From the days Kool & the Gang headlined the A(sil 
lo. to the dog days when they were forced to play dis- 
cos, bi their current stadium sized show, Kool has laid 
down the most consistently articulate, propulsive bass 
lines since Motown's James Jamcrson Despite the 
range of electronic gizmos al his disposal in concert, 
Kool handle* the overwhelming majonty of the bass 
chores unaided 

Through fluff like "Joanna" to the bouncy "Get 
Down On It," Kool is both supple and sturdy, epito- 
mizing good old-fashioned musinanship while loo 
many of his contemporaries get by with push button 
virtuosity After all these year*. Kool can still lock it 
in the pocket 



s 



HORT STUFF A classy package of recordings by 
Henry Koeland Kyrd, heller known as Professor 
Long-hair, is available on Dancing Cat Records, a 
subsidiary of Windham Hill. The 14 tracks on "Rock 
'N' Roll Gumbo" were cut in April, 1974, and two of 
them have never been released before . Fans of the 
1976 black rult film "Sparkle" should rejoice now 
that it is available on videocassette The brilliant 
Curtis Mai held si-ore contains one of his best mid- 
'"0» com|Kisitions. "Something He < 'an Keel 'in rer 
ord it was performed by Aretha Franklin, but in the 
film a very young Irene < Hra tackles it The film, 
about a family of black female singers, also contains 
some beautiful vocals by Lunette McKee, best 
known for her performance in "The Cotton Club." 
Two now well known actors turn in stellar appear 

.is their bov friend- Dorian llarcwond, who 

played Jesse Owens in a tv mini-series last summer, 
and Philip Mil bai l Thomas, he of the silk suits on 
"Miami Vice " Michael Peters has a cameo as the 
lead singer of the Coasters, performing a humorous 



Potion No. 9." The choreography.of the film was han- 
dled by Lester Wilson, who wfnt on to fame two 
year* later in another Hubert Stigwood production. 
"Saturday Night Fever." "Sparkle" wasn't a hit, but it 
has grown in stature because of the quality of its 
young performers and its vague resemblence to 
"Dreamgirls ." It's available from Warner Home Vid- 
eo. 

"Rock Me Tonight" songwriter/producer Paul 
Lawrenre Jones' still untitled debut album is due in 
late August The first single, "She's Not A Sleaze," 
will feature the voices of Jones and two singers he's 
produced, L i 1 1 o T h o m a* *J)d Freddie Jackson The 

Robert Kool' Bell 
sticks to bass-ics 



Univ. of Michigan is holding a symposium on black 
mu*ic, Aug. 9-15 More than 250 composer*, perform- 
ers and historians have registered The emphasis will 
be on more classically influenced romiMiserM such as 
William Grant Still, though Billy Tailor I lecturing 

on the to| f 'Jazz America's Classiral Musn " 

The Family, the successor to the Time, features three 
member* of that late lamented aggregation: drummer 
Jellybean Johnson, kcyboardist/vocalisl "Saint" 
Haul Peterson, and musical handyman and all-around 
lidekich Jerome Benton. Pittsburgh native Eric 
Leeds, a one-time James Brown sideman, plays saxo- 
phone, while Susannah Melvoin. sister of the Revolu- 
tion's Wendy, handles vocals and several instruments 
The first single, "Screams Of Passion," was written 
by Peterson and Melvoin, with orchestral arrange- 
ment* by veteran West Coast musician Clare Fischer 
The B side, "Yes." comes from the pen of Benton and 
Johnson Word is that the Family and Shelia E. will 
bit the road this fall. Both tunes were produced and 
arranged by the Family and David 7. Is David Z. yet 
another subterfuge by Prince? . Dougic Fresh & 
the Get Fresh Crew's "The Show" on Reality is the 
best human beat-box record yet Aided by a trio of rap- 
pers and Dennis Bell's chunky production, "The 
Show" is one of those portable cassette player hit* 
that will force it* way onbi national playlist* 

Colonel Mo. i in- an East Coast dame club favorite, 
ha* a catchy MCA 12-inch in "Trapped" and the back 
lllg of the management team behind New Edition 
Rene & Angela, always a promising act on Capitol, ap 
pear ready tin move records in large quantities "I'll Be 
Good" could be their second straight top in black sin- 
gle on Mercury , A good anti-cocaine rap, "The 
Rock" by 150-91., has just been released on Jem's 
Golden Boy luliel. 



Comeback for '40s Star Jackson 

'Bull Moose' Charges Back 



BY JOHN MEHNO 



PITTSBI iRGH The career of Ben- 
jamin "Hull Moose" Jackson, a 
rhythm St blues star of the '40s, is 
being revived by a local musical en- 
trepreneur The 68-year-old singer 
had a number of major early r&b 
hit*, including "Nosey Joe," "Big 
Ten Inch Record" and "I Want A 
Rowlegged Woman." 

Carl M Grefenstette operates the 
local Bogus label, while playing 
drumns. producing and managing a 
band called the Flashcats. The 
Flashcat* had been featuring Jack- 
son's songs in their act when Gref- 
enstette decided to seek out Jackson 
in late 19x3 

"We did 'Big Ten Inch' and we'd 
always introduce it as a 'Bull 
Moose' Jackson record." says Gref- 
enstette "A lot of the people in the 
audience probably thought we were 
making the name up I thought we 
could bring him to town and show 
people that he was still alive. 

"Our fans showed up, and so did a 
healthy sampling of Pittsburgh's 
rhythm St blues fans, too Moose 
was -hocked that so many people re 
membered him." 

Jackson's best known date with 
the Flashcat* occurred last fall 
when Grefenstette took advantage 
of the Jacksons' highly publicized 
cancellation of dates at Three Riv- 
ers Stadium After the group's Vic- 
lory Tour bypassed Pittsburgh be- 
cause of a dispute with stadium ven- 
dors, a local club was redecorated to 
resemble Three Rivers Stadium. 



and Jackson was bought back for a 
gig titled "The Victrola Tour." 

This spring Bogus issued an 11- 
song album. "Moosemania," featur- 
ing some of Jackson's hits plus 
some Flashcat originals. Alleghe- 
ny County commissioner* declared 
a "Bull Moose" Jackson Day in hon- 
or of the album's release. Since 
then. Jackson, who works in the 
food department of Washington. 
D.C.'s Howard Univ.. has played al 
New York's Carnegie Hall with 
Johnny Otis and toured Europe 

"Everybody loves this guy," says 
Grefenstette. "I definitely thought 
this was i one-shot thing and didn't 
expect it to go beyond that first day. 
But one thing led to another, and 
I 'm managing him." 

Jackson's comeback has been 
boosted by local AOR outlet 
WDVE, which breaks from its for- 
mat to play his records and do Jack- 
son-related interviews, and calls it- 
self "the official Moose-information 
station." WDVE's 19H4 Christmas 
party featured a Jackson perfor- 
mance, with everyone in the show's 
first two rows wearing "Moose" T- 
shirts. 
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The results are last The 
reach is vast And the call is 
tree' To place a Billboard 
Classilied ad, call Jell Serene 
at (800) 223-7524 
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STAR VISION INTERNATIONAL RECORDS 

1650 Broadway. Suite. 60B. New York. NY 10019 (2121 315 3S35 
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WILD AND CRAZY LOVE 


THE MARY JANE GIRLS 


12 


U 


20 


FLY GIRL 


BOOGIE BOYS 


20 


14 


It 


CHERISH 


KOOL & THE GANG 


10 


IS 


1 
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IF YOU LOVE SOMEBODY SET THEM FREE STING 


17 


11 


26 
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IF YOU LOVE SOMEBODY SET THEM FREE STING 


17 


29 




msrom 


MAITAI 


39 


30 


14 


19 


PAUL HARDCASTLE 


19 





PvAkiAai - uownwujOri 




IL*>. IMI^ffcUipi. ASCAP ■ 




(Wl. ASCAP/Baaa Dnajw ASCAP/Wrta BM 




{Contiovmv. ASCAP) 




Sftect that Da 


s 


MM 




ASCAP M* box ASCAP, 


IS 


ROCI ME I0HKHT 








(MX, ASCAPi 


77 


ITCHIIf FOP A SCRATCH 




.Bun Burma'. I4H) 


a 


a 


1 


EKEWAT Of LOVL 




a pi ii ' . ASCAP/OCIO ASCAP) 


14 


ROMEO WHERIS JUUCT 




'0*4 ASCAP, 




(S/tMudf SA|. MMImBj BMI > 


M 


ITS MAMLSS 




(KM LrthMT) 


« 


ALL EAU DOWH 


» 


C • . ir «0U TARE ME HOME 




(JaaWM. ASCAPi 


it 


THE tOOF IS OH M 




(■J Mar ASCAP VaiiA ASCAP) 




(FofcMul IMIi 


1 


it-s mil now 




i AH(ua. ASCAP) 


n 


ALL MKT 


e 


CIVE AMD TAKE 




*. J ASCAP /Undr Ronaat v ASCAP. TliraVi MiAn 


« 


THE SAM 1 DAVE MEDLEY 




RatfMa 6M. Jno 8M V,'t>« BM 




iOmIbOm. ASCAP) 




ASCAP MCA. ASCAPI 




lAtna. ASCAP -WaWar, Minx. ASCAP tart MampAn 




aii of he rot au or vov 


i 


CLOW 


u 


JUST ANOTHEI NKMT IWITHOUT TOUI LOVE) 




BMI 1 Irving, BMI.CottRwn BM Punlo BMI 




(DM UW w. IMI lamp C» Saw, ASCAPI 




(Sloiw Clt| ASCAP/WjtHnji - j| jr ASCAP) 




CTrfaaWA BMi/Huenw. BMI/CBS. BMI/TmhI BMI) 


t 


SAVE TOUR LOVI (FOB 1 1) 






H 


MAMCIH ON A STI1NC 


II 


AIM RUT 




(A La Raw*. ASCAP) 




Ann ASCAP lMt» AiCAP T jW rti IMIl 




. 'r ASCAP/ttrwnc4M ASCAP) 




iPtomyia. BMI 0v*( BootM. BML 


i 


SAVIHC ALL Ml LOVt FOB TOU 


> 


art ac« me with mn low 


a 


HELLO STIAIKf B 


47 


UAOEI OF EHE PACR 




(Ptmca STraal. ASOtP/Seraan bwavEMI. BMI) 




UfTf H BMI *«| Aenorta BMI 'All Ept, 




ICOMOV IMI/Bofim BMI/lwrUn, 8MI) 




i AEHA BMI/H E 0 . AMI .MaAepi/no- BMI | 


n 


SCKAMS OF PASSIOH 




AJCAP) 


n 


MMIIAhI 


71 


UTS JAW 




(Pans, ASCAP) 


■ 


MM 




lBKUst«MII 




IWrtad Stfaanatnat. ASCAP .WHal ASCAP} 


71 


MMR 




itana t., H " »»i "•••t i-« mi 


n 


MM 


a 


A UTTU BIT Of HEAVIH 




(Parh't IMt/DvChau. BMI'MCA. ASCAP) 


54 


•n it irr (Thuc m eixtchi 




-'f>y| ASCAPI 




(lrvM| BMI/f athaaan. BMI) 


41 


an mi 




MCA, ASCAP KAaiaea. 8Mi,tor*'jnn|. BMI/Ftawe 


tl 


HOT SPOT 


BE 


MATIIIAL THAMC7 




Stana DwptaaM. IMI) 




GflUt. en 




(JobtW. ASCAP/Oiutrfrr Jam. ASCAP /Sto-w 




(H|) Ifva. BMi Daan Raria. 8RH/MahUi IMIi 


17 


sisnn fate 


c 


nuirwiti 




(Kamond BMI 'tu Ojj/« BMI) 


44 


MY SECATT (OWJA CET IT YtTF) 




(Tap Boa. ASCAP) 




KM ASCAP, 


■ 


1 CA«T FOUXT TOO 




(MCA ASCAP/VobOv Haft. ASCAPi 


SS 


SOMETHHFC fhai ivrhs vou oh 


I 


CAM TOU HELP ME 




AuorlWl, IMI./MUH to Hun ASCAP/MlewH 


a 


MTSTIITIAOY 




(Ba)on,|. ASCAP) 




(Cruy Pnpk ASCAP /AM ASCAPi 




SnoAB ASCAP) 




(7wnrja ASCAP.-WiHaiont IMI) 


II 


SOMIWHEIE 1 BfLOHC 


11 


MM 


r 


1 OOWT WWWT 10 THMH AIOUT fOU 


SI 


OMJia vf MY OESWE 




ilpaaavL ! ■ '■'' ■ . IW) 




iMa/kM. IMli 




Cindti BMI/M/fhti Pkm. BMI. 




A3tu.ooe IMi/Pivjaito. BMi.Ha'~M/r BMi.AaiW 


14 


MR 


■ 


Ml 


• 


1 MISS TOU 




Oiamonfl IMI/WillaUM/< 8MI) 




lHa|0 BMI/1f,.r, t BMI AInw ASCAP /Cumieo 




v.|.a ASCAP Briber ASCAP) 




(Sptctrwr. VII. ASCAP 


n 


OH SHEILA 




ASCAP) 




COOL. CALM. COUiCTtfi 


11 


1 WAPTT Ml CIKL 




ilaaai Far Eaa World BMI • MM Laca IMI/Tma) 


1 


STUFF UP 




(Aim, ASCAP Oaf t Ym Inow. ASCAP/Mvwc 4 vow. 




(Ciait PMWAt. ASCAP/AMn. ASCAP) 




loo. BMIi 




ll*»ot». ASCAP/«o Pant Ho Ca>. ASCAP/On 




ASCAP/lrvat MI/PamllfM HI) 


71 


i wish he oiorr tiust me so much 


ft 


ONE TO OWE 




laciulraal n'/ ■ - ■ BMIi 


■ 


0»«C! ClECTllC 




IPm Pad. ASCAP/Pau It On. i . « ■ .. , .- 




(Worlarv ASCAPi 


44 


S FRANCE AND FUHHF 




• Controvanv, ASCAP) 




ASCAP) 


B 


OKI OH A UMQ 




(WoaaKk'l LWHMA HOuM ASCAP/AtMrar BMII 


II 


OAMCtR ■ THE ATI 0* Ufl 


f 


1 WONOEP IF 1 TAKE TOU HOME 




|Aea>l. ASCAP/M-dKallt Mif not ASCAP) 


41 


STRAMCER IH THE HKHT 




HoifUim. B»l «M» ASCAP/CWW ASCAP) 




(Parwaul. ASCAP .Moaom^o. BMI) 


n 


PAJJUKR 




tFrarJ Wiiioi ASCAP.'BMt, OAorna ASCAP/Captam / 


* 


■MM 


17 


IF TOU LOVE SOWftODT SET THEM FPU 




(WaaaLeW ASCAP, 




ASCAP) 




we. ASCAP/Bo* Montiorwrr. ASCAP rRntlrn Heon 




iMaiatU BMI/lruattJ. BMt/intfal Sonft BMI) 


H 


PAPA'S COT A IRANO HEW PIC BAC 


54 


STRONGER T OX ETHER 




ASCAPI 


» 


IF TOU WEIf HEM TONICHT 




lllnlial BMI/Wiinwlnn. ASCAPI 




(Nat ■ j, - H* V ■ Batnvtiin ASCAP.'Craaa 


R 


orwsPFXT 




(nru Irnw ASCAP/AMMt Ca^a. ASCAPi 


Tl 


PAIASITE 




Slar. ASCAP) 




Hmm. Ml) 


14 


I'M leavim; iabt 




(Ariaa Thnw. IMI/RaoAacA. BMi) 


44 


MU 


» 


O0V»UOH«l 




./--.-> - i . IMIi 


M 


PLEASUII SEEirjIS 




l2amB4 j .i. n . ,i- BMI) 




'BrWiflporl. BMI/Dwaivon. BMl) 


a 


' B ajoi THE SAME CIH 




iScMXKa las. ASCAP/baati SUr. ASCAPi 


n 


SUPII rME FROM RIHIMO 




1 Ml 1 Al ton Alt BACA 




iPtvica Sltael. ASCAP* Ahna. ASCAP/Aprt. 


14 


POP UFE 




iSaor> Bovi. IMI) 




(Kiwi ASCAP/Toaa Prtpw, BMl 




ASCAP.tiniWA IMn. ASCAPi 




iCanlromia. ASCAPi 


is 


SUSSUDW 




EnJtlFTY 




ratM) 


M 


PAOIllMtS 0 AMOUR 




(Pint CoHmv ASCAP, Par. ASCAPI 




■nn, !)•« ASCAPI 




Temp BMI. 




(YPB ASCAP/BWu DOOM ASCAP) 


77 


SWIFK LOW 


■ 


RjruM. 




HITO the moove 


71 


lASPiimt iFjen 




lAmatl. 1*1) 



m njaai afPIMJaYII l~C 

BLACK SINGLES 

RV 1 ARFI 


1 


n I 1 HDC 

A rankinf of dntntHjttri( ij-i-i-. 




bf their iumb*f ol titltl 




on the Hoi BUch Sin(le» chart 




LABEL NO Of TITLES 


ON CHART 


ATLANTIC (5) 


12 


Miragt (2) 




2 1 Rtxof d* ( t ) 




Atldnlic t Tofnnny Boy 111 




CoTillion ( 1 ) 




Gttagv 4th & BrOftdwoy ( t ) 




IjUal.,. /It 




MCA (81 


1 1 


r„,..ll ■■TaiAWHMl • 1 ft 1*1 \ 




MCA-'Virgm ( 1 ) 




Virgin 'MCA ( 1 ) 




CAPITOL 


8 


COLUMBIA 


8 


MOTOWN (3) 


7 


Gordy (4) 




EPIC (2) 


6 


CBS A**ooated Top Priority ( 1 ) 




Portrait (1) 




Private 1(1) 




TaltHI ( 1 ) 




POLYGRAM 


6 


Mercury (3) 




Alfanlt) Artists (1) 




riai 1 ■In / 1 \ 




Polydor (1) 




RCA (4) 


6 


Total Experience (2) 




U 1 i 1 1 \ 

fVMrEI'IL.P' DnUJ \l} 


g 


Paisley Park <2) 




Sire (2) 




Qwesl (1) 




MM 


5 


ARISTA (3) 


5 


Jive 12) 




ELEKTRA (31 


5 


Asrlum(l) 




Solar (1) 




PROFILE 


2 


ROULETTE 


2 


Suonjrview ( 1 ) 




Sulfa (1) 




CHRYSALIS 


1 


CONSTELLATION/MCA 


1 


CRITIfJUE 


1 


DANY A/FANTASY 


1 


Reality (1) 




ISLAND 


1 


4th t> B'Way (1) 




PIR 


1 


PAISLEY PARK 


1 


PRELUDE 


1 


RED LABEL 


1 


SELECT 


1 


SOUNOTOWN 


1 



« TAKE NO nrtSONUS (IN THE UMC 0T LOVt) 

'Ctueptil ASCAt^ thffitunt BMI/SmUmjy SMI i 
Q TAKE FOUR HtAffT ANAi* 

*'■ *f ■ 

n TELffHONE 

IVVt UN, ASW^.^^fijrrJ Cttawch A$CA*ftNS. 

MOW) 

» TWMIpiC ABOUT YOOIlCrVT 

I LIT, » - a. 

17 TOO IUNT CAMU 

lAmjitmitYil. BMl) 
IJ (VI (HN'T HUD WfOrHER tttW .THU1Df«WMF> 

■ Ift'iKt BMIt-M-iw, nt$] 
H WHEN TOU LOVT ME UK t THIS 

.WMIedn. BMI) 
2 WHO'S HOLDING OON4A NOW 

(ftHtaf firm. BMI /tatter Rjjar BMt/Apnl, 

.» .. a r i. , - v - Nattn. ASCAf) 
12 WILD MO CKATT LOVt> 

iSlW CiT, ASCAJVfcitKau. LU(u« A$t>P> 
100 A (ROMAN A LOVt A. A fit [NO 

<R(fMt. HSCAP/Xm*. BMl) 
it TOO AM HI LAD' 

44 YOU filVE COOO LDVC 

(brt(( -.'■.. BMl-MCA ASCAP) MCA 
« TOW LOWE IS KIWC 

(Sikriv a t . , ASUP> 
ST TOUI PLACE Ot MINE 

iBar Aja Bm/W»nm l>mmlmt BMI) 

SHEET MUSIC AGENTS 

arr Itstrd lo> p Jti i . i ihmt rnuuc '(«■■, 
nxj mat/ not rtprwrt rrmacl MM rtfhtj. 

AflP Apm tjUAChwocxt CM> Coiumb'A *Vtur« 



ALM Almo 

Et A4 Eiflwn 

8 3 6*t Thnw 

BP Bradley 

CHA Chapoe'i 

CIM Chprrylaf.-- 

CPI imir.' 



HAN Hjni«n 
Hi Hal Li 



IMM Ivan Mofiili 

MCA MCA 

PSP Pew SAOuthern 

PLV r^ymrjijth 

WBM .'. ' 
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NATIONAL 

91 RCPORUDS 

BOBBY WOMACK I WISH HE DIDN'T TRUST ME SO MUCH Ma 
FREDDIE JACKSON VOU ARE MY LADY c««toi 
PRINCE POP LIFE awlimi 

KRYSTOl LOVE IS LIRE AN ITCHING IN MY HEART ipk 
JENNIFER HOLLIDAY HARD TIMES FOR LOVERS 



REGION 1 

CT. MA. ME. NY Statt. Rl, VT 

WILO P '-Ion MA 
WIND Hartlord.CT 
WNHC Nn. Haven CT 
WDRX FM Rochester N i 



R-GION 2 

Ot. D C MO N J NY Metro, PA WV 

WWIN-FM Baltimore MD 
WXYV Baltimore, MD 
WRRS New York. NY 
WNJR Newark. NJ 
WOCQ Ocean City. MD 
WDAS-FM Philadelphia. PA 
WUSL Philadelphia. PA 
WAMO Pittsburgh. PA 
IVWY fVash«n«fon, DC 
WHUR Washington . DC 



REGION 3 

FL GA NC. SC. East TN VA 

WAOX Atlanta. GA 
WIGO Atlanta GA 
WVEE Atlanta. GA 
WPAL Chtrtnton.se 
WWWZ Charleston.se 
WGJV Charlotte NC 
WPC G Ctanotte. NC 
WJTT Chatanooga. TN 
WDPN Cohjmba.SC 
WRBO Ft Laudrrdaie Fi 
WQMG Greensboro NC 
WJAX AM Jac*sorrv.lle, FL 
WJAX FM FL 
WPOQ Jacksonville, FL 
WE OR Miami FL 
WOVV1 Norfolk. VA 
WRAP • VA 

WORl Orlando FL 
WPU Petersburg. VA 
WANT Richmond. VA 
WEAS Savannah. GA 
WRXS St Petersburg. FL 
WW DM Sumter.SC 
WANM Taliahasse. Fl 
WWIL-FM Wilmington. NC 
WAAA Winston- Sal em. NC 



REGION 4 

IL IN. KY. Ml. OH. Wl 

WBMX Chicago. IL 
WGCI-FM Chicago . L 
WJPC Chicago IL 
WBLZ Cincinnati OH 
WON Cincinnati OH 
WDMT Cleveland OH 
WJMO Cleveland, OH 
W2AK Cleveland OH 
WDAO Dayton OH 
WGPR Detroit. Ml 
WJLB Detroit. Ml 
WAWM Grand Rapids A 
WTLC tnchenapolrs, IN 
WJYL Louisville nv 
WLOU Louisville KY 
WLUM Milwaukee Wi 
WNOV M i«auh*c Wl 



REGION 5 

W US MN MO NC. NO. OK. SO 

«HB UnuiCity.MO 
HU ■ '■ '■ >. '-- 

KMJM R LOW. MO 
WE5L 51 L«j.y MO 
WZIN SI I 'if. MO 




RETAIL BREAKOUTS 



NATIONAL 

141 REPORTERS 

DENNIS EOWAROS AMANDA Conor 
STARPOINT OBJECT OF MY DESIRE iuhtiw 
THE BAR KAYS YOUR PLACE OR MINE wkcuot 
THE SYSTEM PLEASURE SEEKERS t—Kl 
PRINCE POP LIFE PWtPMW 



NUMBfB 

HEPORTiik; 
22 
20 
14 
II 
11 



A wmMv MM**] mdxjlw ■( I*. Km 
itwcl IM ««* mi At nrito 
djtmn rao*1ai| ■ Uhird t 
Htf Kk* imtn dun n» iMnm 
» wo rtf an HfnmA tta Mrtn 
PmI « tM r«t mti art |im Hhm 



REGION 6 

Al AR, LA. MS. West TN, TX 

WXOK Baton Houge. LA 
WATV Birmingham AL 
WENN FM Birmingham. AL 
UNO* M Worth Tn, 
KCOH Houston. TX 
AMJQ Houston TX 
WJMi Jackson. MS 
WRXI Jackson MS 
KULZ Little Rock. AR 
KRNB Memphis, TN 
WDIA Memphis TN 
WHRR Memphis. TN 
WBLX Mobile. AL 
WOOR Nashv.lle.TN 
WVOL Nashv.Ue. TN 
WYLOAM New Orleans, LA 
WYL.D-FM New Orleans, LA 
RHYS Port Arthur. TX 
KAH San Anlovw. 7X 
ROKA Shrriveport, LA 
r-./t v Tyler. TX 



REGION 7 

AZ. Southern CA CO. HI. Southern NV. 
NM UT 

RDRO Denver. CO 
RACE L crs Angeles. CA 
RDAY Los Angelas. CA 
RJLH Los Angeles. CA 
RURQ Phoenn.Ai 
(HUM Stn Diego CA 



REGION 8 

AK, Northern CA ID. MT. Northcrr NV. 
Oft. WA. WV 

ROC San Francisco, CA 
R50L San Francisco CA 



REGION 1 

CT, MA ME. N* Stttt, Rl. VT 

Cambridge 1 Stop Boston MA 
Cavee.es Cheektoa/aht NY 
Easy Records 1 Slop N Qu>ncy MA 
HiH Recorda E NorweaV CT 
Maaa One-Stop Boston, MA 
Sh.ppy White's Mattapan. MA 



REGION 2 

DE. D C . MO. NJ. NY Metro PA YW 

A 1 One Stop New VorK NY 
Al W-cke Records f "zabetn. NJ 
Broadway Record Museum Camden 
NJ 

CAM 1 Stop MyettsvtHe.MD 

D.scG-Mat New Yorfc, NY 

GoJa Electron pes rmvlectaphia, PA 

Harmony Musjc B'on, NY 

JAR Music World NewYortt.NY 

Ramp Mill Beflsvilie. MO 

King James Records Philadelphia PA 

OlSCns Record A Tap* Ltd Washington 

DC 

PAL Records PrMtadetphia. PA 
Record A Tape Collector Baltimore 
MD 

Record Outlet Pittsburgh. PA 

Richman Brothers Ptnnsauhen NJ 

Sabins Records Washington. DC 

Sam* Recorda Washington DC 

SlraHor d Garden City, NV 

The Wn Washmglon. DC 

TheWn Brooklyn NY 

Tower New Yorh, NY 

Tower Washington, DC 

Um.er sal One-Stop Philadelphia PA 

Vogelt Elijabeih. NJ 

Wane Maxit Washington DC 

Webb's Dtpl Store PhOadelh a PA 

Win's Records Long I viand City, NV 

Your Record Shop &aii,more MD 



REGION 3 

FL GA. NC SC East TN. VA 

Album Den Richmond VA 
Bibb On* Slop Charlotte. NC 
Can Records Jacksonville fl 
Cametot Decatur. GA 
Cametot Atlanta. GA 
Churchill's R xhmond. vA 
DJ Records Jacksonville. FL 
Frank* t Got It Nortplh, VA 
Goldmine Records Atlanta. GA 
Jerry Baffin t J 5 fop NMim. fieacn. 
FL 

Nova Records 1 Stop Nccross GA 
One Slop Records Atlanta GA 
Peaches N Miami. ■ i 
Peppermint Records Atlanta. GA 
Pntchetts St Petersburg. FL 
Record Boutrque rVinjIrjn Salem NC 
Second Act Atlanta. GA 
Sharada Records Chartort*. NC 
Southern Musk Orlando, FL 
Spet.s Records Miami, FL 



REGION 4 

II IN KY Ml OH WT 

AngoH 1 Stop Detroit Ml 
Audit a One Stop Mir-aukee. Wl 
Barneys Ch>cagO IL 
Central 1 Slop Columbus OH 
Cleveland One Stop Cleveland. OH 
Cotar Rite Records C*-cigo, M. 
Damon's Detroit Ml 
Detroit Audio System! Detroit Ml 
Ektund Enterprises Htnsts City. MO 
Filmort Records Cleveland. OH 
Fletcher tOne Slop Chrctgo. IL 
Gemini One Slop Cltvtttnd OH 
Greater Detroit Detroit Ml 
Jimmy's Records Chicago. IL 
Rendrichs Records Detroit Ml 
Metro Musac Chicago. <L 
Musk Master Chicago IL 
Northern Records Cleveland. OH 
OM Town Record Shop Hamtrtmck. Ml 
Professional Records A tapes Detroit 
Ml 

Radio Doctors Milwaukee Wl 
Record Den Cleveland OH 
Record Rendervous Cleveland Oh 
Record Theatre N Randall. OH 
Singer One Slop Chicago, IL 
Sound Asylum Toledo. OH 
Sounds Good Chicago L 



REGION 5 

IA. KS. AtN. MO NC. NO. Oh SO 

CMl One Slop SUou'i. MO 
Hudson's Embassy St t ouis MO 
Musrcland St Lours. MO 
Musicvision Jennings MO 
Northern Lights St Paul MN 
Sound Town St Louis, MO 
Uptown Records St Lours, MO 



* weekly sataaaat aahtattr at 
" iVeaW - iweSw. utj thaat east 

tuny iakn p 
on mriiai raartit n 




REGION 6 

AL. AR LA, MS. West TN TX 

Alt South Distributors Nev. Orteam l* 
B>g State Oistnbutora Dallas, TX 
Bowie' i Records Baton Rouge, la 
Brown Sugar New Ortttns. LA 
Certy DtJUs. TX 
Oiscowrtt Records ntashviisr TH 
HAW Records Ol'iss. TX 
Hastings Records Houston. TX 
Rings Record Marl Dallas. TX 
Mushroom New Orttam LA 
Musk Center. One Stop Bum .*|htm 
AL 

Peaches Mtyrnphis, TN 
Peaches '• - earn, LA 
Pop Tunes Mempit>s TN 
Poplar Tunts Mtmphci, TN 
Reeses Records Dallas, TX 
Sam's Records Dattas TX 
Select O-Hrta Memphis TN 
Sound Warehouse Metane . LA 
Southern Records New Orteem. LA 
Southwest Distnbutmg Houston . TX 
Starts Record Service Shreveport. LA 
Sunbelt Musac Dallas TX 
Tape City U SA Metaire LA 
Western Merch One Stop Houston, TX 
LA 



REGION 7 

AZ. Southern CA CO. HI. Southern fl 

MM. UT 



Circles Phoenn AJ 
Cdy One Stop I os Angeles CA 
Flipside Records Los AngrievCA 
Fortune Records Ingiewood. CA 
Jan City L as Angeles. CA 
Malt Shop Denver CO 
Mid-Cmes Los Angetes. CA 
Mus* Brokers Los Angeles. C A 
On Target San D^go CA 
Rrverwood Mus*C Ingiewood CA 
Sun State LcnAngetes CA 
Tower Stn 0>ego CA 
Wherehouse Gardena, CA 
Whert-noMSe Los Angeles CA 
World Ot Records Los Angeles, CA 



REGION 8 

AR. Northern CA K), MT. 
OR. WA WY 



Evans House 04 Musac San Franosc 
CA 

Leopold's Records San Jost. CA 
Leopold s Records Berkley. CA 
Music Menu Seattle WA 
Musk People Oakland CA 
Record Factory Otfttand CA 
Tower Sen franc SCO CA 
Tower Seame. WA 
Waun Records San Francisco CA 
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tA/ 
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/ £ / Compiled from t national t'mpl* ol rrleil ttorr 
/ Jf / and one Hop salt* repoflk 

C / 

»/ 

/ ARTIST TITLE 


CD 


i 


i 


12 


FREDDIE JACKSON <umu m ii4i>4 rami B al No On. ROCK ME TONIGH l 


2 


2 


2 


19 


WHITNEY HOUSTON 41 MSMMiMUltttllCm WHITNEY HOUSTON 


1 


J 


3 


19 


LUTHER VM4DROSS A IW NICH1 I F III IN 1 iVI 


JD 


1 


14 


4 


CAMEO .... ..isu mi WKWitiiHi SINGLE LIFE 


s 


5 


5 


34 


KOOl 4 THE GANG • i> j .> , .• i ox .warn tm< EMERGEN. . 


1 


6 


6 


21 


THE MARY JANE GIRLS • •.i.wuu ninnuw ONLY FOUR YOU 


7 


7 


12 


11 


READY FOR THE WORLD »• v*4 rami READY fOR THE WORI D 


1 


4 


4 


14 


PRINCE 4 THE REVOLUTION AROUNO Till * D IN A DAY 




9 


13 


11 


LOOSE ENDS • ... A LITTLE SPICE 


10 


10 


7 


13 


RICK JAMES una MiiumitMi L..'J.\ 


11 


12 


■ 


X 


MAZE FEATURING fRANKIt BEVtRI Y • 1 1 AN I StOP 1HE LOVE 


12 


19 


30 


3 


ARETHA FRANKLIN .. WHO S ZOOMIN WHO 


13 


13 


IS 


22 


JESSE JOHNSONS REVUE .m»M..4<»«, II ssi IOHNSON S HI VUI 


14 


15 


16 


20 


OEBARGE • 1 RHYTHM Of THE NIGH 1 


' 5 


16 


17 


7 


RENE 4 ANGELA - um (iw lUl prXYOUtJiAMI STREET CALLED DESIRE 


16 

■ 1 


11 


11 


9 


UTFO > ' ItMltMl UTFO 




14 


9 


13 


CON FUNK SHUN 11*141 IMI MWimn.. E LCI TRIC 1 ADY 


11 


11 


15 


53 


BILLY OCEAN A M »»«J|J wstaiiiu (Oft) SIJDDFNI Y 


19 


2D 


20 


25 


SADE mnaa.i W4 iosi.1 r»v i.rii DIAMOND I IFE 


20 


n 


10 


9 


MARVIN GAYE » a—» nnni DREAM OF A LIFETIME 


21 




28 


l 


GEORGE CLINTON SOME Ol MY UESI JOKIS AHl FRH NOS 


Z2 


22 


22 


27 


GEORGE BENSON sill n 20 20 


23 


24 


25 


60 


TINA TURNER A • • ...uhwikOi PRIVATE DANCER 


24 


2S 


19 


13 


ATLANTIC STARR ami v»ii 14 mi AS THE BAND TURNS 


25 


21 


21 


30 


KLtl4Vt»>4»ca«uiiilii»<,u° W4,b«i MEETING in THE IADIESROOM 


26 


27 


27 


12 


PHIL COLLINS *'4i,4Sic 41..,, NO JACKET RE QUMEO 


27 


26 


23 


27 


SOUNDTRACK A mumii a, BEVERLY HILLS COP 


21 


a 


24 


13 


URLKLlNSH*i>mt»4M»2»»lil4 >l 4ro, SODA FOUNTAIN HUFFU 


nr 


29 


29 


27 


WHAM A CUUUB4 irKW it P, MAKE IT BIG 


» 


30 


31 


25 


RUN DM C • KING Of ROCK 


31 ' 31 


32 


■ 


COMMODORES NIGHIsHil- 


<w 


39 


35 


16 


MELBA MOORE -, n iUUDJMI READ MY LIPS 




37 


40 


16 


STEVE ARRINCTON .irawn OANCtN' IN THE KEY OF LIFE 


' 34 


34 


36 


8 


OEELEKAMUMiaiiftTMilHl MAILRIAL IHANC' 


35 


35 


37 


11 


ALEXANDER O'NEAL I4.J./ mu ..■ ALEXANDER ONEAL 


3t 


36 


34 


B 


STANLEY JORDAN mm Mill rami ctmu n m MAGIC TOUCH 


37 


33 


33 


7 


THE FOUR TOPS MLWOWNAIJOM MAGIC 


38 


55 


60 


-rl 


DENNIS EDWARDS mi. tiaiu uoiomuhi COOtlNOUT 







■» / 

li 


/&/ 
fjf/ 

#/ 

/ ARTIST 

/ tarn AiMJUefn DATtfWflMiAin isut unMOO* 


TITLE 


si 


41 


39 


42 


NEW EDITION A 


NfW EDITION 


40 


1 


i 


6 


PEABO BRVSON 11*11 


TAKE NO PRISONERS 


41 


•2 


1 


. 


MADONNA A 


l M A VIRGIN 


42 


31 


38 


39 


WHODINI • , 


ESCAPE 


43 


32 


26 




14 


M II..I II 


IOVE CYCLES 


44 


43 


41 




li~ 


SHANNON U4U ■• i'iiv. 


DO YOU WANNA GET AWAY 


« 


48 




2 


SPYRO GYRA - -, 


ALTERNATING CURRENTS 


46 


46 


45 


45 


OIANA ROSS •„,.«, 


SWEPT AWAY 


47 


47 


47 


13 


GEORGE HOWARD iu» >■ .-us p«io4i io i» «i 


DANCING IN THE SUN 


48 


NEW|> 


ONE WAY M 


WRAP YOUR BODY 


49 


45 


46 


34 


TEENA MARIE • 1.1 


STARCHILD 


50 


49 


48 


« 


CHAKA KHAN A 


IMI IriK rou 




NEWt> 




GWEN GUTHRIE i PADLOCK 


i.5?i 


59 






2 


VARIOUS ARTISTS Tllf COMPLETE STORY OF ROXANNE THE ALBUM 


53 


56 


56 


13 


BILL WITHERS 


WATCHING YOU WATCHING ME 


'54 


EC 


71 


17 


THIRO WORLD 


SENSE Of PURPOSE 


55 


NE¥V> 


THE SYSTEM WMC4 4U»Jf1 


THE PLEASURE SEEKERS 


(56) 


6? 


54 




31 


THE GAP BAND 


GAP BAND VI 


57 


57 


59 


37 


FAT BOYS • III 


FAT BOYS 


58 


NEW> 


CARRIE LUCAS *»uil«s 


HORSIN AROUND 


59 


NEW> 


STING , .. ■ . 


DREAM OF THE BLUE TURTLES 


60 


NEWP 




R J S LATEST ARRIVAL 


R J S LATEST ARRIVAL 


61 


58 


58 


S3 


THE POINTER SISTERS A 


BREAK OUT 


62 


~S~ 


61 


~5~ 


WOMACK 4 WOMACK i ,.. 


RADIO M USC MAN 


o 


63 


67 


23 


GRANDMASTER FLASH 


THEY SAID IT COULDN'T BE DONE 


64 


67 


63 


1? 


THE REDDINGS f4a Hun i;jm.* m patYOMMiim 


II | OOKS COUl D Kit L 


65 


54 


53 


39 


ASHFORD 4 SIMPSON • 


SOLID 


66 


50 


50 


1 


NATALIE COLE 


DANGEROUS 


67 


53 


49 


20 


PAUL HARDCASTLE imvi i mu i jini is »m 


RAIN FOREST 


61 


61 




2 


SOUNDTRACK 


PERFECT 


69 


65 


65 


Jj 


HOWARD JONES 


DREAM INTO ACTION 


70 




44 


11 


KENNY G ' 


GRAVITY 


71 


64 


62 


17 


USA fOR AFRICA A 


WE ARE THE WORLD 


72 


52 


52 


5 


SISTER SLEDGE - ...ic 4IKMI9.I 


WHEN THE BOYS MEET THE GIRLS 


73 


60 


55 


34 


MIDNIGHT STAR • 1 IIIMI 


PI ANETARY INVASION 


74 


61 


61 


5 


Z2 HILL v. . 


IN ME MORI UM 1935 1984 


75 


69 


67 


20 


GLADYS KNIGHT 4 THE PIPS 


LIFE 



' Altuiin-. *.rh lrn- jtrrMc't gsif, Ihr* *nrrt« |CP) Compact 0>w m.kUMt • Ri-cwdtr^ lndu%try A%%n Ol * wf it j (fllA*) 
(.rrlilKJlmn tor ol S OO (XX) unit-, A WW | .-(titii-itior. tO' is»ci o*0*v m.fcon urt.li Miin «Kn ttiOA-ynM m.ltrOn .ndnrJiteO O, a 
mimrf *> ivMo#mg thf tjniDol ' t'.BS Rtccxdi rJO* \ not um* * Miwr ^t«-ri h\t price 'o» in prod i it I 



I SLL 

»i*i' 



0? 



(PA 8086) 



DIRECTION: PATRICK CULUE/SCOTT ROCHE 
OUT WEST MGMT 303-447-C651 

BOOKING UNITED ENTERTAINMENT 
212-869-2700 



PALO ALTO R6CORDS 

1 1026 VBntuia Blvd Suite 2. Studio Cifv. CA 91604 213/877 5106 
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/ 

f 

/ "V 


£/// CLUB PLAY 

T / / Compiled from a national sample of dance club play-fiats 
f&f TITLE ARTIST 
/ £ / L»*ii a mm h MMWMi i*eii 




/ Sl 

/a? 


*A 


/* 

/ >v 


'§/ 
•» / 

7i 


/ / ^ n ■■ |A| I £fc |l|/\| fP*#» St M ■ ■* 

/// 12 INCH SINGLES SALES 

^ / Compiled from » njtional vimple ol relatl tlore ulet rcporli 

i / TITI f ARTI1T 
/ ii lit " 1 'j i 

/ IIICI * NUMMR OrttfMMJTMG iMCl 


CD 


i 


1 


S 


FREEWAY OF LOVE 

MIU Mil »JSS 2 week* al No One 






CD 


i 


2 


10 


ANGEL/INTO THE GROOVE . MArvif^T 


2 


2 


. 


7 


DA NT. IN IN THE KEY OF LIFE IREMIX) 

• riU4lU. << cJt>t>/4 


fA CTf \jf AODlAir Tf^PJ 




2 


3 


3 


19 


HWOWER If 1 TAKE YOU HOME # LISA L , SA AND CUL , JAM m7H FULL FORcT 


3 


3 


10 


* 


SHOUT (REMIX) mlhcuwy 680 9?e i 


• ItAHb tUH r-tAKb 




CD 


4 


6 


4 


RASPBERRY BERET/SHE'S ALWAYS IN MY HAIR , p,,^ & THE Wv0 , UT ^ 


4 


6 


8 


5 


RASPBERRY BERET(RMX)/5HE'S ALWAYS IN MY HAIR 


a DDiwr l m dc uf"ii i iTif~i»j 
• HKllN'.t & KtVULUMUN 




4 


5 


5 


5 


FREEWAY OF LOVE infill uivu • ARETHA FRANKUN 


5 


5 


5 


9 


THE PERFECT KISS ^t o .•nun aaamr b*os 


a mc l" Anni d 
• NtVY UHDtH 




S 


2 


| 


10 


19o«nsMJSn»;in ♦ PAUL HARDCASTLf. 


CD 


11 


17 




WILD ANO CRAZY LOVE (REMIX) 

COW0» 4^4ltX. MI)t(JW*i 


iiir uidv iaa r r*IDI c 

IML MAKY JANL O'MLb 




CD 


11 


15 


4 


SHOUT (REMIX) mucum to M»i • TEARS FOR FEARS 


i 


7 


11 


7 


IIULIUtPTLfl 1 i*~\LSC DC i ■ i 

UNtXKtLIfcU LUVtHb ISR 137 


LIME 




7 


1 


U 


6 


TU22 DANCE |EP) w J5«) 1 »»w«n«Ji VARIOUS ARTISTS 


iT 


10 


II 


4 


1 M UNIT bHUUI INLi LOVt i oumjia «4 os??9 


A. T i • " 1 DAMDiTC 

f> IIMt oANUI lb 




CD 


7 


9 


5 


TOO TURNED OH ..w.uiar. v. ».- ALISHA 


(J) 


13 


20 




ALL r ALL UUVVN f* » "rt 14104 


* t IVL b 1 AK 




9 


6 


» 


22 


YOU SPIN ME ROUNO (LIKE A RtCUKU) # p^r; 0R A . M ": 

t*c 4«M?oa L 


Qp) 


16 


22 


5 


HlbtUKT ■ OiUQul Ltv Ibi; 


^ it t 1 T A 1 

# MAI | Al 




10 


9 


7 


II 


UNEXPECTED LOVERS 'w sit 


ii 


9 


12 


6 


CANNONBALL **M V i?i jo 






CTD 


13 


44 


3 


TRAPPED m . .Mil COLONEL ABRAMS 


© 


19 


31 


3 


LIGHT ARMS TO HOLD YOU IK *9'jS.'47 


pnAM c i~fci i a r\ 




12 


10 


1 


9 


THE PERFECT KISS o jo jjo,y»»«i« »k» ♦ NEW ORDER 


u 


a 


6 


9 


FOO lUKPltD UN VMAUMID SPV 11? 






03) 


11 


- 


2 


STIR FT UP (REMIX) UCI ma * PAT' ■ LABELLE 


® 


20 


44 


3 


t t> \ doc n . . . . , _ 


CULUHtL AbnAMb 




141 


20 


34 


] 


EIGHT ARMS TO HOLD YOU fixe <mw" GOON SQUAD 


IS 


14 


13 


12 


PADLOCK (EP) c&ragc irr,?ooi <'h*bmi 


uYit nl <jU 1 nrtlt 




15 


12 


20 


7 


PADLOCK (EP) GAKAGt ITO20O1 ii«l>«" GWEN GUTHRIE 


M 


4 




9 


GLOW (REMIX) co*o« «s5«)>gg motowh 


• HH,K JAJVttb 




It 


16 


22 


6 


CITY LIFE/A FLY GIRL ciPitcx BOOGC BOYS 


© 
age 


42 


_ 


2 


DAHt Mt RCA Pt> 14127 


• 1 Mt rvlr* 1 CK bib 1 tnb 




QD 


29 




2 


PICKIN' UP PIECES M*«tow>i!Alvwnc BRENDA K STARR 


18 


32 


46 


3 


PICKIN - UP PIECES wti?4Wit a S6s f 3 *Tt»M'ir 


DDCPiiflA u CT4DD 

OKI INUA IV b 1 * KM 




18.. 


34 


36 


3 


BIT BY BIT mci ZJW4 ♦ STEPHANIE WILLS 




24 


32 




i nur a ooirvc /oruiv\ mA* ... 
LUVt til rKILH. (.KtMIX) FPiT 4<f05a>18 






1? 


26 


21 


:o 


POINT OF NO RETURN WBTI U EXPOSE 


20i 


25 


34 


3 


DIT UV HIT u ■ ■ ■ ■ 

HIT HT HI I M< * .'Jbtl 


* 3'trTIAnit "TILLS 




■20 


36 


43 


6 


GLOW (REMIX) ooacr «3KC «nio«<< • RICK JAMES 


20 


it 




2 


Un bntlLA mi k a%72 


MtP\L/T HJK 1 Mt nrUKLlV 




21 


18 


16 


14 


HANGIN ON A STRING (CONTEMPLATING) uc« tnu 4 LOOSE ENDS 


22 


22 


29 


S 


CRY "oi i uos an i i 


a rrini rv a. tdfiijif 




22 


24 


39 


5 


DANCIN' IN THE KEY OF LIFE (REMIX) » STEVE ARRiNGTON 


® 


25 


33 


3 


CHECK IT OUT PtftSONM P44ai> 






23 


22 


11 


a 


DANGEROUS (REMIX) ujtonoMIS ituwrnc 4 NATALIE COLE 


24 


12 


3 


IS 


r Utx UflNLt (tr ) - t . ^a-«NUi BROS 


VWULIj 1 13 1 j 




24 


17 


27 


i 


BAD BOYS iiimiH mooo imiin BAD BOYS FEATURING K LOVE 


25 


23 


24 




Ir LUURb i.d.il 1 ) r 1 1 t -■ I TV 1 1 . ' - • i - ' 


PAMAI A CTAfUl TV 




25 


15 


17 


ii 


TONIGHT (LOVF WILL MAKE IT RIGHT) HANSON i DAVIS 


?6 


15 


9 


12 


YOU SPIN ME ROUND (LIKE A RECOROI/MISTY CIRCLES 


* nFAIt OR Al 1UF 




26 


19 


19 


10 


CALL ME/WE CLOSE OUR EYES omuus lYMan 4 GO WEST 


CD 


35 


36 




REACT aim v i?i31 






27 


27 


14 


12 


SAVE YOUR LOVE IFOR * 1) ucpajm uo 7JI i • RENE & ANGELA 


a 


28 


30 




KUCI\ Mt UUWnl jP»in& y>S 1J 41b 






28 


NEV» 


DARE '/I 4 THE POINTER SISTERS 


29 


17 


7 




19 ' nMTsats mwt 


(A PAI 11 MAPrVAQTI F 




(.29) 


45 


31 


4 


ATTACK ME WITH YOUR LOVE in*.!, ihiists mo 7.4 i pci tckam • - 


@ 


36 


40 


3 


TMF PITACHDr VrtrDCuirinuiH ... .,.,„ 
I nL rLLniUKL ItLntKj MMAGf 0 94SS75 ATLwiiL 


i n l 3 T a 1 1 i*i 




30 


42 




2 


CRY Krxirxxsii .'»n nx.roua 4 GODLEY & CREME 


31 


I' 




2 


CTID IT 1 ID 1DCMIH > > -> . 
)lln II U" (rttWIAJ ML* 2 3>67 


4fc PATTl 1 ARFI 1 F 




31 


25 


:■>■ 


5 


CANNONBALL »»« V LU10 4 SUPERTP4MP 


32 


21 


16 


8 


MU 1 TUU Kt LUUL |NCMIA| ■ '* J- M'.if 


r rrjr r.'A pi iri ir 

Kit III r<«i r L7tjL IL- 




CD 


NEWfc> 


I'M ONLY SHOOTING LOVE : um*» 44 Mai ♦ . 


13 


34 


43 


3 


EAT YOU UP passion w 5 9004'PtiKOHU 






33 


33 


It 


16 


ROCK ME TONIGHT cao to VU 4o 4 FREDDIE JACKSON 


34 


39 


42 


3 


t sr am 1 1 uim & not; a if \ u Ma . . ..... ■ , 

tbLflrt (1 rrttU A BKtAI\| m'.i ._ : « ... . ;>Ji n 


M Ml H j 1 1 • 




34 


30 


23 


IE 


SUSSUDIO • ilmtic utin • PHIL COLLINS 


@ 


44 




? 


onvC UUII I RF RfiVC. r^imw, >( a1 |tf 
DU>9 TYILL OC DV? a w.>l . A*« 4*. 4. 'A , 


W IVl5A\jr^L L li j I ULLtL 




35 


37 


47 


3 


THE ROOF IS ON FIRE (REMIX) ROCK MASTER SCOTT AND THE DYNAMIC THREE 


36 


40 


47 


3 




L U 1 HLn VW4L/nV33 




3t 


32 


25 


12 


IT'S THAT EAST STREET BEAT Ml 4MTC <ieM« CHOCOLETTE 




49 




2 


WE OONT NEED ANOTHER HERO (THUNOERDOME) 


a> I IMA II IRMk Q 
w i 1 1 <h i i fc /ni'ir_n 




37 


23 


1? 


16 


THINKING ABOUT YOUR LOVE aim > mmtaia siaio 4 SKIPWORTH & TURNER 


'Si 1 


NEW|> 


OBJECT OF MY DESIRE DCTM >• 


• ST ARPOiNT 




CD 


39 


40 


3 


MUSIC IS THE KEY o j n.inmir«H>i cms J M SILK 


39 


27 


14 


11 


ANGEL/INTO THE GROOVE i»r aarnc btos 


♦ MADONNA 




39 


35 


37 


6 


EAT YOU UP 045-jon ipiooi finam ANGIE GOLD 


40 


37 






TONIGHT (LOVE WILL MAKE IT RIGHT) 


HANSON & DAVIS 




10 


31 


» 


3 


HONEYMOONERS RAP COluW . .4 atm XX. PISCOPO 


41 


30 


■ 


- 


GIVE ME YOUR LOVE . 


FUN FUN 




41 


47 


46 


4 


ITCHIN' FOR A SCRATCH 'raw. em 1K1 


© 


NEV»> 


1 DONT WANNA THINK ABOUT IT 


SSOCUTLD TENITA JORDAN 




® 


NEW a- 


FIREFLY .«n»hBo. ui in COUSIN ICE 


■ 43 


NEWp- 


STRONGER TOGETHER wwa nun; «u*m 


SHANNON 




43 




< 


3 


THE FAT BOYS ARE BACK UTM uiooia FAT BOYS 


CD 


50 




2 


STREET CALLED DESIRE (LP CUTS) urnruar l» tor I 


RENE & ANGELA 




® 


NEW|V 


VANITY KILLS/BE HEAR ME (REMIX) «to rMnrmoHtiv. ABC 


45 


31 


15 


12 


WOULD 1 LIE TO YOU? ka «> 1407< 


♦ EURYTHMICS 




45 


4, 


35 


12 


SSrj? U ," ELP ME/FRH W0Rll> JESSE JOHNSONS REVUE ' 


® 


47 




2 


DANCING (OR MY LOVE 1TUWI1I tn*«>o 


JENNY BURTON 




4b 


new a- 


II SOVER NOW IREMIXi 4 LUTHER VANDROSS 


47 


«1 


38 


9 


IT'S THAT EAST STREET BEAT ATUWIK n uuo 


CHOCOLETTE 




47 




13 


It 


CALL ME MR. TELEPHONE mci ;»« 4 CHEVNt 


48 


NEW*- 


GIRL IF YOU TAKE ME HOME mw • 


FULL FORCE 




48 


NEW|V 


CHECK IT OUT Fiinota, »4MH FANCY 


49 


NEW*- 


GOOD BYE BAD TIMES »»u'* 1X1*1 PHILIP OAKEY « GIORGIO MOROOtR 




49 




38 


7 


I w AS BORN TO LOVE YOU ra uub « 44 o» 117 • FREDDIE MERCURY 


<M 


NEWfc- 


VANITY KILLS/BE NEAR MC (REMIX) «wiiwm«M») 


ABC 




50 


NEVYp 


LIFE IN ONE DAYhi.tuiohih 4 HOWARD JONES 


BREAKOUTS 


Trtl»i *rth lulur* 
crurt potwnl.j* 


1. YOUR PLACE OR MINE THE BAR KAYS winn 

2. IF YOU LOVE SOMEBODY SET THEM FREE (REMIX) STING w 

3. ENDICOTT KIO CREOLE AND THE COCONUTS v« 

4 BALL OF CONFUSION LOVE & ROCKETS «n<"in«.uM»w i»i 

5 I'M TOO COOL TOUNG & CO MWcnunm 
6. THE SCREAMS OF PASSION IHt (AMILY i n 

7 WHEN YOU LOVE ME LIKE THIS (REMIXJ/WINNER MELBA MOORE r mini 

8. THE DANCE ELECTRIC ANDRF r.YMONL 'jiumhu 

9. LOVE RESURRECTION Al ISON MO YET caumu 
10 SOME PEOPLE BEIOUIS SOME r«nt«x 




BREAKOUTS 


Tilirs *ith futuip 
chart potential, 
based on sales 
reported ttui **rh 


1. LOVE RESURRECTION ALISON MOYET caumu 

2 STRONGER TOGETHER SHANNON xuicj 

3 SO IN LOVE 0 M D iaju 

4. IF YOU LOVE SOMEBODY SET THEM FREE (REMIX) STING *ui 

5 THE SHOW DOUG E FRESH A THE GET FRESH CREW «nrri 

6 OH SHEILA READY FOR THE WORLD MC* 

7. CARRIED AWAY MERC AND MONK MwrnnuN 

8 ROMEO WHERE'S JULIET' COLLAGE uc« 

9 OBJECT OF MY DESIRE Sf ARPOINT i n- 1»" 



C ~) Title* *ilrt the gtMtpst ule^ or club play increase Ifws met* • VbIpc dip mm labihtr • Reco'dmg induslrr Assn (M Amrrice IRIAAi certilN ation 
lor sales ot one million todta A RIAA rrHliftc.ilton lot salt", ol two mihon jnil-. Retof ds under Club Play are I ? inrh urik%\ o4rv •"■«.%• .ndKjttnt 



Billbood. 




48 



Billboard augliS^w. i» 5 



by Brian Chin ma 



SlNiil.l'S Hwioniia'a fourth iu> 
tie fmm her current .illiuni I not 
counting the intermediate hit "Into 
The (.move") is "Dress You Up," 
which is heme; released in n 
straightforward longer mix on Sire 
12 inch. This one should make Krcat 
er im|M*ct at hlack radio than her 
last, as well . Sheilu K.'s "Sister 
Fate" (Paisley Park/' Warner Bros. 
12 inch! draws from the same funk. 
Uitm and jazz, sourees as previous- 
ly, but Sheila's vocal is hotter than 
anything we've yet heard from her: 
She's in Teena Marie's territory 
here The flip. "Save The People." is 
also pretty ambitious, a real opus of 
layered-on guitar and vocals 
The Motels' "Shame" n'apitol 12 
inch I is a pood piece of pop-nick, in- 
disputably top 40 bound Rusty 
t.arner mixed, providing a crunch- 
ing, wide-bass bottom Howard 
Johnson's "Stand Up" |.\&M 12 
inch) opens on a strange series of 
impersonations and turns into a 
good mainstream black record with 
a staccato dance bottom. Possibly, 
it's a response to the rap records 
that have featured imitations of 
movie and tv characters from John 
Wayne to Woody Woodpecker and 
Mr.' Ed. 

Assorted cuts The fuii-aibum 

return engagement of "Philip 
Oakey tk Hiorgio Morndrr" 

lA&Ml should corral all the fans of 
"Electric Dreams." one of the past 
year's most enduring unreleased 
records. Those who wish for a new- 
Donna Summer record, circa 1978- 
style, will love the first side, which 
segues through M a long medley, a 
la "Once Upon A Time." Individual- 
ly, for the high energy crowd. 

TOUCH That DIAL! 

Get last results with ACTION- 
MART, the Billboard Classi- 



fied 




Call Our Hotline at (800) 223-7524 
and tell Jelt you want to see some 
Action' 



DISCO / DANCE 12" — 
U.S. A Imports 

WHOLESALE fOB STORES, 
JSA • Crraaa • f ■00*0 • German. 
• »'»r» f a • Mc»4n4 



Some of our brand new releases are: 
US a Canadian 12" 



"Now," "He My Lover Now." 
Shake It Bp" and "Why Must The 
Show (iii On." though each without 
exception is pretty brainless l\ rival 
ly . . . Data's "Blow." mentioned 
here recently, has been paired with 
an 1\un Ivan remix of "Slop" for a 
Sire 12-inrh, strange pop, hut catchy- 
World Slttieni' 'Lock It Up" 
(Manhattan UMnch) sounds more 
pop than dance, but the song and 
production are memorable, with a 
now-unusual offbeat and young- 
sounding vocals! 

We continue in near-awe of 
Srrilti Polilti's brand iff pop and 
funk.Tfanier Bros, here has passed 
over the reggae "The Word dirl" in 
favor of "The Perfect Way," re- 
mixed as a hard, angular rock/funk 
In its own way, this has its moments 
of beauty, though it's not exactly 
the catchiest melody nut of the 
Scntti songbook. 

ImI'DHTS Dolby's Cube, appal 
ently a catch-all name for Thomas 
Dolby's collaborative efforts, is the 
artist tag for "May The Cube Be 
With You" (J'arlophojie U.K. 12 
inch), an engaging pop-funk cut 
featuring guests (.eorge Clinton 
and Lene Lovirh. among others. 
Kram ois Kevorkian produced 
along with Dolby O.M.I). 's "St 
cret" (Virgin U.K. 12-ineh) is a 
classy, relaxed addition to the 
American A AM 12 inch pick, which 
is "So In Love." O.M.D., by the way. 
played a fine show at New York's 
Beacon, to a crowd that's danced to 
their records for some six years . . 
We're more than amused by a cou 
pie of recent remakes, borrowed 
from disco's earlier days: 400 
Blows' "Monn' " (Illuminated U K 
12-inch) is the Brass Construction 
song from 1974, with a high tech, 
disco treatment, almost Banana- 
rama-sounding; Simply Red's 
"Money's Too Tight (To Mention I" 
(Elektra U K 12-inch) is a non- 
flashy remake of a more recent 
song out of 1982 by the Valentine 
Brothers, which reached the middle 
uf the black singles chart un the in- 
dependent Bridge label 

MoTES: We're going to break our 
informal rule against announcing 
specific events to make mention of 



*»• nava • con>pM<« aW d W o* •» u s <• 

Mmi ana all imoon toco racorr*i Wa atto 
•■pel to lorraot BMMaMS 

Sand lor IMS l,|ang M iMn 

■tax* USA imports Wo ipaoalira m U S 
•mall lata* product Cat ua lor baf.1 sarvtca 
rata ranrwaaow lilal W I IMS 



"The r'ir-tt Purty." This evening of 
vidon. niusie and eliaiiipague is be- 
ing slaved by the Mllsn Committee 
for Aids Research as a bawfit for 
the New York-based Gay Men's 
Health Crisis and the TJ Martell 
Foundation, which has created a 
special fund earmarked for AIDS- 
related projects Tin hem-tit will be 
at Manhattan's Private Eyes club, 
Monday, Aug. 19, at 8 p.m. Tickets 
are $20, availuble from many of the 
dance promoters in New York 
("Just ask around" is the advice we 
were given). Attendance is restrict 
ed to SOO. 



ON THE BEAM 

tt'onUntird front pitqr Jit 
corded its tributes to the Beach 
Boys and Jan A- Dean for at least a 
decade, has scored a bull's-eye com- 
mercially with this scries of Beach 
Boys covers. It'sTelarc's first foray 
into pop repertoire, and reportedly a 
labor of love for Telarc chairman 
Juck Kenner. 

Telarc 's early commitment to dig- 
ital recording has already made the 
label an early heavyweight in classi- 
cal CD fare, of course. Recent Bill 
board classical Compact Disc list- 
ings have shown the Cleveland- 
based lalrel capturing eight uf the 
entire chart's listings; in last week's 
chart. Telarc's various pop/classical 
sonic blockbusters and label sam- 
plers helped the line capture six of 
the lop 10 classical CD positions. 

RANDOM BITS Tower Records' 

I-ros Angeles flagship store on Sun- 
set Blvd. has again revamped its 
Compact Disc department Current 
pop and jazz display space now 

■-pans side of a mam aisle for 

most of that section's considerable 
length, with jazz separately binned 
next to the regular pop product. 
Browsers can dramatically gauge 
just how far the format has come: 
When CD first bowed. Tower 
stocked the bulk of its laser audio 
disks in a compact horseshoe sec- 
tion across the street in its classical 
annex . . . Summer player specials 
continue to dot daily paper ad linage 
on both costs, with price points for 
home CD units now liberally sprin- 
kled in the *2W)-$»X) range Espe- 
cially noteworthy are product 
dumps for last year's high-end mod- 
els, now being closed out at less 
than half-price . . . Latest edition of 
Digital Recording Report, the 
newsletter published by Technical 
Systems (.roup in Stamford. Conn., 
promises a Korean CD unit list- 
priced at $179 this summer The 
sheet, edited by veteran pro audio 
marketer Hamilton Rrosius, pre 
diets the player will hit some dealer 
shelves with discount lags as low as 
$UI9 The same issue also reports 
new restrictions on playing time 
and minumum orders for CDs 
pressed by the Japanese indie CTA 
Ltd. l-iliel clients have rej.Mirtedly 
been told CTA will no longer pro- 
duce disks from programs exceed- 
ing 61 minutes, and will now require 
minimum runs of 5,(100 units per ti- 
tle. 



NEW RELEASES 

(ContitiUtd trimt firifj' ' 'i 
Say You Lowe Me 

if UlwnGHS JAIIt 1*1* |* 111 
CAM'.f. \--in 

COUNTRY 

HUHNHTl. BILLY 
Try Me 

LP *AV * M * *<>04 1* 

BA9JCJC MM mhi 

EDWARDS. JONATHAN, 
& THC SELDOM SCENE 
Blur " ■ ' - 

IP *m#*> m.ii '•)• tf tr law 
CSV.' iMF MYn 

JAZZ 

SWANSON. RIC 
Urban ' - I'- r 

LP mm Oanwpfmn* AO f.OO % I ft 00 
CA4GC i>00 1IU99 

FOLK 

MODERN FOLK QUARTET 
Moonlight Serenade 

IP Hpmwflnwil Ra*o<tf» HTQ04OO |P <*t 
CAHUIKMDO 1(1 41 

mm 

MAYS. REV ORIS. 1 THE BOSTONIANS 

I Made II 

tr A,,-,. Iflr..n.,.,n* .hi . • \< i- 

CA A* 10097-1' M 

McCOLLOUGH, REV LARRY JR. 

II I All About The Paper 

IF Mr,. ui,r..« ATM 10093 1' 

CA Aja I0D9A t» 9J> 

NORWOOD, DOROTHY 

Motherless Child (How Far Is Heaven) 

U> uihj MtwrutaMjl ATM 1 0094 t ' 9ft 
CA AM 10094 I' 9A 

SOUNDTRACK 

VARIOUS ARTISTS 
Explorers 

Original Motion Picture Soundtrack 

CAMC*C«.49'19 96 

VARIOUS ARTISTS 
Rock Baby Rock (1 
Origmal Soundtrack 

IP *vti mnp )M law 

CARNC 109 1(19* 

CLASSICAL 

BOYD. LIONA 

The Romantic Guitar Ot Liona Boyd 

IP 4 ■ •Wktt 

c*t vt UD14 w»w 
BRUCKNER 

Symphony Ho 3 m 0 Minor 

Bavarian Radio Orchestra. Ralael Kutoelik 

IP C9S W*ittxw»«.. <M J90JJ »olnl 
C* aWT 390)1 •* k-kt 

CHOPIN 

impromptu*. Fanlsme Op. 49 
Murray Perahia 

LP C»<% M*>l rework > M J9>09 •« trtt 
CAMI IV'OB Kib\l 

MOZART 

Divertimento in £ Flit Mj/or 
Krtmtr, Kashkashian, fo-Yo Ma 

LP DM i - I K)W 

C* mi )**>(, i m mi 



To get your company's new releases luted, 
other send release sheets or else type the 
information >n the above format on your 
letterhead Please include suggested list 
price whenever possible Send to Linda 
MolcsK Billboard. I S 1 S Broadway. New 
York NY 10036 



HOME VIDEO 



Symbols for formats art' 4 = i?Wa. 

* VH^+CEDand* IV 

Where applicable, the suggested 
list price of each title ts given; 
otherwise, "No List" or "Rental" 
is indicated. 

FILMS 

ANGEL AND THE BADMAN 
John Wayne 

£9f<Ktwn*a»-«4440 90..7 S— * MM'-' 

THE ARRANGEMENT 

Kirk Douglas. Faye Dunaway 

£ f{) Umii Hwm M*a> l l .'44 Wt4 SS* IS 

ATTACK OF THE SWAMP CREATURE 
Frank Crowed. Patricia Allison. 
David Robertson 

4 y r» ' vn •■ tt'i 

BABY DOLL 

Carroll Baker. Karl Maiden 
A V ■ 

BLOOD SIMPLE 

Frances McDormand, Dan Hedaya 

A V ' *. mm » Jru 80160 1799* 



OEAO OF NIGHT 

Joan Harkett. Ed Begley Jr . 

Palntk Matnee 

A V . i . ■ 

THE DIVORCE OF LADY X 

Laurence Olivier 

4T 

AN EVENING WITH THE ROYAL BALLET 
A?" 

A FACE IN THE CROWD 
Patrtcia Neal. Anthony Franooia, 
Waller Matthaju 

A V 1 I ■ 

FAMOUS T 1 A 
A V 

FFOLKES 
Roeer Moore 
A V 

THE FIXX LIVE IN THE USA 

• V" 1 ' M 

THE FOUR MARX BROTHERS 
Gruucho. Chico. Harpo & Zeppo Man 

• V Ml 1 

MALIBU EXPRESS 

Darby Hinton. Sybil Danmng 

A¥ 

PERILS OF PAULINE 
Betty Hulton 
A V 

RIKKI TIKKI TAVI 

4^ Ly i mNj i<4vm iMni»»,.-i • 

RUDE AWAKENING , 

Dennoim Elliott James Lauren son, 

Pat Hey wood 

A V 1 - "d*f 303 «0S i N ' 

SABOTAGE 

a y 

SCARED TO DEATH 
Bela Lugosi 

4l^["C«y»V«rX> 4440^0 IS - 1199 

SECOND TIME LUCKY 
Roger Wilson. Oune Franklin 

AY •MM9I99999 

SPACE VAMPIRES 

Wendell Corey. John Carradirie 

A V 

STATELINE MOTEL 

Ursula Andress, Eli Wallach. Barbara Bach 

rsis is«i9S 

STICK 

Burt Reynolds 

A V r*M VMM* Ml M 

SWORDSMAN WITH AN UMBRELLA 

Jiang Ming, Yu Er 

a V wei - • 

TEN FROM YOUR SHOW OF SHOWS 
Sid Caesar. Imogene Coca 

£ 9JJ Mt-** Hom» I -«.»-.* r-rsa-M M?r.» ||St »S 

THERESE AND ISABELLE 

atk V 

THIEF 

Richard Crenna. Angie Dickinson 
AV-. hh . ,i-.i.o m» 

THE THIRTEENTH REUNION 
Julia Foster. Oinah Sheridan. 
Richard Pearson 
t9>ita* ( v.o>o2t«»>o4.|j»« 

THOSE KRAZY. KLASSIC. 
KOLOR KARTOONS 

4 tf Mn low v^tolUP 1 I US 92*1 *S 

THOUSAND MILE ESCORT 
Pak Ying. Mai Suet 

4k V uitit* *n. v>ow> S002 « • 

THREE NUTS IN SEARCH OF A BOLT 
Mamie Van Dorert 

• ' 
TIFFANY JONES 

Anouska Hempel, Ray Brooks. 
Eric Pohlmann 

A ' - HI I) 

USO CHRISTMAS SHOW (19S8) 
All Star Cast 

4k 99 fn. ore Vxte) 4440 9014 Swut MaajTil-c. IIS9S 

VIETNAM IN THE YEAR OF THE PIG 

A ^ MPI •*i-.e vti«q MP 1 II* 9S9 99 

THE WARNING 

Martin Balsam. Giuliano Gemma 

A V^.-*^ t—rt^M ■ - v.-i- 

THE WOMAN INSIDE 

Gloria Manon. Dane Clark. Joan Blondell 

9* '• I ■ •' 

THE YIN AND THE YANG OF MR. GO 

Jeff Bridges. James Mason 

A V M't59.t9 



To get your company \ new vdeo releases 
listed, send the following information— Ti 
fie Performers Distributor 'Manufacturer 
Format(s). Catalog Number(s) tor each for- 
mat and the Suggested List Price {ti none 
■ndrcafe "No list or Rental")— lo Linda 
Mole ski. Billboard. ISIS Broadway New 
York. NY 10036 



ia»-«3 GncWrW— CaMrM Von— a j, | m iimi t*rmmm 

ft. A "K- ' - - ' • CtSWkaW 

tw*wn taw Himm-tmna 

'^■i . DJ »4ei»wv— V*wTo« 

urn* jun -w»— b«ot» u*"P 
IM Oon i bow On tttm IH99B 

►Hf^O"* itPr-SHJ f*t So IWJH Undal JO 

«*a* am* ,m,*~ • -f »■ 

HM ••gfi *.a, - Ckww 
In Tw» HaaM 0> Th« •. j- r -*4- 

coM 

riweajwuti— *«■" 



0I9CO Classics 

«W On Wood— Am Sw*a*1 



« Pw Scan 
Oor < Laaw Ma> Tn« r*j,-Ja*"i>» 



Dor t LOO*— N>-*w> 
SHOC»— » Omit Mnooajt 
T«M M* Ta The Owa lf9Lw Slaw. 




Uk-w t> Afid Do ii-Pduimu 
"txi a ■ iCt/tnt ni 9oy» f trtt 
■ - Wo* Shsji-C tar* 

Nator* liTW> (A* VaWtr-Owa 

Uaw> aM ot Jui— »*«* 91'awa 
Low) 1 - >i.*- Pwaji 
Snoot U* e\ w.. 
PJ — 

Com To u . ■ . jo* 

■ fOM CoUal Rcttl M> Urv) mww.) 
VolsWwa 

PLUS MAfav MOP.E 



IMPORT O DISC RECORDS 

l^Se CONKliN ST FARMiNODAiE IW1f73K 
IS 161 6<u 4545 TEiEi 4 75Mi5ii impt pijr 
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BUSINESS 
OPPORTUNITY 



FOR SALE 




To order an ad... check the type of ad you want . . . 

Regular classilod (ads wilhoul btxders) S2 20 pet word, per 
insertion Minimum ad order S44 00 

Display classified I all ads v»th bo'dersl %?2 00 per column per 
inch, per insertion. 4 insertions S67 00 per. 1 2 insertions $62 00 
per. 26 insertions $59 00 per. 52 insertions $48 00 per Price 
discounts are based on insertions in consecutive issues 

Q Count 6 words lor our Box Number and address Add $6 for 
handling Only regular mail Icrwarded- tapes not acceptable 

Check the heading you want . . . 

□ Help Wanted □ Posiiion Wanted □ For Sate I | irVjmni in Buy 
O Used Fquipment lot Sale □ Golden Ok)K?s [J Coini'iiv Malt* na' 

□ Distributing Services □ Video Hardware Computer Software 

□ Business Ouponuniiy □ Schools and instiuclion □ v.deo Software 

Send your ad copy today with payment to Bill- 
board Classified, 1515 Broadway, N.Y., NY 10036 

Payment must accompany order. Major credit 
cards accepted. 

Call Toll Free 1-800-223-7524 Local (212) 764-7388 



TALENT 



WHAT WOULD A DRUMMER WITH 14 YEARS EXPERIENCE — 
OVER 30 RECORDING SESSIONS AND PERFORMANCES WITH 
SUCH ARTISTS AS: CRYSTAL GAYLE, LORRETTA LYNN, RONNIE 
MILSAP AND OTHER MAJOR ARTISTS BE DOING RUNNING 
THIS AD . . . 

BECAUSE I NEED WORK. 

Call: 
RICK JONES 

(606) 573-5955 



WOULD YOU LIKE TO BE 
PROMOTED IN THE U.K.? 

" you re (oofcir»g fo> a lecording deal 
you need to reach the people that 
mattef 

Contact Ho»i2on 27 Link Lane. 
Wallingfon, Surrey England 



i,niisiiii\niiKn ihish *ad ( m'vniY' 

Ml SK M 11'. •! M. ■ ■ Ml i 
InJl ti^Mnnul Jv... l Hr w) Tkr. •»...< tv ahlr In 
p*a, rhr Ml< •.ana iMrwivWi YndSr Bohrart an 
rurJuii. HUitet nw>oV)b(< a*nl dtuNU Thrt snust hr 

In turmonarr Ihr Itadriiuti jl Inth wnt. and muii 
fans- ntw inn riurrtrarr lUn rrqutml ■» > 
•A tn 1> In. "A rVair rMlarl (.twn Caunn la-»v|i 
IrtAanalOiurMn Uw MrtJ FO Ikw 6 Urtfc 
M IZ4AI ->•*■••* ■ 17 



ROCK BAND 

nilh dtjvrlopnienl -Ira I »».lh ma- 
jor \»br I arrLinp 

1 1 'r 1,-in r m.iifri.il 

2. (•uitar I'lacr A I 

Ilflilr i if frnialt-J 
Onl, rtftrnrrti rrl mjlurr niUMi tan* 
nrr.l applj Srrtfl tape*, ptrtun ami 
rr«iimr In: 

Box 76I<J 
HillhoarrI Magazine 
I "> I *• Mroa-lwav 
New York. NY 10036 



MANAGER WANTED! 

I iti .iii'tlni.i't i>'ayr*fvirajwritr«/<.a(nf>(Me' ol 

POO ROC* UM - - I CtMVCJt - ■ l ■■ otrao** 
iut> min igr I land 'KfMdrpuMitriraTMt rlrjl 
MuM be . - ■■1., ,tr-r.,r - jnd crm- 
n«lrd Senum rap***-. nnl> 

So. 07O4 

lillboard *.'iij/ "i 

UH Invidway 
Ntw tort. NY 1NM 



l//D£0 SOFTWARE 



VIDEO MOVIES 

Warehouse cieotance on over 
10.000 cassettes both VHS & 
Belo All cassettes with original 
lockets in excellent condition 
8uy oil or port 

(514) 342-6492 



SERVICES. SUPPLIES 
8, EQUIPMENT 



**************** 

* DISCO A STAGE * 
¥ UQKTTNO/AUCMO # 
». Mna Bata fVi Soon, raw ugrM &■« Par- . 
' Irfjt* OJ Omar Ck* Ljgr*no. a*e * 

* WHOLESALE PHONG AV*aIABLEI * 
« Faff Ham Ennrprai— , Inc. a> 

IM Cant--* A, a 

* f ftranqdaai. M.Y 11735 ■> 

***************** 



WANTED TO BUY 



ATTENTION PROGRAM DIRECTORS. Dik 
Jockey. W. rock record award, and radio 
■ V*. at r*aaon.bl. price. Let ua know * hul 

aw km gaga gja MMMB 



WANTED 

Ul«f o. N.» Out ol IW LP I 
Promoi ond- or CoUrclioni 

P.COrd Com>.CIiOn 

6S05 jomo Moimco Blvd. 
loi »»o.l.i CA »006» 
|?I3)930 394? 



PUBLICLY TRADED 
MANUFACTURING CO. 

Producing and duplicating music 
and spoken word cassettes 1984 
sales 2 million, present backlog 
500K — access to much more 
sales— capital is limiting profit lac- 
tor Looking lor investors/merg- 
er /acquisition 

Box 7621 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 



NEW AND USED RECORD. 
TAPE AND VIDEO STORE FOR SALE 

P<0''Ta\b*» e*l*bl'W*d stain (8 yoarv loc«l«d 
icidu 'ron. mtpor untvatbty a> nortT rto"0i 
Mir/i trirV and flr«ai iccjiiion Inclucln noaj. 
ustxl & colledori records, MXtoo movM and 
machino raoui £acen«nt opooftuiPty 
Call 

(M4) I6AJ tCK mora InhhTTTHItton 



MUSIC VIDEO 
BEN-MOTION PICTURES 



ompany speciai'Z-pfl a> 
□Ouca high quality km 
'of* rs p'rsantry vhown 



GLA0YS BENS-MON (212, »2«-807Z 



VIOEO MOVIES 

Take advantage ol the low 
Canadian dollar — USED 
MOVIES BETA * VMS. 
CALL: 

TRA0E A FLICK LTD 
Toronto Canada 
416 477 6618 



MUST SELL 

Over 6.000 VHS a Belli Video movies 
Mint condition. Wc alio carry adult 
movies All or part and beat pncei 

(416) S37-4541 
(416) 481-5254 



THOUSANDS OF 
VHS-BETA 

CAB VCX AVC «tc 

Video* — new and uied— S15.00 to 
$35.00 — Dm. inquire, invited 

(6091 813-9370 



BIDMK JIUOIO I VI0F0 CASSfTTCS 

tovtlST nacis a* 'on. 

-"nrv ~a I Tim u 

0o«i D»ij,-c»ii i j.. .ll*. H»i **~m*ia* 

Andol Audio Product* Inc 
4212 14th Ava Brook lyn. NV 11219 
Ctl Toll f .*» .HUO 221 AS7S N V Ra. 
!7iai4]S 7322 



CASSETTE TAPE 
SECURITY DEVICES 
DESIGNED FOR RETAIL OUTLETS 

EASY TO USE INEXPENSIVE 
REUSE ABLE & DISPOSABLE 



5 SELECTIVE MODELS 



•FOR SAMPLES AND PRICES- 
CONTACT 
C & D SPECIAL PRODUCTS 

309 SE OUOYA DRIVE 
HOPKINSVILLE KY 4J240 
502/aeS-80t8 



RIM K M ASK I IIAtlin .i/d ,.. 
lr»im avjrMlMajnri II>iiim-«i ajttalrt. NMraM 
prue* naaaal Ireinh. ha) wrx „,. Aitnri..n 
M.i«ii.'K« CO H.»i^..i ILiiri.t>ur K PA I71l« 
i? I?. .kS^ juaai 



DISTRIBUTOR 
WHOLESALE ONLY 

M< .in I:'' rriatrd. Iiluilk audio. 
liLmi tiili u vmIi h i;.iim-N iiuiiit-i. ai - 



lurdHarc (HIV 



alhi 



.i|a 



Stntfocd Hi - 1 Inc. 
Hb Uenlon Ave. 
Garden Lily Park NY 1 1040 
I7IBI 343-6920. 15161 877- 1430 
IHOfll 645 Ii558. lelea 6652201 



Budget Cassettes 

ROC. POP Country R A B 

Classical J42Z Children 
Call or wnte ror cali'oa 
Golden Circle Inc. 

> Jelle'SO" BtreMri Stamtoid CT 06902 
203 326 2436 



LP 1 8 TRACKS AND CASSETTES 
AS LOW AS 22C 



RECOHn-WlOE DISTRIBUTORS. INC 
1 766 Chase Dr 
Fenton iSt Louis) MO 63026 
1314) 343-7100 



WHOLESALE ONLY 
WE SPECIALIZE IN 12" PRODUCT 

Alao ourraot LPV Caaa 4. 46a 
Lowmi Pricoal Sua* day UPS 

GLO MDSE CORF. 
A 3 03 I A ill a ra UC NT 1 1 lOl 

(TIB) 7 OB OBI B 



DISTRIBUTING SERVICES 



AMERICA'S LEADING DISTRIBUTOR OF 
BLANK TAPE * ACCESSORIES 



^ • Free Catalog Featuring 

Milt I • O'-.CaH.if ' • MrftWti • TOf 
Kcctlcn ■ 5 uiy ■ Htm ■ ScMch • 
f»t>«j4f • MSf ■ *!■...! L • 
Aurl'O TtCrtrlKJ • loMfe ■ Du'KCll 
Am* tf - and injit t ort 1 

^ • 24 Hour FtBighl 
Paid Service 



atatertoatv 

Su«nCRl^lFir*lMTMi 

SUlalt 




ROCK & SOUL 
ELECTRONICS 

470 7tn Ave (bel 35tn S, 36th Str | 
New York. N Y 10018 
WE HAVE THE LOWEST 
PRICES IN TOWN 

LP's S4 99 

12 men S2 99 

also 

LARGEST SELECTION OF 
IMPORT 12 INCH RECORDS 
SPECIAL PRICES ON TAPES 
TDK 90 . SI 09 

TDK SA90 1 79 

Maxell IIS 2 29 

TDK SONY — Sony T-120 . 4.99 
Panasonic. JVC. Kodak. Memorex 
T-120 ALL FOR ONLY S4 49 ea 



COMPACT DISCUST 

Updated monthly— Imports 
included — Free Issue 
Disclist 
P O Box 304 
Novl. Mich 48050 
(313) 348-2444 



REAL ESTATE 



OFFICE SPACE AVAILABLE !>7ih Su»t 4 
DriMtdway with pprvonal muiwi loalurtf lor 
■s arnr .imm,1 M i ( m )! B,4v,n .'iZMl'^WT 

(X»VKRNMKNT HOMES fron. ft U np*irt 
AIm, * Imquenl t«i property Call fJOfl^-MOO 

EjiI CM TMH for mformaUon 



CUT OUTS * IMPORTS 

LP 1, C4MMltas B track-, and 4ft, Roci 
Counirv RIB and Oosoal Wma or ptKnta lor 
cauoQ 

M ARNEL DIST 
P.O. Box 953 
^•cataway, NJ 08QS4 

(201) 5C0.9213 



VWh.l. Olhef P»urp»r *rr raxtna 'hrtr prK« 
m flashini ouM Maitor Ubrl ip t „ 
lot* at 50* Your chat** af ihr mwi 
■ iwr littingi aivailablf? 

For frea c-i-U/a call |«09| -»> 
or wm* 
Scorpio Mutt* Inc 
foal Office Bin A 
Trenton N / Omtn * . 



SAM ASH STORES 
MAILORDER SERVICE 

nl in*, m.tri jnj A. ./ f , , , q ajsaaa] 
inuram. ntt ttAvad «Ad r ( 
I M0- 645-3518 
M Y State I-K0O-612M22 



RADIO TV JOBS — 



«*>» raOuan* •«•• O Hj •nmnrer 

•> •>»■ *e a '«Ka eo>va 

Of*, 1«* " .... 1. 



RECORDING STUDIO 
FOR SALE 



RECflRDLMG STUDIO TtTLS' KTY IfiHrara 
uprrattoo rornplrt* p m fiMum .i tqupracBl L> 
catad SurwrH Blvd. H^lywood. Ca 213' «D 

2375 



SERVICES 



RECEIVE LOTS 
OF MAIL 

Wan ksl you writ* 1 00 •. of PbtMrar, Mho» 
w *'s •rrtotxm Fsrrra. WaVi'jng «or-»a Aort 

Maaaiar Induilnti 
Draavnr 491, Ft»a*r»l OuHa*| 

Worcaalar. MA 0 160 1 0«» 1 



RECORD MFG. SERVICES 
SUPPLIES A EQUIPMENT 



iskecakers 




RECORD PRESSING 
CASSETTE DUPLICATION 

SEND FOR OUR PRICE LIST 

CALL TOLL FREE 

1-800-468-9353 

925 N 3rd SI . Phils PA 19123 



RADIO JOB MART 



NATIONAL... 

The Radio Placement Leadef 



Wa taw >otot lo> 

• r>OJ'»' T 'nf'l • Va»» PttMH€ 

• AnvtQuic a'* • &oo\/c'>o" f*os 

Aj.-i UM«a»|im C«*tl '« t»*' 

•VatlOMaU •*•**•« 'iryt M -i,i 4rHi etna 

■ « t|rl|lll» Mia- > *■>« <•>«>>«■• MaT ior*P> •*C*M* *• 

(m»'»9* a "^nat.^a wow 1 " 
. ^ l.i NATtOHAL t^af 1 



Dana I'OIm mi • 

\ron\w<*>** 
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BILLBOARD Am 



G^IO. ' 



INVESTORS WANTED 



HELP WANTED 



INVESTORS 
WANTED 

FOR K)IM VTSTL'M/NATIONAl 
SYNDICATION/ MUSIC VIIHO 
MAGAZINES 

TOKAY MUSIC NETWORK 

Stewart P. Strickland 
18131 b44-0f>0<» 



POSTERS, T-SHIRTS 
S BUTTONS 



Mc*n»*4 Rock MafChandiaa 
WholiMMti 0*lf 

HJF PH0OUCTS. IMC. 



POSTERS 

Rock Posters 
ZAP ENTERPRISES 

125 1-3 IrolO Si 
Los Angeles CaM 9O006 
(213) 732-3711 
DEALERS ONLY 



iiimi Iiiihi lunoasi 

••ntt atitt- 
Hltl H ; A. ■ •- - 







i , IH" 
















:■>.-' i»k *' 







TOLL 


Si 


FREE 


CLASSI- 


FIED 


m 


ADS 


■■^^ 


HOT 




UNE! 


CO 


CALL 


CM 


NOW 




TO 




PLACE 




YOUR 




AD! 


CO 




(Z12/764-73aa 
in N V State) 



EQUIPMENT 
FOR SALE 



HE A RECOKDINC rn«in**r' N*« clMMqwv- 
trrly InMituIr of '. :-- r r..- r-,,. - r .- 

■ ■ •«■« i- Hypenoo. Drpr U. Hollr 



9C INDIA 
LVSSETTE WHiPI'fcK 
> ■•m|ilf Ifty trronriitinnrtJ likf nrw - 
'>0 umllii prr nunulr - iirire 

$25,000. U.S. 

(416) 2.-..-,. »#.-.» I 



lii(.<inulmi. 'tiicnti-vl »t.ttn>ii in tit*.- South 
I ->ki u tut jflrrmMHt news .itnltoi lui 
ntoJulc opcHini( for (ti»Hl-vitiitilii.K \r1l 

itartti *hn *nii n*-t% ekcMtd jh.»ui new 

• i. 'it,. Sabiv unliniilctl n I < ■ m ■ 
Mr* VtuV. N\ KWI6 



tl IHO ( 


\vs» n i 


. ■ i ■ ■ . ■. M 4MIII 




.awllr ,luf4V.ilW( I'W.w 


•Ohl IVhalBU UU<*I ll|m 


«ut UJul tattMi >M»IU>><ll 






• •jv-ri.r- i V Iwtuli 


■ Haiti la Mil n)w.u>nMl ««l 






111* id. 


r— •< n \<i 




SJ 


t.,..i n.nM. 1 


■fJ.->r. Malr 1 nawk 



ANNOUNCEMENTS 



************* 



The OFFICIAL 

Guide To Beach Music 
Records 

0hv V ynn o/ exptnenct- 

• INDEXED FORMAT 

• CONCISE REFER I N ( 63 

• FULLY ILLUSTRATED 
the mtrtt rexpvctfd authority 1 

« Send for THE MUl.T 1-PURPOSE ml 
^ REFERENCE GinDBI T 
^ for only $12.95 * 
^ Mercury Publications ^ 



* 
* 



PO Box 5521 
Sparunburf!. S C 29301 




ft*"* 



INQUIRE ON STATION 
LETTERHEAO 



RECORD SOURCE 
INTERNATIONAL 

1515 Broadway 
New York NY 10036 



WIN TRIP TO A.u. nOUn . 2nd annual oorld 
*ong festival Ih-Uil> MAS 0151 W Or.lury 
• M . a WM. Lm Antfrlra. CA 90045 



SCHOOLS A 
INSTRUCTIONS 



Musif husini-s*. rurw'p.' 

ijMmtin mm* I r n wr t» m u i h 1 jm i i lr 

l«< |un nmrMll U<4 iii'iik in wuikV 

111. Ill .« Ill I.mIj ill 4tl*>* •» II I.a|i 

Ir.nitiiiiiiii <t.i|r hhii i rl . ■>■>>• |>n*liH In hi 
ttlft i«r«l nij*»"ri n ui IM ti>i til it toil 

.* i in -v.il> | >f) iii ■!» i iii tik. in iaj (wMrtlMnii 

■ >■ 'i IMMI r ' ,■(■ ■ i- i 1 latfl^lajIM- .Hill 

fni.NMi.il ikdrnim* 

Ftrr lifiM hun- < amr ipiirli- 
• all hhU frr-Ki.ii ". i 1 1 n, ,„ M ni«- 

TH€ MUSiC BUSINESS WSTTTUTt 



iVS£i9 EQUIPMENT 
FOR SALE 



MCI 400 SeriM 24 in/24 out recording cuiinhV 
•nd MCI JH 1024-tnck recoroVr Qm working 
coikdilion S]9,(j0000 for paclugp (filSl 577 
S597 



PROFESSIONAL SERVICES 



DISCOUNT TRAVEL 

S<a*v M the hm ttV 50% Irv. Gn Ihr |gg| hoW/ 
molirl pLm in Ihr country foi 50% dncuunl D» 
«gr-ra to md f reqwmt Hwlm Attention mm 
ta»inrr»/miiMr-i*n\ *qpnh rr.iri<i<|rr% Vraily 
membcuhtp only (4995 Call today— Mvt 
fltOTMrV *nd MM 

'■ i . 824-7364 (615) 824-7664 
A*k for Tom or T«d 



SHOW STOPPING! 



BILLBOARD'S 
4th ANNUAL 



• • • • 




• • • 



Video Software Dealers Association 

SHOW ISSUE 



RETAILER'S REFERENCE 
<^=^ — GUIDE — 

NEWS & PREVIEWS 

Weekly Video Charts 

SALES • RENTALS • MUSIC 

QUALITY KGrf)€KHIP, 



ORIENTED 

VJIDCO RGT/1ILCR9 



• • • • BONUS CIRCULATION • • • • 

l>l>TKIHI Th.l) 4T I Sl>4 SHOB: 41CIST2S39 

* * • ADVERTISING DEADLINE FOR * * * 
PRODUCTION MATERIALS: AUGUST 9 

FOR ADVERTISING DETAILS CALL: 

Ron Willman in New York (212) 764-7350; 
in Los Angeles (213) 273 7040 or contact 
any Billboard Sales Office world wide. 



^Billboard 



■1 



-1515 Broadway. New York. N Y 10036- 
The International Newswcekly ot Music and Home Entertainment 



BILLBOARD 



r 
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FOR WEEK ENDING AUGUST 10. 1985 




Fernandez 



Spanish singer/songwriter Brauiio h&s ™ 

leased his first allium Mr. tin l>i*rm CBS IuIh-I. "En la 
carct'l (It- tu pii'l ( In thr prLsmi of ynur sKnil." Rmulio, 
known for his sophi-tuaU il anil ofti n hunionnis lyr- 
ics, was sicneil by tin 1 major this year. 

A gentle aiiloluii^raphical w Hheiliu-ss tills Hruuho's 
sonRS "A.v <|Ue lio!" tells of his picking up a gorgeous 
girl at the bench only to find out in her apartment I hat 
his hands froze on "a prohlem of great proportion!." 
Other songs admit to overeagerness as a lover and 
beg for a second chance or ask the woman to put aside 
conventions and live with linn outside of marriage. 

The title cut has been made into a video dip that 
show Brauiio in the midst of an alfair with a beautiful 
woman and includes a hot. though relatively discreet, 
bedroom scene "The producers wanted to go further, 
but I knew Spanish language tv wouldn't show nudi- 
ty," recalls Rraiilio. 

The artist, a native of Spain's Canary Islands, start 
ed his career in 1971 when he won a local song festival 
Since then, Brauiio has been earning laurels at a num- 
ber of Spanish and international song festivals. He 
was also one of the I.atin artists who participated in 
this year's historic Hermanns recording for aid to Lat> 
in American children. 

A SIGN OF THE POW] Rot Mexican-American mu- 
sic: In LarCQO, Tex.. "The Johnny Canales Show." 
which socializes in nortcha, rnitchcni and canewn 
tcjana, has been known to heat out "till Minutes" in 
the ratings. 

Canales, who's been picked up for corporate spon- 
sorship l»\ Coon l.iKht, syndicates his show to 16 ^ia 
lions throughout the West and the city of Chicago 
The program mixes live appearances by leading Mexi- 
can-American talent and interviews with such leading 




Mexican singers and movie stars as siiiger/com|K>ser 
Juan GabrieL 

In addition, Canales is a popular MC of Mexican- 
American shows He boated the National 01 Korum 
Convention in San Antonio in July, this month he's 
slated for Chicago's Klesla del Sol the San Joaipiin 
Valley County Pair and a dance event in Denver. 



Braulio's songs have 
a gentle wickedness 



UaNNY RIVERA will appear at Madison Square 
Garden 1 ! Pelt Fnrum on Sept. 22, presented by Ralph 
Mereadu. The Puerto Rjcan balladeer will perform 
with a quartet as well as an orchestra. 

Rivera is widely regarded as an art-conscious per- 
former in a genre, the I -itin pop ballad, where com- 
mercial priorities often dominate Besides singing con- 
temporary romantic tunes, Rivera interprets classic 
Latin American cnm|K>sers and the work of the more 
innovative modern songwriters. 

Chicago's wojo a™ a sponsor of the -a th*u- 

Of Mexico '85" festival in that city The Manarhi 
Vargas. Juun Valentin. Beutriz Adriuna and Lucha 
Villa participated in the festival . . Celia Cruz and 
Johnny Pacheco will head the relink)]] of The Kama 
All-Stars slated for the ninth New York Salsa Festival 
at Madison Square Garden. The supergroup's reunion 
will celebrate the 2(nh anniversary of the paina label 
. There are new releases by Balhino and Patricia 
Maldonado on the TH labeL 




EEPING SCORE 



6v Is Horowitz 




(Is Horotcit: is on mention This 
week's column u-iis fire/itired bit 
Jim Sampson in Munich.) 

ATTEMPTS BY the German 
DG/Pnlydor and Phonogram 

companies to extend into budget 
classics are facing stiff dealer re- 
sistance. 1)0 Productions calls its 
"Walkman" series of long-playing 
cassettes "the most successful 
classical compilation series ever re- 
leased on ta|ie," and the firm has 



in cassettes The Walkman series 
offers twice as much music as 
DG's "Signature" prestige mid- 
price line, for aliout the same price 
($5), Many key classical dealers 
thus turned their backs on Walk- 
man and on the similar new "On 
Tour" series from Philips. 

"You haven't heard the last 
word on this." a DG/Pnlydor 
spokesman in Hamburg com- 
ments, noting that the series is de- 
signed primarily for dealers not al- 



German dealers are not sold on 
DG's budget 'Walkman' series 



figures from the U.S. and U.K. to 
hack up the claim. But when 
DG/PnlyHor launched Walkman 
earlier this year, many German 
classical specialists rebelled at the 
|H>p-ish artwork, lack of performer 
information on the covers, awl the 
damage they said the series could 
do to nourishing midprice btttalieSS, 
Indeed. IFPI figures for the first 
five months of this year show that 
mulprue is by far the fastest ^row- 
inir classic*] market segment in 



ready stocking broad classical rep- 
ertoire, and aimed at a younger, 
more irregular classical buyer. The 
company has advertised the hue 
not in traditional classical puhlica 
tions but in youth-oriented city 
weeklies and other "alternative" 
media. And, as I>G Productions 
likes to point out, where the Walk 
man series is on display, it usually 
is at the front of the store, not in 
the classical "ghetto." 

Jf.SI'S I.OPKZ.COHOS I... betm 



named chief conductor of the Cin- 
cinnati Symphony. Lopex-Cobos 
will begin his tenure in 19K7, suc- 
ceeding Michael Gielcn, who made 
several recordings for Vox during 
his tenure. I-opez-Onhos, who re- 
cently extended his contract as 
general music director of the Deut- 
sche Opera in Berlin, has recorded 
primarily for Philips and Angel 

This year s "Flying Dutchman," 
conducted by Woldemar Nelsson 
and featuring Philips artist Simon 
Estes, was the first complete opera 
recording at the Bayreuth Festival 
since 197*1, when CRS Ui|>ed a '*!/>- 
hengnn" under the same conduc- 
tor with Peter Hofmann. Next 
ye:ir. DG hop€C I" rBCOrd Giuseppe 
Sinopoli's "Tannhaeuser," which 
opened this year's festival. 

As OF THE START of the 198647 

C in n Beacon, Dutchman Kdo dc 
Waart hocomes chief conductor of 
tin Minnesota Orchestra in Mimic 
apolis under a four year contract. 
He succeeds Englishman Neville 
Mitrriner. who will retain links 
with the orchestra as guest conduc- 
tor. De Waart is currently chief 
conductor of the San Francisco 
Symphony, and has been there 
since 1980, 
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GEMA Greetings. Dr Schulze welcomes IMIC/INTERGU delegates to the opening reception 



A DECLARATION OF INTERDEPENDENCE 



BY MIKE HENNESSEY 

Dr. Stephen Stewart Q.C., the dis- 
tinguished international lawyer 
who moderated the joint IMIG'IN- 
TERGU session on copyright law 
reform, has abundant experience in 
accommodating himself philosophi- 
cally to the sometimes daunting 
chasm betweeen idealism and reali- 
ty. He called the IMIC'INTERGV 
resolution "a letter to Santa 
Claus" — putting it into sensible per- 
spective in a troubled world where 
governments have more pressing 
preoccupations than the defense of 
intellectual property. 

But the engine of reform is fu- 
elled by idealism, and it should he 
remembered that it was a resolution 
at the second IMIC in Majorca in 
1H7U that proved to lie an important 
step along the road that finally led 
to the Geneva antipiracy conven- 
tion. 

Quoting Benjamin Franklin's 
famous remark at the signing of the 
Declaration of Independence on 
July i. 1776, Dr. Stewart told the 
joint conference: "We must indeed 
all hang together or. most assured- 
ly, we shall all hang separately.'' 

The tMIO/lXTERGU resolution, 
however, was a declaration of "in- 
terdependence.'' made by a Grand 
Coalition of representatives of the 
major copyright industries. 

This was an DOC of many firsts: 
It was the first time such a broadly- 
based panel had been brought to 
gether to chart the way ahead for 
the copyright industries. It was the 
first time that IMIC had been held 
in conjunction with another confer- 
ence, that of the International Copy 
right Society. And it was the first 
time other than in the U S (Honolu- 
lu and Washington I that IMIC was 
making a return visit to a particular 
country. I Berlin was the setting for 



the 19X1 IMIC.) Support from the 
German home entertainment indus- 
try was excellent. 

The need for collective endeavor 
was a constantly recurring theme 
throughout the Conference. Chrysa- 
lis chairman Chris Wright said it in 
his opening keynote speech when he 
pointed out that the record industry 
"is now a fully integrated part of a 
much wider and greater home en- 
tertainment industry,' 1 and Bob 
Summer, president of KCA Rec- 
ords, in his first major speech since 
becoming chairman of the RIAA. 
announced, at a lunch sponsored by 
Anola. that he was asking the 
RIAA to allocate a portion of its 
budget to a lougterm program to 
educate the public to the necessity 
of protecting the works of authors 
and performers. 

Panel after panel at IMIC (June 
5-8) reflected a home entertainment 
industry in turbulent transition. As 
participants assembled, there was 
news of the advent of commercial 
radio in West Germany, and just be- 
fore IMIC convened, the German 
parliament had passed some signifi- 
cant amendments to the copyright 
laws In the U.S., as attorney Jon 
Baumgarten reported on the Grand 
Coalition panel, the American Copy- 
right Council had held a Congressio- 
nal briefing to announce the forma- 
tion of a coalition to defend the prin- 
ciples of copyright 

Dr Hans Sikorski, vice president 
of the German Music Publishers' 
Assn., speaking at the lunch spon- 
sored by the association on Day- 
Two, hailed the new German copy- 
right law amendments and said he 
hoped that discussions at IMIC 
would pave the way for enhanced 
copyright protection in other coun- 
tries 

The city of Munich, and GEMA in 
particular, gave IMIC participants a 



most warm and hospitable welrome. 
from the opening cocktail party in 
the Arabella Hotel, through a social 
program that included a concert of 
works by the Soviet compuser Tik 
lion Khrennikov, an all-day excur- 
sion through beautiful Bavarian 
countryside to Aberammergau. the 
Benedictine Abbey at Ettal and Lire 
derhof Castle, and a sumptious buf- 
fet in the magnificent Kibelungen- 
sale of the royal residence in Mu- 
nich. 

The traditiunal IMIC banquet, 
once the setting for the presenta- 
tion of Billboard's Trendsetter 
Awards, this year saw the inaugu- 
ration of a s|>ecial IMIC award Pre- 
sentations were made by Billboard 
editor-in-chief Adam White to Boh 
Geldof and Ken Kragen "for ex 
traordinary humanitarian contribu- 
tions on behalf of the international 
entertainment industry " In the ab- 
sence of the winners, the awards 
were received by Bob Summer for 
Kragen anil Don Ellis, head of MCA 
U.K., for Geldof. 

After the culminating joint ses- 
sion on Day Three of IMIC, Day 
One of INTERGU, the International 
Copyright Society's 10th Congress 
got under way and, in perfect conti- 
nuity, maintained the theme of how 
to meet the manifold threats to 
copyright protection, with working 
sessions on "The New Media and 
Limitations of Copyright," "Televi- 
sion Without Frontiers" and "Prob- 
lems of Harmonization in the Copy- 
right Field in the Common Market " 

IMIC l»8. r ) may prove to have 
lieen something of a watershed for 
the international music and home 
entertainment industry The spirit 
of collaboration among all sectors 
of the copyright industries was 
much in evidence, and underlined by 
Chris Wnghl. who spoke in his key- 
(Contittutd >>« pog* 



Chris Wright 

The role of the International Feder- 
ation of Phonogram and V ideogram 
Producers (IFPD in handling rec- 
ord industry affairs at the full inter- 
national level has never been more 
vital than it is now, as such poten- 
tially lucrative markets as video, ca- 
ble. I ompacl Mis-- a ml satellites 
open up ever wider, said Chris 
Wright, chairman of Chrysalis, in 
bis IMIC keynote speech "The New 
Horizons." 

But. Wright stressed, the indus- 
try itself needs to devote much 
more attention to ensuring that its 
pressure groups are operating ef- 
fectively in negotiations not only 
with other rights holders but. equal- 
ly importantly, with governments 
anil legislatures 

"If IFPI didn't exist, we'd need to 



Wright Urges 
Labels: Help 
In IFPI Fight 



invent it," Wright laid. "Yet it re- 
ceives only scant attention from the 
groat majority of record companies. 
I T" 1*1 was created by the record in- 
dustry, but having created it we've 
failed to breathe life into it." 

As an example of the effective- 
ness of IFPI action, Wright cited 
the way the virtually lUOr* pirate 
industry of the Hong Kong of 10 to 
15 years ago had l>een transformed 
into a nearly 100% legitimate busi- 
ness. But world problems continue, 
he said, and he cited the worldwide 
availability of cheap, high quality 
cassettes from Indonesia and Singa- 
pore, the record rental problem aris 
ing from Japan, and ineffective re- 
cord industry negotiation attempts 
with hardware manufacturers. 

(Continued on page 61) 




The Scoodling 
Of the Music 
Industry 



Robert A. Summer 



The following is tt traHfCripi of remarks by Robert D. Summer, presi- 
dent of RCA Reeords and chairman of the Recording Industry Assn. of 
America (RIAA). 

As this conference approached, I was reminded of the last time I addressed 
an industry group. We gathered at the Waldorf Astoria for the benefit of 
the Anti-Defamation League of B'nai B'rith My theme, safeguarding the 
artist's right to free expression, was prompted by the observation that 
throughout history the artistic experience has been dotted with harsh acts 
of oppression as the artist came in conflict with government propaganda, 
sinister ideologists and narrow-minded citizenry. 

Perhaps the unusual twist was that I didn't depict the artist as helpless in 
defense of his own cause. I noted his power to radically alter society by 
means of his an and inherent tenacity. I asked the leaders of the entertain- 
ment industry to serve as an ever-present force wherever and whenever 
freedom of the spirit and mind is challenged. This coalition of the artist and 
those mindful of the value of art can help guarantee the freedom of expres- 
sion that is fundamental to a democratic society. 

If you'll pardon the sarcasm, had the world turned on these remarks, the 
artists in the field of recording would then only be vulnerable to the con- 
spiracy of fraudulent manufacture and distribution of their works by pi- 
rates and counterfeiters and the home taping of their recordings and com- 
positions without benefit of compensation At last, the new world, no mur- 
ders — only theft! For some reason, perhaps a problem of awareness, the 
artist has shown little inclination to enter this battle. 

Therefore, we stand alone at Captain Kidd's anchorage surrounded by 
shrubs and trees of blazing color as notorious buccaneers bury their pirated 
treasure. Piracy is historically glamorous and continues to be profitable. 
Where Robert Louis Stevenson drew the image of pirates such as Ix»ng 
John Silver and Bill Bones, it was L Frank Baum, in creating "The Road To 
Oz," who gave us the more descriptive reference in literature to our com- 
mon enemy the record pirate. 

Baum describes Scoodlerland. a mountainous region lying beyond Mu- 
sicers Valley. It was inhabited by the Scoodlers, a race bearing a passing re- 
semblance \u human beings. The principle difference is in the arrangement 
of their heads (observe the gathering metaphor!. They have a face on ei- 
ther side, and quite advantageously their heads can be removed and re- 
placed The> can move fast forward and fast backwards with equal facility. 

If you annoy a Scoodler, he takes off his head and flings it at you. Assist- 
ing friends dart about and pick up their heads with incredible agility and 
replace them. Some, as a result, are |»ermanent]y dented. 

(Continued on page SI) 
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rVidclip Payment 
The Key Topic at 
Business Panel 




Video Verdict. The opening IMIC panel, which addressed 
the question. Will Video Kill The Audio Star? " From left Don 
Ellis. Marcus Bicknell (moderator). Beatrice von Siiva 
Tarouca Wagner and Eckhart Haas 



All Attention. Finding food lor thought dunng the 
first panel session were, trom lelt. Robbin AhroW. 
Chris Wnghl and Nesuhi Ertegun 



Tin. issue uf video music program 
mers paying vidfo music suppliers 
predictably dominated the business 
session dubbed "Will Video Kill The 
Audio Star '" Panelists debated the 
costs associated with producing vid- 
eo clips, seen essentially as a promo- 
tional vehicle for records and tapes, 
and the need to determine whether 
the return truly justifies the invest- 
ment 

Participating were Marcus Bick- 
nell. director of sales ami marketing 
for Europe's Music Box channel: 
Don Ellis, managing director for 
MCA Records & Music Group, IK. 
Beatrice von Silva Tarouca-Wagner. 
legal advisor with the International 
Federation of Phonogram and Vid- 
eo-gram Producers (IFPI); and Dr. 
Eckhart Haas, managing director of 
German cable operator Kabelsignal. 

Bicknell launched the session 



with a clear declaration of the need 
for program suppliers, i.e record 
companies, to receive reimburse- 
ment for their video clip expendi- 
tures. "When we discuss video- 
cassette recorders, video jukeboxes, 
national television broadcast rights, 
satellites or Medium X that we've 
not even thought of yet." he said, 
"let us remember that the medium 
is but a tiny snapshot of the basic 
message — which is music. It is one 
snapshot in time, and the message 
goes on even if the medium 
changes. 

"Furthermore, let us remember 
that it's the creative talent that 
originates the message. It is their 
Creation that's eternal Therefore, 
the medium — whatever it is — must 
reimburse the talent. The medium 
must reimburse the message." 

As a record company executive 



with experience in the I'.S and the 
I'.K MCA's Don Ellis pointed out 
the importance of understanding 
video music programming - * value. 
"If it's just a series of ad clips cob- 
bled together that you give people 
for free because you're making 
them to hype your recording artists, 
is that enough'.' If music video and 
cable television neeil to have their 
own programming, and we alter the 
way that we make our product in or- 
der to satisfy those programmers' 
needs, we aren't real smart if we 
then give the product awav in the 
hope of selling some black disks 

"If income is being generated 
from the result* of our labor," con- 
tinued Ellis, "the creator of that 
product deserves to be paid And if 
he's not, then it's piracy just as 
much as it is to run a cassette com- 
pany " 



The executive went on to reveal 
the new approach MCA U.K. is tak- 
ing with video clip financing: 
"We're removing it from market- 
ing, and placing it in the a&r depart- 
ment This way, we're making sure 
that the people who create the vid- 
eos are doing so for creative rea- 
sons, for artists' advancement 

"The clips are treated as an ex- 
tension of their creativity and not 
just as a crass marketing tool — al- 
though we hope some crass sales 
come from it And the video activity 
that takes place is accounted for 
separately from a financial point of 
view, rather than just getting 
drnp|>ed into the marketing write- 
off each month." 

IFPI's Beatrice von Silva Ta- 
rouca- Wagner questioned whether 
video music channels are entirely 
beneficial for the record industry. 



Contending that record sales will 
suffer because of music video's 
ubiquity, she noted the example of a 
friend who lives in a part of Germa- 
ny reached by Music Box "He used 
to be an avid home taper." she said. 
"The good news is that he doesn't 
bother to home tape any longer. The 
bad news is that he bothers even 
less to buy the records. 

"Of course, this doesn't mean 
that right-s owners and record com- 
panies should not want payment 
from operations like Sky Channel 
and Music Box, but what's impor- 
tant now is that they ensure this 
type of exploitation of their product 
generates enough income to make 
up for losses incurred in other mar- 
kets. The record industry still has a 
tendency to pay only lip service to 
the principle of payment." 

(Continued on poor Sll 





In an industry not known for sophis- 
ticated marketing, what are some 
approaches that have proven or 
could prove effective for developing 
new opportunities and more long- 
term growth'' 

That was the question Billboard 
I.os Angeles bureau chief Sam 
Sutherland put before the first-day 
panel titled "Here's The Music. 
Where Are The Customers?" The 
panelists, citing examples in special- 
ized markets, responded that there 
are areas where specialized market- 
ing techniques are appropriate, if 
not essential, to success in the sale 
of music product. 

Perhaps the most surprising case 
cited was from Warner Special 
Products president Mickey Kapp. 
who claimed that the National Assn. 
of Recording Merchandisers' now- 



stantial increase ih ">"% I in gift 
sales. 

"When we first published our gift 
research [for I97S) . gift-giving 
was N'li of the business," Kapp 
said. "Now it's 'J'J";. of the business. 
We believe the increase came from 
that second kind of marketing 
where you identify a consumer seg 
ment — in this case the swing vote, 
the intermittent and potential buy- 
er — and direct a campaign at some 
of them." 

Kapp asserted that the $V»x:t mil- 
lion increase in sales from the 
NAK.M campaign "is the kind of 
failure we need more often." 

Davide Matalon, president of I lo- 
cale Ind Musk. ill in Italy, proposed 
a standard catalog and Centralised 
manufacture for all of Europe or 
the Common Market countries as a 
means of better exploiting back cat- 
ilog and repertoire product. At 



present, he said, the investment re 
quired by a local distributor is so 
high that lie concentrates on hits 

only 

A standard catalog number 
throughout Europe, elimination of 
minimum Orders and simultaneous 
release of product to eliminate par 
allel imports would improve condi- 
tions for local distributors. Matalon 
contended. 

Hurst Weber, designer, jazz buff 
and co founder of Enja Records in 
Munich, said thai in order for a 
small company to survive, its prod- 
uct must he sold worldwide and. 
thus, the jacket must lie designed to 
sell in diverse cultural environ 
merits. Compounding his problem. 
Weber said, is that marketing of his 
product b\ American companies lias 

been "dreadful" and "unrecognis- 
able." 

"The word is, 'Don't buy an 



American printing ." Weber assert- 
ed. "I would suggest that all this is 
not inevitable." 

Word of mouth and delayed pro- 
motion are among the techniques 
that work for artists in specialized 
markets, according to Vera Bran- 
des. managing director of the Vera- 
lira Group of Companies in West 
Germany In fact, she said, prema- 
ture promotion can kill a trend or 
artist 

Brandos cited Andreas Vollen- 
weider, whom she once managed, as 
an example of an artist whose pro- 
motion was delayed until interest 
wics generated through radio broad- 
cast of his concerts In addition, she 
noted. Vollenweidcr's product was 
released via CHS Masterworks in 
the U.S. so that he w ould have suffi- 
cient time to become established 
without being deleted from the cata- 
log. 
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U.S./U.K. Juggernaut Seen Squeezing Out National Repertoire 



Charges that Anglo-American prod 
uct dominates Europe's music mar- 
kets at the expense of national rep- 
ertoire were made during the con- 
ference panel entitled "How Can 
National Repertoire Survive'" The 
session was one of IMIC's most pro- 
vocative, largely because of the can 
did views expressed by two influen- 
tial Europeans. Hans Sikorski of 
Germany and Jean-I>oup Tournier 
of France. 

Sikorski. president of the Sikorski 
music publishing group and vice 
president of GEMA. and Tournier 
director general of SACEM. were 
joined on the panel by Andreas 
Budde. president of Germany's Rolf 
Budde Music; Roland Kluger. presi- 
dent of Belgium's Roland Kluger 
Music; and Kunihiko Murai. presi- 
dent of Japan's 1980 Music WEA 
International chairman Nesuhi Er 
tegun was the moderator 

Sikorski outlined the extent to 
which Anglo-American repertoire 
dominates the German market, stat 
ing that it monopolizes approxi- 
mately 801 of radio and television 
music programming Some stations 
play as much as 90% international 
product, he added, and this hegemo- 
ny of the airwaves is reflected in 
record sales. Domestic product has 
about 20% of the market, Sikorski 
observed — "in fact, we hardly have 
a national record industry in terms 
of production " Three-quarters of 
GEMA's mechanical royalty 
payouts go abroad, and 75% to 80% 



of concerts staged in Germany fea- 
ture popular foreign performers 

Sikorski said he sees no }>olitical 
opportunities to redress the bal- 
ance, in light of Germany's liberal 
constitution. "Liberty can lie irre- 
sponsible." he added Nevertheless, 
he stressed, the music industry 
must work for the survival of na- 
tional repertoire, and seek to inllu 
ence the broadcast media to give it 
equal exposure. 

Beyond that. Sikorski urged the 
German government to increase its 
support of the creative arts. "We 
cannot tell our young composers to 
get on a jumbo jet to the U.S.," he 
said, noting that classical concerts 
receive government subsidies, yet 
|H>p festivals are heavily taxed. 

SACEM's Tournier detailed simi- 
lar circumstances — which he called 
"a crisis" — in France The broad 
cast media is preoccupied with inter- 
national repertoire, he charged, 
identifying local radio, in particular, 
as playing 90% foreign releases. 

"We generally have a low opinion 
of our own artists in the media." 
Tournier said. "We don't take our 
own cultural industries seriously 
enough." 

Even when French artists want to 
record abroad, the SACEM chief 
continued, they run into difficulties. 
He attributed this to musicians' 
union attitudes, and cited a specific 
instance involving Claude Boiling in 
the U.S. 

Tournier then asked rhetorically 
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Digital Signal. Df Hans Sikorski makes an emphatic point 
during the panel on "How Can National Repertoire Survive', 
chaired by Nesuhi Ertegun, left 






Andreas Budde 




Roland Kluger 



whether France should become pro- 
tectionist to ensure the survival of 
its artists and repertoire, while sug- 
gesting that some countnes, includ 
ing Japan, had done just that "One 
cannot be totally free trade," he 



Kunihiko Mural 



Jean-Loup Tournier 



said, although he acknowledged the 
dangers of xenophobia "Let us sup- 
port our own cultural industries 
throughout Europe," Tournier con- 
cluded, suggesting a continent-wide 
strategy. 



Germany's Andy Budde said that 
while the evolution of international 
music markets during the past 20 
years has increased Anglo-Ameri- 
can repertoire's market share in 
(Continued on page 61) 




Considering Creativity Billboard publisher Sam Holds-worth, left, who 
moderated the panel on "The Creative Perspective." introducing panelist Monti 
tuerrner 
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Wide Variety of Opinions Concerning 
The Industry's 'Creative Perspective' 



BY ADAM WHITE 



Mark Joseph son 



The conference session entitled 
"The Creative Perspective" yielded 
a CrOSS miction of opinions, reflect- 
ing the diversity of panelists' hack- 
grounds. Participating were Monti 
Lueftner. president of Germany's 
Ariola Records Group. Theo Roos, 
president of Dutch independent pro- 
motion firm Flying Dutchman; 
Mark Josephsou, head of new U.S. 
label J Mark and a director of New 
York's annual New Music Seminar; 
and Jim Halsey. prominent Ameri- 
can artist manager and president of 
Churchill Records & Video Modera- 
tor was Sam Holdsworth. publisher 
of Billboard 

Ariola's Lueftner urged major 
record companies to ensure that 
"the right creative environment" 
exists within their organizations 
Specifically, he identified three is- 
sues: the need for labels' creative 
departments to be "the right size 
and form", the need to avoid "a gup 
between record companies and the 
creative community outside those 
companies", and the need for "cre- 
atively oriented management" at 
the up|ier echelons of diskeries. 

Elaborating on the first issue, the 
Ariola chief drew from his own ex- 
perience "Instead of following the 

classical organizational scheme of 
separate ai*r. marketing and pro 
motion functions, we have restruc- 
tured w ith small, all around units 
each combining a&r product con- 



cept and product marketing, as well 
as promotion. Each of these units 
. . . deals with a certain repertoire 
segment or label, has its own bud- 
gel and conceptual responsibilities, 
and makes its own decisions in the 
field." 

The payoff, he said, has been 
greater departmental flexibility, an 
increase in the amount of internal 
information and communication, 
and greater staff motivation — "be- 
cause the manager of each unit 
identifies himself as an entrepren 
eur." 

Closing the gap between labels 
and the creative community, 
Lueftner continued, can be achieved 
by spinning off "small, independent 
a&r satellites" from the major com- 
pany's overall creative department, 
to work closely with and develop on- 
going relationships with artists, 
writers anil producers Finally, the 
executive stressed the importance 
of management awareness of cre- 
ativity. "We tell our new managers 
to keep track of social and political 
trends which influence artistic uud 
musical trends, and to talk contin- 
ually to artists about their needs 
and problems." 

They should go to clubs and con- 
certs and get a feeling for artists as 
they perform, Lueftner stated, they 
should go into the studio and discov- 
er what u "backbreaking job" it is to 
create a new sound. "That's u here a 
company's P&L accounts and bal- 



ance sheets are born." 

Flying Dutchman's Roos made re- 
lated points about the importance of 
understanding the creative process. 
"You should s|iend at least a few 
minutes every day in the position of 
the artist," he urged label staffers 
both young and seasoned. And the 
executive also reminded his audi- 
ence of the artist's travails; "Can 1 
think of my positive image when my 
record company has released 15 oth- 
er products on the same day as 
mine? Can I still lie creative and rec- 
ord my next hit album after a pro- 
motional and concert tour which 
lasted too long, required me to meet 
loo many people, fully exhausted 
me, and didn't always have the de- 
sired result'? Can I still be a creative 
genius if I find out that my record 
company has suddenly become an 
other company, or has merged, and 
that my contacts— the few that I 
trusted — have moved or been 
kicked out'" 

Given these and other pressures 
ujion performers, Roos said. "We 
should respect not only their cre- 
ative talent, but also their stamina, 
their perseverance and their ability 
to take all these blows." 

J Mark Records' Josephson 
struck a pessimistic note, suggest- 
ing that the music industry is "on 
the verge of entering another peri- 
od of crisis and unrest, similar to 
that we experienced in 1977. '78, 
(Continued on page 59) 
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German Labels, Commercial Radio Stations Face Off 



Is there a "war" going on between 
the German record companies: ami 
the new commercial/private radio 
Stations? This controversial t|ues- 
Ition was the subject of hcry debate 
in the special panel convened to sni- 
der "German Broadcasting In Trail 
sition," at which participants con- 
sidered what can be expected from 
this new media arm. 

At the center of the debate was 
whether the record industry should 
hand out free samples of its new re- 
leases to these new stations, or 
whether the broadcasters should he 
charged a fee. 

Until recently, all German sta- 
tions came under public law and 
were public utilities that received all 
records free of charge The industry 
now wants to charge at least an ad 
ministrational fee to the new crop of 
private and profit-oriented stations 

In an introduction to the debate. 
Jim Sampson, Billboard's Munich- 
based news editor, explained that 
the private stations offer a great Op- 
portunity for the future but as yet 
just don't have enough listeners. 

Jim Rakete. manager of Nena. a 
German chart act that has found in- 
ternational acrlaim, *aid he h«"»ped 
the new stations would learn let- 
sons from college radio in the U S 
on how better to attract a young lis- 
tening audience He added that it is 
certainly time the existing stations 



in Germany hail additional competi- 
tion to face. 

Peter N'ietnerof Radio Hit accused 
German record companies of put- 
ling the new private stations at a 
disadvantage in this competitive 
arena with their refusal to deliver 
record samples free of charge. One 
must bear in mind, he insisted, that 
the new stations represent effective 
advertising prospects for the entire 
record industry. The companies 
should immediately change their at- 
titude, Nietner said, adding. 'They 
apparently want to dry us out " 

Fnedel Schmidt, chairman of the 
German Phono Assn and managing 
director of Ariola, emphasized that 
though the situation between the 
record industry and the stations is 
' strained," the companies are at 
least try ing to make reasonable of 
fers to the private stations. But he 
added that there is "unfortunately" 
no association representing the ra 
dio stations as an industry uegoliat 
ing body. 

WEA managing director Manfred 
Zumkeller anil WKA European di- 
rector Siegfried E. Loch said in open 
debate that the record industry is no 
longer in a position to give things 
away for free. Those who want to 
use music, they stressed, will have 
to pay for it. and this philosophy has 
to apply to the breakthrough pri- 
vate stations in Germany who are in 



business to make a profit. 

Wolfgang Spahr, Billboard's 
chief corres|M>ndenl for Germany. 
ap|»ealed to hnth sides to continue 
talks ami not feO "bargain" away the 
music industry's old dream of the 
establishment of private stations. It 
will still lake a very long time, 
Spahr said, before the new stations 
have the same listenership figures 
as the long established ones. 

Gommercial radio's start in Mu 
nich is very promising, he said, hut 
there is no competition for the other 
stations lhat have been operating 
for more than 10 years To survive, 
he suggested, the new stations will 
have to find gaps somewhere in the 
marketplace, and in doing so they 
should not forget the older listen- 
ers. 

Spahr said lhat German radio pro- 
gramming is already "too youth- 
oriented" and gives a 70% share to 
foreign music He called it "essen- 
tial" to give national artists and 
writers more airplay. 
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Radio Reporters. Billboard s German news editor Jim Sampson, 
right, convened a stop-press panel to open Day Two ol IMIC and 
discuss the advent ol pnvale broadcasting in West Germany With 
Sampson, from left Jim Rakete. artist manager from Berlin, Wolfgang 
Spahr. Billboard s chief German correspondent, and Peter Niednerof 
Radio 89 in Munich 




Radio Receivers. Listening to the presentation on private 
broadcasting in Germany, Irom left: Richard Busch. president 
PoryGram Germany, Roland Kommerell, president. Poiydor 
International, and Siegfried Loch, president, WEA Europe inc. 



Promoters Pinpoint Problems 




Promoters' Panel. Presenting the "How To Keep Live Music Alrve" 
panel were, from left, back iow: Gerhard Augustin. Horst Lippman 
(moderator). Bnan Crott. middle 
row Marek Lieberberg, Gigi 
Campi. Jim Halsey. and. in front. 
Hemp Klein 




Publisher's Point. German 
publisher Peter Kirsten. 
president ol Global Music, 
making a point from the floor 
during the live muse 
discussion 

Increasingly complex contract rid- 
ers, rising costs fur superstar book- 
ings anil the legal hurdles posed by 
both national and municipal stat 
utes were among the universal 
headaches t iled by top international 
promoters assessing the current 
state of live talent business at an 
IMIC session. 

Moderated by Lippman i Ran di- 
rector Horst Lippman. the huddle 
found key promoters and concert 
services veterans from Germany. It- 



aly, the I' K and the I' S detailing 
specific local concerns when mount 
ing promotions in their own territo- 
ries. But a consensus on nverarrh- 
ing factors was apparent, and 
Mania Concerts chief Marek Lieber- 
berg struck a common chord when 
he summed up his experiences in 
West Germany. 

"Promoters have become the 
'useful idiots' of the [music] busi- 
ness," Lieberberg grumbled In par- 
ticular, he bemoaned the "ridicu- 
lous" riders appended to already 
"unreasonable'' contracts when pro- 
curing talent for major dates. "Con- 
tracts that would be regarded as 
madness in other businesses have 
become a fact of life for us." he 
said. 

That complaint prompted veteran 
American promoter Jim Halsey to 
note, by way of agreement, that 
Halsey client Roy Clark was slated 
to unveil a new basic live appear 
ance contract that would eliminate 
riders entirely. Halsey plugged 
Clark's move as a gesture of sympa 
thy for "the predicament of the pro- 
moter." which Halsey agreed is an 
increasingly gkihal concern. 

Local and national government 
regulation of concert promotions 
also sparked laments from the par- 
ticipants, with Gigi Campi. chief of 
Italy's Allegro Music, offering the 
most strident complaints. Campi 
noted that his |>eers in West Germa 
ny face a more hospitable legal cli- 
mate than Allegro, due to the com- 
plexity of obtaining work permits 
from the Italian government. Citing 
the case of Italian performances for 
U.S. jazz legend Dizzy Gillespie. 
Campi recounted a series of exces- 



sive demands that had to be met be- 
fore Gillespie could enter the coun- 
try 

Officials, he recalled, demanded 
photo copies of the musician's pass 
port before acting on the request. 
Allegro was also required to pay 
taxes on the dates prior to the actu 
al concerts, he nuted, and all con- 
tracts had to he submitted to the 
court for examination "Italy is in 
an awful mess when we try to get 
foreign performers to come and ap- 
pear." he concluded. 

Campi also added the spectre of 
state-financed competition, noting 
that local municipalities in his home 
country have frequently undercut 
the ticket prices feasible for private 
impresarios Concerts produced by- 
local authorities in area settings 
have thus contributed to consumer 
resistance to rising ticket prices. 

Overall, he argued that such com- 
petition has made outside sponsor- 
ship virtually mandatory: "In Italy, 
you won't find a single live concert 
taking place without a muscular 
sponsor lurking somewhere in the 
wings." 

Lieberberg also noted the inter- 
national spread of noise control reg 
ulations, which threaten a future in 
which concert-goers may hear ma- 
jor acts "at a transistor radio level." 

Rnan Croft, director of Theatre 
Projects in the I K . agreed, citing 
his own experience as a supplier of 
sound reinforcement, lighting and 
staging gear to promoters and acts 
"The problem in England is the 
same." he reported. The levels set 
by the local authorities are pretty 
unrealistic The sound pressure lev- 
el needed at the buck of the hall 



means that you have to make r. 
pretty loud out front " Non-techni 
cal officials, however, continue If 
rule strictly on sound level measun- 
ments without regard for the over 
all response of the room and the an 
dience. 

The promoters' views weren t r>- 
slncted to problems, however, wnl 
moderator Lippman arguing thai 
"an unprecedented demand for liv, 
music" is evident throughout mud 
of Europe He stressed the sigrofv 
cance of that consumer interest 
"despite the broad influence of "4 
eos. records and films." suggesuni! 
that a live market endures becius* 
audiences "want to see artists, 
w arts and all. in person." 

That unique live element wasaJjtj 
underscored by Gerhard August* 
managing director of Gammartol 
Musik GmbH, another German pr» 
motion firm, who held that promt* 
ers need to focus on their artistt 
rather than rely on the notoriety* 
their recorded work 

Lieberberg, citing the decline tj 
the biggest American and Briuw 
promoters, warned participinU 
that bottom line health may depend 
u|kiii diversification. He noted ttat 
his own schedule now augments 19 
major pop and rock attractions wit* 
other events, including non-musml 
promotions. 
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Video Music's Profitability in Doubt 





Dieter Grosselanghorst Volker Hannwacker 




Tin' |iir\ i- inn r i • i_- ; i r i i 1 1 1 I !■• ■ 

profit potential fur prer riled mu 

sic video programs as a sale* rah-- 
gory. according In a panel nf video 
industry executives mulling tin* mil 

mi' \i<l narket during UUC With 

Ailani While, Billboard 's editor in 
chief, as moderator, thi l»ol I initial 
predictions and subsequent disap- 
pointments for video music us a 
marketable commodity were com- 
pared in charting its future pros- 
pector* 

White set the tone lor that inves- 
tigation by noting during opening 
remarks "the open question of 
whether music video programs cun 
be a viable sales and rental 
commodity." Despite early, rosy 
forecasts from the financial commu- 
nity, including one study that envi- 

< d L'.'i" . "t future v ideotape 

sales and rental revenues from mu- 
sic product, the category has experi- 
enced a checkered history to date. 

Blockbuster sales for the long- 
form documentary "Making Mi 
chael Jackson's 'Thriller' " have yet 
to be repeated, White noted, al- 
though major U.S. record/tape 
chains are showing improved re- 
sults for their most recent forays 
into music video product. 

English video executive Mike 



Heap, managing director of Video- 
form Ltd., indicated that the home 
video market is still exploring the 
right combination of program. |ier- 
former and marketing "What 
we've found 111 the I lilted kingdom 
is that, as a stand-alone medium, 
| music video] doesn't really stack 
up," he said. 

Current consumer base there, he 
added, yields a market potential uf 
about S.IKKI to 4.0XHI unit sales for 
most video music titles For video 
marketers to realize significant 
sales on a given title, he observed, 
the marketing has to tie allied with 
something happening for that art, 
whether it's a new album or a major 
tour." 

Heap cited one upbeat example of 
how such timing can benefit a video 
release, noting that careful timing 
of a Status Quo long-form video- 
cassette to follow quickly on the 
heels of a major hits album by the 
veteran U K rock band indeed trig 
gered respectable sales 

Heap also warned that mere recy- 
cling of promotional video clips isn't 
likely to unleash the optimum con- 
sumer market needed. "You need 
something that the public can't al- 
ready see on television." he assert- 
ed, saying that the real strength in 



the category will likely emerge K 
long fom music titles— although b 
suggested that programs longe 

Ilia t hour would prove boring i 

most cases. 

The English executive also r« 
viewed another early supiHisition r* 
garding music video the belief tha 
its utility as a sales rather tha 
rental product would rally suppor 
from dealers "We thought w 
might lie able to pursue two mai 
kets, record stores and vide 
shops," he recalled. "As far as th 
v ideu -i,,r- ■ are r ,.u< erned, n didn 
happen . . They're really indiffei 
enl to sales-oriented titles. So th 
best method remains to concentrat 
on the record stores." 

Far more pessimistic was Uw 
Lencher. editor of Germany's Mi 
sikmarkt, who preached virtual isc 
lationism against substantial invea 
ment in video. Distinguishing bf 
tween promotional clips and vide 
music programs for sale, l.enche 
argued that a broad-based vide 
music market capable of sustainin, 
local performers apjiear* unlikely 
"National record industries woul> 
be well advised to do what they d 
best: sell music," he warned. 



Mike Heap 
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Special Recognition. Don Ellis, right managing director ol MCA 
Records U.K., accepts a special Billboard award Irom Adam White 
on behaH ol Bob Geldot who was recognized lor his famine relief 
efforts 





Mighty Monty. Jazz pianist Monty Alexander, left, who 
performed at the IMIC banquet, receives congratulations 
from Nesuhi Ertegun, as Mike Hennessey smiles approval 




Stein Time. Envying a beer at the Hal David film 
reception' David Uebowitz. a lawyer from the 
Washington firm of Wiley & Rem. and Dr Stephen 
Stewart, chaiman ol the Common Law institute of 
Intellectual Properly Ltd . U.K. 




Davids' Day. Hal David, president ol 
ASCAP. with his wife, Anne, at the 
Amenka Haus m Munich for the world 
premiere of Ihe Mm about David's life 
presented by the United Stales 
Information Service 




Presidential Recognition. Or Erich Schulze ol INTERGU 
presents Ihe Richard Strauss medal m recognition ol his 
work in Ihe copyright field to Dr Walter Scheel. lormer 
president ol the German Federal Republic. 





The Chair Accepts. RIAA chairman Robed A 
Summer, led, accepts a special Billboard 
award on behall of Ken Kragen in recognition 
of Kragen's work on Ihe USA For Alnca 
protect Adam While made the presentation 

Party's Over. A WEA team leaving the 
ballroom alter the IMIC banquet From left 
musician Klaus DoWmger and has wile. 
Siegfried Loch, president ol WEA Europo 
Inc ; Ramon Lopez vice chairman of WEA 
International. Manfred Zumkeller managing 
director of WEA Musik. Germany, and 
Nesuhi Ertegun, chairman of WEA International 



Composer Honored. Dr Erich Schulze 
ol INTERGU presents Soviet composer 
Tihkon Khrennikov with Ihe Richard 
Strauss medal in recognition ol his work 
in the copyright field 




Copyrighted material 





Looking Ahead- Michael Witle. left, of Prognos A G . Switzerland, 
looked at luture developments in the home entertainment market 
Dr Herbert London, ol Data For The Future, presented the U S 
perspective 

Home Entertainment 
Industry Likely To 
Experience Growth, 
Futurists Predict 



The future "I the home entertain- 
ment miluslry appears bright Just 

how bright will be determined by 

hnw successfully the industry re- 
sponds to demographic and techno- 
login! changes for the rest (if the 

century, according to two futurist 

IMIC keynote speakers. 

"Charting The Home Entertain- 
ment Future" for the conference 
wi re Michael Witle of Prognos, the 
European ('enter For Applied Ecre 
nnmir Research in Basel, Switzer- 
land, and I'r Herbert London, dean 
of the Gallatin Division of New 
York t'niv. and president of Data 
Pot The Future. 

Predicting that the international 
economic growth rate will be :l. .">'';, 
over the next 10 years, or 1T« more 
than it has been for the last 10, Wit- 
le added that growth in the telecom- 
munications and entertainment ar- 
eas will be even higher than the 
general rate 

Contributing to this bright out- 
look, Witte said, is a 1% to 1.5?f> an- 
nual increase in consumer leisure 
time by 1995. with most people 
wanting to spend a majority of their 
leisure time at home. Youth and the 
elderly are the groups that will have 
the greatest increase in leisure 
time, he said. 

Witte identified three primary lei 
sure groups in the future: those 
who by their own choice (lifestyle! 
are unemployed or employed part 



time, low-income people and the 

rich. 

In order to take full advantage of 
its potential, Witte emphasised, the 
industry should aim its marketing 
at different consumer groups, such 
as those differentiated by lifestyle. 

Of particular importance, he said, 
will be the industry's ability to re- 
tain as a viable customer the older 
consumer, who will grow to a larger 
segment of the market while the 10- 
to 24-year-old segment will de- 
crease To do so, he noted, the indus- 
try must address the younger seg- 
ment in a manner that ensures they 
are active participants when they 
are older. 

Four factors that the industry 
w ill need to integrate into iL* prod- 
ucts during the coming years, ac- 
cording to Witte. are miniaturiza 
Hon, multi-functionality, complexity 
and availability The one overriding 
question facing the industry, he 
said, is which will be dominant: sys- 
tem variety, influenced by the sup- 
ply side, or system versatility, influ 
enced by the demand side' 

Expanding on this theme. Dr. 
UnOM said that the Compact Disc 
"will transform the industry" be- 
cause its programming capability 
makes segmented markets viable 
once again. 

"Any technological form that al- 
lows personal programming (where 
the user is in command) is likely to 



be the wave of the future." he a,. 

serted. The system that Dr. London 
envisions would include a hum* 
computer linked to a fiber optic, 
transmission network, linked to a 
remote mainframe computer "The 
day of personal entertainment pro. 
grammmg is on the near horizon, 
h, said 

While cautioning that entertain 
ment is not recession-proof, Dr 
London did predict that 'technical 
developments will sustain growtii in 
most home entertainment areas ' 
In addition, he said. "The trendset- 
ters for the rest of the century wOl 
be the baby boomers— the 17-ye» r 
olds of 19fi9" 

After tracing the history of the 
home entertainment industry, fJr 
London added: "That technology « 
the key to home entertainment is 
self-evident. There is a change of 
great magnitude [CD] occurring it 
our market " 




Dr. Erich Schulze 



GEMA Chief Schulze Urges 
More Copyright Education 



Calling for increased efforts to en- 
list public support and mutual gov- 
ernmental cooperation for the pro- 
tection of intellectual property 
rights, GEMA chief and INTERGU 
president Dr. Erich Schulze devoted 
his keynote address before a joint 
IMIC/INTERGU audience to the 
need for rights education and pro- 
tection beyond the basic guidelines 
provided by individual copyright 
laws 

Noting that both the IMIC and 
INTERGU conferences are ruled by 
the need to "look ahead, think of, 
and prepare for future needs," Dr. 
Schulze asserted, "There must be 
more shared interaction with the 
public than up until now." 

In particular, he noted that most 
cultural agreements between con- 
tracting governments are confined 
to the exchange of performances 
and works, "but generally there is 
no word mentioned about mutual 



copyright protection concerning the 
exchanged works or any equal 
treatment of domestic and interna- 
tional works. This may be because 
the evaluating of copyrights be- 
longs to the unseen area of imports 
and exports " 

Dr. Schulze then cited an example 
of how such agreements can extend 
to this "unseen" domain. Alluding 
to a 1954 agreement between West 
Germany and France, he quoted Ar- 
ticle IB, which reads: "The high con- 
tracting parties will strive together 
to discover the best means of facili- 
tating the protection, collection and 
transference of writers' royalties 
and artists' fees, as well as all copy- 
rights pertaining to broadcasting 
and television." 

While such articles may not speci- 
fy actual rights, Dr. Schulze 
deemed them useful in developing 
more tangible measures through 
the continuous consultation re- 



quired by such agreements 

Focusing on education and re 
search into intellectual propert) 
rights, the GEMA chief suggesusl 
that the lack of such activities or a 
broad, comprehensive bass has f» 
tered "a widespread false opinio 
that the social tie to intellectual 
property is stronger than to nutcrv 
al property." 

One group devoted to rectifvini: 
that problem is the Internationa: 
Assn. for the Promotion of lnfomu 
lion and Research on Intellectual 
Property (ATRIP), founded by * 
scholars from 31 countries m 19*1 
In promoting the need for special 
educational measures covenne. tht 
social and economic aspects of 
rights protection. ATRIP has sniff 
urged that education on right* >>f b 
tellectual property should not be 
limited to universities, but should be 
expanded into other institutions. 




White Note. At the opening ceremony of the 10th INTERGU 
Congress, held in the magnificent Cuvillies Theater. Adam White. 
Billboard s editor in-chief, pays tribute to the work ol Dr Erich Scrtul2e 
in helping achieve major amendments to German copyright law 

INTERGU Meeting Cheered 
By German C'right Reform 



For Billboard to have accepted the 
invitation of GEMA. the West Ger- 
man performing and mechanical 
right society, to stage the 14th In- 
ternational Music and Home Enter- 
tainment Industry Conference 
I Ml' in Munich and in tandem 
w ith the 10th Congress of IN- 
TERGU. the International Copy- 
right Society, was a particularly 
propitious decision, not only be- 
cause of the unifying copyright pro- 
tection themes of the two meetings, 
hut because the events were held in 
the context of European Music 
Year. 

In addition, both meetings were 
held in an es|iecially positive atmo- 
sphere because, only days earlier, 
the Germany copyright law amend- 
ment act bail la-en passe, I 

INTERGU. founded in Berlin in 
19*14 as an association of academics. 



lawyers and representatives of 
authors' and composers' societies 
with a commitment to enhance the 
level and scope of copyright protec- 
tion, has more than 40(1 members in 
49 countries 

Its four-day congress was devot- 
ed to working sessions on copyright 
protection in all divisions of the 
"copyright industries." 

Speaking on the subject of "The 
New Media And The Limitations Of 
Copyright," Dr. Erich Schulze. pres 
nlent anil general manager of 
1 .1 MA and president of INTERGU, 
referred to the new German legisla 
Hon and congratulated the German 
parliament on its unanimity in sup- 
porting the improvements in the 
copyright law. 

Noting that the law provided for 
a review of the working of the new 
provisions after three years. Dr 



Schulze said that it w as up to the de- 
fenders of copyright to put in mud: 
intellectual effort to assess the IB- 
pact of the new legislation and rw- 
ommend ways of improving n 

He noted the uneven nature ol 
copyright protection international!) 
and remarked that controls in soon 
territories were naive Harmnnil* 
tion is a difficult task, he said, ana 
even in a major industrial cuuntn 
like the I S. there are certain short 
comings in the copyright leRisla- 
tion. 

"All those who have rights to pre 
tect should work together to s** 
them protected and the legal prow 
sums properly enforced." said Dr 
Schulze. echoing the plea for unit) 
that was heard repeatedly in M» 
nich and notahlv at the joint IMIC 
INTKRGC session moderated b) 
(font timed /rout uat/r Sil 



Timmer Paints Rosy CD Picture 




Jan Timmer 



Tin- Future fur the Compact Dbc 

medium is bright mili-i-il. mi riling 

111 .1.111 ThiiIIIi-I. I'l'i-siili-hl nf Poly- 

(train lnli-rii.iliuri.il. mIhi pmiidi-d :i 
lirn-f ii|Hjati- mi Iln Snii> Philip-, op 
ticul disk configuration during an 
I MM' business session. 

Highliglitiiic. key inarki-t bench 
murks already set, Timmer reported 
that current forecasts now peg I'JX'i 
I'll |il;iv<-r sales .il In. i million unit* 
worldwide, with that volume expect- 
eil to triple during the following 
year. By 19H0, annual sales could hit 
tin- it.'i niillion mark, yielding an in- 
stalled hase of UNI million players. 

Meanwhile, Timmer iioted. other 
key predictions for the digital audio 
.format have been either met or sur 



passed Recalling an IHIC pmenta- 

lion he (,'ave in l>Mi, Timmer noted 
the then startling forecast that 
hardware prices Mould dip to U km 

as »:«io by 1866— a figure already 

bested hi news of the first {160 
units from Jaiian 

The Polygram chief alsn assailed 
an assertion made earlier thai day 
during a presentation prepared by 
Prognos AG nf Switzerland in 
which the laser videndisk was 
deemed "dead and buried " "The 
sun-ess of the Compact Disc will 
turn into a development whereby 
the optical disk shall be the heart of 
the home entertainment system," 
countered Timmer, who further ar- 
trued that music video product will 



reap a stronger market response on 
oplieal disk than on videurassi-tli- 

Timmer's views on the current 
state of CD affairs weren't Unre- 
servedly uplieat lb- i iineeded that 
yesterday's skepticism about the 
sales viability of the CD format 
have been replaced by new com- 
plaints over the shortfall in avail- 
able I'll pressing capacity, and else- 
where kwtcktil new Compact Disc 
packages eliminating the propri- 
etarj plastK- jewel box as "vulgar- 
ized" product*. 



Technology Offers New Business Opportunities 




Wilhelmus Andriessen 



Charles LeWson 



BY GEORGE FINLEY 

Exploring the future possibilities 
and probalities of audio/video tech- 
nology in just 90 minutes may seem 
like the impossible But the panel- 
ists grouped under the heading 
"Into Century 21" did manage to ex- 
plore a wide array of topics, ranging 
from the audiocassette to 8mm vid- 
eotape systems to new distribution 
systems. 

Since the presentations covered 
divergent tuples and there was little 
time for discussion, the result was a 
potpourri of fairly independent 
views on the capabilities of differ- 
ent technologies in delivering soft- 
ware to the consumer Among the 
highlights: 

Jan Timmer, president of Poly 
(Irani International, disagreed with 
those who have written an obituary 
for the laser videodisk. Timmer said 
he sees audio and video being com- 
bined in one system for home enter- 
tainment, including games, instruc- 
tional software, movies and music 
videos. He said there is a "very 
good possibility" CDs will be able to 
earn- music videos. 

Stan Cornyn. vice president of 
Warner Communications, said he 
believes the industry might create 
new business opportunities by find- 
ing additional uses for its new tech- 



nology. Interactive systems allow 
for creative opportunities that are 
"highly entertaining," he said 

Record companies need to explore 
new possibilities to compensate for 
the impact new technology is hav- 
ing on the industry's hold on the 
bridge between authors and the 
public, Cornyn said. One such possi- 
bility is a store without stock in 
which fiber optics allow almost in- 
stant creation of product from a 
data bank 

Cornyn asserted that the major 
things necessary for the realization 
of Compact I Disc I Video are stan 
dardization, hardware at a popular 
price and software Among the ad- 
vantages: multi-channels for differ 
ent languages, captions for the hard 
of hearing and user interaction. 

After citing the advantages of the 
audiocassette that have made it the 
"most popular sound carrier in his- 
tory." Wilhelmus Andriessen. chief 
engineer for magnetic tape audio/ 
video products at BASF, declared, 
"We're quite sure the compact cas- 
sette will be the No. 1 sound carrier 
into the mid-'90s." Prerecorded cas- 
sette will be more dominant than 
blank tape, he added 

Andriessen also predicted that 
the 8mm videotape system has no 
chance of entering the "normal" 
home video market because record- 



ing time is too short for lime shift- 
ing Similarly, he contended that the 
best digital audio tape recording 
system would be one that allows 
time shift recording, not one that 
simply adds digital to the present 
system. 

Martin Fouque, chief recording 
engineer for Teldec. asserted that 
Direct Metal Mastering, originally 
developed be Teldec's research and 
development department, has satis- 
tied the criteria for successful prac- 
tical application. More than 30 mil- 
Ism LPs have now been pressed us- 
ing the technology, he said. 

Charles la-visi.n, chief executive 
of the L'.K.'s Music Channel, pre- 
dicted that the essential nature of 
home entertainment product will 
not change into the 21st century; 
however, he predicted, the nature of 
the song will change — lyrical and 
melodic hooks will be emphasized to 
coincide with video. 

Finally, l^vison maintained that 
the battle lines are drawn more be 
tween retail and direct-to-home de- 
livery systems than between tape 
and CD. 



'CREATIVE PERSPECTIVE' 

(Continued from page 55) 

'"!• '' He added: "While many im|Kir- 
tant lessons were learned then 
about economy of operation, a lot of 
old mistakes are being reiieatcd in a 
new . profitable environment" 

Josephson cited the reduced num- 
ber of releases— "down so dramati- 
cally that record companies are 
starting to operate like shoe manu- 
facturers." Labels are. he contend- 
ed, no longer taking the kinds of 
chances that make the music busi- 
ness profitable. "It's very difficult 
to make these large organizations 
fully responsive to new genres of 
music. Too many record companies 
are starting to isolate themselves 
from the street again." 

He also criticized American radio 
"Radio is by its very nature a con 
scrvativc beast." he said, "because 
it's not in the music business, it's in 
the advertising business I don't 



think that we should let Madison 
Avenue call the creative shots." 

Josephson concluded by stressing 
the importance of social awareness 
in the creative process: "Issues of 
sexism, racism and classism should 
he addressed in the context of rock 
music. Rock has always been music 
of revolt, and when it loses its sig- 
nificance to the individual kid out 
there, he loses interest in the music 
It has to address his concerns di- 
rectly." 

Manager Halsey was likewise 
critical of radio— in particular, what 
he called the record companies' pre- 
occupation with the CHR format. 
" That's where a lot of our problems 
lie." he said, "because there are 
many artists and creative people 
who aren't necessarily adapted to 
the top W music or radio format." 

He cited the Cdenn Miller Orches 



Ira as an enormously popular act 
worldwide — "they play GO weeks a 
year to SRO audiences every- 
where" — but one that's neglected 
by radio and record companies 
"That's a problem we face with ere 
ative people It doesn't mean that 
because they don't sell records, 
they're not artists, and not cultural- 
ly contributing to the world." 

Drawing upon his persiiective as 
president of PIDOF, the interna- 
tional organization of music fesli 
vals. Halsey also recommended 
such events as one way by which 
new |ierformers can liecome recog 
nized anil established, regardless of 
the predilections of record label air 
personnel "This is w here in a lot of 
pop music, or light music, a new per 
son who is talented at least has a 
stage to perform OB," he noted 



COPYRIGHT EDUCATION 

(Continued from page 58) 

In stressing the need for legal 
protection to keep pace with tech- 
nology. Dr Schulze then reviewed 
the components for expanded rights 
protection and remuneration being 
adopted by West Germany. These 
measures — covering computer soft- 
ware and literary programs as well 
as print duplication, and setting 
hardware and software levies for 
audio and video recording and pho- 
tocopiers — are being buttressed by 
a required review of their adequacy 
every three years. 

Also noted was GEM As success 
in establishing a precedent for com- 
pensation for music programs or ra- 
dio transmissions utilized by the 
German postal service Although 
the ruling by the Supreme Court of 
Munich did identify |Kissihle viola- 
tions of GEMA's broadcasting 
rights contingent on program 



source, that procedural tenet has 
provided no clarification for a new, 
increasingly important form of in- 
formation distribution, direct broad- 
cast satellites. According to Dr. 
Schulze. that issue has been "post- 
poned" in past rights agreements 
and conferences, and now looms as 
a crucial matter for both domestic 
and international attention. 

Tninslation assistance for this ar- 
ticle proridtd dry Alexandra Win- 
ters. 



IMIC photographs by: Tom Han- 
lev, 61 Stephendale Road. Lon- 
don SW6 

IMIC reporting team: Adam 
White. Mike Hennessey, Sam 
Sutherland, George Finley. Jim 
Sampson, Wolfgang Spahr. 
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Technology Seen Demanding Greater Speed on C'right 
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Hal David 
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BY SAM SUTHERLAND 

The accelerating ran between copy- 
right law and information technol- 
ogy provided the central thread to 
conducting statements on the pres- 
ent state of international rights pn>- 
tection, the prevailing issue for the 
final day of the IMIC summit, dur- 
ing thf closing panel, "The Way 
Ahead " Underscoring both the 
gravity of the topic and the cumula- 
tive influence of its international 
panel was the accompanying pas- 
sage of a worldwide resolution to- 
ward improved governmental sup- 
port for the copyright industries 
(Billboard. June 22) 

That collective action, jointly 
sponsored by Billboard and the In 
ternational Copyright Society ( IN- 
TERfjU). was also cited as a con- 
nective issue between INTERGC's 
opening morning session and the fi- 
nal IMIC session via the keynote ad- 
dress delivered beforphand by Or 
Erich Schulze. 



Summarizing the challenge to 
copyright protection was panel 
moderator L*r Stephen Stewart, 
chairman of thf Common I-iw Insti- 
tute of Inteilelctual Property Ltd , 
who assessed the conflict by wiling. 
"The law is always a little behind 
technology, by definition . . How- 
ever, technology has moved so far 
in the past 20 years, it has left the 
law far behind." 

Previously prescribed intervals 
for review of existing copyright 
measures are no longer adequate, 
given the runaway pare of teehno- 
logical advance. [»r Stewart added 
He went on to set a cornerstone for 
subsequent comments by reviewing 
recent estimates of copyright indus- 
tries' contribution to the Gross Na 
tional Product of key nations. Vari- 
ous studies have placed the sector's 
share of the British GNP at 2 4%. 
comparable to an estimated 2.8% of 
the U.S. GNP. and 2.1% of Cana- 
da's 

In subsequent commentary from 
the floor, former I'.S. Copyright 
Registrar David I -add noted a study 
by the Copyright Council estirnat 
ing an even higher 5% aggregate 
GNP contribution from I'S. copy- 
right industries. 

Panelists buttressed Dr. Stew- 
art's call to arms by reviewing pro- 
tective legislation in their respective 
countries and still unresolved copy- 
right needs Veteran lyricist Hal 
David, the president of ASCAP. 



praised positive legal developments 
against home taping, citing the evo- 
lution of hardware and software 
levies in such European nations as 
Kinland, Sweden, Denmark, let- 
land. Austria and West Germany 

In particular, he singled out Dr. 
Schulze, GEM A and the Weal tier 
man government for enacting "the 
most progressive copyright law in 
existence " Confessing his own 
"envy," David contrasted these in- 
stances of rights extension abroad 
with "a state of ernergencv" in the 
US 

Offering qualified support for a 
coalition of creative rights protec- 
tion advocates was John Morton 
pfTtinVnf Of the International Fed- 
eration of Musicians in the I K 
"It's relatively easy to agree that 
something must be done." Morton 
began, embellishing on the previous 
day's IMIC address by RCA Rec 
ords president Robert Summer by 
suggesting that the endangered 
music industry might he symbolized 
by a ship — one in which musicians 
man the oars. 

Morton's address urged that 
rights holders and their allies con- 
sider these "galley slaves" when at- 
tempting to reshape and extend le- 
gal protection "The performers, 
slaving away at their oars, have 
never failed to bail out the boat," 
Morgan observed. "They will help 
to fight the pirate forces . But it 
is not merely a matter of legal tests 



"They will have to be better al- 
lies, and they will— if they are given 
better Weapons tO protect them 
selves." Among issues where musi- 
cians and other performers seek 
compensation, Morton alluded to 
audio/visual rights and broadcast- 
ing. If performers can be success- 
fully enlisted by the rights coalition, 
he added, a major public relations 
boost can be expected, thanks to 
performers' "sex appeal." 

Next to review available rights 
protection was Ann LangU*r L ' legal 
advisor to Denmark's NCB. who re- 
counted key events in the evolution 
of copyright law in Scandinavian na- 
tions. Protection of works against 
rental exploitation began as early 
as 1961, when Norway attempted to 
address the rental of recorded 
works, setting a precedent later fol- 
lowed by Sweden 

Finland and Iceland have mean 
while instituted blank tape levies to 
buttress the rights or creators 
against taping, while a 1H84 amend- 
ment to the Icelandic Copyright Act 
has extended that bulwark through 
the addition of a levy on recording 
hardware And, in 1981, Norway en- 
acted its own tax on audio and video 
hardware, although funds general 
ed by that levy are not channeled 
solely to authors, produrers and 
performers. However. Langberg 
said, Denmark is lagging, with pros- 
pect* for such levies considered un- 
promising at present 




Dr. Stephen Stewart 



U.S. copyright tangles over 
cording and, more recently, elec- 
tronic theft were next assessed vo 
the commentary of attorney Jon 
Baumgarten, who focused primary 
ly on satellite technology. Only re- 
cently has Congress begun to enter 
what Baumgarten argues is "not a 
judicial problem but a legislative 
problem." 

Baumgarten reviewed the early 
limitations of clear rights protection 
for satellite transmissions received 
by institutional interceptors, and 
noted the recent Congressional hnd- 
ing that private interception of en 
crypted signals, or, in some in- 
stances, unencrypted satellite sig- 
nals, is unlawful 

lan Thomas, director general of 
IFPI. reported on the organization's 
new "five-year plan" to tack It pin 
cy. private copying, and emerging 
licensing issues for broadcast, satel- 
lite and cable media. His associa 
(Continued on page SI l 



RESOLUTIO N 




Copyright Comment. Former 
U S Reg'Ster ol Copyrights 
David ladd makes a 
statement dom the floor lo 
the Grand Coalition panel on 
the high cost ol a public 
enlightment program on 
copyright. 



Below is the full trrl of tin- resolution passed uith one abstention at 
the joint IMIC'INTFRGV irmiiif on the eonelutling jay of IMIC 7W 

Rk< ik;m/,IM; that the Arts and Sciences are most effective means 
of enriching our lives, preserving and developing our national cultures 
and presenting them to the world: 

That these areas of life are essential to a civilized society in order that 
social progress and individual expression can nourish: 

AcKNOWLEIHiINU that those here assembled represent writers 
and composers who are the creators of the works of the mind, publish- 
ers, iierfurmers who communicate their creations In the public, produc- 
ers of films, phonograms and videograms, all of whom both use the 
works and performances and create works deriving from them, comput- 
er companies which both create and develop their programmes, forming 
the "Copyright Industries" 

nESOLVK 1<> work together for the development and protection of all 
these creative activities in spite of any sectional differences: 

Uld.K vim HOVetl ill in recognize the cultural anil economic inipiir- 

lai of ilie "Copyright Industries" w hich in the countries where ihey 

have been measured by governmental and independent bodies (I'nitod 
Stale: Canada Sweden and the United Kingdom) huve been shown to 
represent more than two p atent of the gross national product 

AlTK At. to you to seek lo secure the updating and upgrading of the 



laws protecting these creative activities in line with the ever-accelerat- 
ing developments in technology by establishing the legal basis for ade- 
quate remuneration for the rights owners in all cases of copying, wheth- 
er the material copied is in the form of books or journals, sheet music or 
recordings, film or videotape, computer programs or broadcasts, and 
whether it is done in public places or in offices or homes, and in all case* 
of broadcasting, not only by radio or television but also via cable or sat- 
ellite, and by making the protection granted effective by making it en- 
forceable through streamlined procedures, making the penalties ade- 
quate to deter piracy, which is the theft of intellectual property, and fa- 
cilitating search and seizure operations and any other means available to 
law enforcement agencies. 

The Conference also agreed on the fallowing "list of desirable objee- 

hivs": 

11 All rights holders should work together to convince both legislators 
and, most importanth . the public that copyright is not a tax on knowe 
edge and entertainment hut a passport to the enjoyment of both at very 

reasonable prices. 

2) All rights holders should work together to achieve the effective col- 
lect inn nt the fees for transmission of their works or performances via 

cable from the cable operators 

:i All rights holder- should work together to collect (he fees for broad- 
lastuig \i.i satellites from the originating broadcasting organization, 
Calculated according to the "footprint" of the broadcast, and do so. to 
start with, on a Eum|>ean scale 

I In collect ing agencies should set up a working party to achieve this 
objective. 
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WRIGHT URGES 

(Continued from page 5J) 

W right noted (hat approaches to 
governments are mailt' almost ex- 
clusively on a domestic basis, with 
mi concerted program. The Europe' 
an Knmnmic Community. In- said, 
now a major influence on the rights 
and affairs of the audio/visual in- 
dustries, because "its decisions can 
be crucial and create severe impact 
on all member companies in the do- 
mestic countries. 

"Rut. again, there's no concerted 
policy agreed by the national trade 
associations for IFPI to approach 
the EEC Commission. In many- 
cases, the national groups seem to 
resent the involvement of the IFPI 
in matters which they consider to be 
their own domain " 

The Chrysalis chief went on: "I 
would like to see the IFPI more pop- 
ulated at senior level with record in 
dustry people tu balance out the 
proliferation of lawyers. Brilliant as 
they may be. international rights 
lawyers are not alw ays the best peo- 
ple to communicate with record pro- 
ducers, manufacturers or even art- 
ists. 

"One senses too much of an alti- 
tude on the part of the IFPI Secre- 
tariat that the record industry 
would be perfectly okay if it wasn't 
for the existence of the record com- 
panies. The Rome Convention and 
the Florence Protocol may be di- 
gestible items as bacon and eggs to 
a lawyer, but to us mere mortals 
they become totally unfathomable. 

"If we're to live in this new age 
where we are no longer merely rec- 
ord companies but audio and audio/ 
visual home entertainment compa- 
nies, we have to realize the impor- 
tance of defending and protecting 
our right*, and maximizing our po- 
tential for legitimate sales. And tins 
can only be achieved at internation- 
al governmental levels." 

Wright also attacked the trend to- 
wards "oligarchy" in the music in- 
dustry and urged the need to build a 
strong independent sector. 

The record industry, he claimed, 
rarely instigates product. "The art- 
ists instigate, and our creative input 
is to seize on their capabilities and 
direct their creativity into a market- 
able item. Too often one senses 
we re running behind the creative 
marketplace One feels we're sti- 
fling new movements in music. We 
should not censor, we should not 
play God. and we should stimulate 
any new ideas, for they are our 
longterm future." 

The U.S. market. Wright said, 
was late, along with the radio sta- 
tions, in accepting punk rock — and 
then only in a diluted form It 
should have utilized that new move- 
ment in the U.K. to sustain its own 
growth, he maintained. 

He objected to "bizarre state- 
ments" about people in the U.S. me- 
dia not wanting to play Paul Hani 
castle's "19" a No. 1 single in the 
U K There were comments, he said, 
that the record was insensitive and 
insulting, degrading to the militry 
dead, and that the war should not he 
handled in a rock formal 

"That's insulting to us." said 
Wright "There is nothing insulting 
aliout rock music The poets of yes- 
teryear are now manifested 
through the rock musicians of to- 
day. Don't let us censor Ihem. 

"New dynamic creative talent is 
the heart tieat of our industry, an in- 
dustry which will live as long as hu- 
man beings have a need to express 
their emotions to each other." 



SUMMER SCOODLING 

(Continued from page 5./I 

I hope this won't upset your 
lunch. 1ml Sroodlers arc known to 
boil their captured prey in u pot with 
vegetables. One pot. I am told, can 
hold as many as t>l victims. 

Where piracy is u generic term 
for the misappropriation of works 
of art. inventions or intellectual 
property. I propose that we adopt 
"Srnodlntg" .is lb,- specitii term for 
unauthorized duplication of prerc 
corded music 

One can hardly characterize the 
home taper in similarly grotesque 
terms But. aided by a hardware in 
dustry seemingly oblivious to the 
mounting economic threat to the 
music industry, the prartice of 
home taping is now cutting so deep- 
ly that there must lie uncertamlv as 
to the viability of the prerecorded 
music business as we know it. The 
artist may. one day, rue his passiv- 
ity in this fight. 

Let's deal with some underlying 
facts: 

Home Taping 

• In 1980, over 15% of U S. house- 
holds had home taping capability ei- 
ther through a single unit or compo- 
nent system In just four short 
years home taping capability has 
more than tripled to 36.6% of U.S. 
households. 

• Of the cassette decks sold in 
1984, 24% had dual capability 
There are more than ISO different 
models of dual cassette decks now 
in the U.S. 

• These U.S. households are fed 
by over a quarter billion blank tapes 
annually, with worldwide blank 
tape sales now reaching 1.5 billion 
units per year. 

No matter how you turn these 
figures around or contest the apph 
cation of blank tapes, or argue that 
they don't replace purchases, then- 
is a simple truth: In 1984 the U S 
consumer alone bought enough 
tape to record four billion sides if he 
never erased an inch of tape. Add to 
this the implications of the develop- 
ment of Compact l>isc (the perfect 
master), and a new aggressiveness 
in the advertising copy of hardware 
and blank tape manufacturers that 
urges the public to make copies of 
our recordings — and you have the 
makings of a runaway situation. 
Piracy & Counterfeiting 

• In 198-1, the retail value of pirat- 
ed and counterfeit records and 
tapes was in excess of $300 million 
in the U.S. 

• Confiscated equipment and 
parts in the U.S. in 1984 were valued 
at in excess of $78 million. 

As a consequence of these condi- 
tions, when compared with the in 
dustry's 1978 high, employment is 
down, releases are down dramati 
cally, platinum certifications are 
down and manufacturers' unit ship- 



WIDCLIP PAYMENT 

(Continued from page 54) 

Cable executive Eckhart Haas 
spoke in upbeat terms of music vid- 
eo's impact in his lield. Its success 
underscores how traditional broad- 
casters had almost entirely neglect- 
ed the L5-SS demographic, he said, 
and also indicates how strongly the 
visual element of music appeals to 
this young audience. 

"However." Haas said, "there is 
one as|iert which gives cable opera- 
tors reason to be concerned. Right 
now we see music videos spread 
over almost every available pro 
gram channel. If companies like 



nients are down Either a drop in 
the economy, or the failure to re 
peut the mega hit experience of 'lil 
'84, will all but eliminate the aggre 
gate manufacturers' profit in Ihe 
U.S. market and turn today's recov 
cry headlines around in an instant 
In fact, the first signs of retrench 
menl can already be seen 

There is a cultural necessity and a 
business necessity to inform the 
public of this jeopardy. Just as your 
enemies in the Home Recording 
Rights Coalition are joining forces, 
we must assemble our const it uency 
Will we have an action plan or will 
we allow prevailing conditions to 
forecast our future"* 

In addition to the ongoing effort 
of RIAA and IFPI, I strongly rec 
ommend a coming together of art- 
ist, author, record company, pub- 
lisher and retail interests in a public 
education program. Our goal is rea- 
sonable control over what has been 
created. The case for this was elo- 
quently advanced by David Ladd. a 
Washington atlomev, in a Billboard 
editorial dated Feb. 9. 1985. and by 
Republican Senator Charles Mat hi 
as. chairman of the Senate's copy- 
right subcommittee, at an RIAA 
public affairs session on May 17. 
Others have also advanced this 
view. We have denied our ally, the 
general public, access to the expla- 
nation of our needs and the fairness 
of our agenda 

I will ask the board of RIAA to 
begin the process by allocating a 
portion of its current budget to a 
longterm program to educate the 
public to the necessity of protecting 
the works of authors and perform- 
ers, preparatory to obtaining legis- 
lative verification of our rights, and 
1 will look to artists, rights holders 
and retailers to join in the effort 
Our purjiose will be clear: no more 
Scoodling. no more copying without 
royalty either for profit or personal 
use. and no more erosion of our cul- 
tural treasure We will not condone 
uncompensated duplication of pre 
recorded music. 

That's not idealism, that's sanity 
The road to Oz needs repair. 



DECLARATION 

(Continued from page 5J) 

note address of the possibility of a 
fusion between 1MIC and the IFPI 
Council meeting. 

It was also underlined by Ian 
Thomas, director general of IFPI, 
who urged continuity of the Grand 
Coalition and offered a contribution 
from IFPI funds to keep the mo 
menlum going, to maintain the col- 
lective commitment enshrined in the 
Declaration of !nterde|iendenre. 



Music Box uud its competitors don't 
succeed in creating a clear profile 
for themselves in the consumers 
mind, there will be difficulties. 
These services all have to live on ad- 
vertising, ami advertisers pa\ per 
thousand viewers, so it is sheer non- 
sense to have music video on five, 
six. seven channels." 

The outcome, in Haas 1 view? 
"There will be a strong shakeoul 
among entertainment channels dur- 
ing the next few years," he said, 
which is bound to have an impact on 
music services. 



INTERGU MEETING 

(Ctnttinuvii from page 58) 

1 lr Stephen Stewart 

Subsequent INTKlUil! working 
sessions dealt with the impact on 
copyright of developments in the 
fie Ids of semi conductor chips, com 
puler software. vidcograms, salel 
tile broadcasting, fable television, 
und the regulations of the Common 
Market 

In a paper on the domestic and in 
ternalional implications of satellite 
broadcasting, David Liebowitz, for 
mer planning adviser Lo the U.S. 
Register of Copyrights, said that in- 
creased accessibility of low-cost 
earth stations enabled unauthorized 
recipients to intercept and use the 
delivered programming without 
permission He said there was a 
view in some ijuarters that once vid- 
eo programming entered outer 
space, it became a common good. 

Said Liebowitz: "Policy makers 
worldwide must consider ways to 
reconcile the demands by the public 
for access to the fruits of this great 
technology with those of the cre- 
ators, suppliers and distributors 
seeking protection for their copy- 
righted program properties," 

He smd that in Europe the inter- 
national spillover of DBS signals is 
fast becoming quantitatively and 
qualitatively significant, and that 
the question is. with unharmonized 
copyright laws, how best can copy- 
right owners be compensated 7 

Experts agree that DBS trans- 
missions amount to broadcasting 
under the Berne and Universal 
copyright conventions, he said, but 
what has to be determined is wheth- 
er copyright control should be exer- 
cised by the originating country, the 
transmitting country (which is not 
necessarily the originating country I 
or the receiving country. 

IjeUiwitz called for a concerted 
effort to encourage greater world- 
wide participation in the Brussels 
Satellite Convention, which, to date, 
has only nine signatories. 



NATIONAL REPERTOIRE 

(Continued on poge ,i.ij 

many countries, there are positive 
effects "If you record in a lan- 
guage other than English, you are 
limited lo that market," he stated. 
"But if you follow the international 
trend to English, then you certainly 
have an opportunity to sell more 
records than ever before"— and to 
reduce the attendant financial risks. 

Budde said that he considers En- 
glish "the one language" for pop- 
rock today, not only because the de- 
mand is there, but also because "it 
simply sounds better than most lan- 
guages" for this type of music 

"We might have to forget that na- 
tional product automatically means 
a local-language product," he said. 
"But as long as we keep moving 
with the young people who buy the 
records, then we will survive. After 
all, 1 don't think there's any less tal- 
ent in European countries than in 
England anil America." 

Roland Kluger of Belgium re 
minded the audience that the first 
requirement of success in music is 
strong product "There is still an 
enormous demand for national rep- 
ertoire." he said "The big problem 
is. how can consumers hear the mu 
sic, what exposure does it get?" 

Kluger went on to suggest that 
national repertoire should be re- 
garded as country', jazz, gospel and 



THE WAY AHEAD' 

(Continued from page tiO) 

tion's traditional concern for com- 
batting piracy has already helped 
eliminate pirate markets that are 
now creating legitimate market op- 
portunities, Thomas noted, but an 
annual war chest of approximately 
$1 million is pitted against the vim 
lence of a shadow trade that doesn't 
face the bottom line restraints of le- 
gitimate businesses. 

Thomas thus hailed the IMK'/IN- 
TERGI resolution, and pledged IK 
I'l's own resources lo help fund a 
future convention of coalition mem- 
bers. 

Other copyright issues reviewed 
included the still murky music video 
rnarkel, addressed by Poly' Irani In- 
ternational general counsel Michael 
Kuhn, who cited a failure in key 
Western markets to adequately pro- 
tect music rights in audio/ visual 
presentation The newer realm of 
computer programs was assessed 
by Donald MacLean, chairman of 
the Federation Against Software 
Theft in the U.K., who urged rights 
holders in traditional copyright 
trades and legal champions of those 
rights to battle against "a declining 
integrity" in respect for copyright 
in such newer fields as computers. 

During the queslion-and-answer 
period that followed, Ladd echoed 
the comments he had made in a 
Commentary published earlier this 
year in Billboard, which stressed 
the need to carry this issue of rights 
protection directly to the public. 
"The public must understand that a 
lax for copyright protection is not a 
tax on their leisure, but a passport 
to that leisure," Ladd asserted. 



other genres are in the U.S. — "with 
crossover from one category to an- 
other." But he emphasized that it 
should not merely be a pale, local- 
language imitation of Anglo-Ameri- 
can styles: "There is less room for 
'me-too' product than Ihere used to 
be." The Relgian also noted that the 
proliferation of music video in re- 
cent years has probably reduced 
television's demand for local acts 

In contrast to his fellow panelists, 
Kunihiko Murai noted the domi- 
nance of local repertoire in the Japa- 
nese music market. "In fact." he 

quipped, "perhaps at the next IMIC. 

we should discuss the survival of in- 
ternational repertoire in Japan." 

In an audio/visual presentation, 
the veteran executive noted the 
two-to-one sales ratio that local 
product enjoyed over foreign re- 
leases in 1984. "In the '50s and '60s, 
the ratio was almost 50/60," he said. 
"In the '70s. it changed, mainly be- 
cause of improvements in the quali- 
ty of Japanese music, and in their 
recording techniques." 

Murai concluded "For me. the 
question of domestic repertoire's 
survival is simple: Create good mu- 
sic. I don't believe we should be 
even thinking about national and in- 
ternational—just about good and 
bad music." 
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The cathedral quartet 

has been performing traditional 
Southern gospel music — and noth- 
ing but traditional Southern gospel 
music— for the past 20 years And 
to hear original member and bass 
singer George Youncc tell it, they 
plan to be doing exactly the same 
thing 20 years from now. 



stay with what we felt most com- 
fortable in performing, and that 
was Southern gnsjiel with as much 
class as possible. 

"Now, that doesn't mean we're 
sticklers about it. Rill Gailher and 
<iar\ McSpuddcn will produce our 
next album, and Bill has produced 
us before The material may be a 



The Cathedral Quartet's sound 
remains unchanged after 20 years 



The group began in 1964 as part 
of the Rex Humbard television 
program broadcast from the Ca- 
thedral of Tomorrow in Akron. 
Ohio. Since leaving the Humbard 
show in 1969, the quartet has re- 
corded more than 50 albums The 
group's most recent releases — 
"The Cathedral t^u:irt»-l Live In 
Atlanta." "Voices In Praise/A 
Cappella," "The Prestigious Cathe 
dral Quartet" and "Especially For 
You" — are all on the RiverSong la- 
bel. All sound remarkably like the 
Cathedrals circa 1964. 

"We've very intentionally tried 
to keep our original sound,'' 
Younce says. "From the begin- 
ning. Glen Payne and I decided to 



little different, but it's still the 
same sound. Glen and I have been 
fortunate to always find singers 
who like the same style of music 
we do, although it has been getting 
harder and harder the past 10 
years." 

The current incarnation of the 
Cathedrals includes Danny Fun- 
derburk. who replaced the popular 
Kirk I all. ) after Talley left to 
form the Talleys. a more contem- 
porary-sounding Southern gospel 
group. The Cathedrals still travel 
with just keyboard and bass play- 
ers. 

"So far. it's worked for us," 
Yonce says. "Nowadays when 
we're on the same bill with a more 



modern sounding group like the 
Nelons or the Hemphills, the pro- 
moter always puts us on last be- 
cause there's such a contrast to 
what we do. 

"The Cathedrals have always 
put a lot of emphasis on the lyrics 
Without those special lyrics, we 
might as well be another barber- 
shop quartet or something." 

The quartet relies on in-house 
writers to provide those lyrics 
Younce was a primary songwnter 
until Talley came along Now that 
Talley is gone, he's back to writing 
again. Keyboardist Roger Bennett 
has written some of the Cathe- 
drals' best-known numbers. Bill 
Gaither also lends a hand, sending 
songs their way He found, among 
others, their popular hit "Budd An 
Ark." 

The Cathedral Quartet's ap- 
proach has garnered them nearly 
every honor Southern gospel mu- 
sic has to offer. Younce. Payne, 
Funderburk, Bennett and newcom- 
er Mark Trammell have dominat- 
ed the individual singing awards 
from The Singing News in recent 
years. They've also won four Dote 
Awards and received several 
Grammy nominations. 




IUE NOTES 
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SOME INDUSTRY HEAVYWEIGHTS have volun- 
teered to put themselves on the spot at the 19*5 Jazz 
Times Convention. The gathering of the faithful, 
sponsored by Ira Sabin's indomitable publication, is 
set for Sept 11-14 at New Y'ork's Roosevelt Hotel 

While registration fees for the convention are rela- 
tively high — ranging up to $249 for the full four days 
for commercial organization — admission to the open- 
ing-day "Straight Talk Session" is free to musicians. 
The idea, Sabin says, is to "generate some excite- 
ment" by allowing the people who make the music to 
confront some of the people who are involved in dis- 
seminating it in the marketplace. 

Thus, musicians will have the opportunity to ad- 
dress their questions, suggestions and complaints to 
the likes of label executives Bruce I.undvall and 
George Butler. New York Musicians' Union president 
John Glasel :ind Associated Hooking Corp. chief Os- 
car Cohen. The session will be held in the Roosevelt's 
main ballroom, which Sabin says holds RO0 people, "al- 
though I'll lie happy if we get 500." 

Sabin says advance registrations for this year's con- 
vention are running ahead of last year's pace, anil he 
anticipates drawing more than the almost 500 attend- 
ees who showed up in "84. The theme of the event is 
"building a better support system for jazz," and the 
guest of honor anil keynote s|ieaker will be the noted 
pianist I composer/educator/ broadcaster/crusader 
Dr Billy Taylor. More information on the event can 
be obtained by calling CfOll 58K-4U4. 

PaLO VLTO/TBA records has concluded four 
major foreign licensing arrangements covenng the in- 




die jazz/fusion line's product in Canada. Mexico, the 
Philippines and Japan. The deals, negotiated by exclu- 
sive international rep Bobby Weiss via his One World 
Of Music company, include a manufacturing and dis- 
tribution pact with A&M Records of Canada and a re- 
newal of a similar Japanese deal with JVC's Victor 
Musical Industries. Already in effect are nev 



The Jazz Times Convention 
will offer some 'straight talk' 



ing deals with Mexico's Discos Real and the Ivnry 
Records Corp. in the Philippines. 

The latter two pacts mark Palo Alto's maiden entry 
into those territories. Already covered in prior licenses 
are Singapore, Hong Kong, New- Zealand. Australia. 
Malaysia, Thailand, the U.K. and continental Europe 
Weiss is reportedly negotiating additional deals in Is- 
rael, Nigeria and Ghana 

STILL MORE FESTIVAL NEWS: Organizers of the 
upcoming sixth annual Montreux Detroit Jazz Festi- 
val are expecting 700.000 fans to attend the free out- 
door concerts in Hart Plaza showcasing local talent 
They also, not surprisingly, anticipate a healthy turn- 
out for the main shows, featuring such world class 
performers as Sonny Rollins. Sarah Vaughon. To- 
shiko Akiyushi and Ramsey Lewis. The Detroit 
event, set for Aug 28-Sept. 2, is the only U S festival 
({'ntittmted on page ?ti 
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TOUR SPONSORSHIP COMES OF AGE 



tt'oiltinm'tl hunt fJliyr 



sponsorship of the Jacksons and 
Lionel Richie put them over the top 
"The Jacksons deal was the hit: 
jjest in the history of Madison Ave- 
nue as far as the use of celebrity 
spokesmen," says Coleman. "Mi- 
chael and his family were paid close 
to $5.5 million by Pepsi for a combi- 
nation of tour rapport and their ap- 
pearance in radio and tv eonimer 
cials. 

"And two months later we signed 
an equally large deal with Lionel 
Richie, which was much broader in 
scope because it was for two years 
and was international, whereas the 
Jacksons was just for the I' S. and 
Canada." 

Rockhill has worked with Pepsi 
on several other projects. "We got 
Pepsi to underwrite the Hertnanos 
| Latin fund-raising] project." Cole- 
man savs. "and to co-sponsor Live 
Aid." 

Coleman maintains that the suc- 
cess of Live Aid will further help 
build the relationship between rock 
and Madison Avenue. "If there was 
any doubt in mainstream America 
that rock has come of age, this 
erased it. It elevated rock's image 
very high People now look at rock 
stars in a much different light. 
There's a positive social conscious- 
ness." 

Colt-man also enli>lnl Chevrolet 
as a corporate sponsor of Live Aid, 
and reports that the auto maker 
was "so pleased with their involve- 
ment in this event that they're very 
interested in getting involved with 
other musical activities. Advertisers 
are starting to realize that music is 
a good environment for their mes- 
sage." 

But Coleman acknowledges that 
there is still some resistance from 
corporate sponsors to artists with 
extreme images — even if those art- 
ists are among the hottest in the 

| business. He says he approached 
"several" corporations about spon- 
soring Madonna's "Virgin" tour. 

i but was unable to find any takers. 
"A lot of companies were a little 
bit uncomfortable with her image," 
he says. "They were worried about 
offending Catholics There are lots 
of people who find her displaying a 
crucifix to be somewhat sacrile- 
gious. Major corporations have to 
be very sensitive to their customer 

: base " 

Coleman says some companies 
would also have been uneasy about 

' sponsoring Prince. "Prince has an 

I edge, and a lot of sponsors would 
have felt uncomfortable," he says, 

| "but we happened to find a few who 
were intrigued. We spoke to his 

' management and made several of- 
fers, but ultimately it was Prince 
himself who decided against it" 

On the other side of the coin, 
Coleman says he has received in- 
tense interest from companies in 
sponsoring two superstars: Bruce 
Springsteen and Rilly Joel. 

"We've offered Bruce a situation 
where the sponsor was willing to 
make a donation of several million 
dollars to any charity on his behalf 
if they could associate themselves 
with his tour." Coleman says, "and 
even in that light, he declined 

"When we talked to his office 
that time, at least they listened It 
wasn't 'click' right away. We 
thought it would be received better 
by his audience if they knew Bruce 
took the money and gave it to a 
charity. That cuts the edge on it." 



At the same time. Coleman ac- 
knowledges that Springsteen has 
less to gain than most artists from a 
sponsorship. "Are they going to 
help Bruce sell more concert tick- 
ets?" he asks "Forget it. More rec- 
ords? No. Are they going to help his 
awareness level' No 

"The only thing a corporate spnn 
sorship could do for Bruce is put ad- 
ditional money into his business, 
and I don't think that's an issue. 
From his point of view he could 
probably just play one more concert 
date and earn close to as much mon- 
ey as we could get him from a spon- 
sor." 

Coleman emphasizes that he 



thinks the heightened visibility fac- 
tor is one of the key benefits of 
s|H>nsorships "I think the Skol ileal 
Ml been very beneficial for Charlie 
Daniels," he says. "Lei's face it: For 
the last four years, Charlie hasn't 
had a lot of airplay. And look what 
Budweiser did for Lou Rawls. Bud 
probably extended liou's career for 
several years." 

Coleman boasts that "!)K% of the 
things we've done in music market- 
ing have lieen effective." But he ac- 
knowledges "We've hll.i a few t.ul- 

ures like everybody — one quite well 
documented in 1982, when Pioneer 
got involved with the Blondie lour 
That's the only time we did a tour 



sponsorship where the artist never 
completed the tour." 

Rockhill also packaged Pepsi's 
sponsorship of the current Tina 
Turner tour. "Pepsi has been sup- 
|Hirting the tour with a significant 
amount of local advertising," Cole- 
man says. "It's a reasonably soft 
market out there, and to sell out a 
concert you've got to promote it. 

"Promoters have a limited 
amount to spend They may spend 
$1 a seat, so in a major market a 
promoter may spend $lo,000, hut 
Pepsi may spend another $5H.IKHI on 
tv." 

Coleman adds thai Turner's tour 
is running more smoothly from a 



sponsorship standpoint than the 
Jacksons' or Richie's did. "This is 
the Pepsi bottlers' third concert 
tour," he says, "so they're more fa- 
miliar with the mechanism. Also, 
there was more lead lime on this 
lour, enabling them to plan more " 
The Rockbill president is optimis- 
tic about the future of sponsor- 
ships "It's taken many years to get 
there," he says, "but it's now very 
acceptable I'm not saying it's any- 
where near as big as sports promo- 
tion, but it has the potential." 
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VideoFACT Fund Grows 
With MuchMusic Input 



BY KIRK LaPOINTE 



TORONTO MuchMusic Network 
will pump more money than it antic- 
ipated into a fund for music video 
development, the Video Foundation 
To Assist Canadian Talent (Video- 
FACT). Fund chairman Bernie 
Finkelstein says between $125,000 
and $15 000 will have been made 
available uring the fund's first 
vear. ending July 1. up from the 
$100,000 MuchMusic thought it 
would contribute, because Much- 
Music's revenues are higher than 
expected. 

So far, the VideoFACT board has 
awarded $98,000 to 23 applicants. 
Finkelstein says the fund has been 
successful in encouraging Canadian 
music video production, and notes 
that "hundreds" of applications 
have been received. 

And, although VideoFACT will 
devote more time to attracting in- 
volvement from the Atlantic region, 
Finkelstein told a news conference 
he is satisfied with the way things 
are progressing. 

A government discussion paper 
suggests more help is on the way 
for the fund (separate story, this is- 
sue), hut Finkelstein says other in- 
dustry groups are getting interest- 



ed in supporting VideoFACT 

Joining the VideoFACT board for 
the next year are Deborah Samuels, 
a photographer who has recently 
joined the ranks of video producers, 
and Dominique Zgarku, who is pres- 
ident of both Rythyms-D.J & B. the 
independent distributor, and Net 
work Video, Canada's largest video 
compilation distributor They re- 
place Vic Wilson and Sylvia Tyson. 

The news conference dwelled at 
length on MuchMusic's work and. in 
particular, its efforts to launch a 
separate French language service. 
A disagreement between Much- 
Music and the largest Quebec cable 
company, Videotron, is impeding 
the introduction of such a service. 

MuchMusic president Moses 
Znaimer says he could have a ser- 
vice up and running in "60 to 90 
days " if Videotron would agree to 
assign the service to a channel dis- 
tinct from the one now used for 
MuchMusic's English-language ser- 
vice. Videotron wants to displace 12 
hours of MuchMusic's program- 
ming daily to present the channel If 
it does that, MuchMusic wants to 
charge Videotron to receive the ser- 
vice — a move Videotron says will 
jack up cable rates for its subscrib- 
ers. 



Task Force on French B oasting 

CRTC Seeking 'Global View' 



International 



HULL A task force to give the fed- 
eral broadcast regulator a "global 
view of the problem facing the art- 
ists, the producers, the distributors 
and the broadcasters with regard to 
French-language music" has been 
established by the Canadian Radio- 
Television & Telecommunications 
Commission. 

Denys Bergeron of 1'Association 
de 1'industrie du disque et du spec- 
tacle du Quebec and Jean-Pierre 
Collier of CIEIyFM have been ap- 
pointed co-chairmen. Serving on the 



task force will be Robert Beau- 
champ of CKOI-FM. Daniel Malen 
fant of Telemedia Inc.. Claude Thi- 
bodeau of CJMF FM. Francois 
L'lierbier of Radinmutuel Inc.. Ger- 
main Breton of Societe de develop- 
ment des industries de la culture et 
des communications, Michel Giroux 
of the Quebec Ministry of Cultural 
Affairs. Richard Paradis and Michel 
Normandeau of the Federal Dept. 
of Communications. Pierre Letour- 
neau of the Artists Union and LtlG 
Plamondon of SPACQ. 



Toronto Ticket Line Gets Violent 

Springsteen Concert Chaos 



TORONTO Mayor Arthur Eggle- 
ton. facing re-election in the coming 
year, has called for a complete ex- 
amination of concert ticket distribu- 
tion following incidents of violence 
as more than 10,000 people lined up 
for Bruce Springsteen tickets. 
Springsteen's only Canadian dates 
this year are scheduled for Aug 26 
and 27 at the Canadian National Ex- 
hibition. 

A handful of people were injured, 
and police say they had to augment 
security provided by Concert Pro- 
ductions International, the promot- 
er, in order to keep the rrowd in line 
CPI. however, says there were no 
problems. 

Only a handful of wickets were 
opened July 26, even though people 
had been camped out for two days, 
and waits of four hours for tickets 
were common. Barriers collapsed 



continually, and several in line sim- 
ply left their spots early and decided 
to skip the show in order to avert in- 
jury. Ironically, the waits at other 
Toronto-area outlets were less se- 
vere. 

"Bruce would be really ticked off 
with the way we've been treated." 
Norman Smithson. a fan who wait- 
ed 17 hours for his $25.25 ticket, 
was quoted in the Toronto Globe & 
Mail 

Eggleton toured the site, talked 
to many in line, and pronounced the 
situation ridiculous. "If there are 
ways to improve the situation then 
we will do it," he said. 

Canadian National Exhibition 
general manager Bill Storkwell 
says he is satisfied with CPUs per 
formance 



AID FOR LIVE AID FROM DOWN UNDER 



<( '.inlinucd Inn" ixwr 9) 

trulian Broadcasting Corp. Isistcr 

to the BBC) to take the feed 

This dilemma was solved by per- 
haps the most extraordinary level 
of tv industry cooperation in Aus- 
tralian history. Though the ABC 
network telecast 20 hours of perfor- 
mance and telethon, the actual 
phone rooms and collection centers 
were situated in commercial tv stu- 
dios across the country: Channel 7 
in Victoria, Queensland and New 
South Wales, 9 in South and West 
ern Australia 

Channels 10 in Sydney and 9 in 
MellMiurne. among others, ran free 
ads for the ABC telecast/telethon. 
There was even a collection room 
set up in nearby Papua New Guin- 
ea. 

Political support was immediate 
and decisive. When Gordon wanted 
to bring Midge lire to Australia for 
the first of the two benefit concerts, 
federal opposition leader Andrew 
Peacock personally approached the 
Qantas airline for a free ticket. 
Prime Minister Hawke gave 
$150,000 at the first show, then ar- 
ranged for Australia Post to com- 
pute and pay to the cause all money 
spent on postage for mail donations 
He also endorsed free use/ provision 
of all satellite and telephone facili- 
ties. 

The Australian concert featured 
13 acts, including Men At Work, 
1NXS, Liule River Band. Dragon 
and Angel City. It was inserted into 
the international telecast and 



BERLIN FAIR 

(Cnntxnutd front pagr 9) 

videocassette recorder turnover 
dipped 10%. as intense competition 
trimmed profit margins to unrealis- 
tic levels. 

But half of all annual business is 
done in the last three months, so 
hardware associations expect over- 
all 1985 revenues to reach last 
year's levels. For them, as for the 
record companies, the Compact Disc 
is the "powerful locomotive" in an 
otherwise stagnant audio market 

Although some reports predicted 
that the digital audiocassette would 
reach Europe by the time of the 
Berlin fair, no manufacturer is 
trumpeting this new technology in 
advance. As a JVC spokesman in 
Frankfurt puts it: "The Japanese 
are known for their love of secrecy 
and tend to turn up at the last min- 
ute with surprises. We have heard 
nothing concrete from Tokyo about 
the digital audiocassette. however " 

With 8mm video already on the 
German market, the only major 
hardware premiere will apparently 
be the new video program svstem 
(VPS) With VPS, a recorder can be 
programmed to record a certain 
show, and will switch itself on and 
off automatically at the right times, 
thanks to a subchannel signal sent 
by the German broadcast networks. 
This will eliminate lost denoue- 
ments and wasted tape, due to the 
notorious "flexibility" of European 
television schedules. 

To use VPS, however, consumers 
will need a whole new recorder. And 
international application will de- 
pend on local broadcasters using 
the German sub-channel coding sys- 
tem 



helped raise a further $2 Jj million in 
Australia. New Zealand, with just a 
fifth of Australia's population, 
pledged a staggering $2.12 million. 

For Bill Gordon, the fight is far 
from over. The 45-year-old father of 
two young daughters has sold his 
factory and spent his life savings to 
save African lives and in the pro- 
cess earned the overwhelming re- 
spect of all Australians There are 
moves afoot to nominate him for an 
Order Of Australia award 

He reasons: "Ten years ago, a di- 



saster like this would have resulted 
in a few minor telethons. For In 
years there has been a stranglehold 
on society, particularly the younf 
of the threat of nuclear war and uy 
menaces of drugs and unempkjy. 
ment. 

"There have been positive at 
tempts to do something about a|! 
three, but most have failed. Sudden 
ly the world had an opportunity to 
solve something, to make some- 
thing happen." 



Soviet Record Company 
Begins Releasing Singles 



BY VADIM YURCHENK OV 

MOSCOW Soviet state record com- 
pany Melodiya is in the midst of a 
successful nationwide launch of 45 
r.p.m stereo singles. The move is 
seen as the most important new 
trend in years in the organization's 
production policy. 

Until now, Melodiya had made lit- 
tle use of the 45 format, even 
though all nationally made record 
players have the facility to play 
them Some 45 r p.m. singles were 
imported frum East European coun- 
tries in the '60s, while the batches 
made by Melodiya went exclusively 
for export. 

Early this year, Ghennadi 
Eletsky, Melodiya's chief a&r exec- 
utive, said the company's research 
of the domestic market showed a 
dramatic decrease in sales of seven- 
inch stereo "mini-LPs," mainly hi 
cause most customers were inter- 
ested in only one of the four or so 
songs featured in the packages. 

That inspired corporate planning 
for the mid-1985 launch of a new 
line of two-title stereo singles, mar- 
keted for the first time in this vast 
territory. On release in the June-Au- 



gust period are 10 singles by uV 
most popular Soviet songwriter* 
and art . among them Alia Pup 
chova, Leontjev and the rock 
groups Autograph. Elialog. Monitor 
and Zemliane. plus items from file 
scores and television shows. 

Suggestions for the initial rt 
leases were solicited from record 
buyers via retail outlets and mini: 
magazines, with the responses pro- 
cessed at Melodiya's Moscow he*! 
quarters Sales will be monitored 
before further release schedule- 
are planned. 

It's virtually certain that Melo 
diva will push ahead with its "Minu.- 
One" series of singles, which pn> 
vide instrumental accompaniment 
for customers who prefer lode 
their own singing. This series i> 
I' .y to be further expanded into 
instrumental demonstrations for 
music students. 

The stereo singles are selling 
here at one rouble I roughly $1 1 ■ 
hard-sleeve format, slightly less for 
soft covers. 

The whole new project is a suhsfr 
tute for Melodiya's previous annul 
production of some 60 million ftex> 
disks. 
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INTO THE GROOVE MADONNA SjRC 

THESE MUST BE AN A MCE I EUVyTHMGS RCA 

WE 0OHT NEED ANOTHER HERO TIN A TURNER CARiiol 

ntANUE SISTER SUDGt ATLANTIC 

AJlELf hAROlD FALTERMEYER mca 

LIVE IS LIFE OPUS POlYOOA 

CHERISH & GANG DC-LITE 

MONEY FOR NOTHING DIRE STRAITS vunco 

LIVING ON VIDEO TRANS A BOn NO PORT 

ROUND AND AROUND JAKI GRAHAM CMJ 

WHITE WEDDING BILLY IDOL CMfi»SAi.rt 

CRAZY FOR YOU MADONNA GEF'CN 

MY TOOT TOOT OENISC LASALLE ONC 

M YOUR CAR COOL NOTTS abstract danli 

SHE SELLS SANCTUARY CULT KCCJun 9AHQUCT 

MONEYS TOO TIGHT SIMPLY RED ElEKTRA 

DARE ME POINTER SISTERS P\.AM' 

LET ME BE THE ONE HVE STAR Wnt 

IT ON F1RC I BORN IN THE USA BRLCE SPRINGSTEEN CBS 

IN BETWEEN DAYS CURE IK TUN 

GLORY DAYS BRUCE SPRINGSTEEN CBS 

i GOT YOU BABE uB*0 * CHRiSSlE MYNOE DteiN'tRNAiiafuu. 

DON QUIXOTE NIK KERSHAW MCA 

JOHNNY COME HOME FINE YOUNG CANNIBALS LONDON 

ALL NIGHT HOLIDAY RUSS ABBOTT SPWiT 

OAHC1N* IN THE KEY Of LIFE STEVE ARHINGION ATLANTIC 

LOVING YOU FEARGAL SHARKEY V*GJN 

TURN IT UP CONWAY BROTHERS to vWGin 

EMPTY ROOMS GARY MOORE 10 

LONGTIME ARROW LONDON 

HEAD OVER HEELS TEARS FOR FEARS Ml ncuwi 

HOUOAY MADONNA S*C 

RASPBERRY BERET PRINCE & REVOLUTION PAISlEY PAW 
SECRET ORCHESTRAL MANOEUVRES IN THE DARK . - 
El CITABLE AMAZULU ALAMO 

TOO MANY GAMES MATE FEATURING FRANKIE BEVERLY CAPlTOL 

BEN MARTl WEBS stawund 

TAKE ME HOME PHIL COLLINS «RG« 

GOODBYE GIRL GO WEST oernAUS 

IN TOO DEEP DEAD OR ALIVE CPC 



DIRE STRAITS BROTHERS IN ARMS vtRTiGO 

BRUCE SPRINGSTEEN BORN IN THE U 5 A ess 

EURYTHMfCS BE YOURSELF TONIGHT rca 

TEARS FOR FEARS SONGS FROM THE B'G CHAiR mercury 

PAUL YOUNG the SECRET OF ASSOCIATION OB 

THE KENNY ROGERS STORY | BBtT. 

PHIL COLLINS NO JACKET REQUIRED y*Cin 

SILLY JOEL GREATEST HITS VOLUME l AND VOLUME II CBS 

ALED JONES WTTH BSC WELSH SYMPHONY ORCHESTRA t CHORUS 

ALL THROUGH THE NIGHT MC 
MADONNA LIKE A VIRGIN S*K 
STING THE DRfAM OF THE BLUE TURTLES AAM 
U2 THE UNFORGETTABLE FIRE rSlAMO 
DAMNED PHANTASMAGORIA MCA 

BSC WELSH CHORUS VOICES FROM THE HOLY LAND BBC 

U2 LIVE ' * UNDER A BLOOD RED SKY" rSLAftO 

MA RILL KIN MISPLACED CHILOHOOD LA* 

BRYAN FERRY SOYS AND G#*TS IC 

VARIOUS OUT NOW 28 HOT HITS CHRYSALIS 

QUEEN GREATEST HITS 

TINA TURNER PRIVATE DANCER CAPTTOL 

SAOE DiAMONO LIFE IPC 

GO WEST CHRYSALIS 

SCRTTTI POUTTI CUPID & PSYCHE 8S vvRGrh 

TOYAH MINX PORTRAIT 

PHIL COUMS FACE VALUE vrRCM 

BRUCE SPRINGSTEEN THE RIVER CBS 

BUY OCEAN SUOOENLV jvc 

STYLE COUNCIL OUR FAVOURITE SHOP «lyoow 

ALISON MOTET AlF CSS 

FIVE STAR LUXURY Of LIFE IDA 

VARIOUS NOW DANCE EM* 

FREDDIE MERCURY MR BAD GUY CBS 

AC/OC FLY ON THE WALL ATLANTC 

POINTER SISTERS CONTACT PLANET 

VARIOUS T HE MAGIC Of TOhVILL & DEAN STYLUS 

SISTER SLEDGE WHE N THE BOYS MEET THE GIRLS atlantk 

WHAM! MAKE IT BIG tP*C 

PROPAGANDA SECRET WISH JTT 

MADONNA sav 

VARIOUS HITS 2 CBS-WTA 
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The definil ive list ings of the top singles and 
albums throughout the history of record 
charts. J) different volumes cover all for- 
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and prices: 
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ROCK ME AMAOEUS FALCO ClG-TtLOEC 

WE DON'T NEED ANOTHER HERO Tin A TURNER capiT'ji. t». 

TAR2AN BOY BAl TiMORA EM 

ROCKY ITALO HEAT DEUTSCHE AUSTROPhON 

AXEL f HAROLD FALTERMEIER mla.WCA 

19 PAUL HAPDCASTlC '-< i* 

BLUE NIGHT SHADOW TWOOfUS BLOW UP iNTtRCORD 

KAYLEIGH MARILLION CM< 

CELEBRATE YOUTH RICK SPRINGFIELD «« 

YOU'RE A WOMAN BAD BOYS BOUE COCONUl.ARtOLA 

DON'T BE SO SHY MOTI SPECIAL TfLDEC 

I'LL NEVER BE MARIA MAGDALENA SANDRA MRON 

FRANK IE SISTER SLEDGE ATLANTC/WLA 

OUT IN THE FIELDS GARY MOORE AND PHIL LYNOTT virgin ARKXA 

LITTLE BIT OF HEAVEN RIA /A DORA CuBB'iNTIRCORO 

SHANGHAI LEE MARROW CHC/TCLDCC 

OONT YOU (FORGET ABOUT ME) SIMPLE MINDS war* 

A VIEW TO A KILL DURAN DURAN PA^OFwOHt LM. 

ON MY WAY IN L.A PHIL CARMEN MTTRONCwr 

FEEL SO REAL STEVE ARRlNGTON ■ ='-'« wia 

ALBUMS 

BRUCE SPRINGSTEEN BORN IN THE USA CBS 

DIRE STRAITS BROTHERS IN ARMS ■ " -,c- phonogram 

NENA FEUER UND FLAMME CBS 

MARILLION MISPLACED CHILDHOOO (Ml 

MODERN TALKING THE FIRST ALBUM hAN$a ap*Ola 

SCORPIONS WORLD WIDE LIVE imi 

RICK SPRINGFIELD TAO RCA 

TINA TURNER PRIVATE DANCER CAPITOL-EAR 

BRYAN FERRY BOYS AND GIRLS EGTGG 

MADONNA LIKE A VIRGIN sifi< YYEA 

MICK J AGGER SHE'S THE BOSS CBS 

MATT BIANCO WHOSE SIDE ARE YOU ON? WEA 

PHIL COLLINS NO JACKET REQUIRED W£A 

THE OREAM Of THE TURTLES STING AAM DGC 

BILLY IDOL VITAL lOOt CHRYSALIS ARKXA 

SUPERTRAMP BROTHER WHERE YOU BOUND aww-OW 

AC/DC A FLY ON THE WALL Atlantic WtA 

SOUNDTRACK FORMELElNS EMi 

TALKING HEADS LITTLE CREATURES EMI 

SOUNDTRACK BEVERLY HILLS COP MCA/WFA 



CCourtKy ShcM.ni Nederiandse Top 40) 
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I'M ON FIRE BRUCE SPRINGSTEEN CBS 
AXEL F HAROLD FALTERMAYER WA 

WAAROM FLUISTER IK JE NAAM NOG BENNlE NEYMAN CNR 

19 PAUL HARDCASTLE AP30LA 

DUEL EYE TO EYE PROPAGANDA ariola 

A VIEW TO A KILL DURAN DURAN EMISOVCMA 

JOSEPHINE CHRIS REA AMOU 

SANTA LUCIA BY NIGHT GEORGE BAKER CNR 

FRANKIE SiSTERSLEDCf MA 

DANCING IN THE DARK fIRUCE SPRINGSTEEN CBS 



BRUCE SPRINGSTEEN BORN IN THE USA CBS 
CHRIS REA SHAMROCK DIARIES AR»0la 
STMG DREAM OF THE BLUE TURTLE POLYOOR 
OIRE STRAITS BROTHERS IN ARMS pmoncigpam 
IALKINGHEAOS LIT HE CREATURES CMiBOvwa 
BENNY NEYMAN /WAHTE GOUO CM) 
ALISON MOTET ALF CBS 
BRYAN FERRY BOYS AND &RLS PCA TDOR 
MARILLION MISPLACED CHILDHOOD IWBOYEMa 
BRUCE SPRINGSTEEN THf RIVER CBS 
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CRAZY FOR YOU MADONNA GUIEN 
ANGrt MADONNA SIM 

LIVEITUP MENTAL AS ANYTHING MIGIAAW 

OUT OF MIND OUT OF SIGHT MODELS MUSHROOM 

WE OONT NEED ANOTHER HERO TINA TURNER wri RfirtiQh 

MAN OVERBOARD DO RE Ml <nRG* 

AIELF HAROlDFALTERMEYER MCA 

WALKING ON SUNSHINf KATRINA A, WAVES CAPiTCX 

THE GOONIES R GOOO ENOUGH CYNCHLAUPER porhiait.'CIS 

LIFE IN A NORTHERN TOWN DREAM ACADEMY ma 

WOULOILIE TO YOU fURYTHMICS RCA 

CALL MC GO WEST cierrvuiS 

(BILLY) DON'T LOSE MY NUMBER PHIL COLLINS «U 
GET IT ON POWERSTATKXN eAMoe*«ONt 
THERE MUST BE AN ANGEL EiWTTHMK S IKA 
HEAVEN BRYAN AOAMS AAM 
VOICES CARRY TiL TUESDAY EKC 
IF YOU LOVE SOMEBODY SET THEM FREE STING AAM 
OBSESSION AN i MOTION MtneuRf POLYGRAM 
LOOK MAMA HOWARD JONES WtA 



OIRE STRAITS BROTHERS IN ARMS rtRTBO 

EURYTHMKS BE YOURSELF TONIGHT RCA 

TALKING HEADS LITTLE CREATURES I mi 

AC/DC FLY ON THE WALL AiStRT 

VARIOUS CHART ATTACK n Tti 

MENTAL AS ANYTHING FUNDAMENTAL REGULAR 

STING ThE DREAM OF THE BLUE TURTLES MJ* 

PHILCOLUNS NO JACKET REQUIRED WLA 

MADONNA I IKE A VIRGIN MP- 

B'tL r JOEL GREATEST HITS VOtS Id? CBS 

AUSTRALIAN CRAWL A ROCK AND A HARO PLACE iftUSTrU 

UNCANNY X MEN COS LIFE HURTS MtrenfiOOM 

BRUCE SPRINGSTEEN BORN IN THE USA CBS 

TEARS FOR FEARS SONGS FROM THE BIG CHAIR MLRCURy 

STYLE COUNCIL OUR FAVOURITE SHOP •'OLTIXW 

BOB DYLAN EMPIRE BURLESQUE CBS 

■ RYAN FERRY BOYSAnOGIRLS EC 

ANDREW LLOYD-WEBBER REQUIEM EMI 

MOHDOROCK UP TO THE MOMENT POL r DOR 

GO WEST CHRYSALIS 



J/\PAN (Courtesy Music Labo) As ot 7/29/85 
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QRETACHI NO ROCKABILLY NIGHT CHECKERS CAN i ON 'YAMAHA 

THREE STARS 

SOHSHUN MONOGATARI TOUOvOHARAOA cbssoMy 
SAND BEIGE AKlNA NAKAMOR' MA^R AOrCER/RLNON 
ANATAO MOTTO SHIRITAKUTE HIROKO YAKUSHIMARU TOSHIBA 

EMi "ii" MEl 
KANASHII YOKAN VUKIKO OKADA CANYON 'SUN M 
BYE BYE MY LOVE SOUTHERN ALL 5TARS victor/amuSE 
TSU8ASA NO DRETA ANGEL AYUMl NAKAMURA HAMMWO 

KANASHIMI Nl SAYONARA ANIENCHITAI AITTY/KiTTY M 
SEA LOVES YOU HlDEMMSHfKAWA RVC'OIKI 

TAIVO WA SHFTTEIRU YOSHIE KASH'WABARA PHONOGRAM DREAM M 
SILENCE GAIPPAI KIYOTAKA SUGlYAMA OMEGA TRIBE vAP NTVM 
nr »Mi *A 

IMA OAKARA. YUM I MATSUTOVA. KAZUMASA 00 A KA2UO ZAITSU 

TOSHIBA I " ' i SMNAOMf BMBbLYH 

DANCING SHOES SEIKO CBiSQNr. ces S0N> SONcs 

C Ml HO NAKAYAMA IBM BURNING P NK-H»dN 

SHININ- ON KIMIGA KANASHII LOOK EPK SOW/PWP'iOOK 

CONrtCCTION 

MOON VENUS SHlBUGAKITAI CBS SONY I JOHNrtlY'; 
PRIVATE LESSON MlYQKO YOSHIMOTO POOBBJ GLiII 
WA SHOT ' Hit Ml HORI CANYON TOP 
A 1 JIN TERESA TENG TAAUS JCM 
DEBUT NAOKO KAWAI canton octi 



KIYOTAKA SUGlYAMA OMEGA TRIBE ANOTHER SUMMER v«o 

AYUMl NAKAMURA BE TRUE HUMMJNG BIRO 

KYOKO KOIZUMI FLAPPER WCTOR 

CHIHARU MATSUYAMA ASU NO TAMENI alpha 

SEIKO MATSUDAO THE 9th WAVE CBS-SONY 

YUKI SAITO A) ia CANYON 

MASAVOSHI TAKANAKA TRAUMATIC TOSHIBA EMi 

SOUNDTRACK TERASENSW SAI BOY VAP 

STING THE DREAM Of THE BLUE TURTLES alpha 

ANRI WAVE (OR LPT 

AIR SUPPLY „■,,.■■ 

ALFEE FOR YOUR LOVE CANYON 

TOSHIHIKO TAHARA DON T DISTURB CANYON 

USA FOR AFRICA WE ARE THE WORLD C8VSOHY 

SOUNDTRACK SHlAWASE MONOGATARI CBS-SCiNt 

TEARS FOR FEARS SONGS FROM THE BIG CHAIR Phonocram 

REBECCA WILD HONEY CBS-SONY 

BRYAN FERRY BOYS AND GIRLS POUDO* 

NIGHT RANGER SEvEN WISHES WARNER PIONEER 

SHINJI TANIMURA HUMAN SCRAMBLE POLYVAR 



ITALY (Courtesy Germano fluscitto) Asol 7 29 BS 
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A VIEW TO A KILL DURAN DURAN EMI 

DUEL PROPAGANDA mow 

19 PAUL HAROCASTlE ARttXA 

SAMURAI MICHAEL CRETU kWG*N/CMi 

YOU SPUN ME ROUND DEAD OR ALIVE fPtC.CBS 

DON'T YOU SIMPLE MINDS v.RG*« 

L ESTATE STAFINENDO RlGHBIRA CGOMM 

TOGETHER AMU SIE WART A MIKE FRANCIS RCA 

WE ARE THE WORLD USA FOR AFRICA CSS 

CAMEL BY CAMEL SANDY MARTON MM CBS 

MOVIES ON AIR CCD MM 

SE NASCO UN'ALTRA VOL TA POOH CGOMM 

L ULTIMA POESIA MARCEL LA E GIANNI BELLA CBS 

GIRL S GOT A BRAND NEW TOY TKT CBS 

SLAVE TO LOVE BRYAN FERRY ooi'GRAM 

TARZAN BOY BAl TiMORA EMI 

FUTURE BRAIN DAN HARROW BABY RECORDS 

IMAGINATION BELOUISSOME EMI 

CENERENTOLA MARTINS LLI GONG 

VOLARE ITALIA PER L ETIOPlA PJCORC- 



BILLBOAhD AUCiyST 10. 198S 
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evieivs 



ALBUMS 



SPOTI.ICHT Predicted to hit top W 
on Billboard'* Top Pop Albums 
chart or to earn platinum 
certification 

NEW & NOTEWORTHY highlight* 
itru-attd developing acts worthy of 
attention 

PICKS nor releases predicted to 
kit the tap half of the chart tn the 
format lifted 

RECOMMENDED Other releases 
predicted to chart in the respectiiv 
format; also, other albums of 
superior quulity 

Alt albu Ml commercially uroilnhlt 

in the t'.S. are eligible for nrnww 

Send albums for review to: 

Sam Sutherland, Billboard 

910: Wtlshire Bled 

Berrrly Hills, Calif. 90JW 

or Fred Goodman. Billboard 

ISJS Broadway 

New York, N. Y 10OJ6 

Country albums should be sent to: 

Kip Ktrby. Billboard 

li Music Circle Bast 

Xashrtlle. Tenn J7JOJ 



POP 



ORIGINAL MOTION PICTURE SOUNDTRACK 
Mid Mu Bryond Thundtrdome 

PRODUCERS Mj. ■ i T»rry - ■ cm M>h- 

Btapiiwi 

Ctp.lol SW»V 12429 

Soundtrack will gel a quick start 
courtesy of the first Tina Turner 
single, "We Don't Need Another 
Hero." and the collection includes a 
second track by her, "One Of The 
Living." which can be expected to 
maintain momentum Lion's share of 
the remainder is Maunce Jarre's score 
with the Royal Philharmonic 
Orchestra. 

JOHN WATTE 
Mask Of Smites 

PROOUCFRS iohnWMe SlrprenGjIUrt 
I Mi j ST 171*4 

Waite's latest solo set continues in the 
pop-minaVd direction set by its gold 
predecessor, "No Brakes." That 1984 
collection cracked the top 10 and 
produced a No 1 single in "Missing 
You " Key cuts on this followup 
include "Every Step Of The Way" and 
"Welcome To Paradise"; also included 
is a big poster with the ex-Baby 
swathed in all-white silk finery. 

THE MOTELS 
Shock 

PROCUCCB f' -ii* 
Cjp.tDl Si 12378 

Vocalist Martha Davis is in fine voice, 
and the Motels offer a set of pulsing, 
concise tunes that are long on studio 
punch Should return the band to its 
perch on the top of the rock scene 
Best tracks "Shame," "New York 
Times" and "Shock." 



MAX CARL 
Circle 

PRODUCER P»1*» Hii>r 

MCA MC»iMJ 

Former Jack Mack lead singer Max 
(ironenthal rebounds with new name, 
new label, new producer and new 
attack, with Hauke's industrial- 
strength production. Carl projects, a 
credible, powerful ron temporary rock 
stance. AOR should be first line of 
attack, but there's CHR potential, too. 



CHAIN REACTION 
Culture Shock 

PRODUCER 
BlUM 40408 

Electronic pop/ rock with a throbbing 
urban undertow, flashes of rock 
guitar and dollop* of funky Latin 
percussion, elevate otherwise stock 
topics and familiar grooves. 
Promising, and bOttfefl with Congo's 
deep, sleek mixes 

BILLY 8URNETTE 
Try Mc 

MCA/Cwrt>MCfc*604 

Burtiette's first for the label taps the 
blue-chip L A pop and rock crowd 
he's worked with in recent years, 
including Mick Fleetwood. Christine 
McVie and Steve Cropper, results are 
solid, melodic pop with a Southern 
accent 

BLUE IN HEAVEN 
All The God * Mm 

PRODUCER Mat* Hmvm* 
HUM 9028* 

Young Irish rock band alternates 
angry, dour and wistful originals in a 
moody wash of synths. guitars and 
percussion Gloom boom redux 

THE ARMOURY SHOW 
Wail.ng For The flood-. 

PRODUCER SKfc LaufWy 
£MI Jmmii ST 17161 

Energetic British quartet with a tight, 
guitar-driven slant gets momentum 
from vivid production, taut 
arrangements, arch vocal style and 
fragmentary lyrics score mixed 
results. 

ORIGINAL MOTION PICUTRf SOUNDTRACK 
The Heavenly M 

PRODUCER GewgtDuMf 
t>M.i 640 25 

Producer Duke is somewhat cast 
against type, tackling this mixed bag 
of pop and rock originals for a teen- 
onented fantasy, with only scant 
forays into the black pop bag he's 
known for, best are "Obsession," with 
Shalamar's Howard Hewett, and the 
title theme. 

ROBERT FRIPP 
Network 

PRODUCER Robert Fripp 
EC FGMlP4<ienM(CP> 

The League Of Gentlemen God Saw The Kin*. 

PRODUCER Rotten f nop 
EC ECEO 9 <J«fi) 

Once and future King Crimson 
leader's fertile late '70s solo output is 
revisited in a mini-album showcasing 
vocal cameos from Daryl Hall. Peter 
Gabriel and David Byrne, and in a 
single-disk compilation remixed from 
two early ROs albums. The vocal set, 
"Network," shines brightest with 
starker version of Gabriel's "Here 
Comes The Flood,' while the full LP 
is a shrewd reworking of these 
experimental sets. 

NICK MASON & RICK FENN 

PrcWei 

PRODUCERS R<k 'r«r< N«k hhnon 
ColvmtHjtC 40142 

Pink Floyd drummer Mason team* 
with i"< guitarist Fenn for a mostly 
instrumental collection built around 
an auto raring documentary the duo 
scored. Also included is a strong vocal 
track. "Lie For Lie" 

MUSIC FROM THE MOTION PICTURE 

SOUNDTRACK 

Wend Science 

PflOOUCtRS 
mi * MC* 6146 

Strong, quirky title track by (lingo 
Boingo is a high point of this 
collection, which also features tracks 
by Lords Of The New Church. Wall 
Of Voodoo, Max Car), Cheyne. Kim 
Wilde and Killing Joke 

THE ADVENTURES 

PRODUCERS Bob S**|wnl Sl».r Hmmt G*fry Be* 

Well-crafted album establishes the 
voice of this new group. Prevalence of 
acoustic guitar for rhythm work on 



NEW AND 
NOTEWORTHY 



CHUCK PA! 
Cutter s Wind 

PROElXCR Oirh Dtf'na* 
i ".*< Sound US 711 

Pvlf sounds something like Gordon 
Lightfoot, an attribute that goes well 
with the introspective lyrics and the 
strong sense of place that 
characterize this material The 
instrumentation is consistently 
restrained, crisp and on target "Two 
Of A Kind" and "Breathless In The 
Night" are among the best cut*. 
Contact VMi) 674-*fi>9. 



much of the recording sets the band 
apart, and vocal harmonies allow for a 
warm yet driving sound. 

TINA CHARLES 

I Must Not Be Kinky 

producers ra*ChtWMj i*r>n» HNM 

ShanKlw* 67*001 

British vocalist's four-song EP offer* 
up tongue-in-cheek fern me fatale 
image with titles like "While The City 
Sleeps" and "Kinky In My Kadillac " 
Sheila E has nothing to worry about. 

CABARET VOLTAIRE 
Drinking Gjiofcnt 

PRODUCERS MM 4 MMMM 
Cmoi-nm Carol 24S 1 

Minimalist dam • i r . i , I rock from 
the II K Essentially a double 12 inch 
featuring a different track on each 

side 

NANTUCKET 
Nantucket V 

PRODUCER OouUC Smth 
Eiecutr.* HV 0500 

Veteran rockers now on the 
independent road, hut still plying their 
own mix of AOR material. 

TAR2EN 

PRODUCER Stuart Epp* 
VaaenliftO.'MtO 90277 

Pop metal outfit puts emphasis on 
songs and big sound rather than raw 
power Almost old-school in its 
emphasis on riffs over pyrotechnics 

HOLLAND 
Utile Monster* 

PRODUCER Tom Wvmtn 
Atlantic 11339 

Vocalist Tom Holland spearheads a 
stop-on -a dime hard rock outfit with 
fast-fingered Mike Hatio on guitars 
Impressive debut. 

HIGHWAY CHILE 
Rochjumi 

PRODUCER ihrll SthHIwen-. 
■*>.., 90287 

Band with bard rock chops also plays 
the pup card well without losing their 
bite Best tracks "Broken Promises," 
"Christine" and "California's On 

Fire." 

ORIGINAL MOTION PICTURE SOUNDTRACK 
in, Of The Dead 

PRODUCERS SwHon. John HM'iKm. torn 

S*4urn 1701 

Onginal music, mostly electronic, will 
probably bo of interest to fright film 
buffs exclusively. 



BLACK 



STARP0INT 

Return 

PROOUCFRS *a*tn Oanwd Lumi Job 
(Mtta 60424 

The point of being a star is landing a 
nmjnr hit, and Starpoint make* a 
strong case here on "Object Of My 
Desire," M Renee Diggs' vocals drive 
a funk-dance machine that's revved 
for a shot to the top The rest of Ou- 
sel lacks that singled high energy. 



but "See The Light" keeps the spark 
alive Result should be their broadest 
impact yet, bringing them tn the point 
of stardom 



JIMMY G 4 THE TACKHEAOS 
The Federjtwn Of Txhheads 

PRODUCE Rj Geo*f* Chnto* S"v» WatTunflon 
Cap-lot ST 12392 

Double barrel production team of 
chief funkateer Clinton and former 
Slave driving wheel Washington build 
the expected irreverent and better 
funktnip around the vocals of Jimmy 
C A couple of great grooves and a 
notous Prince parody on "I Want 
Your Daughter N 

SLY ft ROBBIE 
LinjtMfe Bamer 

PROOUCER Bui La»-e« 
Uland 90206 

Keggae's deadliest double-play 
combination takes a decided turn 
towards incorporating Afro-beat into 
their repertoire, perhaps owing to 
reggae's current strength in Africa 
Outstanding groups include Herbie 
Hancock. Bernie Worrell, Afnka 
Bambaataa, Manu Dibango, Eddie 
Martinez and Bob Dylan. 

THE WEATHER GIRLS 
Big Girls Den • Cry 

PRODUCERS Mmim\ Iff Knu 

Colutnbta BIC 39910 

Yes, it's the old Four Seasons tune 
camped up Also includes covers of 
"Down On The Comer" and 
"Laughter In The Rain." 

GENE CHANDLER 

Your Love Looks Good On Me 

PRODUCERS DciaM Burnwd* »'th* Ruh#h Gene 
OMMMl 

FnlFira ffl 7000 

Veteran Chandler returns to disk with 
pop-oriented upbeat numbers and 
mellow ballads. The latter are most 
effective, among them "Lucy," 
penned by Lionet Richie, and "Haven't 
I Heard That Line Before." a duet 
with Joan Berlman. 

COUNTRY 



MARIE OSMOND 

There's No Stoppmf Your Heart 

PRODUCER Paul ttortoy 
C*pMol/Curt> ST 12414 

In spite of its pop smoothness, 
Osmond's voice is surprisingly firm 
and effective in this carefully chosen 
gallery of manageable sentiments. 
She really shines on "I'll Be Faithful 
To You" and the duet with Dan Seals, 
"Meet Me In Montana " 

VARIOUS ARTISTS 
New Brtttf 

PRODUCERS - 
RCA CPt«*91 

Eight stellar cuts by Juice Newton, 
Far! Thomas Conley. Gail Davies. Gus 
Hardin, Vince Gill, Restless Heart, 
Fddy Raven and the Judds. Some of 
these excellent songs have been out 
before only as album cuts, including 
Hardin's "I'm Dancing As Fast As I 
Can" and the Judds' "Blue Nun 
Cafe." 

JONATHAN CDwARDS A THE SELDOM SCENE 
Blue Ridge 

PROOUCER Not kited 
Shim Hill SH 3747 

A natural collaboration of talents that 
adds yet another distinctive voice and 
layer of sensibility to the Seldom 
Scene's already considerable impact. 
But it's still bluegrass. 

MOT Mil 
Traditional Ties 

PROOUCER Not httad 
-■<1.*> H.K SM-J747 

The title tells it all— or almost all. 
Fans of old-timey bluegrass will find 
m> room to rail at the style or the 



songs Still, there's a fair amount of 
new material, and the youthful 
enthusiasm of the band demonstrate* 
again and again that this is not a 

museum piece. 

BOB WILLIS 1 TOMMY DUNCAN 
Take Me Back To Tuna 



Delta delivers again with this 
collection of H*4fi radio txansrnpuonj 
Wills and company made at KERN k 
Hakersfteld. Calif 

JAZZ-FUSION 



66 



R1C SWAN SON 
Urban Surrender 

PROOUCER Chip Devi* 
An»e*.cafi GramaphoA* AG-tOO 

Multi-instrumentalist Swanson oflm 
up light, bright and sharp-witted 
fusion that should sell well beyond 
fans of the label by dint of its polish 
and feel 

BILLY HIGGINS 
Mr Billy Hifjiru 

PROOlXCR$ &•■» h-cC"" 1 *' Jfws S*ad 
Rtxa Record* RRL 19,104 

Master drummer who, astonishingly, 
has never cut his own album here 
before makes his first American 
studio set a plum; quartet, with Tony 
Dumas (bass I, William Headersos 
(piano) and Gary Bias Iwoodwindt). 
is a varied, compelling ride through 
straight-ahead, free jazz and r- ' ' 
beyond and between. Contact (718) 
nMDQ 

DAVE HOLLAND 
Seeds Of Tune 

PRODUCER M*n*rt<i i<t+* 
ECU 3503? 

Piano-less lineup fronts Steve 
Coleman's reeds and flute, Julian 
Priester's trombone and Kenny 
Wheeler's trumpet, cornet and 
rluegelhorn tn an exploratory set tint 
veers from straightforward mekxuai 
to angular ensemble pieces, by tun* 
gnomic and playful High-tech digaal 
sonics. 

ARNETT COBB 
Keep On Pvshin' 

PRODuCtR Bofc Porta* 
Km Hm HH 7017 

Seasoned tenor saxophonist's recent 
second wind as performer captured a 
a full-blooded session featuring Junior 
Mance, George Duvivier and Pinaro* 
Francis, plus Joe Newman and Al 
Grey. Bluesy, confident, classic jazz. 

BUD SHANK 
Lm At The Ht\g 

PRODUCER On> MecOorMtt 
a*r>bfK)f«'Cn*»ce CRShl30 

Shank s mid-'50s quartet, caught a a 
rare stereo recording of a live club 
date in 1956. front man's often 
boppish alto and flute are well-fen"*" 



CLASSICAL 



PHILIP CLASS SATYACRAHA 
SofcKSti. New York Crty Opera 
Cnorw I Orchestra. Ketnt 
CSSI3H 39*72 

Gandhi's non violent struggle for 
justice in South Africa, theme of Uk 
highly publicized opera, is Eieruliarri 
topical today and likely to focus still 
more interest on this remarkable 
score. It's presented here in a mulu- 
layered recorded production that »tII 
captivate all but the most jaundiced 
Strong sales due. 

8ER1I02 HAROLD IN ITALY. 

ROMAN CARNIVAL OVERTURE 

woilt tm Canst. Berlin Philharmonic. Mains' 

OewUch* C*ammop*oii 41 S 10« 2 ICD1 

Chnst. principal vmlist of the Berlin 



Philharmonic, ls a strong protagonist 
in "Harold," displaying a melting tone 
that erne ryes more sympathetically 
from thr live piekup than the 
otherwise expert orchestral 
contnbuUon. 

MOZART AT THE MOVIES 
Vinotr* Artuti 
RCA Mil *3*7 

A little Ule at t)ie starting gate, hut 
still likely to capture some of the post 
A made us" action. Mozart selections 
from Red Sea) and Kr.1i- 1 productions 
offer such prime talent as Leonlyne 
Price. James Gat way and Emanuel 
Ax. A sublime sampler 

TERRY RILEt CADENZA ON THE NIGHT PUtIN 

AND OTHER STRING QUARTETS 

Aronos Strntf Quirt* I 

bminiiM <Po*TO»n) 1B-70I4 (21 

In this two-album set, Riley's 
American jazz and Indian rag* 
inluenced music probe new colors via 
scoring fur string quartet, a first time 
use by the composer The Kronos 
exhibit thetr usual expertise. 

MOZART VtOUN CONCERTO NO 4. 
AO AGIO IN E. RONDO IN C 
Jun-lacqati HMtamr, 
Netherlands CAa-tbw Orcfctttra. Hi|ci 
Dmn 7*0* (CO I 

What gives this album extra points is 
the inclusion uf two rare and 
tantalizing fragments of concertos for 
violin with other solo instruments 
w hich Mnzart never completed 
Kantorow brings to them the same 
fluid technique and singing style that 
invests the more familiar pieces. 
Excellent sound. 



SINGLES 



PICKS nrv retrain with the 
greatest chart potential 
RECOMMENDED rcvoni* iritk 
potential /or significant chart 
action 

NEW 4 NOTEWORTHY highlights 
new and drirtoping nets worthy of 
attrntton 

Records equally appropriate for 
more than one format arc retimed 
in thr category mth the broadest 
audience. 

All singles commercially available 

in the I ' S are eligible for rrrrrw 

Send singles for renew to. 

Nancy t'rfich. Billboard 

ISIS Broadway 

.War York. S Y 100.16 

Country singles should t/r sent to 

Kip fi'irby. Billboard 

U Music Circle East 

Sathnlle. Tenn JTJOJ 



POP 



JOHN WRITE 

Every Step 01 The Way (3 J3) 

PRODUCER" IflM Mat* 1. 

WRITERS Krai kj - ■ 

PUBL'SHtK HOuM Ol . *< : BMl 
cmi imiKi a aji ; 

Amorphous niidtempu rock from his 
new 'Mask Of Smiles ' LP. a top pop 
radio add this week. 

AIM CARNES 
Abadatudanco (3:SI) 

PRODUCERS D«M Hrt(h»c* hn<C«M 
WRITERS R Cimn 0 E»'n#>0". 0 M«t<:r\.»»£^ 
PUBLISHERS Moonwmdo. Hlf*n*^ ASCAP 
(Ml Amnr.raBI2Sl tJ rn.Ux.n0t. 12 *ch 

AR>2T) 



JOHN CAFFERTY AND THE BEAVER BROWN 
BAND 

tM-T-Y 033) 
PRODUCER Mmy v»nc» 



WRITER J Caflorty 
POfliKMiR lotnCafliftj ami 
st«n. tj Mfen rs4 0*4*2 (c/a cast 

Gruff, tuff. hoogie-in the-streets 
iTiusH-, summer's here and the lime is 
nght 

FOREIGNER 

PRODUCERS i*0».n M*h Jonn 
WRITERS M Jnvi Grarrun 

publishers v-.-rf-.fi tmmtsm rVMwIWM 
ASCAP 

knani.e r«fil) 

Fourth "Agent Provocateur" single 
returns the group to the massive 
power ballad sound that's propelled 
their biggest |K>p hits. 



GO WEST 
Ei*T» Eft (332) 

PRODUCER Gary ',1t, trior, 
WRITERS P Cm. R Ofunwnw 
PUBLISHER A1V BW 

Cnma-arS4-4290JK oCQSi i' i.'*- 12 
inch ts MS MMt * * 3l 

WEIRD" AL YANKOVIC 
tftantANe* Dick (3 01) 

PROOUCLR R«.h Cmwgm 

WRITERS H Lew C A rankovr 

PUBLISHER Mutea. BUM 

Rock V Re* 2*4-0**7* ft o CSS) 

FREDDIE MERCURY 
Lmnf On My Own (3 03) 

PRODUCERS Mock AWtury 
WRITER f Mercury 
PUBUShCR - BMi 
■ 380S4SS 



WLl tYtS 
Tokyo Rom (3:40) 

PRODUCER D*ct»ri O Ooiwty 
WRITER D CampOn* 

PuBLlS^ER Huw COfRtflMBfl W lint'iu «Mi 
Mwege 'MIHlfOlllMKI 

Mystery shrouded DOR with "Billie 
Jean"-ish underpinnings. 

WHAT IS THIS 

I I Be Aroand (3 46) 

PRODUCER T«KJ Rundgnyn 
WRITERS T Be* P Hurft 

PUBLISHERS Aviorttcf B«"t», Cootie Boi BMi 
MCA 52593 

The Spinners classic, basically 
unchanged. 

PAMALA STANLEY 

II loo*-. CouM R.I (3 42) 

PRODUCERS PamaM Stanley Frank Mandaro 
WRITERS jKk Covm B00G»»«ri 
PUBLISHERS Blackwood *.lcvw Osmond BMl 
h > j c r ' i • a AlUnhc) 

A second 7-inch edit, based on the 
rock-oriented remix currently on the 
club chart 



BLACK 



O'JAYS 

M Another Lonely Nifht I3.3S) 

PNOOOCCRS uri-fiM.j-it ■ Hyfl 
WRITERS PKffwfhCa-»ib<* L«W A My*T 
PUBLISHERS DowniU-ri-PatO. BM 
^■U«*ip»K» ItfJOTtMBMl B-50OI J(c oC#p>»oll 

Label's new diittnbution pact (via 
Manhattan Records) brings the 
return of these prime architectx of the 
popHtoul tradition, a mellow, unlrendy 
dance ballad. 



GRANDMASTER FLASH 
AHernate Croove (3M) 

PROOUCtRS Cfandmaittrftom G*..n Chn-nof"*' 
WRITERS O Onitopftwr 0 Ofrm j Srtdter. N 

PUmtSHIRS QranO>Wtle* RMM Cnadpl LOU V 
ASCAP 

EMtra R4HIV 

WORD OF MOUTH lutunnf DJ CHEESE 
King Rut (4 ?S) 

PROOUCCR Oufc« Boot** 

WRITERS E R Omm 0 M-Uw O' 

P>t4kM 

PUBLISHERS Pro»nu»*'DuA« B«rtt« BMI 
P>af>l* PRO 5074 ( 1 ? inch . — July 41 

Contact: (BC) 5H2 3S55. 

JOHNNIE TAYLOR 

Still CaRed The Bluet (3:33) 

PRCDUCERS fomm, Couth * 

WR TCRS C#Of|* .»'kv,..t»'i, J ,,.. Rot»«1 M.i.-r 
PUBLISHER v -.. BMl 
«. . ■ MAL 2 1 IB 

Laoel based in Jackson. Mi«s 



NEW AND 
NOTEWORTHY 



MMUMM 

Cabn Ma (i * - s»t| it* ah s.nn 

(S») 

PRODUCERS AihPrt HurmMd. Jom Quint ana 
Hwnb»rto Ca*K.a 

WRiTLRS A HamfMmd IC Cakhwon Art*h> 
' - *■ i- April A I bat llwnmond ASCAP' 

"*.<.'-. ... BMl 
Ha^not JI0S4IJ K o CBS) 

A Spanish-language parallel to "We 
Are The World," uniting voices as 
diverse as Domingo. Iglesiaa. 
Feheiano, Cura, and a score of others, 
pruceedfl will benefit Third World 
children, and it's a pretty nong, too. 



GEORGE HOWARD 
D»Kitt| In The Sun (4 08) 

PROOUCFR >•->■< 
WRITtHS G«o'|« Howard «■«■» JOAnion 
PUBli^MERS AvpHaR'Mo<«»»>w B**i 
TBA t R J OS ? 

Jazz/dance instrumental. TonLart 
(213) 877 MOK. 

PENNYE FORD 

Uh Oh, I Made A Mtxtahe (3 59) 

PROOOCER JonatEMi 

WRITER j EBB 

i' 1 . J I- T«m|> BMl 

Tout BajBTiBKB TC$I * ' l (c 'o RCA(( 1 7 inert 
»r«on Mvo «*anatit» Total lip*f*nca TLOl 

BHI) 

R&B ballad 

CARL CARLTON 
Pnvate Prop«rty (4 10) 

PRODUCER AHm A Jonrt 

WRiT[R « jenn 

PUBLISHER Mumc MinOrd BW- 

CMiMmt 110 *4» 1 It o PolyCiafnl 1 1 2 itKh 

•fWn alu> aiaiiBb* CaoaWanca BS0 949- 1 } 

Good humor and a snappy backbeal. 
PRIME TIME 

Baby Don't Break My Back (3:H) 

PRODUCERS limmf H*m.ton M*u'<c> HRfMI H .dy 
Tarter 

WRITERS R Tartar J HMMBn,BI Mj,« 
PUBLISHER T«ffiD AMI 

Total Etpvnwnc* USI 2*21 Icq RCA) (12«tch 
*«*t<on ano a> »**b* Yotal Eapvrwnc* TED I 
2*1*1 

Low-volume funk 

KRVSTAL 0AVIS 
So Smooth (3 S3) 

PROOUCCR Hay Arton 

WRITERS Ray Anon * ■ ■ PaUnAar 

^ -■!..■> h Ray Aft**, BMi 

U-bati Bock UR 91* 117 .«■■■-■ j- *<W *-<-i»D*» 
Uffton Roch UR »19) 

AC/disco tune handled with a light 
touch. Contact: (212) :Wn\ m 

COUNTRY 



ALABAMA 

Cant Keep A Good Man Down (J 78) 

PRODUCERS Harold Siwld Alabama 
WRITER Sob Gorton 
PtiaXJSHBt Sabai. asCap 
RCAP8-1416S 

Big beat chorus graft* yet another 
branch of kouI onto modem country; 
takes the blue-collar appeal of "40 
Hour Week" into the rnmantir realm 

WILLIE NELSON I NEIL YOUNG 

Are There Any More Reil CowboyV (3:02) 

PRODUCERS Nr.i rounc En«* M*/r> Qa»«d BMjJp 

BsnKntn 

WRITER ft Tounc 

PIRX'SMER S.tv»''«J* ASCAP 

CoknrtMa IBOSStt 

Nelson fiU Mirpnsingly well into 
Yi»ung"» v en* ion of country music and 
his trademark styles of guitar, 
harmonica and rhythm 

EJCIE 

Har.f On To roor Heart (3 34) 

PRODUCER 1 ' •■ 
WRITERS S Unuiro IP fWi,nf!on 
PUBLISHERS Tioo.facrlK Hlaml t)M 
• I 34-OSSBO 

Husky, earnest lead vocals and 
Hweepmg vocal harmonies tie this 
pleaxant protestation of love into a 
pretty p0f package 



I0HN ANDERSON 
Tokyo. Oklahoma (7 39) 

PROOUCtRS John Amtmon lou B'Adttf Jimfrt 
Norman 

WHITER Math VKbory 

PUS US HERS CedafOMA' Jofm Anop'vyi rtMl 
Wcrw Bro* 7 7«*Ift 

In the tradition uf "Filipino Baby" and 
"Kraolem," Arxlernon treata hut 
listeners to a bit of culture clashing, 
(ilirjsi-il in a puzr.ling patois 

BARBARA MANDREL I 
An|el In Tovr Aimt (3 13) 

PRODUCER TomCoBino 

WRITERS C hNV, T MfooOlorO I (■■•<■ i 

PUBtl^HEKS Sonf I «• Cui "*Muw BMl 

ASCAP 

MCA 57*45 

Mumlrell iii ■ up some more r&b 
echoes with this firm but melodic 
cover of Lhe 1977 Hot hit. 

GARY MORRIS 

I'll Never Slop Lovrnf You (339) 

PRODUCER hi* Ffl Norman 

WRITERS Dave .. ■ JD 

PUBLISHERS '■■ . Corp •» Amonca BMl Ltn)\- 

i ■ - ■■• ASCAP 

Wairwr Broi 7 2B947 

Brink, snappy, high-Lech production 
strides right ak»ng with Morns' 
remarkable voire in this essay on 
devution 

MICKEY CILLEY 

You've Got Somethma On Your Mind (2:40) 

PRODUCER 

WRITERS N Wtfton. R Murran D U>bMm 
Pu0i ( SMtRS BUcfc-ood EiirOoi TomCoA-n 

'.. .r. rw BMt 

EpK 34 OS4bO 

1 1 ill- v swoops and croons through this 
amorous offer to a broken-hearted 
lady; song has a '50* ballad feel. 



JUDY RODMAN 

You're GeMMi Mm Me Whan \ m Gone (3:17) 

PRODUCER Tommy Woi» 
WRITER ■ ,■ -• 

publisher LMyea * Obwbmm bw 

MTM 8-72054 « oCao-Wl 

Rodman's second charting single has 
all the right ingredients a solid 
groove, a compelling voice, and a 
memorable melody 

FRE0DY POWERS 

RkJt Hi|ti{2:43) 

PRODUCERS Men> Hatf a>d hmrrr, BJB —I 
WRITERS ■ 0 Hayrioidi 

PUBLISHER Mount SKmi* BMi 
MCA 52**5 

Powers has a whispery. yet strangely 
ingratiating delivery and a pretty 
melody to work with, but the lyrics 
are vapid 

L0Y B LAN TON 

Sailing Home To Me (£31) 

PRODUCER JO* A«*n 

WRITERS Daw Kirby. Danny Mormon 

PUBLISHERS . Airrirf Tamart»n» 

ASCAP9MI 

SW 47AO NSD 

Relaxed vocals ride smooth 
production and ace lyrics Contact 
NSD, Nashville 

CARLTON MOODY 4 THE MOOOV BROTHERS 
Midnttit nyei (3 20) 

PROOUCCR* Cartton Moody Oa-nd Moody, Tf*nt 
Moody 

WRITER P Croft 
PUBLISHER Tof BMi 

LamonLR 1012145 

An easygoing country version of the 
Osborne Brothers' 1973 bluegrass hit; 
North Carolina act earned a Grammy 
nomination last year Contact: 1704) 
537-01 Xl 

DANCE/DISCO 




BE LOU IS SOME 
Some People (7 JS) 

PROOUCER5 !*»•»• Thompwn MtNNti Bart>**ti 
PHef StTwn** 
WRITER B*Ux*% Som» 
PUBLISHER T nlrt 

Cap*l«l V **4* ( 1 1 inch vngt« 1 wH '»v.*«td 
Au| J) 



LAURA BRANiGAN 
Spanish Eddie (S3I) 

PRODUCER Jath MRS. 

WRIIERS Da.Kl P»*mn CninA Cochtan 

PUBHSKR Ckan/ ASCAP 

Atlantic tldlll 1 1 wiffcf 7 i*"***<3 
Mi 20l 



ROOl * THE GANC 
Cherish (S40) 

PROOUCERS J-mBonnfond Ronald M Rool * lh» 
BBJMJ 

WRITERS R B*'« 1 Tay*0« Kool 4 C*fl* 
PUBDSHfR D»*cWfi*i BMI 

O* Ltl* MO 947 1 (i «o PotyGr»m| ( 1 2 inch wna>. 
7 inert f*v<*wtd July 6) 

MERC AND MONK 
Cimed a.j, • 

PRODUCERS ' ■ ■ 'rwloniul Monk HI 

WRITERS t Mrrtuty I Monk ■ I AntHrv 
PUULi'jilLR^ UoOvonnv^lHacfc^ood BMI 
Manhaiian V SfcOO* i' '0 Capitol) < 1 2 men ' 



V 31 

MODERN MAN f EAT U RING SPUTZr 
Seioted (S 15) 

PROOUCCR Icvn Comu» 
WRITERS Sparacino Pra'M'i 
PUBLISHER SitrH Stull. BMl 
MUM ■ " 90449* (I 2 rncri Kngkti 

Label baaed in Pit t* burgh. Fa. 

lURR featiinnf FEUCIA COLLINS 
On The One (SJ1) 

PRODUCERS lanny Undamnjod Aon *>»\mt 

WRITERS . -i Mnjinot 

PUBLISHERS Wuucti P'wt*i -KrfAM.'Larni-Um/ 

intanong U 5 A . ASCAP 

tatj C/S 7*1B|12 f MncW) 

K&B'fi answer Ui Manhattan 
Transfer. Label haned in New York 

JANELLE AND THE CAUSE 
Try Low (4 SS| 

PRODUCER Montr S«wa#d 
WRITER Monty Seward 
PUBLISH LR Monty Ward ASCAP 
B«f*ar BAZ 101 (12 >nch i.nftt) 

Ordinary >ong, special singer, airy, 
ultra femintnv Jead by kouI soprano 
Janelle Havman Contact. (213 ) 292- 
6162 



AC 



AMY GRANT 

W*e Up (3 S3) 

PRODUCER Brown ■BMUeaY 

WRITERS Wayftf A>rkoarr-ck B*. Sfnon 

publishers Rme* OokaVleM c#oup smi 

V- "i i '• - LVouO ASCAP 

AM27«2 

Leading lady of Chmtian pop 
continue* her successful merger with 
the mainstream unspecific moral 
message fttt to perky soft-rock 
rhythms 



OAVIO FOSTER 

Lov* Theme from St FJnw i f « (3^7) 

PROOUCERS DandlmtPf Mun**rto Cabca 
WRITER Dwiid Foal*' 

PUBLISHERS Govs Hcriwn FoiMr Freti BMi 
»■! j-.i 7 *952S 

Instrumental mood music for synth, 
piano and Hiring*. 



OTHER 
RELEASES 



POP 



tAftO* Whltrttr rlapomd U lun 

Menrury 8*0 919 7 



HELIX B*tJ Cull Vm An*t 

far I" i B 5490 



SUM NlNDtirSO* Dixt 11 YM Bom Co Off*" 

P**malP£8S0S Contaci (214)438 8248 

MINI AID ME - ■ " 0»« 

BuliMt* 8^32 23047 Conlacl (212) 722 6339 

«EWO WATNf 1 HIS BOCKIR MTTHM A ILUtS 
irtVUE I Hope Too Oao'l Low 

Ac«S6*S Contact (601 J 373 0117 

T A Mm. THE CHAFE *ONES I Omm 

Tiber TAT *| 398 Contact (212) 7St 7300 

SCOn ANDERSON »*» lur»p Aim) twin 

Bowan B4002 ConUtt Boi 344 Scrtitata Man 

02066 

PAUl l Mih Atwart laved Too 

Krwtoary H-4S01 Contact |3I2) 2*3 61 7S 
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SHOUT ]«Hl«l»On 
( MUT.««S.tJ«UAftH 814141*1 


• TEARS FOR FEARS 

Mf«tuR*fBOJ»* r OXIGRAM 




'51 


53 
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ONLY FOR LOVE 

OILUMSON T PA| MIR (1 RAAHL 1 


• IIMAHL 


2 


2 
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14 


EVERYTIME VOU GO AWAY 

1 IATHAMiOmAiI 1 


♦ PAUL YOUNG 

r'A 1 JMRA 1AC41&' 




52- 


61 


80 


4 


CRY 

1 HTA-44 VXAI T4I R* Ml IVTWITAUAIMLI 


♦ GODLEY 4 CREM£ 


CD 


3 


5 


10 


IF YOU LOVE SOMEBODY SE1 THEM FREE 

MHi P'AAIMr.HrA.i 


♦ S IING 

A4M I'M 
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56 


84 


3 


SPANISH EDDIE 

J AiHiTF lOPAIMfR T COC*aR4>4| 


♦ LAURA BRANiGajT 


© 


6 


9 


10 


NEVER SURRENDER 

Pi.MWN TASl.E* 1. MART IC NARll 


• COREY HART 

TMAMfRlCA HJAI 




54 


31 


34 


12 


NOT ENOUGH LOVE IN THE WORLD 

U»ANU» 0«'41TI.HMA« 6 UaPMWIBaI WW* llWdlllHW ILNCNi 


• DON HtNifi 

wrriN t noil UM Sb! 


CD 
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It 
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THE POWER OF LOVE 

HlFVmt IMI T*E*rtiC HAIfS HUM) 


♦ HUEY LEWIS & THE NEWS 

CHRVSA1IS A 4!9lt 




55 
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12 


12 


FOREVER 

■ IL7M4R8 OKATLHfALOLfCATA OfOStUD 


♦ WNrayToGGtffT 

era — -~ „r. * 


CD 


ID 


14 


a 


WHO'S HOLDING DONNA NOW 

. N.I i i. ■ -i.t a (MUM 


DE BARGE 

GtiROT 1 »VJ MOIOArf* 




56 


41 


39 


11 


LET HIM GO 

iMTAIlFlnAXAM'.i 


• ANlMOTif/, 

9tHM1_L«i MO 7J» / F*JL 
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5 
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GLORY DAYS 

BVOMCiltlh JLANI-*. PUHAPl '- VAN 7ANEH .BM-AlNCSlEENl 


♦ BRUCE SPRINGSTEEN 
rmuMRu 1A 04«J?A 




ID 
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79 


5 


TAKE ON ME 

A lARNlTiPmAAATAAR IAAG'j NhAHHIT! 


n»^-^4. . t 


CD 


12 


19 
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FREEWAY OF LOVE 

flMMUHMMMUIH ICOMlNl 


♦ ARETHA FRANKLIN 

ARIS'A 1 4H4 
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72 


89 
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1 GOT YOU BABE 

J4J40 R Rf AlCONf R (8 BONO) 


UB4Q 

*4M* ; f% 


9 


9 


10 


10 


GET IT ON (BANG A GONG) 

iiwwffn mam tin 


♦ THE POWER STATION 

CAWOL *J* '9 
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SUMMERTIME GIRLS 

4 !W A8RVMT4T) 


♦ »»T 


10 


4 




14 


YOU GIVE GOOD LOVE 


• WHITNEY HOUSTON 
AJKTA i <»?ri 
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21 


17 


HEAVEN 

B AOAM8 B CHAJ1MOUNTAP1 IB AOAM8 J >44XANCtl 


♦ BRYAN AoiSr 


GD 


18 


25 
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ST. ELMO'S FIRE IMAN IN MOTION) 

fur- *ta fi w i 


♦ JOHN PARR 

ATLANTIC 1 BT9MI 
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8S 
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OH SHEILA 

PfAO- ICiR iHf AORin'MRi. f • f. 'SBC! FA f. *A. FNTA.t i 


READY FOR THE ie**TJRJJj 
*AA::tp 
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23 
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SUMMER OF 69 

n mMw iniiaMnmriiin in»wii jvmlanch 


♦ BRYAN ADAMS 

aim snt 
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NEW ► 


EVERY STEP OF THE WAY 

J9M1TI 8T.ALIAMI4VAITL ARAL 8AK4«:a| 


♦ JOHNWAirT 

ERAANauOK 


13 


13 


17 


12 


PEOPLE ARE PEOPLE 

HPf ' »•! W (« ' U11O.M1 r/w. 


• DEPECHE MODE 

SAW 7 ?R??I WARNF R BROS 
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69 
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YOU LOOK MARVELOUS 

ARAAFR BTlVWFRlBCRrTTAL P 8HAIT[Ri 


EHUY CRYSTAL 

44*4. OH 


CS) 


20 


26 
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WE DON T NEED ANOTHER HERO (THUNDERDOME) 

* nfli'HN i *4*>T'|N GltlIi 


• TINA TURNER 
• i . 
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60 


54 
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YOUR LOVE IS KING 

AMALfBlADU MATTFAAAANi 


♦ SAK 

PORTRAfT ]T084oXvc 


(15. ■ 


17 


22 


11 


WHAT ABOUT LOVE? 


♦ HL ART 

CAPITOL 
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NE W ► 


CITY ♦ JOHN CAFFERTY BEAVER RflOWN 6ArC 

A VAAACt IJCAFIERTTI SOTTTTiBRCft A084-,, t»C 


GD 


16 


20 
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VOU SPIN ME ROUND (LIRE A RECORDl 

rirfnTiiunoffiftnnftrffi 


• DEAD OR ALIVE 

CPC 14C4AR4 
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LOVE AND PRIDE 

R IFuROF^lPmiG MRORfRni 


♦ K»C 


17 
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12 


SENTIMENTAL. STREET 


♦ NIGHT RANGER 

-AMU MCA !,;S»| MCA 
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75 
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IISSIE 

PRAMONt |C BORTONT 


JULIAN LETaj+CYi 

ATlAATr 7(1871 


® 


21 


24 


12 


ROCK ME TONIGHT 

Pl4**H|NC1 ■VlMMINCfJ 


• FREDOC JACKSON 

CARiTOi S454 




•68 


74 
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ABADABAOANGO 

DHITCMAILV8 4 '44*4*18 9 CAIANIV D1LLANC80N O MITOihCSl 


♦ KIM CARRES 

t4Y4*44t*Kl 171. 


19 


11 
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13 


A VIEW TO A KILL 

RILrAAROB JCCRMflO M*8NOL*44NI1X7PANrX4t4N JBAJBtV) 


4> OUR AN QURAN 

CAflTCX 447% 




69 


46 


27 


13 


THE GOONIES H GOOD ENOUGH 


♦ CYNDIUUPE8 

PORTRAIT M048II TAT 
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?6 


31 
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YOU'RE ONLY HUMAN (SECOND WIND) 


♦ BILLY JOEL 




70 


54 


32 


14 


CRAZY IN THE NIGHT (BARKING AT AIRPLANES) 

BCU04ATJ 4 CA9JBVS LACARMSA 


• - •■' ^ K 

184 AW RCA (78' 


21 


14 


7 


13 


RASPBERPY BERET 

Will 4 BtKdUTCN.MMCt *At*C4UllONt 


♦ PRINCE l THE REVOLUTION 

PAbUrRARA 7 78R'7 nARNfRRROS 




71 


73 


93 
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TONIGHT IT'S YOU 

4.... ..... ... 444C4A , -4N0IR iRRANTjI MAAOCEl 


- 

M i*C843: 




31 


37 
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CHERISH KOOI 4 TH( GANG 

lEMNTRHAMl RUIL *«AA A 1*1 (4A'«. (R BELL J TATlOR hOCl t IN* GANG ( CE LITE BBC 969 * PCX TGRAM 
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AND WE DANCE 0 

RCF4TRTT4I 4 4i*WN 1 BA.^1 iA*ll 


ME h-.j-f^ 

CaL4«4VU088U 


23 


27 


30 


10 


STATE OF THE HEART 


♦ RICK SPRINGFIELD 
- a i a i :> 
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77 


90 
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SWEET SWEET BABY (I'M FALLING) 

J 109491 IMMCA4I 8 4AN7AJ4CT BTfNCHl 


♦ LONE JUSTICE 
CfTfrN 7 7*7948 41*441 BB4 
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29 


36 
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DON'T LOSE MY NUMBER 


• PHIL COLLINS 

ATLANTIC 1 49814 
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59 


51 
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PEOPLE GET READY 

i RFC* ic MAtr.l n. 


♦ JEFF BECK4RODSILWAP1 

t« M t44l4 


2j> 


30 


33 
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INVINCIBLE ITHEME FROM THE LEGEND OF BILLIE JEAN) 0 PAT 8ENATAR 

HCMi*VJM(li«h.>l M.( i CHA98ALT5 4 47B77 
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EVERYBODY WANTS TO RULE THE WORLD 

C HUOTE8IOR2A4JAL 8TANLLT HLXX81 


♦ TEARS FOR FEARS 

MERCT7RY 4404847 T8T.OMR | 


26 
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PHABYXA8TU|RhARTXA8TU lACO-jTOL*** JUCCOAD MOtOfiftOi 


♦ PAUL HAROCASTLE 

04RTSAI IS 4-4?8b0 
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1 WANT MY GIRL 

j JC7NN8ONliJ0»*N3ONl 


♦ JESSE JOHNSONS REVIE ] 

44*1 71*8 
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34 


40 
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D«RE ME 

"HWi KUXHAMllldMI* OB4NT8) 


THE POINTER SISTERS 
* * 
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THROUGH THE FIRE 

^I08TFP NGAT'CA A UABON id 1 CP.TLR '41*7*1 ' 41 4 . 


♦ LHAHA AHA7, 

A4AA4LB«>4>8 ' 7*OTS 


28 


43 


58 
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MONEY FOR NOTHING 

M *fiop*i fr '. r . fl*y»(„M wm 1 1 b 8Yf*Gi 


♦ DIRE STRAITS 

MAAttfRBROS 7 




71 


63 
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CALL ME 

G8T[VtN8ONTPC0A RDRURMC) 


♦ Gt .'.L-' 
D4ATTV45A47H8 


@ 


36 


46 
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POP LIFE 

PRR" 1 A M HON.!*..* . t i.) ■„ mjl". '( 


PRINCE & THE REVOLUTICHM 

RAlSIf* PARA. 7 .'S9AJA WAStATR BROT, 
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31 
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ANGEL 


8*91 7 74O08 «A**Om 


30 


32 


35 
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MYSTERY LADT 

ArjUM0>»l4E*AM0N0 HOC! AM JWTMCtfTl 


♦ BILLY OCEAN 

l ■ 




80 


19 
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SOME PEOPLE 


♦ BEL OUlS SOME 

C7*ma8487 


31 


35 


41 
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LIFE IN ONE DAY 

*M4**T*n JONISi 


♦ HOWARD IONE S 
1 1 1 AIRA 7 A4611 
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BLACK KISSES NEVER MAKE YOU BLUE 


•. — ■'.•■ 

RCAI4I0I 


32 


37 


43 
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FREEDOM 


♦ V.TIAM' 

r "u*4e a jt> mtw 
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IN AND 


•=.•• n 

tAEA4TLA»4«*D43l 7 P**©**" 
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SMOKIN IN THE BOYS ROOM 

i .M iyr; c 4ODA1 


♦ MOTLEY CRUE 

LLLAIRA > 6947« 
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44 


14 


TOUGH ALL OVER ♦ JOHN CAFFERTY i BEAVER 8 ROWN BAND 

A 7ANTF flCAFlERTrt 8COTT. RR08 10*14: 1*4 


3* 


24 


11 


17 


THE SEARCH IS OVER 

RN8VT8LTN1* 'aalnAN IPlTlRklt 


• SURVIVOR 

V:UTTIBRC8 404A7) fPC 




84 


NEW )V 


POWER OF LOVE (YOU ARE MY LADY) 

P .OLIIN8.1RU8*. M4PPIECATF C C4 ROUGE G kRENTXL) 


AlRSUPPl' 

■AST* 1 478.1 


35 


23 


12 


18 


VOICES CARRY 

MTMOflhf |A MAI*. M.4AH8MAN W.AAAALS JPtW.ll 


♦ TIL TUESOAY 

FFAC 34 04748 




85 


90 




2 


IT'S GETTING LATE 

8 IE 744E (C *u 80*4 44 S 8f mal»*G R A X-4'ftONt 


♦ THE BEACH BOYS 

CAR88CL 408411ERC _ 


36 


22 


13 


14 


SUSSUDIO 

PrOUW*. l-l'AEAiMAMrP .C-L1. r*8» 


♦ PHIL COLLINS 

All AMI*. 7 89840 




8t 


68 


52 


21 


THINGS CAN ONLY GET BETTER 

R MM |i* JONE8I 


♦ HOWARD JO«5 

riEATA* '48*1 


37 


25 


21 


12 


JUST AS 1 AM 

Bi.'MAi| *'r,l*» R*CI>lll 


♦ AIR SUPPLY 

ART8T4 I 43« 




17 


70 


61 


11 


POSSESSION OBSESSION 

0 MAll 7 OATH BaC*49AJ0uM4Rt A BARER ID HALL JOATEV SAlUNI 


♦ DARYl HALL 4 JOHf^0»TlS 


u 


40 


45 


10 


1 WONDER IF 1 TAKE YOU HOME • LISA-LISA & CULT JAM WITH FULL FORCE 

lUlUOBailUUIOKCIl , „i W )I<4»<« 




® 


NEW^ 


RUNNING BACK 

IHUNTER MRONST4-. .MAI.AB OAEmR SAImR) 


♦ URGENT 

MANrAAnAN 74y>44 CAAYTa , 


39 


33 


29 


13 


FIND A WAY 

11 (jAf Ml R 1 4 GRANT MA'AAtMi 


♦ AMY GRANT 

AAA* .' ! 14 




89 


76 


69 


21 


SUDDENLY 

A OlAA*nr*n|A E4AMONO 6 OCEAN 


♦ BULYOCEW- 
«vr i 4j:j *ps-'_ 


Hui'\ 

(*0) 


44 


50 


4 


SHAME 


♦ THE MOIELS 

■ 




90 


12 


86 


4 


LOVE RESURRECTION 

'.■•41... 


♦ ALISON MOTET 


41 


42 


47 


9 


STIR IT UP 

A IWI H4A**T/f444l«fttA 494118 D'AMKKOi 


PATnLASELLE 

MLA 87410 




91 


86 


CO 


12 


GETCHA BftCK 

81 EYINI iMlOVI 


♦ THE BEACH B0Y5 

.»*. , 4 .44, I l«^ 


•12 


45 


49 


5 


LIVE EVERY MOMENT 

* . R44YN r. R* HRA'M At.RAIrtR.ALRONANl 


♦ REO SPEEDWAOON 

(RC 14 08417 




92 


14 


73 


15 


BLACK CARS 

C VANNlUI j VA49NELLI R *A7*NfllMr. vAAMEUI RfREELANOl 


♦ GINOVANNEUI 
>444T «0*4*Y88» 1 


43 


28 


11 


16 


WOULD 1 LIE TO YOU? 

L * ill **w iii*vj. T| aaii' 


♦ 1 RYTHMII S 

ATA 140'R 




® 


NE\»t> 


FRIGHT NIGHT 

8 AJ8 T84AN l j 1 AMON 1 1 


THE J GEILSlUNO 

PR-, A '1 '* 0844? l*< 


® 


47 


53 


6 


LAY IT DOWN 

Mufil" FVMARTlM CAXTSB* CTIOUOfBt 


♦ RATT 

ATI ANTIC 7 198*4 




94 


79 


68 


s 


IIKE A SURGEON 

ROflAYHOCR rl 8TE44BCRT. TnEm AtAN*lOV*li 


♦ -WEIRD Al YANnOyiC 

RTX'A NRCXl * 0*4 i ' 




49 


59 


4 


WILD AND CRAZY LOVE 

R MM Mfl 1AAM'. » mIAIN.i 


THE MARY JANE GIRLS 

WARD* 1 79S A40TOVm 




95 


17 


66 


21 


WALKING ON SUNSHINE 

•4l«».4 * ft.L |U*l4 4tMl 


♦ KATRINA AND THE *»Jtt 

CAPITOL 8A** j 


® 


50 


55 


9 


WHEN YOUR HEART IS WEAK 


♦ COCK ROBIN 
CC41AWIAA M04R78 




96 


91 


67 


12 


CENTERFIELD 

j'OrjRlTinuOEBlV, 


♦ JOHN FOGEO" 

• ARMRBR08 7 «4»lj 


47 


52 


13 


3 


DO YOU WANT CRYING 

»«Alft«t«A*j£t»«f AAtt PrrNitfftnoriACRuvi 


♦ KATRINA AND THE WAVES 

CAPITOL 8480 




97 


93 


62 


12 


1 ANNONBALl 

I4IIP-IINB41R4 SuPTRTRAMPlROAWllSl 


♦ SUPERTRAW 
aai*:^ 


4? 


64 




2 


THERE MUST BE AN ANGEL 

O A Ml »AAT Ht*0mi* *.t|MAVI| 


EURYTHMICS 

» * Hit" 




M 


98 


98 


15 


MY TOOT TOOT 

' BtXTRNrL 8I4ACNI 


J£AN KMGH' 

AMAL4E ' V944 8 ATLARTf^ 


49, 


55 


70 


4 


HANGIN' ON A STRING 

M MAA1 «A| . 1 . .MCMTOIM iUGM WJOttl 


♦ LOOSE ENDS 

WIRL^N MCA 878M mi 4 




99 


96 


71 


6 


BIT BY BIT (THEME FROM FLETCH) 

M1A| llMMt i|*l|t.iAl 'IR4*f )1R 1 CAXOEI 


♦ SITFAtIANK mws 

AAA 87*1 


50 


St 


72 


3 


NO LOOKIN BACK 

• ■ ■ ■ '." '■ ' « . t. t aMORD) 


• Mi 1 'AT t tM IKINALD 

Ai*l^*IRBR08 779940 




100 


11 


63 


19 


SMUGGLER'S BLUES 

i . 


♦ GLENN fpe ¥ 


I 

CO 


oductA 


» n -h. 


i'*»le 


11 Airpta r «nd «A?s gain Ih.i woch ♦ Vid«o dtp AvalaOMy • RvcofdinK Indu-.lrr Ann Ol Afwuc* (RIAAI w 
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'// SALES 

TITLE 


ARTIS1 


HOT 100 
POSITION 




2 


SHOUT 


TEARS FOR FEARS 


1 


_J . 


1 


EVERVTIME YOU GO »WA> 


PAUL YOUNG 


2 


1 


4 


W YOU IOVE SOMEBODY SET THEM f REE 


STING 


3 


4 


6 


NEVER SURRENDER 


COREY HART 


1 


5 


9 


THE POWER OF LOVE HUEV LEWIS 4 THE NEWS 


i 


1-5- 


10 


FREEWAY OF LOVE 


AW IMA FRANKLIN 


1 


1 


5 


SENTIMENTAL STREET 


NIGHT RANGER 


17 


1 


8 


GET IT ON (BANC A GONG) 


THE POWER STATION 


9 


' 


11 


WHO s HOI DING DONNA Nil* 


DE BARGE 


( 


10 


3 


YOU GIVE GOOD LOVE 


WHITNEY HOUSTON 


10 




I 


GLORY OAYS 


BRUCE SPRINGSTEEN 


7 




22 


WL DON'T HEED ANOTHER HERO 


TINA TURNER 


14 




19 


SUMMER OF <9 


EIR. AN ADAMS 


12 


u 


20 


ST. ELMO'S FIRE (MAN IN MOTION) 


JOHN PARR 


11 




15 


WHAT ABOUT LOVE ' 


HEART 


IS 


" 


17 


YOU SPIN ME ROUND (LIKE A RECORD) 


DE AD OR ALIVE 


16 




16 


PEOPLE ARE PEOPLE 


DEPECHE MODE 


13 




12 


19 


PAUL HAROCASTLE 


26 


» 


18 


ROCK ME TONIGHT 


FREDDIE JACKSON 


It 




13 


RASPBERRY BERET PRINCE & THE REVOLUTION 


21 


n 


U 


A VIEW TO A KILL 


OURAN DURAN 


19 


22 


a 


INVINCIBLE 


PAT 8ENATAR 


25 


22 


:s 


STATE Of THE HEART 


RICK SPRINGFIELD 


..' 






CHERISH 


KOOL & THE GANG 


.. 


25 


:i 


STIR IT UP 


PATTI LABELLE 


;i 


28 




YOU'RE ONIY HUMAN [SECOND MNDl 


BILLY JOEL 


20 


27 




MONEY FOR NOTHING 


DIRE STRAITS 


21 


a 




DONT LOSE MY NUMBER 


PHIL COLLINS 


i 


a 


30 


1 WONOER IF 1 TAKE YOU HOME 


LISA LISA FULL FORCE 


31 


30 




DARE ME 


THE POINTER SISTERS 


21 



/ 

A 


A 


4 V / AIRPLAY 

7 


g J 
'j o 

z S 


i 




SHOUT 


TEARS FOR FEARS 


1 


2 


7 


THE POWER OF LOVE HUEY LEWIS A THE NEWS 


s 


I 


3 


If YOU LOVE SOMEBODY SET THEM FREE 


STING 


J 


4 


6 


Nl VI h SURRENDER 


' ORE Y MART 


4 


S 


2 


EVERYTIME YOU GO AWA1 


PAUL YOUNG 


2 


( 


t 


WHO'S MOLDING DONNA NOW 


DEBARGE 


6 


7 


4 


GLORY DAYS 


BRUCE SPRINGSTEEN 


7 


8 


13 


FREEWAY OF LOVE 


ARETHA FRANKLIN 


s 


9 


16 


ST ELMO'S FIRE (MAN IN MOTION) 


JOHN PARR 


II 


10 


IS 


SUMMIT) OF 69 


BRYAN ADAMS 


I? 


11 


5 


YOU GIVE GOOD LOVE 


WHITNEY HOUSTON 


10 


12 


10 


GET IT ON (BANG A GONG 1 


THE POWER STATION 


9 


U 


11 


PEOPLI ARE PEOPIE 


DEPECHE MODE 


13 


14 


19 


WE DON'T NEED ANOTHER HERO 


TINA TURNER 


It 


IS 


17 


YOU SPIN ME ROUND (LIKE A RECORD) 


DEAD OR ALIVE 


16 


16 


It 


WHAT ABOUT LOVE ' 


HEAR1 


IS 


17 


12 


SENTIMENTAL STREET 


NIGHT RANGER 


17 


11 


23 


YOU'RE ONLY HUMAN (SECOND WIND) 


BILLY JOEL 


a 


19 


26 


DON I LOSE M» NUMBtH 


PHIL COLLINS 


24 


20 


22 


ROCK ME TONIGHT 


FREDDIE JACKSON 


18 


21 


9 


A VIEW TO A KILL 


01. RAN DJRAN 


19 


22 


28 


CHI WISH 


KOOL «. THE GANG 




23 


27 


STATE Of THE HEART 


RICK SPRINGFIELO 


23 


24 


- 


FREEDOM 


WHAM' 


32 


a 


- 


INVINCIBLE 


PAT RFNATAR 


25 


a 




POP LIFE PRINCE & THE REVOLUTION 


a 


27 


29 


MYSTERY 1AOY 


BILLY OCEAN 


30 


28 




1 IFF IN ONf DAY 


HOWARD JONES 


31 


a 




DARE ME 


IHE POINTER SISTERS 


21 


10 


It 


RASPBERRY BERET PRINCE A THE REVOLUTION 


21 
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HOT 100 SINGLES 

BY LABEL 


U 1 LtiULL 

A ranking ot til t. t,. labels 


bp MM) rMJTit>€ 


ol lillet 


on lb* Hot 100 chart 


LABEL 


NO OF TITLES 




ON CHART 


EPIC (6) 


IS 


Scotti Bros (3) 




Car.bou (2) 




Portrat (2) 




Private 1(1) 




Rock'N Roll ( 1 ) 




WARNER BROS (S) 


11 


Getteri (2) 




Part (2) 




Sire (2) 




CAPITOL (9) 


10 


Manhattan (1) 




AAM 


9 


COLUMBIA 


9 


ATLANTIC (6) 


7 


Mirage (1) 




ARISTA (41 


6 


Jive (2) 




MCA (4) 


6 


Camel/MCA (1) 




Virpn/MCA (1) 




POLYGRAM 


6 


Mercury (4) 




DeLHe(l) 




Polydor(l) 




RCA 


6 


EMI AMERICA 


S 


CHRYSALIS 


4 


ELEKTRA 


3 


MOTOWN 


2 


Gordy (2) 




CBS 


1 


HME (1) 
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A-Z (LIST10 BY TTTU) 
TITO 

«r - Uom 
Bttkt 



PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



on » 



0** ascap RjBjbbj ascap cpp 



ASCAP n tOmfi ASCAP) 
AMD Irt 0AWCE0 

.Dwt Hn. UCJV'Hwna- Soy. ASCAPI 

mm 

(HI ASCAP DrStiM ASCAP/THtX U1 
ASCAP TJl*c» im. ASCAP WBM 

■n by in it heme mm firrcH) 

[MCA. ASCAP tMm BUI »i|-.i-j« t BM/^njn 
CAM* Ml) 

9 JO CARS 

(Bad. Rays, tmi'Untf^era BM<. MM 
(LACK KlSStt NEVER MAKE TOU BlUt 
i— ASCAP, CPP 

CAUME 

a , sun cm 

CAN N0N BALI 

iSdvw Cat. ASCAP/AHno ASCAP, CPP/ief 
. ASCAP, CPP 



ipfk|Pttu< BMl. CPP 
C4-TY 

(Mm CanVty. BMij 

CBA/t IN TME NIGHT 'BAM l»C AT AlfiPUIfS, 

i. ASCAP) CPP 



Ma- - BMI, 
CMuTf ME 

<WB ASCAP/flao Mortfomfty, ASCAP-Rr-ilkn - , 
Heart. ASCAP WBM 

oo rou want crying 

■ iemi 'V BMI'MtflUXifl BMi.WBM 

DOTT tOSE MY NUMBER 

iPM C*m, ASCAf 'Pva. ASCAP/Vfarntr 6 'on . 

ASCAT VIBM 

EVOTY STtl* Of TWt Wl 

IHanr 01 Cufc. BMl/Wati On The Moo" BMn 

tvtrr&oot autTs to miLt thi wotio 



i CPt> 



CVUrrDM? you 00 awat 

lUficiuCOt 1 BMl.Hot-du BMI. .>A hi 

nm a mat 

I Baf A • '■' » 1P Mea*»r«*. ASCAPj Ml 

ro«€vn 

,MA Moinay. ASCAP.Fettn f-en, BMIi MBM.CPP 



C ntCEOOM 

(CKJOtKN ASCAPl ML 
I fltfEWAT Of 10W 

i, .t.'L.> SAy. ASCAP/Pow inmiL BMI) 
93 ntKMT NKHT 

" ' ■ > Ltacva. ASCAP/CeMea Tort* * - : 
I 6CT IT 0M (BANG A COMC) 

(TVO-Euei. ASCAPt m 
11 CfTCHA BACK 

: .- r-V BMIi CPP 

7 CUHTr DATS 

'B uej» S«fnrvtieii. ASCAPi CPP 
a TM( GOONICS t 0000 IHOUW 

iWaintr IinMrUm BMI/Pfrtal Punch BMi/RdU. 
BMI/Ptt Mc. BMI| WBM 
I- HAMIII OH A STRIW 

. ■< t - ASCAP/BtamptaH. ASCAP] CPP 

f A*mj. P Vi r i »i v Tootv. t*lhV i -,,n ( BMI 
CPP/ALM 
U I COT TOU BAB( 

iCotiiKr. BMl'CAm Maic BMI *t» 

n i wAAn mt cm 

(0«y Paaptt. ASCAP/AImo, ASCAP) CPP/ALM 
a i iKWOEir ir i take rou M0ME 

; ■■ 1 a. v-.,,.-- BMli CPP 
) If TOU 10VE SOMEBOOT SO THEM FN FT 

iMiptk. BMl,Het|anj. BMN'lBtftl Sonp. BMli 
HI 

V <* AND OJI Of LOVE 

f •now. ASCAP/Bon ton. ASCAPt 
iNVlttLlBU '"IM fPOM THE LECEND Of B'LLH 
HAM i 

M»»... ASCAP/ArrUi ASCAP/Rjrt Bin*. ASCAP i 

cpp/aM 
e ' , ccttimc late 

(Muny^Aft. AifAP.Sifafcfti ASCAP 'Wc'r**. 
ASCAP. 
«; JESSIE 

(Vtfffa, ASCAP) 

IT JUST AS I AM 

I Do* KanhiNK. BMl.BlKAMOtT Mwk 

BMI/B-ihtwAg. -'S' ■■ , Mtn. BMIi 

CPP/ABP'Ml 
44 LA i 'I DOWN) 

(Rati Muvc BMI/Tim* U*U . m - . >* 

CHA/HL 
» LET HIM CO 

Bi| AfJrl ASCAC, Firnou-. ASCAP) CPP 
)1 LITE III ONE OAT 

(Howard Jones BMl/Wvittf Brn ASCAP. UN 'in* 

f i - ' l.r- BMl) 



LIKE A SOKE 0*1 

■J '• Sra^iOtft ASCAP/fJarirtt Barry. ASCAP. B'fTM 
Biby BMI/PoUm SMI. WBM 
UVE EVClTT MOMENT 
(Fata, ASCAP) WBM 
LOVE AM0 P*IDC 
(Aaril. ASCAP) CPP/ABP 
LOWE RESUPflECnON 
[US. ASCAP/AMAO ASCAP. CPP.'ALM 
MONEY FOB N0THINC 

BMl/AMu * . ■ ■ y ASCAP) 

CPP/ALM 

MY TOOT TOOT 

SO Smi BMlvfliriMfi BMh CPP 
MTSTTJTT LADY 

i/ombi, ASCAP .'W.**vJ4fn BMIi CPP 

never surrender 

(Uua, ASCAP) CPP 
NO LOOK IN BACK 

iGawiaM. ASCAP,-M.i» Monty. ASCAP.tihfmtt. 
ASCAP) 

NOT EN0UCH LOVE IN THE WORLD 

(Can Cavity ASCV/ftertrfMiw ASCAP wbv 
OH SHEILA 

iReany fa The World. BMi/EiuhAm. BMI/Ttioa Low. 
BMII 

0NEY FOR LOVE 
TfilK. BMI) HI 
PEOPLE ARE H0PLE 

(SOAtt. BMl'IVanw T«AHfiint BMIi WBM 

PE0PU Cn REAOY 

iW>r>wi Tjmeninc, BMl) WBM 

POPUFE 

i . ASCAPi WBM 

POSSESSION OBSESSION 
(Hol<fia. BMI'ltoicAapprli BMI/Fmi Bw/j. BMl) 
THE POWER OF LOVE 
,Hj!*i BMi'RH AdWil. BMJ) CLRI 
POWER Of 10VE (I0U ARE Mr LAD*) 
(Apr*. ASCAPi 
KASPBERRt BERET 
(Canlrowin. ASCAP WHM 
ROCK ME T0NICHT 
. BuUi Burnin . BMIi 
RUNNING BACK 
(BMH BicthM.. BMI) 
THE SEARCH IS OVER 

iRuo> BMI.yiB ASCAP/Eanr Actwo ASCAP. WBM 

SENTIMENTAL STREET 

(M B fd. BMt/Rou|H ftlt BMI) HL 

SHAME 

iCAWM I'M I CPP 



1 SHOUT 

'Nyrnpn. BMI) CPP 
U i W0 KIN IN THE BOYS ROOM 

*tt Leal ASCAP WBM 
IBS SMUCGLilTS BLUES 

iRrri Cleod. ASCAP/N>|fi( tw ASCAP/ WBM 
80 SOME PEOPIE 

(TntK BMIi 
S) SPANISH EDOiE 

(Owy, ASCAP) 
11 ST CLAW S f IRE (MAN IN MOIIOm 

|(M Hsnfon BMI/foilf frm. BMI/'iohn Pan 

PBS) GPf 
23 STATl Of THE HCAA1 

r . [ \* 1 ASCAPi CMA'HL 
II STIR FT UP 

{Umofy ASCAP/No f . PA> Cam. ASCAP/OH 

BKkitrtrt BMI/StriamfMi ModMne. BMIi MCATHl 
Bl SUO0ENLI 

(I»rRta. ASCAP WilkrJtn, BMi) CPP 
1? SUMMER Of W 

iAAmi '.jtt-.f . ,- vii. PROCCiyrHo Tawu. 
. . BMH CPP/ALM 
y* SUMMERTIMC CIRLS 

Ifacarwltnt BMI. CPP/AEM 
5* SUSSUOI0 

(PTliI COlBI ASCAP,' Pun. ASCAPi WBM 
H SWEET SWEET BABT I M FALUNCi 

(UtBa Dt«a, i'V- * , „-■ , ■ , „y , 

BMl p Jt MidihfM. ASCAP/Blu« CaW ASCAPi WBM 
S7 TAKE ON Mf 

(ATV BMh 
U IHERE MUST BE AN ANGEL 

(tCA. ASCAP/Blut Nrtwwk ASCAPi 
BE- THINGS CAN 0NIT CH BETTER 

[Howard Jorttt >■**>+■ wRW 
77 THROUGH THE FIBE 

{Oyad. BMl. FMtw Ftm. BMLtatropuO BMI Tom 

tohn BMI > CPP 

■■■ FONicaiT irs rou 

(AM, BMI/AprR ASCAPi CPP.'ABP 
il TOUCH ALL OVtR 

(Htm .-!■'- BMI) 
19 A VIEW TO A Kill 

'Tntac BMi/B>ac**«od Muuc. BMI) HLXPP/I-] 
IS VOICES CARRT 

i ■ ■ <i ASCAP.Td Tints. ASCAPi CHA/HL 
ft WALKING ON SUNSHINE 

iSctftn Gam EMI BMI Htf-w 9U\> WBM 
II W[ DON I NEED AHOTHLR HLRO ITHUNDE KDOMti 

(kwi|. EUJI/Myan, PRSl CPP'ALM 
IS WHAT ABOUT LOVE' 



iWeRwtk. ASCAP i»Mi| BMI/CalycM Toc^t. PROCi 

CPP/ALM.'CLM 
4u WHEN i Out HEART IS WEAK 

lEAtM (Id i BMI NiMH Tamu, BMIi 
t WHO S HOLDING DONNA NOW 

Ifotlar Frets. BMl/Gardtn ■ ■•- BMI/Aprd, 

ASCAP.Birtdom Wn ASCAP) CCP/A8P 
45 WILD AND CRAZY LOVE 

■ Slow City *v if hn.-, Leapw. ASCAP) CPP 
41 WOULD I UE TO TOUT 

(BAN n • - ASCAPj 
10 rOU CiVE GOOD LOVE 

ilf(lH> Tm>M. BMI. 'MCA, ASCAP) AM CUE 
61 YOU LOOK MARVELOUS 

1 Faca. BME 'PMtvaMa. ASCAP) 
IC rOU SPIN ME ROUND ILIKE A BECORO) 

F.J1.LHI ASCAPi CHA/HL 
E4 1CHJR LOVE IS KING 

(Sttvtr Anttl ASCAPi WBM 
M iDU RE 0NLT HUMAN SECOND WIND) 

- Jowl. BMIiCPP'AJP 



SHEET MUSIC AGENTS 

are iiklid for piano. »xat iImnit muSK copun 
jnd may not rt^prwnl rmat?d I oho nghH 

ASP April BtachNOOd CPP CotuniOa Ptcturm 



AIM Almo 

B M Batwm hblli 

9 3 8i|T^m 

BP BraKlIfy 

CHA CNapptrll 

ClM Charry Lan« 

CP) Ciirtmo 



MAN -i - 

ML M»i Leonard 

IWM - • •■' .v 

MO MCA 

PSP Peer Southern 

PLY PtytTioulti 

WBM Warnei BiOS 
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...newsline... 

THE SONGWRITERS BUILD is DOW planning Hi Ask A Pro s ,t i fa the 

1985-86 season, with sponsurship by Broadcast Music Inc. The sessions 
will be held in New York. Nashville and Los Angeles. For more infor- 
mation on the sessions, in which professionals respond to questions 
about the songwriting art, contact Bob Leone at (212) 686-6820 in New- 
York; Jane David at (2131 462-1 108 in Lot Angeles, or Kathy Hyland at 
(6151 329-1782 in Nashville. 

ROCKOM. a new computer product containing information about more 
than 2.600 rock artists and 18,000 recordings, will be demonstrated at 
the NRBA/NAB radio convention in Dallas. Sept. 11-15. A creation of 
WCBS-FM New York personality Norm N. Nite, Rockom is designed 
to enable music radio to quickly locate and display information on rock 
It's available in three segments: 1950-63, 1964-75 and 1976 to the pres- 
ent. Rockom is located at 1440 Snow Road. Cleveland; phone: (216) 741 
1032 

MUSIC NOTES, which makes greeting cards that use lyrics from well- 
known songs in their designs, has expanded its Everyday line into four 
different categories: "Music Memories." for a market with memories 
dating back to the "30s; "God Bless America," a patriotic line for the SO- 
SO age group; "Video Greetings," featuring video clip photos and lyr- 
ics: and "Music Notes," the original line geared to a young adult 
group. Dealer cost is $7.50 per dozen, with a $1.50 suggested list for 
each card. Wire floor spinner and plastic counter displays are avail- 
able. Music Notes can be reached at (703 ) 893-3929. 

AROMA DISC, which puts fragrances on small, record-like disks for use 
on a special phono-like device, has a special two-dusk offer for Christ- 
mas, to be supported by network tv spots and major consumer print 
insertions. An $8 value going for $5.95. "Christmas Memories" con- 
sists of scents evoking a Christmas tree and peppermint candy cane. 
Other Christmas themed product is making its debut this year. 



Lifelines 



BIRTHS 

Boy, Kevin David, to Jeff and 
Christine Krump, July 13 in Auro- 
ra, Colo He was formerly a promot- 
er with Feyhne Presents and is now 
vice president of Musicon Manage 
merit, which manages the group Tri- 
umph 

DEATHS 

George Duvivier, 64, of cancer July 
1 1 in New York. One of the most ac- 
complished and versatile bassists in 
jazz. Duvivier began his career with 
Coleman Hawkins in 1941 and went 
on to work with numerous musi- 
cians and singers, notably Lena 
Home, with whom he made several 
European tours in the '50s He was 
also an active studio musician with 
a lengthy list of tv commercials and 
movie soundtrack credits. 

Wynn Stewart. 51, of a heart attack 
July 17 in Hendersonville. Tenn. 
The country stylist got his start 
singing church solos at the age of 
five and by 13 was a regular guest 
on KTWO in Springfield, Mo. 
"Wishful Thinking" and "Another 
Day, Another Dollar" are among 
his writing and recording credits. 
Stewart opened a club in Lai Vegas 
in the early '60s and appeared on his 
own television show before moving 
to California to tour with a new 
band. Among his other recording 
credits are "It's Such A Pretty 
World Today." "Waltz Of The An- 
gels." "Love's Gonna Happen To 
Me, 'Cause I Have You'' and 
"World Wide Travelin' Man " He is 
survived by his mother, a son. two 
daughters, two sisters and a broth- 
er-in-law. 



Taylor Storer, 29. of cancer July 18 
in St. Louis. He was general manag- 
er of the New Music Distribution 
Service in New York and stage man- 
ager for the New Jazz series at 
New York's Public Theatre. He is 
survived by his wife Karen Horting. 
a son. his parents and a brother. 

Annie H. Strnharh. 88, July 20 in 
Miami. She was the mother of Carl 
"Sandy Beach" Strobach. Southern 
regional sales manager for Disney- 
land Records 

Giuseppe "Pino" Velona. 55, after 
a lengthy illness July 22 in Milan A 
well-known figure in the Italian rec- 
ord industry, he was managing di- 
rector of W'EA Italiana from 1974- 
84. and prior to that spent 15 years 
as international manager of the Ri- 
Fi recording company. The 
founder/president of Italy's new 
national video association. Uni- 
video. Velona was also a member of 
the board of the Italian record in- 
dustry association AFI for many- 
years . 

George Levy. 78. of cancer July 26 
in New York. Levy, a lawyer, was a 
copyright expert who, in recent 
years, did copyright research for 
many major music publishers. He 
was associated with I^eeds Music, 
formed by his brother Lou Levy, for 
many years. In addition to his broth- 
er, he is survived by his wife, a son 
and a sister. 
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A Shebang-Up Celebration. Members ot Shebang gather with Atlanta Pro 
Records lop brass to celebrate Ihe group s recenl signing to the label Sealed 
from left are band members Peter Slroud, Neel Daniel and Keith Christopher, 
label owners Danny Hamilton and Perry G Slaliras. and band members Brenl 
Daniel and Tim Gardner 



J\ew (Jompanies 



Singing Roadie Music, formed by 
Garth Shaw, former road manager 
for Kenny Rogers. The publishing 
company's first cut, "Follow The 
Path," was recorded by Jim Turner 
on Earthtone Records. 3148 Con- 
gress. Las Vegas. Nev. 89121; (702) 
457-3083. 

Rockin Robert Music Publishing. 

formed by Robert D. Berg. First 
signing is Shar of Girl Records 
group Shar & the Boys. Company 
will specialize in rock, new music 
and crossover 41-38 Little Neck 
Pkwv.. Little Neck, N Y 11363; 
1718) 423-6893. 

Joey Boy Records Inc.. formed by 
Jose Armada Jr and Allen L. John- 
ston. First releases are "It's Not 
Too Late" by the group Sequel and 
"Ooh I Love You" by the group 
Rock Five. 3081 N.W. 24th St., Mi- 
ami. Fla. 33142; (305) 635-5588. 

ThcSOl'ND. a sound production/ef- 
fects company, formed by Kevin 
Goldberg, Evan Kopelson, Todd Si- 



mon and Rico Williams. Company 
specializes in sound production and 
original composition and features 
such equipment as a Fairlight CMI. 
a Linn 9000 drum computer and an 
eight-track demo studio with mas- 
tering capability. In addition to in- 
house services, some equipment will 
be available for rental 2829 Laurel 
Canyon PI., Los Angeles, Calif. 
90046; (213 ) 650-5480. 

Toot Toot Recordz Inc., a Louisi- 
ana label, formed by entertainment 
attorney Ellis Jay Pailet and pro- 
ducer Robert G. Vernon. The label 
will be distributed nationally and in- 
ternationally by Louisiana-based 
Paula Records First release is "My 
Toot Toot" by Fats Domino & Doug 
Kershaw 1001 Howard Ave., Suite 
4200. New Orleans. La. 70113; (504) 
625-0000. 



Ad I OX A\ AIM 

The results are last. The 
reach is vast And Ihe call is 
free 1 To place a Billboard 
Classilied ad. call Jell Serene 
at (800) 223-7524 



Bubbling Under 

THE HOT 100 SINGLES 

101 IT'S OVER NOW LUTHER VANOROSS irditmi 

102 DANCIN' IN THE KEY OF LIFE StEVE ARRINGTON an/urnc 7 >m» 

103 PAOLOCK GWEN GUTHRIE uaau cuaDiiwwco nwunnci 

104 PLEASE BE GOOD TO ME MENUOO hupikim 

105 MY SECRET (DIDJA GIT IT VET) NEWE0ITI0N mutr 

106 GLOW RICK JAMES cooo. i rwtuoimm 

107 WELLAWIGCV IHE WEATHER GIRLS nwiiHin 

108 PLEASURE SEEKERS IHE SYSTEM law > mKoiiwici 

109 HISTORY MAITAI cniliQutiiJ 

110 TOO LOUD ROBERT PLANT iviwu ; <w i uruww) 
THE TOP POP ALBUMS 

201 MOTLEY CRUE TOO FAST FOR LOVE ihmmuik 

202 CHERYL LYNN FIDELITY couwauic«oo;. 

203 THE STANLEY CLARKE BAND FINDOUT ikiiwho 

204 THE DA22 BAND HOI SPOT min.>,u<w 

205 DENNIS EDWARDS COOLINOUT umiliuuwoiaMil 

206 KING SIEPSINTIME ikvkwki 

207 TEXTONES MIDNIGHT MISSION mawu.io.umieiua, 

201 GRANDMASTER FLASH THEY SAIO II COULDN'T BE DONE [ii«i»«wjm 

209 HEAVY PETTIN' ROCK AIN'T DEAD «Htoo«»25MriKX>M««i 

210 ORIGINAL BROADWAY CAST CATS yui.MHm.immi 



Calendar" 

Weekly calendar of trade shows, 
conventions, award shown, semi 
narsand other notable eeentt 
Send information to Calendar 
ftilllxiard. 1515 Broadway \V» 
York, N. Y. 10036. 

AUGUST 

Aug. 14, Compact Disc Group 
Meeting. Park Lane Hotel, New 
York 1212) 3554)011. 

Aug. 15-18. Jack The Rapper, 
Family Affair '85. Marriott Mar 
quip Hotel. Atlanta (3051 42:1-2328 

Aug. 19-22, Electro Sound Sfmi. 
nar 19H5. Union Square Hyatt, Sac 
Francisco 1 408 1 245-6600. 

Aug. 22-23. National Religious 
Broadcasters South Central R>. 
gional Convention. Ramada Ira 
Memphis 19011 365-4673. 

Aug. 25-2*, Video Software 
Dealers Assn. Convention, Shera 
ton Washington and Shoreham K - 
tels. Washington, D C 1609) 424- 
7117. 

SEPTEMBER 

Sept. 11-14, Jazz Times Canal 
lion. Roosevelt Hotel, New YorL 
(301 1 588-4114. 

Sept. 11-15. NAB/.VRBA Radio 
Convention & Programming Con- 
ference ( RCPC). Dallas Conven- 
tion Center. 

Sept. 13. Second Annual MTi 
Music Awards. Radio City Music 
Hall. New York. 

Sept. 14, Nashville Songwriters 
Assn. International Annual Mini 
Seminar. Realtors Midwest Con- 
ference Center. Marriott Hotel, 
Chicago. (615) 321-5004 

Sept. 1522. Eighth Annual 
Georgia Music Festival, Atlanta. 
14041 3254)832. 

Sept. 21. Anti-Defamation 
League of H'nai Rnth Human 
Rights Dinner. Plaza Hotel Ke» 
York. 

Sept 21, (Jeorgia Music Hall of 
Fame Awards. G-jorgia World Con- 
gress Center. Allanta. (4041 325- 
0832 

Sepl. 24. International Radio * 
Television Society Newsmaker 
Luncheon. Waldorf-Astoria. Ne* 

York. (2121 867-6650 

Sept. 25-28, New Music Seminar. 
Marriott Marquis Hotel. New 
York. 1212) 722-2115. 

Sept. 30-OcL 3, National Asm 
of Recording Merchandisers 
I N ARM i Retail/Manufacturer Ad- 
visory Committee Meeting, Shell 
ton Harbor Island. San Diego. 
(609) 424-7404. 

OCTOBER 

Oct. 10, American Jewish 0tt> 
gress Cultural Achievement 
Award Dinner. Pierre Hotel. N« 

York. 

Oct 10-11, Electronic Accesso- 
ries Show, Atlantic City iNJ.I 
Convention Center. 1215) 675-7562 

Oct 16-lX. Musexpo/Videxpo 

'85. Kensington Exhibition Center. 
London. (01 1 968-4567 

NOVEMBER 

S '. 9, 1985 New Music A»anfc 
Beacon Theatre, New York 1516) 
248-9600. 

Nov. 14-16, 16th Annual Ufa* 
National Radio Conference. Hot 
dav Inn. Marl Plaza, New Orleans. 
(312) 670-32O7. 



70 



BILLBOARD At 



1* 



JULY RIAA CERTIHCATIOHS 
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month (compared to three in the 
BUM month hist year I, bringing the 
vear-to-date total to 40 ( compared 
to 271. 

The RIAA also awarded i<> Bold 
albums < compared to seven in July, 
19841, bringing the year-to-dale to- 
tal to 74 (compared to 71). 

By topping the live million mark 
with "Like A Virgin," Madonna 
pulled ahead of four other female 
artists who have earned i|uadruple 
platinum albums since 19715. when 
the RIAA introduced platinum 
awards Those runnersup: Pat Ben- 
atar ("Crimes Of Passion"), Tina 
Turner ("Private Dancer"). Cyndi 
Lauper ("She's So Unusual") and 
Barbra Streisand ("A Star Is 
Born," "Greatest Hits, Vol 2" and 
"Guilty"). Carole King's "Tapes- 
try," widely regarded as. the best- 
selling album in history by a female 
artist, was released in 1971, five 
years before the inception of plati 
num awards. 

In addition, Bruce Springsteen's 
"Born In The U S A " topped the 
seven million sales mark in July, 
putting it just behind Prince's "Pur- 
ple Rain" (nine million) and Lionel 
Richie's "Can't Slow Down" (eight 
million) as the best-selling album 
since Michael Jackson's "Thriller." 
which is the all-time champ, with 
U.S. sales of 20 million. 

Two Alabama albums, 1981s 
"Feels So Right" and 1982's "Moun- 
tain Music." topped the four million 
sales mark in July, the first country- 
music albums to hit that sales level 
since platinum awards were intro- 
duced in 1976. The runners up in the 
country category are two Willie 
Nelson albums that were certified 
triple platinum. "Stardust" and "Al- 
ways On My Mind." A third runner- 
up is Alabama's 1983 release "The 
Closer You Get,"which topped the 
three million mark in July. 

Prince's "Around The World In A 
Day" was simultaneously certified 
gold, platinum and double platinum 
on July 2. And two weeks later, 
Prince's 1982 double album "1999" 
was certified triple platinum. 

Rart's "Invasion Of Your Priva- 
cy" was simultaneously certified 
gold and platinum on July 31. It's 



the band's second album in a row to 
lop the million sales mark, follow- 
ing 1984 s "Out Of The Cellar," 
which went on to hit double plati- 
num "Invasion" is the second 
heavy metal allium to he certified 
platinum so far this year, following 
Deep Purple's "Perfect Strangers." 

KikiI It the Gang returned lo plat- 
inum status m July with "Emergen- 
cy," after stopping at gold with 
their last two studio albums, "As 
One" and "In The Heart." It's the 
group's fourth platinum album, and 
their first since 1981s "Something 
Special." 

The month's oldest album to lie 
certified gold was Patsy Cline's 
"Greatest Hits," first released in 
March, 19G7. Cline died in a plane 
crash in March. 19K3. at the age of 
30. 

Madonna's "Crazy For You" and 
"Angel'V'Into The Groove" were 
the first singles to b* certified gold 
since USA For Africa's "We Are 
The World" in April Counting 
"Like A Virgin, "which was certified 
gold in January, Madonna now ac- 
counts for three of the eight singles 
to have lieen certified gold so far 
this year. 

"Angel"/"lnto The Groove" is 
the fourth 12-inch single to be certi- 
fied gold following Barbra Strei- 
sand & Donna Summer's "No More 
Tears (Fnough Is Enough)," Kur- 
tis Blow's "The Breaks" and Fran- 
kie Smith's "Double Dutch Bus." 
The Streisand/Summer and Smith 
hits were also certified gold in their 
seven-inch configurations. 

Here's the complete list of July 
certifications: 

Mult i- Platinum Albums 

Bruce Springsteen's "Born In 
The U.S.A." Columbia. Seven mil- 
lion. 

Madonna's "Like A Virgin." 
Sire/Warner Bros Five million 

ZZ Top's "Eliminator," Warner 
Bros. Five million. 

Alabama's "Feels So Right." 
RCA. Four million. 

Alabama's "Mountain Music." 
RCA. Four million. 

Air Supply's "Greatest Hits," 
Arista Three million. 

Alabama's "The Closer You 



Gel." RCA. Three million. 

Cam' "Heartbeat (Sty," EMctra. 

Three million 

Prince's "IBM," Warner Rros. 
Three million 

Whamt'e "Make ll Big.'" Colum 
hia. Three million. 

Prince's "Around Tin- World In A 
Day." Warner Bros Two million 
Platinum Albums 

Prince's "A round The World In A 
Day." Warner Bros His fifth. 

hool it Ihe Gang's "Km- rgen 
cy," De-Lite/PolyGram. Their 
fourth 

l!2'» "Under A Blood Red Sky." 
Island. Their third. 

"Rutt's "Invasion Of Your Priva- 
cy," Atlantic Their second 

"Vision Quest" soundtrack. Gef- 
fen. 

Gold Albums 

Prince's "Around The World In A 
Day," Warner Bros. His sixth. 

"Air Supply." Arista. Their fifth 

Dire Straits' "Brothers In 
Arms," Warner Rros Their fourth 

Eury thirties' "Be Yourself To- 
night," RCA. Their third. 

Koberl Plant's Shaken N ' 
Stirred." Es Paranza/Atlantic His 
third. 

Night Ranger's "7 Wishes," ( am 
el/MCA. Their second. 

"Rail's "Invasion Of Your Priva- 
cy." Atlantic. Their second. 

Patsy Cline's "Greatest Hits," 
MCA 

Freddie Jackson's "Rock Me 
Tonight," Capitol His first. 

Various Artists. "Best Of Dis- 
ney, Vol. 2," Disneyland/Vista. 
Gold Singles 

Madonna's "Crazy For You," 
Geffen. Her second. 

Madonna's "Angel'V'Into The 
Groove" (12-inch single). Sire/ 
Warner Bros Her third. 

Gold Children's Singles 

"The llnhhit." Disneyland/ Vista. 

"Mother Goose Rhymes." Dis 
neyland/Vista. 

"Wizard Of Oz." Disneyland/ 
Vista. 

""Winnie The Pooh And The 
Blustery Day." Disnevland/Vista. 

"Br'er Rabbit And The Tar Ba- 
by." Disneyland/Vista. 



MORE THAN 4.000 REGISTER FOR '85 VSOA CONVENTION 

(Continued from page ll 



figure 

A survey of manufacturers 
shows that most will have about 20 
people at the show. One representa- 
tive firm is Media Home Entertain- 
ment, which will field a staff of 18 
at the event 

"We're very excited about 
VSDA," says Media vice president 
of sales and marketing Alan Os- 
troff. "There are a lot of new people 



in our company who have not had 
this experience before." 

So far the biggest show business 
name scheduled to make an appear- 
anee is Jane Fonda, \\ ho will l>e ap 
pearing for Karl/Lorimar Home 
Video. Reflecting the increasing im- 
portance of both children's video 
and merchandised characters to the 
industry, many of the appearances 
made will be by such marketed 



RECORD RATINGS 

(Continued from page 1) 

a position has taken place." 

An RIAA spokesperson did 
comment that several ideas on label- 
ing were discussed at the meetings 
that have taken place between the 
trade group and record companies. 
These range from a "generic label- 
ing" urging caution and parental 
guidance to specific ratings for lyr- 
ics that might he considered pro- 
fane, violent, sexually explicit, oc- 
cult or drug- or alcohol related 

The Gortikov memo to member 



companies also voiced concern that 
the industry's legislative priorities, 
including the just introduced audio- 
only home taping hill as well as 
measures targeting piracy, counter- 
feiting and bootlegging, could be 
hurt. Public awareness of the 
PMRC's objections is growing, says 
the source, as is adverse publicity 
from the record companies' appar 
ent reluctance to meet the issue 
forthrighlly. 



names as Rainbow Bnte and Straw- 
berry Shortcake In addition, word 
is that comedian Gallagher will be 
making an appearance for Para- 
mount Home Video. 

Most companies have not yet fi- 
nalized their plans for bringing in 
celebrities. "A lot of that doesn't 
get finned up until the last minute." 
says MGM'UA Home Video vice 
president of sales and marketing 
Saul Melnick 

Even though the convention will 
lie held in the nation's capital, there 
are no |iolitical activities scheduled, 
according to Granberg. 

Of the seminars and sessions 
scheduled at the conference. Gran- 
berg says. "It's not going to be a 
hype." The theme, she notes, will he 
"how to do it" 

Despite the rapidity of the VSDA 
convention's growth. Granberg pre- 
dicts that there will lie no problems 
with disorganization. Conference 
registration in 1984 was virtually 
twice 1983's figures, she notes, 
"and we didn't have chaos and no- 
body got killed." 




Zerlmar Meets Its Peers. Clasica Moderns Sonido y Vision recording act 
Zerimar signs a worldwide publishing agreement with The Peer-Southern 
Organization The group's first single is "Solo Suenos N Standing from left are 
Clasica Modema s vice president and general manager Pasqualo Marline and 
president David Forman. attorney Raphael Rosingana. and Peer-Southern 
president Ralph Peer II Seated are band members Mario and Cristobal Zerimar 
and Peer-Soulhern's West Coast manager, latin America division. Catalina 
Schindler 
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"There 's a rumor\ 
going around about 
a company that sets 
type, makes color 
separations, takes 
photographs plus 8 
other fascinating 
services." 

"To find out more\ 
about this rumor call... 

Associates, Inc. 
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Dmm 

Mastering 



Now in the 
U.S. at 

Europadisk, Ltd. 



Disk masters cut directly in copper metal 
eliminate all lacquer-related problems with 
quantum improvement in frequency & 
transient response, distortion, pre-echo 
and noise. The new Europadisk facility 
includes: 

DHUl Disk Mastering - 

new, state-of-the-art cutting room. 

Dmm Central Plating- 

mothers and stampers for any 
pressing plant, worldwide. 

Dmm Custom Pressing- 

LPs meeting strict DMM standards. 

There are no license or royalty fees. 



EUROPADISKLTD. 



75 Vanck Street. New York. NY 10013 (212) 226-4401 
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C<x» t- .1 ■ 1 29 
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^■i ■ ■, J 101 13 J 
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Con Funfe Shun 93 
Sam Coofcf 1 86 
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Bob ' . i ■ i % 1 
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(■jTBort 152 
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J<mt fogcity 36 
fnrwgfMj* 84 
IM Toiv 1 40 
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Fftytb* Coin To n©ii,*rwr) 
Anrttu '•.infchrs 37 
GHwi TrtY 63 
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Am v Gr*til 41. i 79 
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NEW^ 


PATTI LABELLEpin r/4O02O<[nc 




157 


1M 


153 


34 


GEORGE THOROGOOO tw am[»*c» st i 7o?6 fB »«i 


BAD TO THF fkte* 


1S8 


157 


136 


38 


FRANKIE GOES TO HOLLYWOOD • 

ISlANOWi ii 1 |/lP' : |.»lLAiV1C»;129fJ 


WELCOME TO THE PLEASURE D«J" 


159 


159 


159 


60 


RUN D M C O taOfttMO i?fl7iR9Bt 


RUN DIM 


160 


149 


145 


38 


SOUNDTRACK FARlASi INN i ' < (2lfS)(l99e) tCO) 


AMADCUS 


161 


1*4 


150 


14 


EARL KLUGH «<mtRM(K i ?47«?|8 98) icoi 


SODA FOUNTAIN SHUFFl£~ 


162 


153 


157 


29 


GEORGE BENSON eras i ?si78<898) 


20/20 


163 


161 


163 


13 


KIM MITCHELL BA0Nn;lSUiM)90267MTUtf(TiC (t 90> 


AKIMBO ALOOO 


164 


166 


160 


110 


U2 A i*-l ANO 9O0&7 'ATlAfnC IB 981 (CO) 




165 


155 


156 


6 


Qf CLE ElEAT<U 60406 (6 *t) 


MATERIAL THAfkA? 


1DQ 


185 




2 


RUSS BALLARD lw auerica si i7,62ie«i 


THE FIRE 5TIU BURHjl 


167 


169 


171 


121 


I I TOP A' J 8%4Ht*l U fifttft 1 23774(898) iCO) 


ELIMINATOR | 


168 


170 


173 


16 


ALEXANDER O'NEAL noun 39881 Enc 


ALEXANDER OTCAj. ] 


loy 


174 


1*30 


3 


GEORGE HOWARD ft* T820»'PALOa*..OiB98) 


DANCING IN THE SUM ] 


170 


160 


165 


3 


SOUNDTRACK MCA6142i9 9B) 


FLITCH 1 


171 


171 


169 


9 


MICHAEL FRANKS mwvcrbro*. 2%?7%((i98} 


SMNDNE 


172 


176 


1 ? 7 


58* 


PINK FLOYD • hlo.T' - 'MASI 1 163: CAPTTOl (8 98) iCD) 


DARK SIDE Of THE MOM 


173 


164 


162 


11 


KFNNY G. AfhST* Al 8-878? (8 981 


GRAVITY j 


174 


177 


179 


47 


AIR SUPPLY A Wia'A ALB B074 (» 9bl (CO) 


GREATEST UTS 


175 


175 


181 


52 


TWISTED SISTER A- *h<wtic 80)56 ta 98i (COi 


STAY HUNGRY 


176 


179 


176 


43 


CHAKA KHAN A *aw*»? Bbos BU2 I '8 98) tCO) 


i FEEL FOR YOU 


177 
in 


197 




2 


MIDNIGHT OIL ijoljmwab'C 3998' 


RED SAILS IN THE SUNSET 1 


178 


180 


1/5 




DAVID SANBORN n*<*«R BROS ."ii Wi fB 98) (CO) 


STRAIGHT TO THE HFJRtI 


179 


178 


178 


13 


AMY GRANT • akv r f -a*,* iriij 


STRAIGHT AHFJ0 1 


180 


IB- 


183 


104 


BILLY JOEL A* COIUMBIA tJC 3BB17 (CO) 


AN INNOCENT MUM I 


181. 

101 


195 




2 


JEAN KNIGHT Min«L.t 90282 'Atlantic te 9Bt 


MY TOOT TOOT 1 


182 


1S2 


161 


12 


WILLIE 8. THE POOR BOYS PAiiKwr toa ■ jlm i» 9tD WILLIE & THE POOR SOTS 1 


183 


in 


190 


143 


PRINCE A J mumn twos 1-23728 (2U 


199! 


1 OM 


119 




2 


ROY BUCHANAN ai l -gatos 474 1 ( e -mj 


WHEN A GUITAR PLAYS THE BUB 


IBS 


187 


K9 




THE TIME A aarw rbpo^ ?sio9 i (8 984 (CO, 


ICE CREAM CASTLE 


186 


173 


168 


8 


SAM COOKE oca AAl sisi (898) SAM COOKE LIVE AT THE HARLEM SQUARE CLUB 


l°_t 


NEW ► 


VITAMIN Z aC"£N QMS 24057 T*ARKR8«OS (8 98| 


RITES OFPASSASB 




190 


195 


3 


SOUNDTRACK PCl*OOR 82? 04 1 - 1 /POLYGRAM (998) 


COCOOfJ 




NEW> 


GEORGE CLINTON caritol si i ;ai ? »b sa SOME OF MY BEST JOKES ARE F»?tO€5 


190 


197 




235 


LED 2EPPELIN • atlaniic i»iz9(6 98) rcoi 


LED ZEPPELIN W 


191 


193 


197 


3 


SCORPIONS MtftCURT 814 98] l'POlTGIUM|B9S) (CO) 


IOVF ATf RS'STWS 


192 


168 


170 


3 


JOE PISCOPO Ctt jwbia b/c 40t>4« 


NEW JERSEY 


193 


191 


194 


11 


MILES DAVIS COLUMBIA tC 40023 


YOU RE UNDER ARREST 


194 


198 




2 


SCRITTI POLITTI ««mL9WK» 2S302tB9B) 


CUPID AND PSYCHE 15 


195 


NEW ► 


ONE WAY«C.«52(8 9B1 


WRAP YOUR bow: 


196 


186 


193 


21 


SANTANACOLiJMBU'C}91a>7 I COi 


BEYOND APPEARANCES 


197 


158 


1(0 


7 


NATALIE COLE MDWRti ->o?to Atlantic t898) 


DANGEROUS 


198 


165 


114 


10 


PAUL HYDE & PAYOLAS aim if B029 (6 98> 


HERE'S THE WORLD FOR YOU 


199 


199 


1K6 


24 


LOUDNESS AH' o 90246 18 981 


THUNDER ON THE EAST 


200 


it, 


166 


35 


TEENA MARIE • t pk h j^.b 


starchU, 



Ea<l-.lugri 161 
Hi, ma- 11$ 

181 

HOOl & Th« LVaog 2i 

Rail- la8«*t 1 56 
1 ,if - :><■■ 132 
i ■ 190 

Man Lbrbm lis 

Hua, lawn & Ttip Nmts 75 
1 imaM 1 OS 
Hcnr, LoajMl 79 
lone in-.il. - 80 
l ■ ■ •• \ th: 8S 
i ■ 199 
lorwi-rt M*cli i'j 
Madonna IS. 73 

i . r.' t. .. 123 

liw Marnaltan Tiati.'e. 145 

Ba"« MiKtow 122 

Tprn* Man* 200 

IhaMaiy i, .. n. 48 

Mara r nalor ' ' tnkir Bv.tty 1 38 

v. . At Walk 70 

Manucto 136 

MMtniRMOd |77 

•Kim Mikhail 163 
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AliMm Moral 95 
Nrw Order 1)1 

i I,- „. )30 

Ateiaodar O'Naal 168 
t ,<w. 22 
OnrWay I9S 

Cnch*itiji Maao8d<ian h ii» 
Dwh 128 

Ciuiriam Parhar & Tha Snot 1 1 B 

lo*n Rally And Th* HB8<ttnk*atfl 

Pink Floyd 1 72 

tor PivfOpo 192 

Rc*c-» Ptanl 39 

Tha Rwntar SiMtjri 40. 81 

Trw Pmm Sunnn 6 

Pnnc* 183 

Prmca A Tha Ravw^iKjo 8. 106 
REM 20 
RCO Sprad*.atw 
Rati 9 

Read* f c Tho World 70 
' ■■ ■ - ■ t ■■■■ii 1 08 

UomI M«t ii9 



Oa.id Laa Roth 99 
BwnOMC S3 IS9 
Sada 34 

Oavtd Santanr. 1 71 

Saniana 1 96 

Scorpaani 19 191 

Scntll Paiitli 194 

Shartoon 1 48 

Cany Simon 00 

- 147 
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Back To T*a future 35 
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F Latch i7fl 

T^CXJOOHM, 126 

(V*Kl 61 

St i 1 ■■' 1 n i- 30 

A **w To A «.# 6« 
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Spyro Gyn 77 

Slmg 4 

tha •. v • . -• ' 142 
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TtaB Tiinuw 45 
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USA for Africa 100 
UTFO 92 
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Gaw VanrmUt 1 1 J 
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Mnarrf 16 
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Ml 62 

•WairflAI V»r*ov« SO 
Raul Young 21 
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2 


2 


3£ 


BRYANAOAMS iUMVSDDIIHlHIK t 


al No Oi* RECKLESS 


z 


1 




a 


TEARS FOR FEARS * mcicvbtim mo imi roitcr4m i» ici 


SONGS FROM THE BIG CHAIR 


X 


3 


3 


23 


PHIL COLLINS *■• mimic Bl 240 11 98) ICO. 


NO JACKET RE QUIRE 0 


J. 


i 


9 


s 


SnNQUMWJiMilMiiCDl THE DREAM Of THE BLUE TURTLES 


i 


4 


4 


a 


BRUCE SPRINGSTEEN A' i.»uAan.4 W iwi ,co> 


BORN IN THE U S A 


s 


7 


( 


it 


THE POWER STATION • cariioi si i.-uoilm 


THE POWLH STATION 


I 


1 


12 


s 


MOTL E Y CRUE i , I atra aoa i a re «ai 


THEATRE Of PAIN 


i 


S 


5 


14 


PRINCE I THE REVOLUTION A 

»*OltiW» I JUH MHIWB (998) ^OlJ 


AROUND THE WORLD IN A DAY 




1 


1 


7 


RATT .I.4MTR- B)7A7 ( 99SI 


INVASION OF YOUR PRIVACY 


® 


IS 


17 


10 


DIRE STRAITS • **»>«R8flos 7S284(B98i icot 


BROTHERS IN ARMS 


U 


10 


10 


10 


NIGHT RANGER • camii. mca ssu mca d aai 


7 WISHrs 


12 


12 


1J 


a 


WHITNEY HOUSTON • itsmiwrnim icoi 


WHITNEY HOUSTON 


13 


14 


14 


12 


EURVTHMICS Iwui S429iB98i 


BE YOURSELF TONIGHT 


@ 


II 


a 


t 


BILLY JOEL -AuaaaSACjaowi 


GREATEST HITS VOL 1 & II 


IS 


II 


ii 


37 


MADONNA A^" Ml 2S 1 s » t *AHTa.RflHOS IB 9B> (Cm 


LIKE A VIRGIN 


16 


IS 


IS 


40 


WHAM* aVcaiRRBUK39S99 ICCi 


MAKE IT BIG 


® 




IS 


17 


HOWARO JONES • i i*'.'. -.u 190 IB98) (CO) 


DREAM INTO ACTION 


U 


13 


s 


31 


SOUNDTRACK AMCaa) nm a, ,co, 


BEVERLY HILLS COP 


® 


21 


a 


5 


SCORPIONS MfRruPr 874 Ml 1 POIVCJUMII 1 98) ,COI 


WORLD WIDE LIVE 




■ 


6 


TALKING HEADS sua, DIM aahwih bros ibrbi 


LITTLE CREATURES 


® 




a 


12 


PAUL YOUNG jcitmbia 8>c 199s.- ico> 


SECRET OF ASSOCIATION 


22 




23 


51 


BILLY OCEAN A M L -i * .- 1 ) .(ASIA (8 981 |C0| 


SUDDENLY 


(D 


25 


34 


5 


HEART C4R»C4. ST 1 2391 IB 98) 


HEART 


21 


19 


16 


a 


SURVIVOR A scotti snos miosis. faac ito. 


VITAL SIGNS 


25 


23 


21 


a 


KOOL A THE GANG A nf UTI .7:941 1 pea .gram (1 9b .roi 


EMERGENCY 


26 


26 


a 


7 


AIR SUPPLY arsta ai> B7B1 


AIR SUPPLY 


a 


24 


19 


17 


TIL TUESDAY 194S8 


VOICES CARRY 


a 


a 


a 


; 


RXM..RS 999! kiiim FABLES Of THE RECONSTRUCTION 


® 


a 


31 


21 


DCBARGE • ccmot 9123a aaatowN, 89ii (CO) 


RHYTHM OF THE NIGHT 


® 


45 


a 


t 


SOUNDTRACK .TuBNTC 91291 I99S) (CO) 


ST ELMO S FIRE 


'31 


X 


4) 


4 


COREY HART '.WAMC8XX ST 1718118 98) 


BOY IN THE BOX 


® 


34 


37 


12 


FREDDIE JACKSON • UBYOLSI IJHMWM) 


ROCK ME TONIGHT 


33 


29 


22 


u 


SUPERTRAMP<iMSPSOI4(9 99> (CO) 


BROTHER WHERE YOU BOUND 




39 


44 


25 


SJ90CA^WmuiT8tR-J998)-[nC (CO) 


DIAMOND LIFE 


35 


59 


ia 


3 


SOUNDTRACK Mca < 1 aa re 98) 


RACK TO THF F.lTuR-' 


1 * 


31 


27 


a 


JOHN FOGERTY A aaiwiI B 6AA7S 1 29703(898) 1 CO) 


CENTERFIELD 


® 


47 


a 


3 


ARETHA FRANKUN arista ai8A788 ia 991 


WHO'S ZOOMIN WHO 




32 


a 


u 


TOM PETTY AND THE HEARTBREAKERS • ak. sa.a.a aa. (Col SOUTHERN ACCENTS 




33 


24 


9 


ROBERT PLANT • tsrarawa 9020s atianici9 9b> icO) 


SHAKEN N STIRRED 


(g) 


NEW ► 


THE POINTER SISTERS " < . 1. 1 ■. : • 


CONTACT 


41 


41 


42 


9 


AMY GRANT aaa. SRS090.B9B> 


UNGUARDED 


42 


46 


M 


4 


JEFF BECK t»: >•..« j 


FLASH 


43 


44 


49 


4 


AC/DC »ILAN)(C B 1293 (8 98) 


FLY ON THE WALL 


44 


40 


40 


19 


LUTHER VANDROSS A if: 19882 


THE NIGHT 1 f ELL IN LOVE 


4S 


42 


36 


61 


TINA TURNER A* Capitol s* 12130(998) icd> 


PRIVATE DANCER 


46 


43 


43 


24 


GEORGE THOROGOOOim BJBU8C891 1 ;>4Sia9f> (CO) 


MAVERICK 


147' 


49 


a 


5 


DEAD OR ALIVE U9C vc 401 19 


YOUTH QUAKE 


41 


IS 


35 


22 


THE MARY JANE GIRLS • wtwu wwi. x, 


ONLY FOUR YOU 


® 


56 


60 


16 


RaCK SPRINGFIELD 4> bcaaju si>oi998> 


TAO 




51 


54 


S 


"WEfflD AL" YANKOVK RC... 1. Ron 11 40011 scoiliBKOS 


DARE TO BE STUPID 


SI 


37 


33 


1 


BOB DYLAN (AuaaBUfC 40110 


FMPRf BURLESQUE 


S2 


« 


48 


7 


KIM CARNES 1 ah abmrca 90 1 7) 99 18 98) 


BARKING AT AIRPLANES 


S3 


53 


S3 


25 


RUN D M C- • P90FKC PRO) 209 (B 9B) 


KING OF ROCK 


® 


a 


58 


a 


DEPECHE MODE sat 29194 1 "MiNfAaaos is 981 


SOME CHE A 1 REWARD 


a 


52 


52 


7 


THE BEACH BOYS, .aroub*. -1994* ipic (cm 


THE BEACH BOYS 




ARTIST 



ss 


54 


a 


a 


04>N HENLEY AW'iingms 74079 ajanairaflMls ia9Hi 8C0I 


BUILDING THE PERFECT BEAST 


® 


73 


a 


6 


JIMMY BUFFETT Mca 9900 1 a 9si 


THE LAST MANGO IN PARIS 


a 


61 


41 


II 


KATRINA AND THE WAVES canirx jt 17.001. w, 


KATRINA AND THE WAVES 




62 


65 


22 


JESSE JOHNSON'S REVUE uavi Mm 19 9a, 


JESSE JOHNSON S REVUE 


a 


W 


» 


13 


BON JOVlMf HT'JDr B74 SO» | dk»C-AM'B 99) (CO 


7800 FAHRENHEIT 


61 


55 


»5 


7 


SOUNDTRACK .11 '.at997'a<«MI 


PERFECT 


® 


65 


76 


4 


CAME04Ti4NTaaJMrST<,9.'494*. 1 LA >'>49i in -m 


SINGLE LIFE 


63 


a 


32 


4] 


GLENN FREYuca 9901 (9 981 


THE ALLNFGHTER 


64 


a 


31 


7 


SOUNDTRACK - .H» 


A VIEW TO A KILL 


.65.' 


61 


63 


7 


BRYAN FERRY MAPM98AOS 29082 18 981 ICOI 


- ... 1 .. 


a 


a 


a 


31 


REO SPEEDWAGON A D>C 0*39493 (coi 


WHEELS ARE TURNING 


67 


63 


51 


10 


JOHN CAFf ERTY/BEAVER BROWN BAND scorn BROS 1940S EF9C (CO) TOUGH ALL OVER 


a 


57 


57 


12 


THE HOOTERS ' Oijaataa vac 19912 


NERVOUS NIGHT 


a 


64 


a 


12 


STANLEY JORDAN hi mi holi fl( 99101 raffiiai iB9B) 


MAGir TOUCH 


70 


ia 


111 


1 


READY FOR THE WORLD - ' ■ ... 


RFATl* FOR THF WORLD 


71 


75 


19 


14 


RICK JAMES crmoiausu noiowiiBaB) 


GLOW 


72 


n 


n 


2b 


AMMOTNJN aaracui. 822980 i.POLTC3tAai(t9t( ice. 


ANIMOTION 


73 


n 


n 


102 


MADONNA A ■ UBOS (8 981 (CO) 


MADONNA 


14 


1% 


82 


19 


DEPECHE MODE DJBE 21124 wahmin unos <b 98) 


REURLE AHE PEOPLE 


® 


a 


it 


97 


HUEY LEWIS 1 THE NEWS A' ..... . ,. . 


SPORTS 


76 


17 


75 


26 


COMMODORES A PAOlOiaN 9124*41 (8 98) (CO) 


NIGHTSHIFT 


® 


84 


101 


7 


SPYRO GYRA wr a saoa (| 98) 


ALTERNATING CURRENTS 


71 


69 


71 


1 


MEN AT WORK :omjm»ak 4007a 


TWO HEARTS 


79 


81 


•35 


17 


KENNY LOGGINS rCAuaaiiA >C 191 7a 


VOX HUMANA 


SO 


70 


66 


14 


LONE JUSTICE UI'CI OHS 74090 WARIBIRBVOS 11 981 ICOI 


LONE JUSTICE 


tl 


85 


•• 


a 


THE POINTER SISTERS A • awibjui 9410 »mre9B. (cm 


BREAK OUT 


82' 


a 


108 


4 


YAT A9M9R 907818 98} 


OPEN f IRE 


a 


a 


a 


19 


ERIC CLAPTON ouc. waanta BROS 1 2SI99 'AAR98R ibkis (B 94i (CO) BEHIND THE SUN 


84 


a 


74 


32 


FOREIGNER A-' aiiantic 8i999ivyai ico> 


AGENT RROVOCAIEUR 


'■».) 


101 


121 


6 


LOOSE ENDS A* A 9998 |B 90) 


A LITTLE SPICE 


a 


76 


70 


14 


DAN FOGELBERG 1 1 moctm taic rc 390 ; • . 


HIGH COUNTRY SNOWS 


17 


a 


a 


a 


TEARS FOR FEARS MCRriaa.ai 1 oi» 1 poogramib 98) icoi 


THE HURTING 


86 


105 


113 


4 


CARLY SIMON (pic 39920 


SPOILED GIRL 


89 


128 


152 


4 


A-HA A ARM R BROS 79300(8993 


HUNTING HIGH AND LOW 


90 


99 


a 


43 


U2 AISLA7O9071) ATLANTC1898I 


THE UNFORGETTABLE FIRE 


91 


a 


61 


44 


DOKKEN UAMTRA 90378 IB 98) (CO) 


TOOTH i NAIL 


92 


a 


a 


9 


UTFO HUCI 21814(8 98) 


UTFO 


a 


(7 


87 


13 


CON FUNK SHUN MLRCURl B24 Ma IMI ROC. G»AM. B9BI (CO 


ELECTRIC LADY 


a 


a 


a 


U 


W JENNFNGS.W NELSON.J CASH.K KRISTOFFERSON 


HIGHWAYMAN 


95 


97 


103 


19 


ALISON MOYET | ia UATOIA WC 19999 


ALF 


96 


91 


81 


42 


DARVL HALL A JOHN OATES A-' rca ati i siov (9 98) ICO) 


BIG BAM BOOM 


97 


a 


102 


21 


GO WEST. - " All' ' . 414^MH'*., . I.| 


GO WEST 


a 


92 


93 


22 


MICK JAGGER AcauAMCaarc 19940 (C01 


SHE'S THE BOSS 


a 


71 


67 


25 


DAVID LEE ROTH A *»»■(. p pt OS . smrSttJ 


CRATY FROM THF HEAT 


100 


a 


78 


1. 


USA FOR AFRICA A> n rabia um 40041 


WE ARE THE WORLO 


101 


i 


106 


94 


PHIL COLLINS • ATiANTCSOieo?^ .1 
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CANADIAN GOVERNMENT PROPOSES INDUSTRY SUPPORT 



(Continued from put,,- .1) 

remain on the brink of bankruptcy, 
47% showed losses after taxes in 
1983." 

Ami it says the radio industry, 
"with its stagnant economic perfor 
■nance and uncertain financial foot- 
ing, has been less well equipped to 
seize ii|Min the opportunities of the 
present and the future." 

The government wants to posi- 
tion Canadian business so it can par 
ticipate in new and promising tech- 
nologies, such as Compact Disc 
manufacturing, satellite radio and 
music video. 

"Otherwise, these companies will 
be bypassed as other, foreign com- 
panies develop the technology, the 
products and the services," the pa- 
per says "Canadian companies will 
then he faced with the choice of be- 
ing shut out of the market, or play- 
ing the very expensive game of 
catch-up for a small .share of the 
pie." 

It outlines a 15-pomt plan and also 
calls for input from the industry 
during the next few weeks — it seta 
Aug. 16 as a deadline for com- 
ments — on such areas as how to 
change the tax regime as it pertains 
to capital cost allowance and wheth- 
er the music business should quali 



ty for )ol> training and management 

training assistance from federal 
funds. 

"Ca.se studies have revealed that 
many Canadian-owned sound re- 
cording companies have weak linan 
cial management, poor understand- 
ing of the requirements to attract 
funding from lending Institutions 
and inadequate business plans. " it 
says. 

Rut there is precious little in the 
(taper for the foreign-owned firms 
that dominate the Canadian busi- 
ness Brian Robertson, president of 
the Canadian Recording Industry 
Assn. (CRIA). says it is "ill- 
advised" for the government to ig- 
nore the multinationals. 

Hut Robertson and Earl Rosen, 
head of the Canadian Independent 
Record Production Assn (CIRPAl. 
have generally applauded the gov- 
ernment's effort, which will likely 
culminate in a strategy announce- 
ment in September or October The 
long-delayed strategy has been in 
the works for more than two years. 

Rosen says he's very pleased that 
the government has recognized 
FACTOR CTL and VideoFACT. 
both run by CIRPA, as the worth- 
while funding bodies It would have 



NAMM AD CAMPAIGN 

(Continued from page i) 

they had participated in the cam- 
paign," he says. "We didn't ask any- 
one for more than a $1,000 contribu- 
tion; we wanted a lot of people to 




bought rented, 
hired whatever you need 
we'll tell the world in 



Call Jetl Serrelle today 
—(800) 223-7524 (NY 
residents dial 212- 
764-7388) 



give a little, rather than the other 
way around." 

Although NAMM's original goal 
was to raise $150,1100 from mem- 
bers. Griffin says the $75,000 that 
came in will be sufficient to get the 
campaign off the ground. "Be- 
sides." he adds, "we are still seeing 
money coming in at this point." 

NAMM has already participated 
in one joint promotion with another 
music industry entity by teaming 
with the American Federation of 
Musicians (AFM) to promote 
school music programs The AFM 
put together several radio spots fea- 
turing Billy Joel and Willie Nelson 
speaking about how they were 
helped as youths by having access 
to music programs in their schools. 
The union then sent the ads to mu- 
sic retailers nationwide, who in turn 
asked radio stations "with whom 
the dealers had a relationship to 
play the spots as a public service." 
according to Griffin 

That was the first cooperative ef- 
fort between NAMM and the AFM. 
Griffin says, but "not the last." 



Send For Your Free Copy Of This Brochure 
Before You Have Any More 
Cassettes Duplicated 

You really owe it to yourself and to your budget to 
- - find out how competitive Eva Tone can b* on your 

next audio caiiette order 

For more than 20 years we've been lupplymg 
hiflh quality, low coit Soundiheeti to communi 
calori in all fields Entertainment, Advertising, 
Education. Religion, Employee Communications 
Now we're putting this experience and expertise to 
work in high speed, high quality audio cassette 
duplicating, too. 

Your copy of "Cassette Talk'' has everything 
you need to help you make an ordering decision 
Information on tape, shells, labeling, packaging and 
pricing And of course you can call or write Eva Tone 
for answers to any other questions you may hava 
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been difficult for the government to 
establish a separate funding mecha- 
nism. 

Other reaction was similarly posi- 
tive. Attic Records president Al 
Mair says his first reading of the pa- 
per leaves an impression "that 
there's a kit of substance there for 
me." 

Robertson, however, cautions 
against the federal approach to- 
ward funding "We lielieve it's im- 
portant that funding motivate quali- 
ty instead of quantity," he says. 
"We are not looking simply for 
handouta." 

But, he says, "The government is 
clearly recognizing that the record- 
ing business in 1985 is an interna- 
tional one." and that Canadian 
firms cannot rely on Canadian sales 
for success. 

The government has turned 
thumbs down on any idea of eroding 
Canadian content regulations for 
radio. In the paper, it says that 
"continued commitment to mini- 
mum levels . is unquestioned," 
even though it acknowledges that 
radio stations often have a difficult 
time in meeting the quotas and fre- 
quently over expose many Canadian 
artists with quality product. 

Missing from the paper is an ex- 
planation of how the government in- 
tends to pay for the measures, or 
whether it will foot the bill at all. 
Earlier, the government commis- 
sioned a study which examined con- 
sumer resistance to a 50% surtax 
on all recordings to pay for assis- 
tance to the Canadian business and 
found only half-hearted resistance 
to the scheme. 

The paper, once input is received, 
will be transformed into a cabinet 
document and presented for consid- 
eration by the government. Once 
approval is given to a series of mea- 
sures. Communications Minister 
Marcel Masse will announce the 
strategy. 



NEW B Ml PACT 

(Continued from page J) 

The agreed-upon rate changes in 
the new contract require stations to 
pay SI. 5% of the ASCAP rate in 
1985, 68% in 1986 and 70% in 1987. 
While the rates for the retroactive 
years 1983 and 1984, as well as 
those for 1985. are fixed, the per- 
centages for the final two years can 
be reduced to 65% and 68% of the 
ASCAP rate, respectively, if the sta- 
tions by then have not yet settled 
their rates hassle with the senior so- 
ciety. That dispute is now before the 
rate court 

Much of the All Industry Commit- 
tee's hope of containing the actual 
amounts to be paid BMI now rest 
largely on its ability to wrest a fa- 
vorable deal from the rate court in 
the ASCAP proceedings 
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The results are fast The 
teach is vast And Ihe call is 
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Strait Gold. MCA recording artist George Strait, center is awarded two gad 
albums lor his consecutive hits. Right Or Wrong" and Does Ft Worth E»« 
Cross Your Mind ' backstage prior to his show al the Universal Amphitheatre. 
Los Angeles Shown with Ihe artist are MCA Records A Mus>c Group preutew 
Irving Azof!, left, and MCA Records Nashville president Jimmy Bowen 



CHARLEY PRIDE EXITS RCA 

(C null nurd from pogi' I) 

and began charting Ihe following 
year. Between 1969 and 1983. he had 
at least one No. 1 country single 
each year In the early '70s. Pride 
won three Grammys and was voted 
the Country Music Assn.'s enter- 
tainer of the year once and top male 
vocalist twice. 

Hortense Ransom, manager of 
Pride's office, says that the singer's 
contract was due to expire next 
year, but that he asked for an early 
release because he was "unhappy 
with the way they were promoting 
his records." She adds that RCA 
still has "a lot of stuff in the can" on 
Pride that will probably be released. 

RCA's Nashville office was pro- 
vided a copy of the news release but 
declined to comment on it or answer 
questions about the conditions un- 
der which Pride is leaving But a 
spokesman for RCA confirmed that 
Pride has been released from his 
contracL 

Multiple-platinum selling Ala- 
bama is clearly RCA's top priority, 
but the label is also paying a good 
deal of promotional attention to 
such other country newcomers as 
Gail Davies. the Judds, Vince Gill, 
Gus Hardin. Hillary Kanter, Sylvia, 
and Restless Heart. 

Still. RCA recently signed veter- 



an Mel Tillis. and Waykm Jearnnp 
has been an RCA staple since Me 
Other figures who came to pren- 
nence in the '60s when Pride 4d 
and who still enjoy chart heart*, c. 
elude Willie Nelson. Glen Campbti. 
Conway Twitty, Merle Hagtran: 
the Slatler Brothers and Georrt 
Jones 

In his statement. Pride said t« 
had been "completely satisfied 
with RCA "until the last seven.' 
years." adding. "It seems to melte 
country music is moving away fnc 
the older and more established m 
sic and that a new sound is whattk 
label wants. I think the old soondt 
fine." 

He said he envisioned do problec 
in finding another label, "but I van 
to be sure that my new label ano 1 
are comfortable and compitibk 
with each other concerning the » 
rection and thrust of my music an' 
the distribution of my records " 

With Pride's departure from 
RCA. veteran artist Ray Charles, a 
Columbia, is now the only black an 
ist recording for a major countrr » 

l.el 



GEORGE G. LEVY 

August 2, 1908 - July 26, 1985 

To our beloved brother, uncle and 
from his family of music men. 



Lou Levy 
Leeds Ley 
Michael F. Sukin 
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Grass Kpute 



BY KIM FREEMAN 



A uvekty column focusing on the 
activities of independent labels 
and distributors. 

Talk of the town com.mi - 

NICATIONS of Brooklyn has start- 
ed a new radio show called "The 
Public Music Poll " It's currently 
airing from 5-6 p.m. Wednesdays on 
WNYE, a station funded by the 
Board of Educations which leases 
that hour six days a week The pro 
grain, which emphasizes rib of all 
sorts, is designed to gather listener 
feedback on untested and unsigned 
product. The show has been airing 
since early July, and Talk Of The 
Town president Lindzuy Johnson 
says the number of phone responses 
per show averages between 130 and 
200. 

Callers rate each record, and the 
most popular tracks are mixed back 
into the following week's program 
for more comparisons Throughout 
August, the "Public Music Poll" 
will focus on rap releases, with the 
scope broadening in the fall — a free 
exposure opportunity. 

Submissions must be broadcast- 
quality recordings, copyrighted, 
void of profanity, less than five min- 
utes long and not affiliated with any 
record companies, although we as 
sume that releases on vanity labels 
are acceptable. Material should be 
sent to Johnson at TOTT, 386 Madi 
son St.. Brooklyn. N Y 11221; (7181 



WINDHAM HILL VIDEO 

r (Continued from page 6) 

to do most of the product's consum- 
er marketing. As an assist, the com- 
pany will be distributing large num- 
bers of hour long preview cassettes 
to a wide spectrum of outlets. 

Although the Windham Hill Vid- 
eo titles are getting their major U.S. 
push in the dominant videocassette 
market, the project was initially 
spurred by Pioneer Video Artists' 
interst in developing material that 
' would exploit the potential for digi- 
ts tal audio in the optical videodisk 
configuration. When interviewed 
last year. Pioneer principals ac- 
knowledged that the company's 
plans to introduce a combination 
Compact Disc'Laserdisc player 
sparked initial talks between Wind- 
ham Hill and Pioneer. 

The Windham Hill Video product 
has already been released on laser 
videodisk in Japan, where it has 
proven extremely successful. 

t Assistance in preparing this story 
'■ provided by Sam Sutherland in 
Los A ngeles. 
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Skkds & SPROUTS frustrated 

with the absence of indies on our 
pop charts, w-e Hew out to Los An- 
geles and were cheered up by find- 
ing a Profile ri-lease on American 
Airlines' "Rock Chart ." Paul 
HiirdiHstle'i King Tut " was part 
of the Music In The Air service sup- 
plied by John Doremus Inr Tin- ap- 
pearance of "King Tut." the only in- 
die release on the program, repre- 
sents a coup of sorts for label 
partner Cory Kubbins. who's had 
Doremus on the mailing list for 
more than a year. For a shot at 
hearing your product in transit, 
send stuff to Doremus at 875 N. 
Michigan Ave.. Chicago GUtill. 

ORA International, a multi-fac- 
eted firm in La Hahra, Calif., is 
starling what it hopes will be an an- 
nual So-Cal musical tradition this 
weekend with the 1985 Catalina 
Splish-Splash Reggae Festival. Slat- 
ed for Sunday 111), scheduled art- 
ists include UB-10. Mikey Dread. Da- 
vid Lindley. the Blue Riddim Band 
and others Okay, that's a lot of ma- 
jor label artists, but ORA itself has 
an affinity for alternative music 
from which many indies have bene- 



fitted ORA s president is Roberto 
Angotti, aim) the reggae jock on 
KNAC l»s Angeles, who is hosting 
the concert. 

Su\ll BIZZARE RECORDS ol 

London sends us word thai former 
Soft Cell partner Marc Almond has 
a solo album up for grabs in the 
States. Virgin is releasing "Stories 
Of Johnny" in the U.K. come Sep- 
tember. Almond's manager Strvo is 
in New York this week for the Rock- 
America Video Seminar and will be 
taking U.S. offers. Those who miss 
him should call Jayne at Some Biz- 
zare's London office: 1011 631-3140 
. . Making Waves executive Barry 
Martin placed a long distance call 
last week to put out a feeler for in- 
dependent American product of all 
types. Martin describes the firm as 
a "British equivalent of Rounder 
Records in that they're into tradi- 
tional music as well as stuff on the 
cutting edge " Making Waves' lat- 
est venture is into "new age" music, 
which Martin claims is a virtually 
untapped genre in the U K Martin 
and his associates will be at the 
New Music Seminar in September, 
and are reachable at (111) 481-9917 
for those who can't wait. 



Lyrics Called Defamatory 

Zaentz Sues John Fogerty 



LOS ANGELES Fantasy Records 
chairman Saul Zaentz seeks $144 
million in damages in a lawsuit al- 
leging that he was maligned in lyr- 
ics written and recorded by John Fo- 
gerty, and in interviews with the 
former Creedence Clearwater Re- 
vival principal printed in various 
publications. 

In his local Superior Court com- 
plaint, Zaentz includes two warning 
letters to co-defendant Warner 
Bros. Records claiming that he was 
damaged by the lyrics of "Zanz 
Kant Danz" and "Mr. Greed," per- 
formed on "Centerfield." Fogerty's 
first Warner Bros, release The let 
ters were sent shortly after the Jan 
7 release of the album. 

By the end of January, the action 
notes, the lyrics and title of the for- 
mer song printed in the album were 
revised to "Vanz Kant Danz," and a 
sticker, which could be easily re- 
moved, noted the changes in title 
and lyric. 

The filing by Norman Rudman of 
Sloff, Mosk & Rudman claims the 
lyrics portray Zaentz as "a thief, 
robber, adulterer and murderer " 

The suit charges that in inter- 
views with the writers which pro- 
duced allegedly slanderous stories 
in a variety of national and local 



BLUENOTES 

(Continued from page 62) 

officially affiliated with the world- 
renowned Montreux gala . . . The 
Stroh Brewery Co. has made a 
three-year commitment to sponsor 
the Atlanta Jazz Festival. This 
year's festival, the first under the 
Stroh aegis, consists of a series of 
concerts, most of them free to the 
public at various local parks 
Among the artists on the roster of 
the Atlanta Festival, which began 



June 1 and runs through Sept. 2, are 
Stan Gelz. McCoy Tyner, the Cru- 
saders. Spyro Gyra, Gary Burton 
and David Murray . The New Ha- 
ven Jazz Festival was set to con- 
clude Saturday (3) with a perfor- 
mance by Lionel Hampton. The sc- 
ries of free concerts on that 
Connecticut city's Green kicked off 
July 6 with the Glenn Miller Or- 
chestra, 



publications, Zaentz was pictured 
by Fogerty in direct quotes as a per- 
son who put so much pressure on 
the writer/performer to produce 
contracted material that he lost cre- 
ativity. The suit also maintains that, 
in the articles, Fogerty accused 
Zaentz of misleading him contractu- 
ally and damaging him fiscally. 

Zaentz contends that these alleg- 
edly slanderous and libelous printed 
attacks undermined his business im- 
age, causing contracted artists and 
acts with whom he was negotiating 
to lose faith in him. The complaint 
also argues that the public was 
turned off to Fantasy by Fogerty's 
allegedly calumnous remarks. 

John SIPPKL 



Jonathan Brett's 
New Firm Keys 
On Music, Him 

NEW YORK A multi-faceted mu- 
sic company has been established 
here by Jonathan Brett, with sever- 
al deals recently wrapped up 

Brett, formerly vice president of 
Ariola International and Bertels- 
mann out of New York, plans to de- 
velop new ventures in music and 
film. With Paul McNally. head of 
the London-based film/video com- 
pany M-Ocean Pictures, he's estab- 
lished Dual Key Records, first sign- 
ing* are U.K. writers/performers 
Robert King and Geoffrey Armes 
and a Detroit-based rock band, the 
Buzztones. 

McNally. with offices at D6 Met- 
ropolitan Wharf, Wapping Walt, El, 
will serve as an affiliate office of 
The Jonathan Brett Co., based at 6 
W. 57th St. 
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Whether it was #1 for 20 
weeks or #200 for 1 week, you'll find it here — 
every album to ever hit Billboard's "Top Pop 
Albums" charts. 



ARTIST SECTION lists each arhsl 5 
charted albums with complete chart 
dote — date first chorted, peal posi 
lion, tolol weeks charted, plus all 
singles Irom an album to hit the Top 
10 on Billboard s Hot 100' chart, 
along with the highest position each 
single reached. Detoiled artist and 
title trivia includes names ol group 
members, ortist 5 or group s nation- 
ollty/ciry of origin, birth/death 
dales, guest artists and much more 
Also indicated are Platinum/Gold 
ond double/multiple LPs. and spe 
cial types ol albums — live, greatest 
hits, early recordings, instrumental, 
compilations, reissues, soundtracks 
and more 



SEPARATE SECTIONS cover Sound 
tracks, Original Casts, TV Shows, 
Various Artist Compilations. Aero- 
bics, Christmas, Children's, Comedy, 
Classical and more. 
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("order the authority. 

I □ Joel Whitburn s Softcover Top Pop Albums 1955-1985 

O'her Record Rcico'th Pop Bookie 

j U Hardcover top Pop 1955-1982 

j □ Softcovtr Top Pop 1955 1982 

• U Nlw Softcover Pop Annual 1955-1982 

J CI Music Vcorbook 1984 

J 1 1 Music Yearbook 1983 

I i Bubbling Under the Hat 100 1959-1981 

| □ Please lend me o tree catalog 

| Poitoge & Handling 

| Total — Enclosed is my check or money order for S — 

■ (All Canadian orders must be paid in U.S. doHori 
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Solomon Finds a Location 
For His Tower of London 



INSIDE fmA.C] 



BY FRED GOODMAN 

NEW YORK Tower Records, the 
Sacramento-based record/ tape 
chain, has obtained 25,000 square 
feet of retail space on London - he 
cadilly Circus, within walking dis 
lance of HMV's soon-lo be opened 
40,000 square foot store 00 Oxford 
Walk 

Although company president 
Rus* Solomon says floor plans and 
designs have vet to be completed, 
he confirms that his ;t"-store tech 
will take possession of all available 
commercial spare In the 38,000 
square f<H>t building, which former- 
ly housed the Swan & Edgar depart 
menl store (Billboard. July 2111 

Terming earlier projections that 
the store could In- open for Christ 
mas *'im|>ossible," Solomon says the 
outlet will not debut until sometime 
next year. "It's a raw building." he 
says, "and it's so premature to talk 
about an opening dale at this 
point." 

With the London store on the 
boards, Solomon continues to scout 
other locations. Acknowledging 
that there are "several markets" he 
Would like to enter at home, Solo- 
mon says finding the proper real es- 
tate has been his biggest stumbling 



block, and points to Nashville as a 
place w here be hasn't "been able to 
make a satisfactory ileal " 

Solomon also confirms that be is 
interested in making a move onto 
the European continent, but says 
he's 111 mi rush We're already in 
ternalional." he says, referring to 
the company's stores in Japan 
"We'll very slowly go into other 
places as it makes sense." 

Tower's London expansion coin- 
rides with plans by Britain's HMV 
to open the world's largest record 
store in London (Billboard. July 
27) But Solomon says he has no 
fear of (he market becoming top- 
heavy w ith superstores, despite the 
already broad presence of Virgin 
and its megastore approach. 

"It's |>otentially a market of II 
million buyers," he says. "There's 
plenty of business for everyone. As 
big as that market has been for rec- 
ord retailing, I think there is still a 
lot of latent sales in the market- 
place thai just haven't been 
tapped." 

No decision has been made yet re- 
garding personnel Tower has tradi 
tionally staffed new outlets with 
employees from its other estab- 
lished outlets. 



Time' for All-Star Musical 

London Stage Show, Album Planned 



LONDON Stevie Wonder, Ashford 
& Simpson. Dionne Warwick, Julian 
Lennon anil Cliff Richard will be 
among the international artists fea- 
tured on an EMI concept album 
planned here to accompany the 
stage launch of the musical "Time." 
a project devised by 'Wis pop star 
Dave Clark of the Dave Clark Five, 
The first single from the album, 
"She's So Beautiful," will be re- 
leased this fall on the specially 
formed Time label through EMI. 
with the album following before 
Christmas. The world premiere of 
the stage production will be nexl 
April at London's Dominion The- 
ater. 



The single was written, arranged 
and produced by Stevie Wonder, 
who also provided the instrumental 
hacking, but is sung by Cliff Rich- 
ard, who is set to star in the stage 
show along with a holographic im- 
age of veteran actor Sir Laurence 
Olivier, now too frail to appear in 
person. 

Many international names are in- 
volved in the project, the scenario of 
which revolves around the trial of 
this planet's inhabitant! by extra- 
tcrrcslrial Tim»' Lords Moviemaker 
Ken Russell produced the "She's So 
Beautiful'' video clip, his first 




No Tears or Fears Here. PolyGram Records officials surprise Tears Por Fears 
with platinum albums lor the chart-topping album Songs From The Big Chair.'' 
alter the group s soid-out show al the Pacilic Amphitheatre in Costa Mesa. Calif 
Pictured Irom left are PolyGram s senior vice president ol marketing Harry Anger 
and senior v ce president ol international a&r Jim Lewis. Phonogram U K aSr 
rep David Bates. PolyGram president and chiel executive officer Guenler 
Hensier ana band members Curl Smilh and Roland Orzabal 



In AN AFFIDAVIT lo the I S District Court 111 .New 
York, ASCAP president Mai Hat id tppOTtl till IOCie> 
It 's (>«) for u Hi"* increase in its performance rales 
from radio stations by claiming .1 '-ig n i ficMll rj: higher'' 

proportion of broadcast music than that represented by 

KM I. And n continues to grow David asserts. The in- 
crease "would do no re than restore that fee lo its 

pre-1972 level," stales the affidavit Actual amount 
SSked is 1 Vfk »f adjusted gross hillings for a blanket 
license, anil E 1 "■. on per program licenses for the fea- 
ture use of ASCAP music A five-year deal is proposed 

DaVID LEE ROTH Isai \.in Helen 

with a self scripted movie in w hich he will act as his 
first objective Rumor has the rock group looking over 

the likes of Sam raj Hagar md ratty Smtih m possible 

replacements The original act owes Wurner Bros, an- 
other album Barhra Streisand reportedly has 
signed Sandt Oallin for management and has returned 
to Peter Mat/ for production of her next album, suppos- 
edly a collage of Broadway evergreens . The autho- 
rized Bruce Springsteen tDIM BJ LA Times ruck crit- 
ic Bob llilhurn is about I" hi serialized in the National 
Enquirer 

Cincinnati was again the focal point of a home 

video crackdown, as Video Barn 111 Clairiuont County 
got busted by enforcement officers last week It was 
the Jack Messer Video Store prosecution there that 
galvanized the nation . . . That rumor Track printed 
weeks ago about Al Teller mounting the CBS Records 
helm as president appears imminent . . Watch for 
Gene Silverman of Video Trend*, acquired by the pow 
erful Charles Levy circulating firm, to announce he is 
going to northern Florida with a distrib point . . , 
Sheena Easton iust finished recording "Christmas All 
I Iter The World" for the forthcoming "Santa Claus — 
The Motie." starring Dudley Moore. Track comes on 
EMI America. 

A Li is ANGELES SUPERIOR COURT jury awarded 
the now-defunct Cinevision rock concert promotion 
firm $4.6 million in a breach of contract litigation, ignit- 
ed when the city of Burbank banned seven rock con- 
certs from its Starlight Amphitheatre, claiming they 
failed to provide family-ly|ie entertainment. Burbank is 
appealing the verdict The current issue of Medlet. 
the RCA Music Sertice monthly that goes to members 
of its rerord/tape club, offers catalog albums at 50% 
off . The Lanky* are inviting their Kll-odd Budget 
Tape & Records franchises to the first confab the Dan- 
jay Music franchiser has held since 19K0. It's set for the 
Stapleton Plaza in Denver, Oct. 9-11 . . Southern ac- 
counts will not see Carl "Sandy Beach" Strobarh 111 
their offices for about six weeks. The much traveled 
Disney land Records trencherman is undergoing hernia 
surgery in his home city, Miami. 

SaNFORD I "III l>" WOLFF resigned last week as 
national executive secretary of AFTRA. a post he's held 



for a decade The know ledgable industry unio 
live, who also served a high post with the API 
time. Mill hold his office until June. liNMi, when 
Mall Jr. t.ik,- ,0, 1 VYoltl negotiated a number eft 
port. nil audi" recording agreements during his t 

Till. NAHM 1 gmup is 1 

than mulling the w idi-pread introduction of honi 
into its members' inventories Track learns it wijl 
enrage home 1 nl. o tiianufai turvrs to grant suhjH 
utor or distnhiiloi priteleges when the two aftj 
meet during the Oct 2K-29 huddles at I .a Posada, SB 
dale N AHM's .<£", exhibit-only fee for its i 
Washington contention does not include atU 
the seminar-. .1- orroncnuslv r> ported The ( 
nia Supreme Court ruled last week that 1! is noti 
under state law to sell satellite dishes used to mu 
pay tv signals, overturning I he I'M conviction! 
Sacramento 1. tail- r .'.to ..old such equipment ,J 
lowing Matsushita'* announcement that it won 
facture videotape recorders in the l" S.. Sa 
says it will start producing VCRs in the 
with initial output pegged at around fiOO.OTJO 1 
Japanese VCR ex|mrts to the I'.S rose to 1.46n 
June, compared to 1.02 million in June 1984. 

VsDA & FRITH-LAV In the first banding toga; 
the dealers' 29 regional chapters 111 a marketing! 
than legislative effort. VSDA and Frito-Lay anft 

nig for a national 1 oupon redemption promotion,] 
hear- YSI i.\ is polling mouthers as to how best! 
die the cou|*ins It's :ill years since George I 
Vt i iss prot ided the lyrics to George Shearinj for" 
lain HI Birriland." hut '-.'.> Song* riters' Guild j 
dent has completed two songs. "Imitations" and" 
Changed My Lite." co written with the 
publisher'' Rig Seven, which published ' 
Phil Kahl still at the helm. 

A.M> THE HEAT GETS HIGHER ALARM'S)] 
Richardson and Bell. Calif, police under Tom J 
nolds recovered $1.2 million in allegedly con 
tape labels, primarily Latin, in a bust at PALI 
(1719 Salt Lake Ave there. The plant also pit 
card cassette inserts Booked on suspicion of | 
lhef( and trademark infringement were He 
Virginia Allies of Bell and Daniel Rios and I 
Peneda of Venice Calif RIAA investigators 1 
agents later in the week hit a tape duplicate-raft 
cations 7o>. IB Haveiihurst. Van Nuys. ajsjft 
Mayall. Northridge, wlr-re Steven J. Bennett,! 
Italian 11.1t10n.1l. ua- allegedly duplicating tape 1 
Confiscated were 11,500 blank tapes. *.699 finftj 
tapes and almost alNl.lNSI labels Plants appsasajH 
able to produce about 4,000 tapes weekly, mostoflfl 
were shipped to Western states. H was mostfftfl 
product, with 15 CBS. Is KC V !• Warner Bros. iBft 
Ml A titles reportedly on the premises The FBI aft 
tinuing the investigation i.d,i,-<i b> jinwsftj 



Labels Play Key Role in 'Walk Thru' Tour 



BY JOHN SIPPEL 



LOS ANGELES The industry's top 
label entities will play a featured 
role in a national touring exhibition 
of rock memorabilia sponsored by 
Pe|>si-C»ila. 

Pepsi's Walk Thru Rock, with 13 
individual audio visual theatre pro- 
grams, begins a 23-city North 

American trek Sept 11-15 at Kansas 

City's Bartle Hall Tin- following la- 
bels will be represented m 12- to l.v 

iniutite video program- t t!S. \\ EA 

RCA, Irista, A$M, Capitol EMI. 

PolyGram, MCA, Motown, Island 
and Chrysalis. Phil Lobel of Walk 
Thru Entertainment in Denver is 
the creator and producer of the 

event with Sieve Schmerler of s \s 
Entertainment, Los Angeles, hav- 
ing negotiated the label involve- 
ment. 

Ken Woir .if Walk Thru is cur- 
rently working out the details of a 
program wherein a single chain or 



chains would operate u fully 
stocked record 'tape/accessories 
store at each exhibition site. 

Some three and a half hours of 
videos have been selected to provide 

big-screen laser entertainment for 

11 theatres w ithin the exhibit area. 
Each theatre will have about 16 to 
IK minutes of audio visual presen- 
tation- Separate theatres will cover 
the following rock s early days. El- 
vis and rockabilly, teen idois anil 
surf music, girl groups, the British 
invasion, the Beatles. San Francisco 
and psychedelia, hard rock, singer, 
songwriters, bandstand dance and 
70s flashbacks. 

Lobel is win king out promotional 
ties with a single radio station in 
each of the 21 cities Thus far. 
KVVS Kansas Cut . WRIF Detroit 
•'lid WSHE Miami are locked in for 
such programs. 

Other venues that will host five- 
day stop- fit, the louring exhibit are: 
Coin, Hall Detroit, Sept 18; Orange 



Count'. C01 ' iter.ftj 

do Fla I lei J C* imut Gruvei 
Hi. CajH 

vntioii Center. Memphis. Noal 
• ■* 

Nov 20; New Orleans ConaJ 
Cuter. Nov. 2": Astrnhsltj 
ton Dec 11, Dallas Market f 

Dee 18. 

Also. MECCA. MilwaukeeJ 
( oinnionweaKh Convention f 
Louist die, Jan 1">: Indiana C 
t Km c. in, ■ Feb 2B; MeCL 

Place. Chicago. March -V Ksjft 
toi St Louis March lftj 

( Villi 1 . Columbus. March liSli 
lo Conv ention t enter. AiirilM 
l aw relic, Center Piltsbunt 
Hi. Canadian National Exp 
Toronto. April 2X; Ciiirinnl 
ten Hon Center, May 29; 
pin. 1 Civic Center. June • 
1 ivic Center. June 2.">. ( 
I 'ouvention t Vnter. July 9. 
-.111 Cohs, Mini. New York. Js| 
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Rare is the person who has not been touched by the music of producer, arranger, 
composer and performer Dave Grusm. Not only one oi the hottest names in film 
composition ("On Golden Pond!' "lootsie" "The Graduate;' "Hie Champ" and Steven 
Spielberg's latest "Goonies"), Dave has also been a secret ingredient in albums by Duincy 
Jones, Billy Jnel and Graver Wash 
ing ton, Jr., plus the Grammy award 
winning solo artist behind "Moun- 
tain Dance!' "Night-lines!' "One 
Of A Kind" and "Dave Gjusiji and 
the N.Y./L.A. Dream Band!' 
nince bursting onto the mosic 
Lj scene only 10 years ago, lee Ritenoui has earned the 
• | reputation as one ol the most distinctive young guitar 
U players of bis time. 

Having giaced the albums of such artists as Steely Dan, 
Cher, Heibie Hancock, Sarbia Streisand and Diana Ross, lee has 





gone nn to prove himself an outstanding solo artist with albums 
like "Rio" and "Dn The line" 

He has been a featured player on the film soundtracks 
"Saturday Night Fever" "Taxi Driver" "A Stat Is Born" (wrote 
fove theme for "Officer and a Gentleman"!, and will unveil his 
nriginal film score in this summer's "American Flyer!' 




wo of the most wanted players in the busi 
. ness, in a collaboration whose time has 
come. The unique powers of Dave Grusin, lee 
Ritenour and special guest Brazilian pop vocal- 
ist/songwriter Ivan Lins in a musical journey to 
unexpected new places. 

fiS , L^i , 

■ OIOITAL MASTER 
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Michael McDonald 
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NO LOOK I N' BACK 
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